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[bookmark: _Toc143370776]Introduction
This context will start with a brief knowledge and concept of entrepreneurship and enterprise. Entrepreneurship refers to when a particular person with a particular knowledge acts on that particular idea to disrupt the present market with a new service or product (Olanrewaju et al., 2020). It usually begins as a little business, but the vision of a long time is much greater and seeks to capture a share of the market and high profits with the innovative new idea. The study will continue with the evaluation of the characteristics, traits, attributes, and motivations of entrepreneurs. It will discuss the case study of renowned entrepreneur Mark Zuckerberg for his tremendous dedication to the company Facebook (Wadhwaniet al., 2020). It will also elaborate on the differences between the small organisations of 'non for profit' and 'for-profit'. 
[bookmark: _Toc143370777]Concepts and knowledge about enterprise and entrepreneurship
Entrepreneurship is the readiness and ability to develop, run, and organise a business enterprise. One of the most prominent examples of Entrepreneurship is starting a new business (Wadhwani et al., 2020). An enterprise is described as a legal entity that has the right to conduct its business on them on its own. An enterprise can be a corporation, a quasi-corporation, or a non-profit organisation. From the perspective of an entrepreneur, it can be stated that entrepreneurship can be broken into 4 distinctive categories. 
Entrepreneurs ship can be described into 4 major categories, which are described below. 
[bookmark: _Toc143370778]Small business
A small business is a business that operates on a small scale level. This type of business involves less capital investment. Along with that, this type of entrepreneurship requires a lesser number of labour to operate the business. This type of business operates independently of large organisations. This type of business is typically privately owned. It also generally has a single or small group of owners.
[bookmark: _Toc143370779]Scalable startups
In scalable start-up entrepreneurship, the organisation owner and the entrepreneur aim to achieve extremely high growth through business development and become a profitable company. Still, it is only in its beginning stage. This type of entrepreneurship requires external capital and risk from the entrepreneur to create the demand and expansion of the company (Diandra and Azmy, 2020). To do this, the organisation must have a convincing business plan to receive a large investment from the investors. This type of new venture aims to develop quickly and expand exponentially. The approaches include lucrative and innovative ideas that can grow in the market and make a profitable business. Along with that, entering a large market and creating a niche for the products and services remain the objective of the entrepreneur in these businesses. 
[bookmark: _Toc143370780]Intrapreneurship
Intrapreneurship can be described as the system or organisational structure that allows the employees, team members, and persons associated with the operational strategy to act like an entrepreneur. Entrepreneurs are self-motivated, proactive, and action-oriented (Chesbrough and Tucci, 2020). These people took the initiative to pursue any new product or service in an organisation to increase its performance and capture the market in an effective manner (Slávik, 2019). This type of entrepreneurship allows the advancement of new ideas along with opportunities within an already established company. This type of entrepreneurship can be seen as adoption for environment expansion. 
[bookmark: _Toc143370781]Social entrepreneurship
A social entrepreneur is someone who finds out new solutions for problems which impact the people they serve. Different types of social entrepreneurship are there. In community social entrepreneurship, the entrepreneur puts the needs of their community, which is generally their neighbourhood. This type of social entrepreneur frequently develops close relationships with the residents in their neighbourhood and uses these connections to influence how resources circulate there (Gupta et al., 2020). Nonprofit social entrepreneurs, on the other hand, have more buried stated goals. Apart from these two, Transformational Social Entrepreneurs, Global Social entrepreneurs are some of the major types of leadership. 
[bookmark: _Toc143370782]Critically evaluate the traits, characteristics, attributes and motivations of entrepreneurs.
Strong qualities of leadership are very important in entrepreneurship. A leader is a person who values the goals across any unpleasant work and a person who has strong skills in communicating with others. A leader may earn the respect and trust of their team by demonstrating confidence and qualities of positive work (Guptaet al., 2020). They also motivate all their employees for better organisational growth and a better future. Leaders must work tirelessly and enjoy critical challenges to solve all the issues confronted. Successful white entrepreneurs are basically strong in their personality and rarely afraid of the questions coming to them. They are defined almost through their flow to improve new ideas and develop existing processes constantly. Successful people welcome change and sometimes depend on it to develop their effectiveness as effective leaders who rely on developing processes, services, and products to win their business (Tienet al., 2020). Entrepreneurs always need help to succeed; the best identification is that it takes the networks of business partners, contacts, peers, resources, and financial partners to succeed. Sometimes the leaders of successful entrepreneurs are driven by a more fulfilling goal or vision than simply the work at hand and motivating all their employees toward opportunities and new goals. 
