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This essay tries to show how in these challenging times, in terms of climate change and resource management, sustainability is becoming an integral part of hotel industry policy and how this industry proposes and implements, in response to these challenges, a new vision of how tourism can be promoted in a new version of itself, positive and more aware of the aspects related to the environment, society and economy. 
The accelerated growth of the world's population in the last decades, the effects of pollution on the environment, the awareness that the world's resources are not infinite nor equally distributed, the disappearance of some species of fauna and flora, and, last but not least, the increase in the level of education and instruction among of the masses made humanity more aware of the need for a new vision of the environment and how it should be viewed in a much more responsible way. So, with its three environmental, social and economic pillars, the term sustainability became more present in all industries and "creates and maintains the conditions under which humans and nature can exist in productive harmony" (United Nations, 2015). The Paris Agreement in December 2015, guiding global efforts for decades, made it clear that the problems related to the environment, resources and their management are no longer hypothetical but constitute a daily fact that requires joint actions at the global level, and it was the start of a net-zero emissions world. The seventeen Sustainable Development Goals, covering the most pressing social, economic, and environmental challenges, need Agreement implementation.
Environmental, social, and economic considerations play a role in the hotel industry's need to adapt and apply sustainable practices. According to Mensah (2019), the hotel industry, although it depends on the environment, ironically, as the author says, has the capacity and even contributes to its degradation through the consumption of natural resources (water, energy, forests) and the production of waste, so "the industry has the responsibility to safeguard the environment by reducing its ecological footprints". From an economic perspective, hotels may save costs by reducing resource use and adopting sustainable practices. Energy efficiency, waste reduction, and operational optimisation may lower operational expenses in the long run. Furthermore, the continuous development of new high-performance technologies can create a new perspective that, alongside sustainability and being complementary (Fabrice and Sivarajah, 2021), will generate a new paradigm of consumer society, transforming it from a linear economy (characterised by the take/make/waste principle) into a circular economy based on the principle of make/use/recycle (Het Groene Brein, 2019).
Regarding guest expectations, modern guests of the hotels, particularly Millennials and Generation Z, are more aware of environmental and social concerns (Tyson, Kennedy and Funk, 2021). Guests are increasingly selecting hotel brands that have shown themselves more conscious of their impact on the natural world. The shift in consumer behaviour towards "green products" may lead to potentially significant shifts in the hospitality business, where the hotel industry is essential (Mele, Gomez and Garay, 2019).
Consequently, sustainability is a competitive advantage and influences guest decisions. A hotel's brand and reputation might benefit from eco-friendly practices (linkedin.com, 2023). Hotels that emphasise sustainability are ethical and responsible, drawing in customers, investors, and partners caring about the planet. Guests' awareness of the hotel's commitment to sustainability is a powerful marketing tool. Trust among eco-conscious consumers may be cultivated via eco-friendly certifications, labelling, and sustainability reporting. In terms of regulatory compliance, Governments and regulatory agencies are enforcing more stringent environmental laws and standards as the Sustainable Development Goals (United Nations, 2015) address a wide variety of concerns, such as the elimination of poverty, the provision of high-quality education, the promotion of gender equality, the generation of clean energy, the development of sustainable cities, the mitigation of climate change, and the protection of biological diversity. They provide a structure that nations, organisations, and individuals may use to collaborate on the creation of a future that is more egalitarian, sustainable, and affluent for all people. Hotels may avoid fines and protect their image by implementing eco-friendly policies. 
The world is in continuous change, and the moments of crisis it can go through come to accelerate this change, bringing a new approach to the exploitation of resources with effects in the social and economic field (Dynkin and Telegina, 2020). Analysing the world after the crisis caused by the Covid-19 pandemic, the authors argue that intellectual, creative, and non-carbon resources for post-crisis development are renewable and inexhaustible, concluding that responsible development will shape social and economic progress. So, it is reasonable to assume that those who understand how to adapt to the new economic context, in which sustainability is an integral part, are the ones who will stay on the market and win in the future. In search of solutions for promoting and implementing sustainable tourism, hoteliers worldwide joined hands by creating alliances, understanding that together they are more robust. Thus, the Sustainable Hospitality Alliance (SHA) supports hotel sustainability worldwide. Hoteliers prioritise sustainability for visitor demand, cost savings, risk management, regulatory compliance, and long-term company viability. Hilton, Marriott, IHG, Accor, Hyatt, Four Season, and Whitbread are just a few of the Alliance's donor members "consist of world-leading hotel companies and strategic partners with a combined reach of over 50,000 properties and 7 million rooms – representing 270 brands" (Sustainable Hospitality Alliance, 2023). SHA's approach to "Accelerating the path to net positive hospitality", strategically developed for the next five years, includes three primary objectives: "to facilitate collaboration and deepen networks to deliver change", "seek to equip and inspire the global hospitality sector to translate the Pathway to Net Positive Hospitality in their businesses" and "to raise ambition by sharing progress and facilitating dialogue". 
