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This report examines the results of a proprietary market research conducted by a company dedicated to offering nutritious food with a homemade taste, which aims to establish itself in the market.
Making a difference and offering a product that will conquer or gain a foothold in the market is an arduous task for entrepreneurs in a market full of competition and already invented products.
In order to determine consumer preferences, a questionnaire with 16 questions was created, of which 6 key questions have been highlighted.
In addition, the information obtained from the survey has been used to create the website, which will have an informative format and a modern design, with essential information about the products and services offered.
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· [bookmark: _Toc98619350][bookmark: _Toc99107701]Identify why primary research is important for market research

In today's highly competitive business world, information management is one of the keys to success, which is why managers learn from market research. (Keszey, 2015) 
The purpose of market research is to provide information that can be used to provide answers. Managers who use this data reduce the risk of their decisions by offering customers what they are willing to buy. (Babin & Zikmund, 2016)
This is why companies study consumer behaviour to find out how consumers allocate their limited resources (money, time, and effort) on goods and services. (Schiffman, et al., 2013)
Professional analysis, on the other hand, is based on the idea that certain events that generate a trend will result in profits for the speculator. Trends are projected as a result of these events. (Alexander, 1961)
Given that so many distinct products are interconnected and trending today, market researchers must fully understand the technological environment in order to accurately assess opportunities that may not fit into existing conventions. (Smith, 2012) 
Companies therefore prefer to collect their own data to confirm its authenticity and tailor it to their own needs, rather than relying on previously acquired data, because it allows them to dig deeper into an issue and assess all viable options.
Surveys should have a good mix of open and closed questions. It is at the discretion of the companies or organisations collecting the data how to make the best use of the data.
One of the most important advantages of primary research methods is that the data collected is first-hand and accurate. In addition, they can be customised to meet the requirements and needs of organisations or companies. (Hox & Boeije, 2005)
One of the main disadvantages is that it can be quite expensive and quite exhaustive and requires time and patience for the process to be successful. Evaluating the results and applying the findings to improve the product or service will require additional time. (Driscoll, 2011)

· [bookmark: _Toc98619351][bookmark: _Toc99107702]Analyse your questionnaire data 

A company has been created in the food delivery service sector, called Healthious, a name inspired by the play on the words Healthy and Delicious, which is trying to carve out a niche for itself in the market by offering a healthy homemade meal option. In order to do so, it has conducted its own market research to better understand its potential customers. https://forms.office.com/r/2YyZPgMnde
The questionnaire has 16 questions of which the most relevant have been highlighted and are explained below.
	The graph shows three groups, the most relevant of which is the 29-39 age group. This reveals that the participants in this survey are young people and adults.







	Besides, it is shown that participants would be willing to pay a reasonable price of between 10-20 pounds for a healthy meal.
This is the average price paid in the market for a take-away meal.







	A large number of participants state that they make use of the takeaway service at least once or twice a week.


.
	In turn, participants say that they opt for this service because they want to eat something different and due to lack of time because they are working, are some of the main reasons. 







	Respondents also highlight that they interrupt their dinner to make use of fast food. This is significant, as this part of the day is when people get home after a long day at work.







	In addition, when they go out, they tend to order fast food, which indicates that participants are not fussy and choose something familiar, and on the other hand there is a growing group that opts for home-cooked food, a point to be considered.
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In creating and designing the website, the survey conducted by Healthious was revealing and vital to my business plan.
It was found that a large number of people stated in the survey that they want a healthy alternative when ordering takeaway food and that they want to know what food they eat, so the website will have an informative, but not boring, component.
In addition, they state that there are no healthy options on the market and that they prefer to choose well-known products.
On the other hand, the age is significant because it is in the 29-39 age range, which implies that they are young professionals or young housewives who do not have the necessary time to devote to cooking due to the fast pace of life, and that they are also regular users of social networks and access them to receive information and learn about new products on the market.
The website has a modern design, each section focuses on the product offered and each section has an image that refers to the theme of the product and background with relevant information and in addition, the company name appears in each section for the consumer to remember.

