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This dissertation explores the landscape of digital entrepreneurship among young adults in the post-COVID-19 era, focusing on their motivations, challenges, and strategies for success in an increasingly digitalized world. Through qualitative research, including semi-structured interviews with young digital entrepreneurs, the study delves into how the COVID-19 pandemic has reshaped the entrepreneurial landscape, prompting a significant shift towards digital business models among the youth.

Key findings indicate that young adults are driven towards digital entrepreneurship by the desire for autonomy, the flexibility and innovation potential offered by digital platforms, and the need to adapt to a changing job market. The study also uncovers various challenges faced by these entrepreneurs, such as intense market competition, supply chain disruptions, and the necessity to adapt to evolving consumer behaviours and digital security concerns.

The research contributes to management practices by providing insights into effective strategies for navigating the digital business environment, emphasizing the importance of adaptability, continuous learning, and leveraging digital tools. It also identifies areas for future research, suggesting the need for broader participant samples, longitudinal studies, and exploration into the impact of emerging technologies on digital entrepreneurship.

This dissertation offers valuable contributions to the understanding of digital entrepreneurship in a post-pandemic era, highlighting the resilience and adaptability of young entrepreneurs. It provides practical recommendations for policymakers, educators, and business leaders aiming to support and nurture the entrepreneurial talents of a tech-savvy generation, positioning them to drive future economic growth in the digital age.
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[bookmark: _Toc149896198][bookmark: _Toc153976347]Chapter 1
[bookmark: _Toc153976348]Introduction

1.1 [bookmark: _Toc153976349]Background of the study
The seismic shift that the COVID-19 pandemic inflicted upon the global economic landscape has not only presented unprecedented challenges but has also ushered in a wave of digital transformation, redefining the paradigm of entrepreneurship. The pertinence of understanding digital entrepreneurship, especially among young adults in the post-pandemic era, has never been more critical. This study is embarked upon at a juncture where the blurring lines between technology and business demand a novel exploration of how young entrepreneurs are reimagining their futures. Their journey, marred by the complexities of an economy trying to find its footing post-COVID-19, is ripe for scholarly examination (Masenva 2021).

With traditional business models grappling with the realities of a pandemic-stricken world, young adults have been at the vanguard of adopting digital entrepreneurship, catalysing a radical transition from brick-and-mortar establishments to the digital marketplace. This digital revolution, accelerated by necessity as much as innovation, has opened new avenues for wealth creation, economic growth, and societal transformation. Yet, the actual lived experiences of these young digital entrepreneurs—their motivations, aspirations, and the challenges they face—remain shrouded in ambiguity.

In venturing into this new digital domain, young entrepreneurs are not just navigating a changed business environment but are also sculpting it with their resilience and creativity. Their stories and experiences are the conduits through which this study seeks to provide insights into a world where digital platforms become springboards for business innovation. This dissertation aims to demystify the post-pandemic digital entrepreneurship landscape, revealing how young adults are seizing opportunities amidst the flux and how their endeavours could shape the contours of the digital economy (Othman, et all., 2021).

1.2 [bookmark: _Toc149896200][bookmark: _Toc153976350]Rationale of the study

The onset of the COVID-19 pandemic marked a critical juncture for global entrepreneurship, particularly among the youth. As the pandemic shuttered traditional business avenues, it simultaneously sparked an unprecedented surge in digital entrepreneurship. Young adults, inherently fluent in digital technologies, found themselves at the forefront of this entrepreneurial wave, harnessing online platforms to forge new business ventures.

In this new digital era, entrepreneurship is no longer tethered to physical spaces but is increasingly characterized by virtual interactions and borderless markets. This shift has significant implications for economic growth, job creation, and innovation. The need to examine the influence of the pandemic on young entrepreneurs' digital pursuits is not only timely but crucial for understanding the evolving dynamics of modern business practices (Modgil, et all., 2022).

While there is burgeoning research on digital entrepreneurship, the specific impacts and adaptations post-pandemic remain underexplored. This study aims to bridge that gap, offering insights into the changing landscape where young entrepreneurs are actively shaping their futures through digital means in a world that has been fundamentally altered by a global health crisis.

1.3 [bookmark: _Toc149896201][bookmark: _Toc153976351]Problem statement

In the wake of the COVID-19 pandemic, the entrepreneurial landscape has undergone substantial transformations, with digital entrepreneurship emerging as a beacon of opportunity and resilience, particularly for the younger generation. Yet, there remains a significant knowledge gap regarding the experiences, challenges, and adaptation strategies of young digital entrepreneurs in this altered economic and social context.

As the traditional job market reels from the impacts of the pandemic, the necessity for alternative pathways to sustainable wealth creation becomes increasingly pressing. Young adults, who are often at the intersection of technological savvy and entrepreneurial aspiration, are both the most affected by job market volatility and the most capable of navigating the digital domain to create new business opportunities. However, the extent to which they are leveraging digital platforms to overcome the adversities posed by the pandemic, and the effectiveness of such strategies, has not been adequately explored (Baporikar, 2021).

This deficiency in research hinders the ability of policymakers, educators, and business leaders to provide targeted support and resources that could amplify the success rates of young digital entrepreneurs. Addressing this gap is crucial, not only to assist current and aspiring entrepreneurs but also to foster an ecosystem that is conducive to innovation, economic diversification, and the overall resilience of the job market in the post-pandemic era.

1.4 [bookmark: _Toc149896202][bookmark: _Toc153976352]Aims of the study

Aims
The primary aim of this dissertation is to explore the opportunities and challenges that young adults face in the realm of digital entrepreneurship in the post-COVID-19 era. The study seeks to comprehend the influence of the pandemic on the entrepreneurial drive among the youth and to map out the trajectory of digital business ventures that have either emerged or transformed significantly during this period (Khandelwal, et all., 2022).

[bookmark: _Toc153976353]Objectives
1. To investigate the motivations behind young adults' gravitation towards digital entrepreneurship post-COVID-19.
2. To examine the challenges faced by young digital entrepreneurs during and after the COVID-19 pandemic.
3. To provide insights and recommendations that can guide policy 
formulation aimed at nurturing young digital entrepreneurs.