In this context, the transition from a linear economy to a circular economy, as an evident and complementary approach to sustainability applied in the hotel industry, must be addressed. The Ellen MacArthur Foundation is a leading advocacy group for adopting circular economic practices by offering many resources, including papers, case studies, and articles on the circular economy, bringing attention to the change from a linear to a circular model of regeneration and repair (ellenmacarthurfoundation.org, 2017). One of the examples of cooperation leading to the implementation of a circular economy is that between Iberostar, Melia, Riu, Garden, Agromallorca, Son March, WDNA, and Tirme's CIRCULAR HOTELS, showing that sustainability is possible. In "Circular Hotels," private hotels, agricultural, and waste sectors cooperate with selective collection municipal authorities to complete the food cycle from production to consumption. Thus, steps increase the environmental sustainability of a tourism-based economic model that makes do with little due to geographic isolation (youtube.com, 2020). Another example of the interest that the circular economy gained is a study from 2021 examining how Scandinavian hotel operators understood it, its drivers, enablers, barriers, and value-creation potential. According to the authors Fabrice Sorin and Uthayasankar Sivarajah, the study's conclusions is a considerable degree of enthusiasm among hotel operators about the circular economy's ability to create value, and it is also the possibility to implement the circular economy in the Scandinavian hospitality industry. So, hotels may join the circular economy by reducing waste, extending resource lifespans, and reusing and recycling materials. A few of the critical activities and operational issues that hotels can consider when transitioning towards a circular economy could be waste reduction and management by implementing waste reduction practices such as reducing the use of single-use plastics, composting organic waste, and implementing recycling programs (CEOWORLD magazine, 2021); sustainable sourcing by using products and materials from sustainable and environmentally responsible suppliers or own sourced food and beverages, eco-friendly cleaning products, and recycled or upcycled furniture; energy efficiency by investing in energy-efficient technology and practices and renewable energy sources like solar panels (hospitalityinsights.ehl.edu, 2023); water conservation by implementing water conservation measures and reusing greywater for landscaping or other non-potable purposes; community engagement by supporting local businesses, participating in community events, and partnering with local organisations to promote sustainability initiatives and last but not least the employee education and training by educate and train their employees on sustainability practices and encourage them to participate.
All the practices and policies integrating social and environmental concerns into a company's business operations and interactions with stakeholders as a commitment created a concept called Corporate Social Responsibility (CSR) (nibusinessinfo.co.uk, 2023). European Commission defined CSR as "the responsibility of enterprises for their impacts on society" as a modern understanding of the concept (eur-lex.europa.eu, 2011). As an example, in terms of Corporate Social Responsibility, Accor, a renowned hospitality company, aims "to break new ground" and promote constructive hospitality (group.accor.com, 2023). Accor encourages great hospitality wherever it is. According to the group site, "net zero/ carbon emission by 2050, 0/single-use plastic items in guest experience by end 2022" are few of the group's goals. Planet 21 is Accor's worldwide sustainable development programme (Accor, 2019). The programme addresses carbon, water, biodiversity, and sustainable development. It sets precise aims and activities for Accor hotels in these areas. It establishes precise objectives and activities for Accor hotels in these areas through concrete actions such as: "plant for the planet" (by reducing water and energy consumption, money will be saved and used for planting trees), "the fight against sexual exploitation of children" (Accor's employees battle this evil and urge customers to do so), "ecodesign" (Novotel has eco-friendly mattresses and recycled bottle bedspreads and pillows, the rooms provide eco-certified soap, shower gel, and shampoo), "healthy and sustainable food" (by reducing food waste, serving healthy, balanced, and high-quality cuisine, and banning overfished species). Radisson Hotel Group, another leading company in the hotel industry, is also an example of the commitment to corporate social responsibility by implementing measures to reduce its environmental effect and benefit local communities and ethical practices (Radisson Hotel Group, 2023). Their CSR strategy focuses on four areas: responsible business (the firm aspires to operate responsibly by adopting sustainable practises throughout their operations and using green technology, cutting energy and water use, and managing waste), taking care of guests (the company prioritises guest safety, well-being, and comfort; also they serve clean, safe, and responsible food and drink), empowering people (the group empower individuals and encourage diversity and inclusion to create a friendly and inclusive environment for employees and visitors as well as they prioritise employee training and development, health, safety, and work-life balance), and building local relationship (Radisson encourage local initiatives, develop communities, and improve the social and economic well-being of their communities). For example, for their Blu Planet programme promoting water conservation and clean water worldwide, the company won 2017 the IMEX-GMIC Sustainability Award (Radisson Hospitality AB, 2017). 
Even only these examples prove the importance of the social responsibility of corporations, the implementation of sustainable development programs and their communication with the companies’ public. However, according to Viererbl and Koch (2022), even if socially responsible companies support social objectives and sustainable growth, too much CSR communication might hurt the company's image. CSR communication that exceeds CSR efforts can generate these negative impacts leaving the public and customers with the perception of greenwashing (a term defined by the Oxford Dictionary as "activities by a company or an organisation that are intended to make people think that it is concerned about the environment, even if its real business harms the environment"). 
To summarise, the problems related to the environment, continuous change and the dynamics of society with effects on the economy are no longer hypothetical subjects, they are happening before our eyes, and the latest events with global implications (economic crises, Covid-19 pandemic, local wars with implications on a global level) come to emphasise once more that humanity is at a moment when it must act now to ensure the existence of a future. So, changing the paradigm of the environment and the exploitation of resources and human society in general, as an integral part of this environment, is a process that has begun to take shape. However, it still requires efforts both at the individual level (by changing the mentality) and at the collective level (through the efforts of government agencies that can create legislative frameworks and companies that can generate concrete actions). Regarding the hotel industry, the transition towards sustainable development with an emphasis on a circular economy represents a step towards a new vision in the hospitality sector. Indeed, there are still many things to be done. However, the awareness of the problems both on the part of the public and the operators in the industry lead to the shaping of the idea according to which those who will have sustainable development and will remain on the market are those who are receptive to change, able to adapt and bring value in the process of responsible and conscious use and reuse of resources.
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