How all started ...

We began our journey in March 1976. Late Damme Anita
Roddick opened a small skin care shop in her hometown
Brighton called The Body Shop. She was a great believer in the
transformational power of businesses.

Initially we only had 25 products and our clients were

encouraged to recycle the containers (partially because
8 y (partially .

we did not have enough!) and our emphasis was on natural
ingredients coming from cruelty free and ethically sources.

We’ve never been an ordinary cosmetics company: we’ve
campaigned for over 40 years; we’ve seen changes in the
fashion industry, and we are still here and going strong!

Today we have more than 2,500 stores worldwide and we have
been part of numerous social responsibility and environmental
issues campaigns.

In 2006, L'Oréal made the acquisition of our company. Eleven
years later, The Body Shop was again sold to Natura
Cosméticos company.

Being part of the Natura group brought some important
changes to us. In 2019 we attained the B-Corp certification.

Want to learn more about what B-corp certification means?
Or what this certification mean to us? Visit:
thebodyshop.com



https://www.thebodyshop.com/en-gb/about-us/our-story/b-corp/a/a00004

Our purpose (vision)

* We exist in order to create a
better environment

* We know that the environment
surrounding us is beautiful. So are
people. However, we need to
maintain and protect this beauty. We
must do everything we can to
protect the animals, the nature, and
it’s most disadvantaged cultures as
our society remains unequal.




Our beliefs (mission)

Businesses can bring positive changes in the world.

Our company may have started from a need of an income
source but our products, our social and environmental
campaigns, alongside the groups of people we support, all
created our purpose. We are not just a business we are
change drivers and we can see more and more companies
following this example and this is a good thing!

We all are beautiful

We believe that all bodies are beautiful, and that beauty
comes from within — from a healthy positive self-image,
from the daily good habits followed with consistency and
from the way you look at life. We crafted products to
sustain your natural beauty.

We believe that women of all ages have a great potential.
Through our work we want to give girls and women
opportunities to increase their self-worth and body
positivity, to break gender barriers and roles, and not least
to make sure women are given a fair pay for their work.
We are inclusive and intersectional.




Product

We are pioneers in promoting ethical beauty and
ethical consumption. Our products are inspired by and
sourced in nature. We use natural raw ingredients in
our skin care products. We do not use animal products
and do not test our products on animals.

Ingredients we use:

Natural: these are extracted from plants or minerals
without any chemical modification. Like the soothing
Aloe Vera that we get from south-east Mexico or the
Ghanaian shea butter. In our transactions with the
suppliers, we use fair trade practices abiding by the
rules of Community Fair Trade program launched
back in 1987.

Extracted from natural ingredients: these are
chemically processed ingredients in order to make
them available for the finished cosmetic products.

Synthetic ingredients: we use this type of ingredients
to offer our products different properties that the
natural ingredients just cannot give. One example is a
synthetic oil used to prolong skin’s moisture. We use
this specific oil because is a light oil to use on skin but
also is biodegradable and has a low level of
ecotoxicity being less harmful on the environment.



Do you want to know more
about how we are sourcing
the main natural ingredients
we use in our products?

Visit these direct links to see
the fascinating stories of
community trading: coconut
oil, marula oil, wild argan oil,
tea tree oil, tea tree oil, or
British rose essences.
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https://www.youtube.com/watch?v=SJ1lhMHd0YU&list=PL07D55B4A1B410082&index=12
https://www.youtube.com/watch?v=XRL8YyERSB4&list=PL07D55B4A1B410082&index=13
https://www.youtube.com/watch?v=-TNupWp2UiQ&list=PL07D55B4A1B410082&index=10
https://www.youtube.com/watch?v=LNVqB-qodVo&list=PL07D55B4A1B410082&index=5
https://www.youtube.com/watch?v=KX4L4qkmyNk&list=PL07D55B4A1B410082&index=11
https://www.youtube.com/watch?v=i_E-hmQtdgo&list=PL07D55B4A1B410082&index=8

We are consistent in our pledge to use Regenerative Natural
Ingredients: the intensive farming depletes nature of its
resources. We are pledging to use natural ingredients that only
come from sustainable farming.

Share if you’ll join us: Enrich, not exploit
#enrichnotexploit

Our products are not animal tested and we have been a major
changing factor in the campaigns aimed to end animal testing.
You can find out more about our initiatives and how we work to
end animal testing forever, here.