[bookmark: _Toc153976354]Research Questions
1. What drives young adults to pursue digital entrepreneurship in the post-COVID-19 landscape?
2. What recommendations and insight could you give to guide future digital entrepreneurs?
3. What are the primary challenges encountered by young entrepreneurs in digital spaces due to the pandemic?


1.5 [bookmark: _Toc149896203][bookmark: _Toc153976355]Importance of the Research

The significance of this study lies in its comprehensive exploration of the digital entrepreneurship boom among young adults, a phenomenon catalysed by the COVID-19 pandemic. By delving into this area, the research provides valuable insights into the evolving digital economy, highlighting how the pandemic has not only disrupted traditional business models but also opened up new avenues for innovation and economic activity (Yaneva, et all., 2021).

Central to the study is the identification of both opportunities and challenges encountered by young digital entrepreneurs. This aspect is crucial as it sheds light on emerging trends and informs the development of potential strategies for building sustainable and resilient business models (Rashid, et all., 2021). By understanding these dynamics, the study contributes to a deeper knowledge base that can guide future entrepreneurs in navigating the complexities of the digital marketplace.


1.6 [bookmark: _Toc149896205][bookmark: _Toc153976356]Scope of Study (International, national, geographic area)

This study takes an international perspective, analysing digital entrepreneurship among young adults in the post-COVID-19 landscape across various countries. It seeks to understand global trends and individual regional characteristics without being confined to any single nation or geographic area, aiming for findings relevant to a diverse, worldwide audience.
1.7 [bookmark: _Toc149896206][bookmark: _Toc153976357]Research Outline

Following Chapter 1, which sets the stage for our exploration of digital entrepreneurship among young adults in the post-COVID-19 era, the dissertation unfolds as follows:

Chapter 2: Literature Review
This chapter delves into existing research, framing the study within the broader academic discourse on digital entrepreneurship. It examines the impact of COVID-19 on digital business models, the characteristics of young entrepreneurs, and the evolving digital landscape.

Chapter 3: Research Methodology
Here, the focus is on the research design and methodology. The chapter outlines the qualitative approach, including the interpretivist philosophy and constructivist paradigm, and describes the methods of data collection and analysis used in the study.

Chapter 4: Data Analysis and Discussions
This chapter presents the findings from the interviews with young digital entrepreneurs. It analyses their responses, drawing out themes related to their motivations, challenges, and strategies in the digital entrepreneurial realm post-COVID-19.

Chapter 5: Conclusion, Limitations, and Recommendations
The final chapter synthesizes the research findings, discusses the limitations of the study, and offers recommendations for future research and practice. It concludes by reflecting on the implications of the research for management practices, policy formulation, and the broader field of entrepreneurship.




[bookmark: _Toc149896207][bookmark: _Toc153976358]Chapter 2
[bookmark: _Toc153976359]Literature Review

[bookmark: _Toc149896208][bookmark: _Toc153976360]2.1 Introduction
This literature review seeks to delve into the existing body of knowledge surrounding digital entrepreneurship, unearthing insights into the factors that have influenced this burgeoning sphere, especially in the aftermath of the pandemic (Diandra 2021).

Additionally, it will scrutinize the impact of COVID-19 as detailed by (Kronblad and Pregmark, 2021), and (Miethlich et al., 2021), and how this impact has accelerated digital opportunities as discussed by (Modgil et al., 2022). Insights from (Salem and Nor, 2020) on the shift in consumer behaviour in Saudi Arabia will contextualize the changes in market dynamics. Furthermore, studies by (Sahrah et al., 2023) will illuminate the personal traits conducive to digital entrepreneurship, and (Zhao and Collier, 2016) will provide an overarching framework on digital entrepreneurship research and practice.


Entrepreneurship 

Entrepreneurship Theory: The core of entrepreneurship theory lies in the recognition and exploitation of opportunities, risk management, and innovation. Scholars such as Schumpeter have emphasized the role of the entrepreneur as an innovator and a driver of economic change. This theory provides a foundation for understanding the entrepreneurial mindset and motivations that propel young adults to engage in digital ventures. 

[bookmark: _Toc149896209][bookmark: _Toc153976361]2.2 Base theory of the sub-discipline/different background aspects to the concept
The theoretical underpinning of digital entrepreneurship is an amalgamation of principles from entrepreneurship, digital technology, and social sciences. Digital entrepreneurship is a subset of entrepreneurship that focuses on creating new ventures and transforming existing businesses by leveraging digital technologies. It's an interdisciplinary domain that intertwines the innovative and risk-taking nature of entrepreneurship with the pervasive influence of digital technology on business models, consumer behaviour, and societal changes (Volberda, et all., 2021).

Digital Transformation: The digitization of business processes and the advent of the internet have led to a new era of digital transformation. Castells' theory of the network society explains how digital networks have become central to economic, social, and cultural life (Zahra 2021). In the context of digital entrepreneurship, this transformation is not only about adopting technology but also about a strategic overhaul of how businesses create and capture value.

Technology Acceptance Model (TAM): Davis's TAM is often used to understand the adoption of technology, explaining how perceived usefulness and perceived ease of use affect the adoption of digital technologies. For digital entrepreneurs, these aspects are crucial in developing user-friendly digital products and services that can attract and retain customers.

Consumer Behaviour in the Digital Age: The shift in consumer behaviour in the digital age, influenced by the ubiquity of the internet and mobile technology, has been substantial (Song 2019). Research on e-commerce and online consumer behaviour sheds light on how digital entrepreneurs can strategically position their ventures to meet the new expectations and shopping habits of consumers.


Social Cognitive Theory: Bandura's social cognitive theory, particularly the concept of self-efficacy, has been applied to entrepreneurship to understand how belief in one's capabilities affects the willingness to embark on entrepreneurial endeavours. It can be particularly relevant in explaining young adults' engagement with digital entrepreneurship.



