Introduction

The purpose of this chapter is to achieve the second objective of the dissertation. 

Objective two: To conduct primary research to understand whether fast fashion customers are interested in grater sustainability within the fashion industry. 

To achieve this objective the researcher has identified the appropriate method, data collection and analysis  to conduct primary research. 

Research onion

Saunders, Lewis & Thornhill (2007 pg 5) define research as ‘something that people
undertake in order to find out things in a systematic way, thereby increasing their
knowledge’. Bertrand & Hughes (2017 pg 11). defines research simply stating that it
is ‘the process of asking questions and finding answers. To ensure thorough
research is conduction it is important to plan the research process. One model that
can aid this is the Research Onion, created by Saunders et al (2007).
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Figure 1: The Research Onion. (Source: Saunders et al., 2007).


Figure 1 displays the research onion which consists of several layers whereby you
peel each layer of the onion, outside to inside until you reach the core to create a
well-developed research design which is in line with the research objectives and questions (Sahay, 2016).



Philosophy

Interpretivism will be used in this study. This philosophy takes a human approach
and allows that humans will interpret things differently based on their meanings
(Saunders et al, 2009). Thanh & Thanh (2015) state that interpretivism is inclusive as
it allows for different viewpoints among different people. The philosophy is
appropriate as it allows the data collected to be compared and analysed to aid a
conclusion.


Research approach

The research approach decided upon is inductive. This approach is appropriate as it
allows the researcher to collect data and analyse this to come to their own theories
and conclusions (Saunders et al, 2007).



Research Strategy & Data Collection

The researcher will use  mono method for data collection as an interview will be created and used as the primary form of data collection for research. If there were no time constraints, a mixed method approach would be used as this can provide a better understanding to the problem (Guest, Namey & Mitchell, 2013). However, given the time availability a mono approach will be effective as the researcher has the ability to go into the data in greater depth, rather than analysing a greater amount of data to a lesser degree. 

Sutton & Austin (2015) state that qualitative data is useful 
for researchers as it allows for an understanding of the participants' thoughts and 
feelings attributed to a certain scenario. This will help draw more detailed 
conclusions compared to ‘yes’ or ‘no’ responses. Another benefit of an interview is that follow up questions can be asked to provide further scope. 

Time Horizon

Cross sectional research is most suitable for this study. This gathers data from individuals at one point in time (Allen, 2017). This is most suitable for the research as it is quicker to complete than a longitudinal study, so it can be achieved in the time frame for the dissertation. However, as it is only a snapshot at a particular time, results may not be as accurate as compared to observations over longer periods. 



Techniques for data collection, processes and analysis



Interview Questions: 
	Q. 1 What gender are you? 
	Questions 1 & 2 are standard demographic questions to gain basic information from the interviewees.

	Q.2 How old are you?
	

	Q.3 Do you follow any influencers on social media? 
	Questions 3&4 will validate participants responses through gaining an understanding of their knowledge on the topic. 

	Q.4 Do you purchase fast fashion? 
	Fast fashion consumer tend to attract younger age groups (Tapping, 2014). 

	Q.5 How often would you say you purchase fast fashion clothing? 
	This question gets a better understanding of current purchasing habits among interviewees. Morgan (2015) discusses the consumers are purchasing more presently than 1990s. 

	What are your experiences with fast fashion? 
	This question gains an insight into whether the interviews enjoyed the fast fashion experience. Tjandrawibawa (2020) states that fast fashion can often be low quality. Tapping (2014)  discusses how fast fashion is inexpensive. 

	What are your thoughts on the environmental impacts of fast fashion? 
	This gains an insight into whether consumers are actually aware of the fast fashion production process Khan & Malik (2014) explain the environmental impact of hazardous dyes. 

	Do you consider environmental impacts when purchasing clothing? 
	If consumers knew more about environmental impacts would this change their mind about fast fashion. 

	If you purchase regularly, on average, how long do you keep the pieces?
	To understand interviews disposal habits. Fast fashion is often quickly thrown away due to trends changing (Thorosdottir & Johannsdottir, 2019).  

	When do you dispose of clothing, how do you do it? 
	Bick, Halsey & Ekenga (2018) state most waste ends up in LMICs to be wasted or sold in markets 

	 Has an influencer ever made you purchase an item or make you consider purchasing an item? If yes, did you want this item before seeing it on the influencer? 
	This question helps to better understand the power influencers have over fast fashion consumers. Sheth & Kim (2017) found 67% of people would buy a recommendation based on influencers opinions. 