However, our products are tested in our laboratories by our
experts using non harming methods.

Refill & recycle schemes: our Planet is plastic oversaturated.
Especially in the beauty industry sector there are billions of
packages that end up in landfills or worse in our oceans. We are
relentlessly working to reduce our environmental by using less
plastic packaging, using more recycled and plant-based materials,
and by encouraging our customers to repurpose, reuse, and
recycle our products packaging.

See: How We're Helping To Tackle Plastic Pollution or where
are we Sourcing our Recycled Packaging

-
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https://www.youtube.com/watch?v=zAXR9aQNj48&list=PL07D55B4A1B410082&index=9
https://www.thebodyshop.com/en-gb/about-us/activism/faat/a/a00018
https://www.youtube.com/watch?v=dUcsw0_dzZw&list=PLCGxzLbnqQCYEYK_1pJlbsIOzauGriqlr
https://www.youtube.com/watch?v=WhaL8LNKwG0

Our diversified product portfolio includes products designed for different skin types.
The products also target the age range of the customers: younger generation,
matured people, ageing or first signs. We also designed products to serve specific skin
problems: e.g. blackheads, spots, blemishes.

Our diversified products range include:

© Products for face care: e.g. moisturizers, with or

without SPF, serums, toners or face masks. ®
. . THE BODY SHOP
* Himalayan Charcoal Mask —It is a best-seller product VITAMIN ¢

GLOW-REVEALING LIOUID PEEL
CIFOUANT LIQUIOE REVELATELR 0165

that contains bamboo charcoal, green tea, and
organic tea tree extracts. This face mask properties
include absorbing the impurities and excessive oil
from the skin for a purified, fresher, and glowing
look.

WITH TAMN € K Cave
TRCM T AMAZONIAN AN

00ml(33USFLO!

e Vitamin C Liquid Peel — Another best-seller, this
product is a mild exfoliator made with Camu berry
extract rich in vitamin C. Its properties include
cleansing off dead skin cells leaving a radiant, healthy
looking skin.

* The Drops of Youth Concentrate - made with 99%
ingredients of natural origin, this serum forms a
protective layer on skin to help it feel strengthened
and suppler.
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Products for body care: e.g. shower
gel, body moisturizers and deodorants.

Cosmetic products: e.g. foundations,
eyeliners, primers.

Hair care products: shampoos &
conditioners.

Fragrances: for her, him, and for home.



https://www.thebodyshop.com/en-gb/makeup/eyeliners-and-eyebrows/c/c00064
https://www.thebodyshop.com/en-gb/range/white-musk/c/c00118
https://www.thebodyshop.com/en-gb/make-up/foundations-concealers/c/c00065
https://www.thebodyshop.com/en-gb/range/ginger/c/c00296

Our products are too expensive?
We are addressing some blog posts and beauty experts’ recent articles regarding our products prices

We design our products for people concerned of Hemp hand creme (30 ml) - Ginger Anti-Dandruff Coconut Nourishing Body
natural ingredients but also environmental causes. £5.00 Shampoo (60ml)- £5.00  Butter (50ml) - £6.00
Because we care so much about the quality of our
ingredients, the sources of acquisition and the way
we maintain these sources, our pricing strategy is
premium pricing for premium products; we adopt a
cost-oriented and value-oriented approach in our
pricing strategy.

Considering the high competition in the skin care and
beauty industry we are also adhering to competitor —

oriented a pproach . For these reasons, our price Himalayan Charcoal Drops of Youth™ Tea Tree Skin Clearing
c . o Purifying Glow Mask (15 Concentrate (30 ml) - Facial Wash (60ml) - £3.00
range is medium to high. ml) - £6.00 £25.00

* For great perks, discounts and more
surprises join our Loyalty Club

* Always check out our website and in stores
for more sales &offers:!

3=

THE BODY SHOP
TEA TREE

S CLEARSVS
™ wash



https://www.thebodyshop.com/en-gb/love-your-body-club/club-members/e/e00080
https://www.thebodyshop.com/en-gb/sale/h/h00008

Distribution
Where can you find us?

The Body Shop uses both direct and indirect distribution channels.
You can find our products:

* In our stores » Our headquarter is in London, UK and we are present in
more than 60 countries with approximately 3,000 stores. Our stores are
directly owed by our company or are in the franchise system we developed
since 1984.