[bookmark: _Toc149896210][bookmark: _Toc153976362]2.3 Models, and related research issues
Theoretical Framework:
1. Schumpeter’s Theory of Economic Development: Schumpeter's model of entrepreneurial innovation serves as the cornerstone for understanding how digital entrepreneurs act as agents of change. This theory posits that entrepreneurs disrupt market equilibrium through 'creative destruction', introducing innovations that revolutionize industries.
2. The Technology Acceptance Model (TAM): Davis’s TAM is pivotal for examining the adoption of digital tools by young entrepreneurs. It helps understand the factors that encourage or deter the embrace of new technologies in digital ventures.
3. Social Cognitive Theory: This theory, with a focus on self-efficacy, is important to understand the psychological aspects influencing young adults’ propensity to engage in digital entrepreneurial activities.


[bookmark: _Toc149896211][bookmark: _Toc153976363]2.4 Previous studies and lessons learnt
1. The Impact of COVID-19 on Digital Entrepreneurship:
(Kronblad and Pregmark, 2021) explored the swift pivot towards digital business models amidst the pandemic, underscoring the resilience and adaptability of entrepreneurs in the face of unprecedented challenges. Similarly, (Miethlich et al., 2021) addressed how COVID-19 has reshaped the management of digital enterprises, emphasizing the accelerated digital transformation and the need for strategic agility.

2. Trends in Digital Media and Technology Use Among Teens:
(Chassiakos and Stager, 2020) presented an in-depth examination of how teenagers engage with digital media, revealing trends that potentially forecast the future behaviours of digital entrepreneurs as they evolve from tech-savvy youth to adult innovators.



3. Super-Digitalization and New Precarity:
(Andrejuk, 2022) discussed the phenomenon of 'super-digitalization'—the intensified reliance on digital platforms—in the context of migrant entrepreneurship, pointing to both the empowerment potential and the precarious nature of digital dependencies that may also apply to young digital entrepreneurs.

4. Digital Revolution and Entrepreneurial Transformation:
(Hansen’s, 2019) study on digital entrepreneurship in Beijing highlighted the transformative impact of the digital revolution on business practices, serving as a pivotal reference for understanding the fundamental changes within entrepreneurial activities.

5. Accelerated Digital Opportunities:
(Modgil et al., 2022) posited that the COVID-19 pandemic has not only disrupted but also generated opportunities for digital entrepreneurship, especially in the context of the Indian market, suggesting a broader applicability of such dynamics.

6. Consumer Behaviour Shift to E-Commerce:
(Salem and Nor, 2020) investigated the shift in consumer behaviour in Saudi Arabia from traditional brick-and-mortar stores to e-commerce, offering insights into market changes that young digital entrepreneurs must navigate.

7. Personality Traits and Entrepreneurship Intention:
The studies by (Sahrah et al., 2023) identified personality traits, individual resilience, and openness to experience as significant predictors of young adults’ intentions to engage in digital entrepreneurship. These traits have implications for the kind of support and education that could be most beneficial for aspiring entrepreneurs.

Lessons Learned:
· The adaptability to pivot quickly towards digital business models is crucial for survival and success in the face of global disruptions like the COVID-19 pandemic.
· The digital engagement of young adults provides a precursor to the kinds of digital innovation they may bring into entrepreneurship.
· While digital entrepreneurship offers immense opportunities, it also presents a new set of precarities related to over-reliance on digital platforms.
· The context-specific nature of digital entrepreneurship necessitates a nuanced understanding of different markets and cultures.
· Personality traits play a crucial role in shaping the entrepreneurial intentions and potential success of young entrepreneurs in the digital domain.

[bookmark: _Toc149896212][bookmark: _Toc153976364]2.5 Gaps identified to situate own research
Despite these extensive studies, there remains a lacuna in research specifically focused on the post-COVID-19 landscape for young digital entrepreneurs. Few studies have holistically combined the socio-cultural impacts, psychological predispositions, and the economic transformations to create a comprehensive picture of the current digital entrepreneurship opportunities and challenges (Iivari, Sharma and Ventä-Olkkonen, 2020). This study aims to fill this gap by providing up-to-date insights into the dynamics of digital entrepreneurship among young adults in the aftermath of a global pandemic.
















[bookmark: _Toc153976365]2.6 Summary

The literature review in Chapter 2 delves into the multifaceted landscape of digital entrepreneurship for young adults in the aftermath of COVID-19. It draws from a range of studies to elucidate the shifts in digital business practices, the evolving role of technology among young consumers, and the altered consumer behaviours favouring e-commerce.

Central themes emerge around the adaptability of businesses to digital models, the significance of personal traits such as resilience and openness in aspiring entrepreneurs, and the consumer pivot towards online platforms. The review identifies a gap in research post-pandemic, particularly regarding the comprehensive impact on young digital entrepreneurs, setting the stage for this study to explore the nexus of socio-cultural, economic, and individual factors influencing digital entrepreneurship in the current era (Secundo 2021).

Through this literature landscape, the study underscores the need for current research to inform strategies that support young entrepreneurs in leveraging the opportunities and navigating the challenges presented in a digital, post-pandemic world.












[bookmark: _Toc153976366]Chapter 3
[bookmark: _Toc153976367]Research Methods & Methodologies

[bookmark: _Toc153976368]3.1 Introduction 

In embarking upon this exploration of digital entrepreneurship among young adults in the post-COVID-19 landscape, it is imperative to adopt a research approach that is both robust and flexible, capable of capturing the complex realities of this rapidly evolving domain. This chapter delineates the research methods and methodologies employed to investigate the multifaceted phenomena of digital entrepreneurship, particularly in the context of the unprecedented global disruption caused by the pandemic.

Given the intricate nature of the subject, a qualitative research methodology has been chosen. This approach is tailored to understand the depth and nuances of personal experiences, motivations, and challenges faced by young digital entrepreneurs. The interpretivist research philosophy and constructivist paradigm underpinning this study provide the necessary framework for an in-depth exploration of the subjective realities of these entrepreneurs. This framework acknowledges the diversity of experiences and perceptions that shape the digital entrepreneurship landscape in this unique period (Szalavetz 2020).