Professionalism is a quality that all better entrepreneurs must follow (Drobyazkoet al., 2020). The behaviour and mannerisms of the entrepreneurs with the clients and employees go a long way in improving the company's culture. Along with the matter of professionalism comes discipline and reliability. Passion also allows entrepreneurs to give extra hours in their office, which may or can create differences. The other characteristic of this approach is knowledge. It should possess full knowledge of what may be difficult to be solved or a problem to be tackled. It enables them to maintain track of their improvements and the rapidly changing needs of the particular market. Entrepreneurs should keep themself updated about new technologies and have basic knowledge of that (Alshebamiand Seraj, 2022). The social skill set is essential that may help businesses to grow in a wide way. Skills of social are required to be a better entrepreneur. It can be improved by building relationships, sourcing talent, and hiring and formulating strategy teams. Good entrepreneurs might know all weaknesses and strengths of each employee in their organisations who work under them. Unhappy employees are not satisfied, and as a good entrepreneur, they must make a working environment for each person so that they do their job happily. They should accept all kinds of negative and positive flows of the organisation. Identifying which event and scenario may be a valuable opportunity is important. To identify such an opening, an attitude of open-mindedness is needed.
An entrepreneur might be determined to do their work. They might experience their losses, and along with the positivity, they can achieve their success. Any business person who accepts failure can succeed someday (Sarwoko and Nurfarida, 2021). Good entrepreneurs take the face of this work and setbacks even for their next goal. Planning for the business is most significant that requires all steps to go to a show. It sums up all the important resources at their hand and enables them to create a structure and the thought process for achieving their goal. The ability to take all kinds of risks is necessary for an entrepreneur. Without the particular will to find the unknown, one does not find something unique from others. They should also motivate all the employees and suggest their path to conquer every impossible thing to achieve success. Firstly they must find ways to mitigate any risks they experienced or will experience in the future. Taking risks includes a lot of things. Using unorthodox methods is also a risk. They might have a differentiated approach towards the risks (Zhaoand Wibowo,2021). Those who are good entrepreneurs. Always ready their money and time to solve any risk. 
[bookmark: _Toc143370783]Case study: “Mark Zuckerberg”
"Mark Zuckerberg" has implemented many innovative ideas in his business which has helped him to become a successful entrepreneur. He follows the motive, "move fast and break things", which is an approach to the business, and it has helped his team be encouraged and take many risks. The greatest leader of social media is, "Mark Zuckerberg" and he has taken many risks regarding the major decision-making qualities which have helped the company or the organisation, "Facebook" to become successful (Jaroenkitboworn, 2021). He has taken major decisions regarding the improvement in the growth of the careers of entrepreneurs. The quality of entrepreneurs is to solve different problems regarding leadership and the company's entrepreneurship qualities. Therefore, the success of entrepreneurship is dependent on his innovative and transformational ideas regarding business management and leadership. As an entrepreneur, he has achieved all the qualities to become a successful entrepreneur. He has proved a successful entrepreneur with his strong determination toward the company's or his organisation's success. He has captured the market by implementing new and innovative ideas for business and its management and has increased 14a large number of audiences. 
[bookmark: _Toc143370784]Differentiates between 'for profit' and 'not for profit small organisations 
For Profit
The organisations formed to increase the profit or money of the companies are called "for-profit" organisations. Entrepreneurs apply different types of important strategies by which organisations can earn much profit. Entrepreneurs can implement different innovative ideas by which organisations can increase their demand and focus on the "money-making" structure (Butler, 2020). In these organisations, for example, "Mark Zuckerberg" has implemented many strategies by which the company has grown many ideas that have helped the organisation succeed. The main motive of the organisation is to get profit. Therefore, the goals he has set have depended on the organisation's success. He has implemented many new methods and also strategies by which the company has achieved its success. The organisation's main focus is to improve the career of the employees (Nogalski, 2022). Therefore with the help of the implementation of new and innovative ideas, the company has improved its strategies by which the profit of the organisation has been improved. The marketing strategies the company has implemented have helped the company to become successful. Also, the demand of the customers has been met with the help of the implementation of these strategies. 