Through our direct stores we are in a close, direct relation with our
customers. Our in-store consultants can help you identify the products that
will best serve your needs. Allow yourself an immersion into our subtle
fragrances and soft textures by direct testing some of our products.

In our stores, you can find out more about our environmental and human
rights campaigns and you can get involved. You can also recycle your empty
The Body Shop packages by bringing them in the store.

You can find us in the UK, France, Romania, Germany, Portugal, Spain,
Cyprus, Canada, U.S.A., Australia, South Africa, India, Saudi Arabia, Japan and
more ... Visit our store finder to discover where is your closest location
https://www.thebodyshop.com/en-gb/store-finder



https://www.thebodyshop.com/en-gb/store-finder

e Online » visit us at www.thebodyshop.com

Buying your favorite products has never been easier.
You can find your products by selecting the type of
skin or hair care you are looking for or you can do a
search by ingredients. Enjoy our creative designed
gift packages and check out for new sales&
promotions.

If you want to send a present to a dear one you can
fill in their address in delivery section and choose to
have your order wrapped in an eco-friendly gift
pouch (for £€3.99 extra). It’s easy to make someone

happier! @

If you spend over c£25 you will get your
products free delivered.

Or you can choose to collect in-store. Check
our website for delivery updates during
Coronavirus pandemic.

We live challenging times. The
Body Shop it’s here for you
offering free and handy advice
on how to practice self-care
even (or especially because!)
we are living in a pandemic: << »0:

Other bookmarks



http://www.thebodyshop.com/
https://www.thebodyshop.com/en-gb/store-finder

e THE BODY SHOP AT HOME™ is our network of
Distributors and Consultants » since 1994 our
passionate customers can transform their love for our
brand into profit. This MLM method was first tested
in Australia and its success made it possible to
replicate the model in UK and the USA.

Visit www.thebodyshop.com/en-gb/landing-at-home
to discover more about this fantastic opportunity! ¢ > oo Gl

You can get amazing discounts being your own boss, ors © £ 3 Q8 O
having an income, testing your favorite products, and SME TEDNG P Ror WA MR Fmamice  erne  muwes owmews mrRaawce  he

making other people aware of our products and

campaigns. BE PAHT UF Ullﬂ FAM“.Y

REGISTER WITH THE BODY SHOP AT HOME™

You don't need experience to be a Consultant, just a love and passion for The Body Shop! We will
empower you, we will equip you.

e E-commerce » specific countries have The Body e i
S h O p p ro d u CtS ava i I a b I e O n A m a ZO n a n d E - bay. Become an Independent Consultant, sharing our products virtually with your network and earning

money at the same time. All training provided, no experience necessary. You don’t even need to
leave home; all products get sent directly to your customers. To find out more about becoming an
Independent Consultant OR hosting, sign up below — we look forward to speaking to you.
Regrettably we are unable to reply to requests outside of the UK. Please be aware to join The Body
Shop At Home™ or host a party you need to be 18 years or older.



http://www.thebodyshop.com/en-gb/landing-at-home
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Body Shop gets greener with refillable
shower gel and activism zone

New concept store in central London is attempt to return to roots
of founder Anita Roddick

Rebecca Smithers
Consumer affairs

('ﬂF'F'C.‘l'})ﬂHdE‘F!f r T +
ue 17 Sep 2019 3285 1 1

HUFFPOST:

060000

Get Buyer Protection
for your eligible purchas

NEWS CORONAVIRUS POLITICS OPINION PERSOMAL ENTERTAINMENT LIFE PARENTS  VIDEO

The Body Shop Launches Campaign For A
Global Ban On Cosmetic Animal Testing

'More than 500,000 animals are used in cosmetics testing each year’

£, 5y Eten Wailwork

The Body Shop is appealing for support to bring about a global ban on animal q *
testing of cosmetic products and ingredients. 5 . ¥

Cosmetic animal testing has already been banned in the UK and the EU, but

——y
- -
80% of countries have no laws against it and mere than 500,000 animals are [ o7 ] O™
used in cosmetic testing each year, according to animal protection organisation, _
Cruelty Free International =

“We want to stop all cosmetic animal testing of ingredients and products, (5 The Body Shop Skincare

everywhere and forever” said a Body Shop spokesperson.