Ultimately, the methods and methodologies outlined here are carefully chosen to align with the study's aims and objectives. They provide a solid foundation for conducting a thorough and insightful investigation into the dynamic and largely uncharted waters of digital entrepreneurship among young adults in a world reshaped by COVID-19.

[bookmark: _Toc153976369]3.2 Philosophical position of the research and why?

The philosophical position underpinning this research is grounded in interpretivism, a choice that resonates deeply with the qualitative nature of the study and its focus on the nuanced experiences of young digital entrepreneurs in the post-COVID-19 era. Interpretivism, as a research philosophy, aligns seamlessly with the exploration of the subjective, richly textured realities of individuals navigating the complexities of digital entrepreneurship (Bacq, et all., 2020).

Adopting interpretivism means embracing a view that the knowledge of digital entrepreneurship post-pandemic cannot be fully understood through quantitative measures alone. Instead, it requires an immersion into the personal narratives and lived experiences of young entrepreneurs. It involves interpreting the world as they see and experience it, acknowledging that their realities are constructed through their interactions with the digital and entrepreneurial environment, and shaped by the socio-economic upheaval brought about by the pandemic.

[bookmark: _Toc153976370]3.3 Paradigm position of the research and why? 

In this dissertation, the paradigm position is firmly rooted in constructivism, aligning harmoniously with the qualitative nature of the study and its focus on the post-COVID-19 digital entrepreneurship landscape among young adults. Constructivism, as a paradigm, is particularly relevant to this research, as it allows for an understanding of the myriad ways in which young digital entrepreneurs construct their realities in the face of unprecedented global changes.

Constructivism facilitates an exploration that is not about uncovering a singular 'truth' but understanding the diverse, subjective truths of individuals. It allows this research to delve into how young adults perceive, react to, and shape their entrepreneurial experiences within a digital landscape that has been significantly transformed by COVID-19 (Ratten 2020). By interpreting the meanings that the participants attach to their experiences, the study seeks to comprehend the complex tapestry of motivations, challenges, and strategies that define their entrepreneurial journeys.



[bookmark: _Toc153976371]3.4 Position of Research Approach and why? 
In this study, the research approach is decidedly qualitative, a strategic choice made to align with the study's aim of exploring the nuances of digital entrepreneurship among young adults in the post-COVID-19 era. This qualitative approach is instrumental in capturing the depth, complexity, and personal dimensions of the entrepreneurial experiences that quantitative methods may not fully reveal.

By choosing this approach, the research positions itself to gain a holistic understanding of digital entrepreneurship. It allows for in-depth investigations into how young adults perceive and navigate the digital business landscape, especially in an environment reshaped by the unprecedented challenges of a global pandemic. The qualitative approach facilitates a deeper engagement with the participants, encouraging them to share their stories, insights, and experiences in their own words.

[bookmark: _Toc153976372]3.5 Methodological stance of the Research and why? 
In this dissertation, the methodological stance is firmly grounded in a qualitative and exploratory approach, chosen deliberately to align with the study's objective of comprehensively understanding the experiences of young digital entrepreneurs in the post-COVID-19 era. This stance is reflective of a desire to delve into the depth and complexity of digital entrepreneurship, a field where personal experiences, motivations, and challenges are as diverse and dynamic as the technological landscape itself.

Through qualitative methods, such as semi-structured interviews and virtual focus groups, the research aims to capture the authentic voices and personal narratives of young adults engaged in digital ventures (Shareef, et all., 2021). These methods are conducive to exploring the intricacies of their entrepreneurial journeys, providing insights into their thought processes, strategies, and the unique challenges they face in the digital domain. The emphasis is on understanding the 'why' and 'how' behind their entrepreneurial choices and actions in the context of the post-pandemic landscape.

[bookmark: _Toc153976373]3.6 Stance of the Research Strategy and Design and why? 
The research strategy and design of this dissertation are shaped around a qualitative case study approach, carefully selected to deeply explore the intricacies of digital entrepreneurship among young adults in the post-COVID-19 era. This strategy is pivotal in facilitating an in-depth understanding of the nuanced, context-specific experiences that characterize the entrepreneurial journeys of this demographic.

The choice of this strategy is driven by the need to capture the richness and diversity of digital entrepreneurship as it unfolds in real-world settings. By examining a select number of cases in depth, the study aims to draw out the subtleties and variations in how young adults navigate the digital entrepreneurial landscape, especially in a business environment that has been significantly altered by the pandemic (Jafari-Sadeghi, et all., 2021). The case studies will focus on exploring the personal narratives, business models, and adaptive strategies employed by these entrepreneurs, offering a window into their day-to-day realities and long-term aspirations.

[bookmark: _Toc153976374]3.7 Research Sample and Population
In this qualitative exploration of digital entrepreneurship among young adults in the post-COVID-19 era, the research sample and population are crucial components that drive the depth and relevance of the findings. The population of interest for this study comprises young adults who are actively engaged in digital entrepreneurship. This group is defined by 10 individuals, aged between 18 and 35, who have initiated or are operating digital ventures across various sectors in the wake of the COVID-19 pandemic. This age range is selected to capture a demographic that is not only tech-savvy but also at a pivotal stage in their professional and entrepreneurial development. 

Convenience sampling allows for the selection of participants who are readily accessible and willing to participate, facilitating the ease of data collection.


[bookmark: _Toc153976375]3.8 Data Collection and Data Analysis Tools/Techniques 
Data Collection: The primary tools for data collection in this study are semi-structured interviews. This method is carefully chosen to facilitate an in-depth exploration of the subjective realities, motivations, and challenges faced by young digital entrepreneurs.

· Semi-Structured Interviews: One-on-one interviews with young adult entrepreneurs form the cornerstone of data collection. These interviews are designed to be semi-structured, allowing participants the freedom to share their experiences, insights, and perceptions in a conversational manner. The open-ended nature of these interviews encourages participants to express their thoughts and emotions, providing a holistic view of their entrepreneurial journeys.

