DS2: Decision and Iteration Log
1. Why I chose my tool: I chose PowerPoint because it is good for creating tables and making information presentable and accessible. 
2. What Information I Used:  I used the prices and services given to me in the scenario and email. I also looked online for how to insert images into the artefact for free, as well as looking the images up. 
References:
· Stock image in PowerPoint: https://support.microsoft.com/en-gb/powerpoint/insert-images-icons-and-more-in-microsoft-365
· Source for Laminator (Pexels):https://www.pexels.com/photo/young-woman-printing-on-modern-laser-printer-7014414/
· Permission to use photos: https://help.pexels.com/hc/en-us/articles/360042295214-Can-I-use-the-photos-and-videos-for-a-commercial-project
3. How I created my artefact: First, I read the information from the email clearly, I made a text box of the name of the list, and then three other text boxes for the names of the services, I found this tool in the Insert tab. After this, I looked for the feature which would allow me to create a table – this was also in the Insert tab. I created both 2x2 and 2x3 tables depending on how many options each service offered. I then inserted the accurate information into the table. After this, I searched up how to insert images on Microsoft 365, the Microsoft support page helped me with this. I used stock images for my printing and binding images, and then I used the website Pexels.com for my lamination/other services image. I used the Pexels help page to find out whether I could use photos for this project. After this, I reread the scenario in the email to ensure the information I placed in the tables was accurate. 
4. What changes I made: I felt that a black and white price list would be far too bland for the average person, so I changed the background to blue. After this, I inserted images into my artefact so that the list didn’t feel aimless and that people could easily see what they were purchasing. I also highlighted the title into an orange colour because it is very striking and would make the pricelist noticeable for the people on the campus. I also changed the formatting of the prices because in the original email, the prices were listed like in pounds - even for items that didn’t amount to a price that required that symbol I changed this to the pence format because that is more relatable to the average customer. I also enlarged the titles and names of the services to appear more visible to those seeking a specific service. As well as this, I decided for the services to be placed next to each other as opposed to beneath or above. I did this for the convenience of those who need the list so that they do not have to keep readjusting to see a specific service. I also reread the information in the email and made sure to include the ‘per page’ after the prices in the printing services section. I changed part of the title to ‘service price guide’ from ‘price list’ to align with the manager instructions. I noticed that the prices and services blended into the blue background, making some of the services merge together, so I decided to insert a distinct red box behind each service to make it more legible. After this, I saw that my printer stock image blended into the red box, so I inserted a white box to outline it with so that the service was noticeable to the average person on the campus. I started to feel as if my prices weren’t standout enough, so I emboldened them. I then made sure all of the information in the artefact was placed in the middle, and it wasn’t, so I adjusted it. 

5. Feedback I Used
- Paul said my artefact was clear and sufficient

6. Final Explanation – this digital artefact displays the prices of printing services on campus, it also exemplifies how PowerPoint is an efficient tool for creating a price guide. 