“Animals continue to be killed for beauty as animal testing legislation is far too
complex. We want to simplify it with one international convention.”

SUBSCRIBE AND FOLLOW
STYLE

Newsletter

Promotion

The Body Shop has differentiated their image and promotion
strategy from the mainstream fashion industry brands by not
using celebrity endorsement, expensive advertisements, or
glossy, expensive packages. TBS uses a mixed promotional
strategy, using multiple channels to promote their products:
advertising, sales promotions, public relations, direct
marketing, personal selling, and social media marketing.

The Body Shop’s major promotion strategy and branding image
is the image of its founder — late Damme Anita Roddick.
Alongside with her image, skills, her principles and objectives,
we use our strong Corporate Social Responsibility (CSR)
strategy to promote our products.

Who does not have a strong memory association of The Body
Shop and Against Animal Testing campaigns? From our first
partnership with Greenpeace (1986) for Save the Whales
campaign, to becoming first company using fair trade (1987)
and banning animal testing for our products in 1991, we have
been strong activists for the causes we believe in!



Through our social campaigns we reach our target SUCCESS STORIES

market — people who care about our environment R S S S S S S S oos,
and social causes and want to be involved in making
our world a better place for us and future
generations. Both CSR and PR campaigns maintain a
relationship with our customers and attract new

ones.

Our work was recognized throughout the years and in
2009, RSPCA recognized our contribution by awarding
us the Lifetime Achievement Award.

PROVIDING FINANCIAL INDEPENDENCE FOR PIONEERING EDUCATION AND OUTREACH TACKLING THE PLASTIC CRISIS DIFFERENTLY
GHANAIAN WOMEN INITIATIVES

Our projects are continued and sustained by The
Body Shop Foundation which develops projects for
animal, environmental and human protection.

NHS DONATIONS

As so often when we are faced with unprecedented

INTHEHOME OFGHLOREN & YOUNGPEOPLE

challenges, brilliant, selfless people do astonishing

things to help us all, often putting themselves at risk

v ‘ { 3 S p L g
so that the rest of us can be as safe, healthy and s 4 e s

secure as possible. i . : vy : i 1 / 2““3 2009 o 2012
Oy L ; STOPVIOLENCEINTHE ~ STOP SEX TRAFFICKING OF THE GLOBAL SHEA
do:alisn: niarl: 4(())0,)(’)00 l::::cxducatrse, inecifdi:g sZapes F HOME CH]LDREN &YOUNG pEOPLE ALLIANCE

and Hemp Hand Protectors, to the tirelessly brilliant

NHS staff and volunteers fighting the effects of
Covid-19. An additional 120,000 products have
already been donated to hospitals and charities

around the country.




We use e-mail marketing and social media to attract

Our consultants’ network is another way to promote our and retain customers.

products and build on our CSR image. Our consultants became | Check out our latest news and join us in the
the image of our women empowerment campaign. Check conversations:

here to see the stories of women, all over the world,

who work towards their independence with our ©) m u @ H
support.

Our customers are also passionate about healthy lifestyle and
want what is best for their bodies and skin. That is why our
products are another way of promoting through Brand
campaigns such as Enrich not Exploit. Here you can learn
about our Enrich not Exploit Sustainability report

Instagram LinkedIn Twitter Pinterest Facebook

highlights. ENRICH
Our stores are another major promotion strategy both online ¥ ' A -f‘: % NOT EXPLOIT.

. ] . . (It’s in our hands)
and in-stores offer free advice and self-care tips and articles

while displaying our products and using sales promotion
strategies. In our stores you can meet skin care experts, make
up artists and get inspired by our lovely employees. Here you
can find out more about them, why they do their
job with so much passion and what are their
favorite products.

YSUR CINSULTANT


https://www.thebodyshop.com/en-gb/about-us/brand-values/female-empowerment/a/a00007
https://www.youtube.com/watch?v=tJi9Klh5YTs&list=PLCGxzLbnqQCa8actT6fveOlTUxQivd-Rv
https://www.youtube.com/watch?v=xnMM3xWeHRg&list=PLCGxzLbnqQCZidGJ133DMDQ8E6hqGO-Jo

“Business shapes the
world.

It is capable of
changing society in B

almost any way you > S—

can imagine.”

Dame Anita Roddick /I- H E
BODY
SHOP
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