Data Analysis: The data analysis for this qualitative research relies on several key techniques:
· Narrative Analysis: Narrative analysis is employed to examine the stories and narratives shared by young entrepreneurs during interviews or in written documents. This technique aims to uncover the underlying themes, patterns, and structures within these narratives, providing a deeper insight into the lived experiences of the participants.
· Comparative Analysis: Comparative analysis involves comparing the experiences and challenges of different young digital entrepreneurs. By contrasting the narratives of those who have achieved significant success with those who have faced setbacks, valuable insights into the factors contributing to success or failure emerge. 
· Using excel and word to analyse the collected data.

[bookmark: _Toc153976376]3.9 Ethical Consideration of the Research
Participants are fully informed about the study’s purpose and their involvement. Consent is obtained voluntarily, ensuring participants understand their rights and the study’s scope.

Participant confidentiality is paramount. Identifiable information is protected, and responses are anonymized in any dissemination of findings.

The research approach is empathetic and respectful, particularly sensitive to the challenges faced by entrepreneurs during the pandemic. Participants have the flexibility to withdraw or skip questions at any point.

Collected data is stored securely, adhering to data protection regulations. Access is limited to the research team, ensuring protection from unauthorized use or breaches.






















[bookmark: _Toc152756685][bookmark: _Toc153976377]Chapter 4
[bookmark: _Toc153976378]Data Analysis and Discussion

[bookmark: _Toc152756686][bookmark: _Toc153976379]4.1 Introduction Chapter 4

Chapter 4 stands as a crucial segment of this dissertation, where the findings from the collected interviews are meticulously analysed and discussed in the context of digital entrepreneurship among young adults in the post-COVID-19 era. This chapter is dedicated to translating the rich qualitative data gleaned from the interviews into meaningful insights, offering a nuanced understanding of the evolving landscape of digital entrepreneurship (Johnston 2021).

The core of this chapter revolves around a comprehensive analysis of the interview data. These interviews, conducted with young digital entrepreneurs, provide a wealth of first-hand accounts and experiences that are vital in understanding the dynamics of digital entrepreneurship in this unique period. The analysis aims to unravel the layers of these narratives, identifying key themes, patterns, and correlations that speak to the research questions posed in earlier chapters.

[bookmark: _Toc152756687][bookmark: _Toc153976380]4.2 Analysis and Discussion

In this crucial part of Chapter 4, we delve into the analysis and discussion of the findings from our interviews with young digital entrepreneurs. Here, we lay out the varied and insightful responses from participants, each offering a unique perspective on navigating the challenges and opportunities of digital entrepreneurship in the post-COVID-19 era.

Through this analysis, we aim to weave individual stories into a collective narrative that reflects the broader dynamics at play in the digital entrepreneurial landscape. This section is not just about presenting data; it’s about interpreting and understanding the deeper meanings and patterns that emerge, providing a comprehensive view of the current state and potential future of digital entrepreneurship among young adults.

Interviews have been conducted with 10 participants, all of them experts in their field of work. With plenty years of experience ranging from 2 to 10 years and covering different age groups.

Question 1 
What drives young adults to pursue digital entrepreneurship in the post-COVID-19 landscape?

These varied responses underscore the multifaceted motivations driving young adults towards digital entrepreneurship in the post-COVID-19 era, ranging from desires for stability and control, to harnessing creativity, resilience, and the potential of digital innovation.

Participant 1: 
"As a young entrepreneur, the post-COVID-19 landscape opened my eyes to the potential of digital platforms. The traditional job market felt unstable, and I saw an opportunity to take control of my career by starting an online business. The flexibility and global reach of digital entrepreneurship were major driving factors for me."

Participant 3: 
"The pandemic made me realize the importance of having a digital presence. What drove me towards digital entrepreneurship was the need to be innovative and adapt to changing circumstances. The digital world offered a space to be creative and respond quickly to market needs, something that traditional businesses struggled with during the pandemic."

Participant 8:
"For me, it was about resilience and passion. I've always been interested in tech, and the pandemic highlighted how crucial digital solutions are for everyday problems. I was driven by the desire to create something impactful, using technology to address issues that became more apparent during COVID-19."

Participant: 5: 
"The shift to remote work and the increasing reliance on digital services during the pandemic made it clear that the future is online. This shift inspired me to pursue digital entrepreneurship, as it seemed not just a viable career path, but one with immense growth potential."

Question 2
What recommendations and insight could you give to guide future digital entrepreneurs?

These responses from young digital entrepreneurs highlight key areas of focus for aspiring digital business owners, including adaptability, audience understanding, solid digital infrastructure, continuous learning, and sustainability in business models. Each piece of advice reflects the unique challenges and opportunities within the digital entrepreneurial landscape.

Participant 2: 
"Focus on understanding your audience deeply. In the digital space, knowing your audience's needs and behaviours is key to creating targeted solutions. Use data analytics to inform your decisions and tailor your offerings. Also, don't shy away from experimenting with new technologies that can enhance your business."

Participant 5: 
"One piece of advice I'd give is to prioritize building a solid digital infrastructure. Invest in a good website and reliable e-commerce systems. Your online presence is often the first impression customers have of your business, so make it count. Also, pay attention to customer feedback – it's invaluable."

Participant 6: 
"Learn continuously. The digital landscape is constantly evolving, with new tools and trends emerging all the time. Keep yourself updated with the latest in digital marketing, e-commerce, and tech developments. Also, find a mentor or join entrepreneurial communities for support and guidance."

Participant 8: 
"Focus on building a sustainable business model. It's easy to get caught up in the excitement of the digital world, but remember that at the end of the day, your business needs to be financially viable. Develop a clear business plan, understand your revenue streams, and manage your finances wisely."

Question 3 
What are the primary challenges encountered by young entrepreneurs in digital spaces due to the pandemic?

These responses from young digital entrepreneurs reveal a spectrum of challenges faced during the pandemic, including market saturation, supply chain disruptions, shifting consumer behaviours, building customer trust, and managing remote teams. Each challenge reflects the complexities of navigating the digital business landscape during an unprecedented global crisis.