	In your opinion, do you think influencers fuel fast fashion consumption? 
	Pacheco (2018) states fast fashion brands rely on influencers for advertising. 

	Do you think influencers should take more responsibility for promoting fast fashion?
	McKewon & Shearer (2019) believes influencers would be able to successfully promote sustainability and move consumers away from fast fashion. 

	Are you aware of any sustainable influencers and do you follow any? 
	This question can gain understanding as to whether there is a demand for sustainable influencers. The literature gap focuses on whether fast fashion consumers would be interested in sustainability. 

	What are your opinions on sustainable fashion? 
	This question again understands the thoughts of fashion conscious consumers regarding sustainable fashion. 

	Have you purchased from sustainable fashion brands and why? 
	Kim & Oh (2020) state an increasing interest in sustainable brands. Therefore, this question will help to prove this true within the sample. 

	As a fast fashion consumer, would you transition towards sustainable fashion? 
	Little literature has focused specifically on fast fashion consumers towards sustainable fashion so this questions aims to fill this gap. 

	In your opinion, what could sustainable fashion brands do to encourage more people to purchase? 
	Fast fashion brands offer low prices, fast production and latest trends (Bhardwaj & Fairhurst, 2010; Cachon & Swinney, 2010). Therefore, this questions aims to see what consumers believe would attract them to greater sustainability. 






Pilot Study

A pilot study allows the researcher to understand if something can be carried out and how it should be executed (In, 2017). This takes place on a smaller scale so that modifications and adjustments can be made before the main research method goes live (ibid). 


Analysis 

As interviews are being conducted, the research will be qualitative with many open ended questions asked. Wong (2008) states that analysing qualitative data consists of reading transcripts to find similarities, differences and themes. Richie & Lewis (2003) suggest the framework approach whereby tables are used to structure responses. NVivo is a software used to analyse qualitative data. Bazeley & Jackson (2013) state that for smaller projects this is easy to use without the needfor learning complex procedures. NVivo can manage data, manage ideas and report from data (ibid). This will ensure data is analysed correctly so that trends made are an accurate representation. Another analysis method is word clouds which are a basic method to analyse qualitative data by putting the most common words in larger writing, aiding comparison of information on a particular issue (Cidell, 2010). Prior to analysis, the interview responses will be transferred from Instagram messages to a word document as due to Covid, interviews are unable to take place in person. 

Sample

A purposive sample will be used as many questions are focussed on fast fashion and influencers meaning people who have little knowledge or experience with these are unlikely to provide a valuable insight. This enables the researcher to layout what needs to be discovered and involves those with knowledge and experience in the area to help find this out (Bernard, 2011). Purposive sampling can be more beneficial than random sampling as the researcher can select participants that hold certain characteristics which are beneficial to the study (Etikan, Musa & Alkassim, 2015).

The sample size for. The interviews will be ten participants. Braun & Clarke (2013 pp 50) state that for smaller project a sample size of six to ten is sufficient for saturation. Due to the nature of the project, there is likely to be a higher number of female than male participants. It is assumed that due to terms included such as ‘influencers’ and ‘fast fashion’ that the survey will include younger, fashion conscious females. 


Limitations

Due to the research having to be completed by a strict deadline there could be time
constraints and limitations on the amount of data which can be collected. A restricted
time frame means that the amount of people that can be interviewed is limited as
preparing, conducting and analysing each one will be a lengthy process. Additionally,
the survey may not be available for a long period, limiting responses. However, to
overcome these, time management is key and preparation work must start early to
ensure a true reflection.


Ethical Considerations

The University of Cambridge (2020) state that to be ethical during research, the
researcher must respect autonomy, maximise benefits, minimise harm and be fair.
The research conducted for this project is low risk to those involved. To ensure this,
an ethics form will be completed and the research process will follow this.
Participants will receive and fill out a consent form so they are aware of what will
take place and feel comfortable throughout the process. All data collected will be
held in confidence for data protection but also to ensure participants feel comfortable
giving honest opinions.

Reliability and Validity

Carmines & Zeller (1979) define reliability as to how consistent the results are over
time and validity as the success of achieving the research objectives and the
truthfulness of the results. The researcher can maximise reliability and validity by
planning research appropriately and choosing the most suitable research method.
Additionally, the researcher must ensure questions during data collection are the
same for each participant and that there is no bias throughout the research process.

Conclusion

To conclude this chapter has successfully explained the methodology which will be used for the research. This has included the use of a model; The Research Onion to systematically justify each stage of the research process to achieve objective 2: 

To conduct primary research to understand whether fast fashion customers are interested in grater sustainability within the fashion industry. 
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