· HOME: It is the first section of the website, the main page has a modern FUX style letter, and white colour, which stand out within the image, on the other hand the image has a combination of autumnal colours that evoke flavours and textures, making an indirect reference to the warmth of home and homemade food. The lower part of this page gives a brief explanation about the company and the chosen colours have the same format, for which a gradient orange colour (#ffd180) was chosen.

· PRODUCT AND SERVICE: It has its respective image and background with a gradient green colour (#cefa1a), which according to the website Contourheating, tends to relate among others to balance, environmental awareness and harmony, and that is what is sought in this section to highlight the natural products and materials used for the elaboration of the menus.

· CONTACT: In this section at the bottom, it has the contact details of the company, and has an enquiry form, a map to show where it is located. This colour has been strategically chosen, by the reference that evokes the colour, in this case has been chosen for the design a gradient blue (#7db4eb), which refers to the communication, efficiency and duty of Healthious with its customers.

· BLOG: This section has its respective image and background, is designed with a plain white colour, which evokes purity, cleanliness, and clarity, and has an informative purpose, to publicise the products, promotions, and at the same time to publicise and motivate the qualities of a healthy life.

The page used for the creation of the website is as follows: 
https://squareup.com/login?app=weebly&return_to=https://www.weebly.com/app/front-door/login/square
In order to access the final design of the website, the data required for access are displayed:
[image: Graphical user interface, text, application, email

Description automatically generated]

This only shows the creation process and the steps followed, the final design can be accessed via the link and information above. 

As you can appreciate, you will find a white page, of which the top bar has 3 main sections, which will serve for the creation of the website, such as: BUILD, PAGES, and THEME.
At the same time, 4 sections of the website have been created, which are located at the top right.
[image: ]



In the BUILD section, there is also a side menu of options on the bottom left-hand side, which will help us to choose the different options for creating the web page.
[image: A screenshot of a computer

Description automatically generated]
Now, in this THEMES section, we will choose the image and style that is related to the product and service offered in our business, in this case we have chosen an image related to healthy dishes.

[image: Graphical user interface, application, website

Description automatically generated]


The main page is HOME, in this part has been designed, choosing an image related to our product. The title with large letters and a slogan located below that have a modern and casual font and colour.

[image: A screenshot of a video game

Description automatically generated with medium confidence]
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Description automatically generated]


This is another section called PRODUCTS AND SERVICES, which highlights the products and resources that are necessary for the production of the meals.

[image: A screenshot of a video game

Description automatically generated]

[image: A screenshot of a computer

Description automatically generated with medium confidence]

The third part of the website, called CONTACT US, also has a relative image, which contains an enquiry form, a map where we are located.

[image: A screenshot of a computer

Description automatically generated with low confidence]

And when you scroll down you will see the contact details of the company, with a direct link to the social networks, where you can find us.
[image: A screenshot of a computer

Description automatically generated]

And the last part of our website is the BLOG, which will contain information relevant to our products, interesting notes related to healthy living and advertising.
[image: Graphical user interface, website

Description automatically generated]

And, to promote our product, we have completed the SEO section, which includes using keywords and creating a brief description of the website so that it can be easily found in GOOGLE searches, as shown in the image.
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The primary market research conducted by the company has allowed the company to learn important information first-hand, as well as better understand the market and how to offer the product.
Simultaneously, the information gathered has been used to build a functional and modern website.
In this digital age, it is more important than ever to establish and strengthen an active and direct relationship between the company and its consumers in order to provide a better product and service, which is why an online presence is important.
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What age category do you belong to?




Total	
18-28	29-39	over 40	5	10	5	


How much would you be willing to pay for a healthy meal?




Total	
10 - 20£	20£  and over	Between 5-10£	8	6	6	


How often do you eat take-away food per week?




Total	
1-2  times	3-4 times	17	3	


What would be the reason you consume or would consume these fast food products?




Total	
I don't have time because I study	I don't have time because I work	I don't know much about cooking	Just eat something different	2	7	2	9	


Which of the three meals do you interrupt to eat fast food?




Total	
Breakfast	Dinner	Lunch	1	17	2	


When you eat away from home, what type of food do you prefer?




Total	
Fast food	Healthy food	Home cooking	Other	11	2	6	1	
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