Participant 1: 
"One of the most daunting challenges I faced was the intense competition in the digital market. With the pandemic pushing more businesses online, the digital space became incredibly crowded. It was a struggle to differentiate my brand and offerings in a sea of competitors, all vying for the attention of the same audience. Developing unique marketing strategies and finding our niche became more critical than ever, but it was a steep hill to climb with so many new and established players flooding the digital landscape."

Participant 4: 
"A significant challenge for my e-commerce venture was navigating the disruptions in the global supply chain. The pandemic caused unexpected delays and shortages in sourcing products, which had a domino effect on our operations. Customers faced longer waiting times, and it was a constant battle to manage their expectations while trying to find alternative suppliers and solutions. The pressure to maintain a steady supply of products without compromising on quality or increasing prices was immense and required creative and agile supply chain management strategies."

Participant 7: 
"Managing a remote team efficiently was a new and unexpected challenge. Transitioning from a collaborative office environment to a virtual setup almost overnight required quick adaptation. Ensuring that the team remained cohesive, motivated, and productive in a remote working scenario involved trial and error with various communication tools and project management techniques. It also meant being more attuned to the team’s mental health and work-life balance, which became paramount in maintaining a healthy and productive work environment during such stressful times."

Participant 4: 
"Key challenge was building and maintaining customer trust in the online realm, especially with the rise in cybersecurity concerns and online fraud during the pandemic. We had to invest more in securing our online platforms and ensuring customer data protection. Educating customers about the security measures in place and building a transparent relationship with them became crucial. However, gaining their trust and loyalty amidst widespread concerns about online safety required consistent effort and a proactive approach in addressing their concerns."

Comparison to secondary collected data:

Question 1: Motivations for Pursuing Digital Entrepreneurship

Literature Review: The literature suggested that motivations for digital entrepreneurship in the post-COVID-19 era include the search for new opportunities created by the pandemic, a desire for job security amidst economic uncertainty, and leveraging technological advancements.

Interview Answers: The responses from the interviews aligned well with the literature, emphasizing desires for autonomy, flexibility, and innovation. Additionally, the primary data brought personal passion for technology and adaptability to the forefront, aspects less emphasized in the secondary data.

Question 2: Recommendations for Future Digital Entrepreneurs

Literature Review: The literature highlighted the importance of market research, an understanding of digital tools, and the cultivation of an adaptive business strategy.

Interview Answers: Interviewees echoed these points, stressing adaptability and understanding audience needs. Unique to the primary data was the emphasis on building a strong online network and prioritizing customer feedback, providing a more nuanced approach to digital entrepreneurship.

Question 3: Challenges in Digital Entrepreneurship During the Pandemic

Literature Review: Challenges identified in the literature review included digital market saturation, economic unpredictability, and the rapid shift to online operations.

Interview Answers: The interviews corroborated these challenges, particularly highlighting market competition and supply chain disruptions. The primary data also brought to light specific challenges such as managing remote teams and maintaining customer trust online, which were less detailed in the secondary sources.

Overall Comparison
The comparison between the literature review and the interview responses reveals a significant alignment in terms of the overarching themes. However, the primary data provided a deeper, more personal insight into the experiences of young digital entrepreneurs, adding layers of complexity and specificity to the themes identified in the secondary data. The first-hand accounts offered a richer, more nuanced understanding of the motivations, challenges, and strategies in digital entrepreneurship, complementing and expanding upon the findings of the literature review.

[bookmark: _Toc152756688][bookmark: _Toc153976381]4.3 Summary Chapter 4

Chapter 4 of this dissertation presented a detailed analysis and discussion of the qualitative data collected from young digital entrepreneurs, highlighting their experiences, challenges, and insights in the evolving landscape of digital entrepreneurship during and post-COVID-19. The chapter wove together the diverse voices of these entrepreneurs to uncover the motivations driving them towards digital entrepreneurship, the multifaceted challenges they encountered during the pandemic, the strategies they employed to navigate these challenges, and their valuable recommendations for future entrepreneurs.

The analysis revealed a spectrum of motivations that propelled young adults into digital entrepreneurship, ranging from seeking independence in a fluctuating job market to recognizing new digital opportunities amidst the pandemic. Participants candidly shared the challenges they faced, including heightened market competition, supply chain disruptions, adapting to shifting consumer behaviours, the need to establish trust in an increasingly digital marketplace, and the complexities of managing remote teams in this new normal.

Crucially, the chapter explored how these young entrepreneurs adapted and overcame the hurdles they encountered. Strategies such as embracing adaptability, leveraging innovative digital solutions, and harnessing the power of online tools emerged as key to navigating the pandemic's challenges. Additionally, the entrepreneurs provided insightful advice for those aspiring to venture into the digital business realm, emphasizing the importance of continuous learning, understanding consumer needs, establishing a robust online presence, and maintaining financial prudence.






[bookmark: _Toc152756689][bookmark: _Toc153976382]Chapter 5 
[bookmark: _Toc153976383]Conclusion, Limitations and Recommendations

[bookmark: _Toc152756690][bookmark: _Toc153976384]5.1: Introduction 

Chapter 5 marks the conclusion of this dissertation, synthesizing our findings on digital entrepreneurship among young adults post-COVID-19. This chapter integrates the key insights, acknowledges the study's limitations, and proposes recommendations for various stakeholders, including future entrepreneurs, educators, and policymakers. It emphasizes the practical implications of our research and suggests directions for future studies in this evolving field. By bridging our findings with real-world applications, this chapter aims to contribute meaningfully to the discourse on digital entrepreneurship in a post-pandemic landscape.

[bookmark: _Toc152756691][bookmark: _Toc153976385]5.2: Conclusions on each research objectives/proposition

The research objectives were met, providing a comprehensive understanding of the motivations, challenges, and needs of young digital entrepreneurs in the post-COVID-19 era. These insights are pivotal in shaping strategies and policies that can nurture and support the next generation of digital entrepreneurs.

