	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	
	Student Name
	

	

	Website Chosen 
	The High Field, Edgbaston

	Insert hyperlink to website
	https://www.highfieldedgbaston.co.uk/

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website used to load quite easily, and efficiently. There is no issue regarding its loading time or browsing the site. It loads quickly and gives a smooth browsing experience.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, this website contains several sub-pages. However, the design is pretty good and user-friendly. It keeps the navigation intuitive and straightforward, very clean, and easy to use. The sub-pages include home, menus, bookings, events & private dining, rooms, contact and gallery.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make a booking using the website of The High Field. There are two clear and boldly written buttons that will take you to the booking system. One is “Book a Table” where you can book a table for you and your guests, another is “Book a Room” where you can easily book rooms.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website is quite good in terms of its usability, design, and function. However, there are a few areas that could be improved to enhance the usability of the site. Those are: mobile optimization to provide a better experience for mobile users, image optimization as images often take a longer time to load, and adding a Frequently Ask Question (FAQ) section to quickly answer the visitors’ questions.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: This website has a clean, and elegant design with beautiful colours, vibrant images, and user-friendly navigation. Overall, it provides a pleasant user experience on both desktop and mobile, but better on desktop. On mobile, some elements like text size, image, and spacing are less optimized and could have been better


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images of the venue and food that create an inviting feel to attract visitors. The colours are warm and sophisticated which matches the brand identity. There is no video displayed on the site, but the imagery and overall look are very appealing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: It does not have an online chat tool rather it provides a contact form and phone number for inquiries. This method works effectively, but an online chat tool would do the work better and quickly.


	Question 2d – How effective are the social media links on the website?


	Answer: They are effective in guiding visitors to their social platforms to get more attached to their services. They are easily accessible and located in the footer.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services provided by The High Field are made clear and transparent through different sections on the website, such as Menus, Bookings, etc. All the services are offered with clear headings and concise descriptions.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The website does not showcase customer reviews directly. But, they are available on other platforms like TripAdvisor. Those reviews are up-to-date and share insights about the services.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: It provides high-quality service through its premium-looking ambience, attention to detail, easily accessible services, and locally produced food. It is an ideal place for special occasions and casual dining or hanging out for its easy online booking and beautiful location. I would recommend it to friends and family for its great outlook, good food, and excellent service.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are shown clearly on the website through the menu pages. It reflects the quality and the overall dining experience it offers and aligns with the brand identity of the pub.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Dining out

	
	2. Pub

	
	3. Hotel in Edgbaston

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, it comes. It usually appears within the top ten search results.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, a website is highly relevant in the modern UK in terms of running a business. A website works as a company’s digital agent and the front door that used to welcome the audience offering information about their services, and everything. A well-designed website attracts people, builds trust, and connects them with the brand.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to recommend one thing, then I would definitely recommend adding a live chat feature to the website. It would allow visitors to ask any question and they would get quick answers from those that would create trust in their minds and they got more interest to pursue their services.
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