"Not for profit."
The organisations are "not-for-profit" organisations like the "NGOs" or organisations which are like the "sports club" and others. These give services to the organisations for the success of the organisations. Therefore, entrepreneurs get their profits through different types of sponsorships, which have helped the organisation succeed. Entrepreneurs have given importance to the success of organisations by increasing their popularity through sponsorships made by the organisations (Yemenici, 2022). The entrepreneurs have implemented the aim of increasing the profitability of the organisations. Examples of a "not-for-profit" organisation are "CRY" (Child Rights and You). This NGO has made the goal of solving the problems of the common people. The path of the career of the entrepreneurs of the "not-for-profit" organisations has helped to avoid risks regarding the career of the organisations, which are made for solving the problems of the common people. 
[bookmark: _Toc143370786]Entrepreneurship
A successful entrepreneur should focus on solving the problems of the organisations in which they have become leaders. Entrepreneurs have focussed on the success of an organisation and different ways of solving the problems of an organisation. Entrepreneurs have solved many challenges for the success of organisations. Whenever a new challenge arises, the entrepreneurs implement their ideas to solve the problems and crises in the organisation. Successful entrepreneurs have focussed on developing the careers of the employees or the members of an organisation (Berglund and Dimov, 2023). The leadership style that successful entrepreneurs should adopt is the "Transformational Leadership style", which has helped organisations to become successful, and it has helped the employees of any organisation to make their decisions regarding the important sectors of the organisation. 
Successful entrepreneurs have focussed on the development and success of organisations. Organisations should improve the power of employees by giving them the power to solve problems and make major decisions. The quality of entrepreneurs is to solve different problems regarding leadership and the company's entrepreneurship qualities. Therefore, the success of entrepreneurship is dependent on his innovative and transformational ideas regarding business management and leadership. As an entrepreneur, he has achieved all the qualities to become a successful entrepreneur. He has proven a successful entrepreneur with his strong determination toward the company's or his organisation's success (Abdelhaey, 2019). Entrepreneurs should improve their self-confidence, the ability to take risks and the power to visualise differently, and the "emotional tolerance" level should be improved. The patience of the entrepreneurs should be improved, and the problem-solving ability of the entrepreneurs should be improved. The network of entrepreneurs should be spread broadly by which the company or the organisation can develop its profit and the power to make more profits. The financial stability of the organisation should be developed. The entrepreneur should look after the management of the company or the organisation. The sales of the organisation and marketing of the organisation should be developed (Oyedemi, 2019). Entrepreneurs should focus on nature and the environment they should adopt and give importance to the organisation's sustainability. Innovative ideas should be developed by the entrepreneurs, which can help increase the organisations' profit. A competitive spirit should be present among entrepreneurs. Entrepreneurs should keep their tempers. The management should be given importance, and the social position of the entrepreneurs should be improved. 
[bookmark: _Toc143370787]Conclusion
The above study concluded that a successful business should depend on effective entrepreneurs who are dedicated to their organisation to make it a high level of success. Entrepreneurs are self-motivated, as well as proactive and action-oriented people. These people took the initiative to pursue any new product or service in an organisation to increase its performance and effectively capture the market. In social entrepreneurship, the entrepreneur puts the needs of their community, which is generally their neighbourhood. This type of social entrepreneur frequently develops close relationships with the residents in their neighbourhood and uses these connections to influence how resources circulate there. They are defined almost through their flow to improve new ideas and develop existing processes constantly. Successful people always welcome change and sometimes depend on it to develop their particular effectiveness as effective leaders who rely on developing processes, services, and products to win their business. Planning for the business is most significant that requires all steps to go to a show. It sums up all the important resources at their hand and enables them to create a structure and thought process to achieve their goal. The ability to take all kinds of risks is necessary for an entrepreneur.
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