1. Investigating the Motivations Behind Young Adults' Gravitation Towards Digital Entrepreneurship Post-COVID-19
The research revealed that the motivations driving young adults towards digital entrepreneurship in the post-COVID-19 era are multifaceted. Key drivers included the desire for greater autonomy and control over their career paths, especially amid the uncertainties of the traditional job market during the pandemic. The rapid digital transformation and the emergence of new online opportunities also played a significant role, as young adults recognized the potential of digital platforms to reach a global audience and innovate in response to shifting consumer needs. The entrepreneurial pursuit for many was not just a financial decision but also a response to a newfound passion for technology and innovation catalysed by the pandemic.

2. Examining the Challenges Faced by Young Digital Entrepreneurs During and After the COVID-19 Pandemic
This study highlighted several challenges that young digital entrepreneurs faced during and after the COVID-19 pandemic. Key challenges included navigating an increasingly saturated digital market, dealing with supply chain disruptions, and adapting to rapid shifts in consumer behaviour. The need to establish and maintain trust in a digital environment, particularly against the backdrop of rising online security concerns, emerged as a significant obstacle. Additionally, managing remote teams effectively and maintaining productivity and cohesion in a virtual setting posed unique challenges for young entrepreneurs.

3. Providing Insights and Recommendations to Guide Policy Formulation Aimed at Nurturing Young Digital Entrepreneurs
The findings offer valuable insights for policy formulation to support young digital entrepreneurs. Recommendations include the need for educational programs that focus on digital skills, entrepreneurship, and innovation. Policies that foster a supportive ecosystem for digital start-ups, such as funding opportunities, mentorship programs, and networking platforms, are crucial. The research also suggests the importance of policies that address the specific challenges of the digital market, such as enhancing digital security measures and providing resources for effective remote team management. Additionally, creating platforms for continuous learning and adaptation in response to evolving digital trends could significantly benefit young entrepreneurs.

[bookmark: _Toc152756692][bookmark: _Toc153976386]5.3: Conclusions on the research problem 

The central research problem of this dissertation was to explore the realm of digital entrepreneurship among young adults in the wake of COVID-19, focusing on their motivations, the challenges they face, and the strategies and supports needed for success in this new environment. Through comprehensive analysis and discussions across the preceding chapters, the study has drawn several important conclusions about this evolving entrepreneurial landscape.

The motivations driving young adults toward digital entrepreneurship were found to be multifaceted. Key motivators included a desire for greater autonomy in a shifting job market, the appeal of the flexibility and innovation potential offered by digital platforms, and the opportunities presented by the rapid transition to a digital-centric world during the pandemic. This shift resonated strongly with the tech-savvy, adaptive nature of young adults.

Challenges encountered in the digital entrepreneurial space were notably heightened due to the pandemic. These included intense competition in an increasingly crowded digital market, disruptions in supply chains, rapidly changing consumer behaviours, the necessity for enhanced online security, and the complexities of managing remote teams. These challenges required young entrepreneurs to adopt new strategies and tools for maintaining effective collaboration and productivity in a virtual setting.

[bookmark: _Toc152756693][bookmark: _Toc153976387]5.4: Original Contribution of the Research 

The original contribution of this research, particularly to the field of management practices, is substantial and multifaceted. By exploring the digital entrepreneurship landscape among young adults in the post-COVID-19 era, this study provides critical insights that are instrumental for current and aspiring managers, business leaders, and entrepreneurs in navigating the evolving digital business environment.

One of the key contributions is the in-depth understanding of the motivations driving young adults towards digital entrepreneurship. This knowledge is invaluable for managers and business leaders in crafting strategies that resonate with the aspirations and values of the younger generation. It provides a roadmap for developing business models and management practices that are aligned with the desires for autonomy, flexibility, and innovation that are prevalent among young entrepreneurs.

The study’s exploration of strategies employed by young entrepreneurs to overcome challenges has direct implications for management practices. It highlights the necessity for continuous learning, staying abreast of digital trends, and being proactive in adopting new technologies and methodologies. Managers can apply these strategies to foster innovation, enhance competitiveness, and drive business growth in a rapidly changing digital landscape.

[bookmark: _Toc152756694][bookmark: _Toc153976388]5.5: Limitations of the Research 

While this research provides valuable insights into digital entrepreneurship among young adults in the post-COVID-19 era, it is important to acknowledge its limitations. These limitations offer a context for understanding the scope and applicability of the findings and suggest areas for future research.

1. Scope of the Sample: The research primarily relied on a sample of young digital entrepreneurs who were accessible and willing to participate. While efforts were made to include a diverse range of participants, the sample may not fully represent the entire spectrum of young digital entrepreneurs, particularly those from varying socio-economic backgrounds or different geographic regions.
2. Qualitative Focus: The study's qualitative approach, while rich in detail and depth, limits the ability to generalize the findings across a broader population. The insights are specific to the experiences and perceptions of the participants and may not encapsulate the experiences of all young digital entrepreneurs.
3. Temporal Context: The research was conducted in the specific context of the post-COVID-19 era. While this provides timely insights, the findings are influenced by the unique circumstances of the pandemic and its immediate aftermath. The rapidly evolving nature of digital entrepreneurship means that these insights may have a limited shelf life as market conditions and technological landscapes continue to change.
4. Subjectivity in Interpretation: Given the interpretivist and constructivist approach, the analysis and conclusions are subject to the researcher's interpretations. Despite efforts to remain objective and validate findings through triangulation, there is an inherent level of subjectivity in qualitative research that may influence the results.

[bookmark: _Toc152756695][bookmark: _Toc153976389]5.6: Recommendations/Areas for further/future research 

Building on the findings and acknowledging the limitations of this research on digital entrepreneurship among young adults in the post-COVID-19 era, several recommendations and areas for future research emerge. These suggestions aim to deepen the understanding of this field and address the gaps identified in the current study.

1. Expanding the Participant Pool: Future studies should consider broadening the participant pool to include a more diverse range of young digital entrepreneurs, particularly from different geographic regions and varied socio-economic backgrounds. This expansion would provide a more comprehensive view of the global digital entrepreneurship landscape.
2. Longitudinal Studies: Conducting longitudinal research would be valuable in understanding the evolving nature of digital entrepreneurship over time. This approach would offer insights into how the motivations, challenges, and strategies of young entrepreneurs develop and change in the longer term, especially as the post-pandemic economic landscape continues to evolve.
3. Quantitative Analysis: To complement the qualitative insights of this study, future research could incorporate quantitative methods. Surveys and statistical analyses could provide a broader, more generalizable understanding of trends in digital entrepreneurship among young adults.
4. Impact of Emerging Technologies: As the digital landscape is rapidly evolving, future research should focus on the impact of emerging technologies (like AI, blockchain, and IoT) on digital entrepreneurship. Understanding how these technologies influence business models, operations, and strategies would be crucial.
5. Cross-Cultural Comparisons: Comparative studies across different cultures and economies would be beneficial. Such research could uncover how cultural and economic factors influence digital entrepreneurship, offering insights into global and local entrepreneurial ecosystems.

[bookmark: _Toc152756696][bookmark: _Toc153976390]5.7: Summary of Chapter 5

Chapter 5 of this dissertation brings together the comprehensive findings, acknowledges the inherent limitations, and proposes future directions for research in the realm of digital entrepreneurship among young adults in the post-COVID-19 era. The chapter concludes that young adults are motivated towards digital entrepreneurship by factors such as the desire for autonomy, the flexibility of digital platforms, and the potential for innovative engagement in the digital marketplace. It also highlights significant challenges like heightened market competition, supply chain disruptions, and the need to adapt to changing consumer behaviours during the pandemic.

The study, while providing valuable insights, recognizes its limitations, including the qualitative scope of its sample, the temporal context of the post-pandemic era, and the subjectivity of interpretation. Additionally, the rapidly evolving nature of digital technology poses a challenge to the long-term applicability of the findings.

Looking ahead, the chapter recommends several avenues for future research. These include expanding the participant base for a broader perspective, conducting longitudinal studies to track the evolution of digital entrepreneurship, integrating quantitative methods for a more comprehensive analysis, and examining the impact of emerging technologies. Further suggestions involve cross-cultural studies to understand global and local entrepreneurial dynamics, analyses of policy impacts on young entrepreneurs, and explorations into the psychological and sociological facets of entrepreneurship in the digital age.
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SECTION E: Details of Research Activity
	1
	Indicative title:
	The role of digital entrepreneurship opportunities for young adults in the post Covid-19 Era

	2
	Proposed start date:
	05.12.2023
	Proposed end date:
	01.01.2024

	
	· Introduction:
· In the wake of the global COVID-19 pandemic, the world experienced an unprecedented shift in the way businesses operate, prompting a seismic surge in digital entrepreneurship. The digital landscape witnessed a remarkable influx of innovative startups, and young adults, in particular, embraced this era of transformation with unparalleled enthusiasm. As they navigated the uncertainties of a rapidly changing economy, many young entrepreneurs found solace and opportunity in the realm of digital entrepreneurship.
·  

	3
	Purpose of Research Activity

The purpose of the research is to assess the current landscape of digital entrepreneurship opportunities available to young adults in the post-COVID-19 era. Identify the different examples. To identify the factors that have contributed to the initial success of digital startups launched by young entrepreneurs. To examine the challenges and obstacles faced by young adults in sustaining the growth of their digital enterprises over time. 

(this box should expand as you type)

	4
	Research Question

· Some of the purpose questions for interviews are:
· -What are the prevailing digital entrepreneurship opportunities that young adults have embraced in the post-COVID-19 era?
· -What are the primary challenges and obstacles faced by young adults in sustaining the momentum and growth of their digital enterprises beyond the initial stages?
· -To what extent do young entrepreneurs perceive digital entrepreneurship as a viable means of wealth creation in the post-COVID-19 era?
· -Getting these questions answered will give us enough information to relate to this idea.


(this box should expand as you type)

	5
	Aims of Research Activity
The aim of this research is to investigate the role of digital entrepreneurship opportunities for young adults in the past Covid-19 Era with the goal of providing valuable insights to foster enduring success and wealth creation in this dynamic landscape.
(this box should expand as you type)
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	Proposed methods (maximum 600 words)
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As I previously mentioned, qualitative plus exploratory research. Exploratory research is particularly valuable when investigating emerging topics or areas with limited prior research. As digital entrepreneurship opportunities for young adults in the post-COVID-19 era is a relatively new and evolving field, exploratory research can help researchers gather preliminary information and develop a deeper understanding of the subject.
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(this box should expand as you type)



	10
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	NO
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	☐
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	15
	Working with live vertebrate animals?
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	17
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	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐
	☒

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	10


(this box should expand as you type)

	11
	Who will the participants be?

	
Semi-structured Interviews: Conducting one-on-one interviews with young adult entrepreneurs, this will allow me to explore their experiences, motivations, challenges, and strategies in detail. These interviews will be semi-structured or unstructured, allowing participants to share their insights freely.
Virtual Focus Groups: Virtual focus groups will be conducted via video conferencing platforms to bring together a small group of young entrepreneurs to discuss specific topics or themes related to the topic. 
Online Observations: I can observe young entrepreneurs' digital ventures through their websites, social media platforms, and online interactions with customers. 
(this box should expand as you type)

	12
	How will you identify the participants?
	They have been informed 
(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☒
	☐
	☐

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☐
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☐
	☒

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☐
	☒

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☐
	☒

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☒

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:

No
(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	No


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:
No


(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:
No


(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:
No


(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☒

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	They have been briefed on the topic and purpose 


(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	I will email the participants the consent form provided by the university


(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	No need


(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	x

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	x

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☒
	☐

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:

	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☐
	☒

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	☒

	15
	Sharing of data with other organisations?
	☐
	☒

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	


(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	


(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	


(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	
	Date: 22.11.2023




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☒
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☒
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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