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Abstract 
Streetwear is often defined as a casual clothing style, stereotypically worn by young people in various sub cultures. Streetwear is very much seen as a cultural phenomenon, instead of just a regular fashion trend. 
However, I believe that Streetwear is playing a much more critical role in modern day fashion. Today Streetwear is influencing many types of clothing including High Fashion, Tech-wear and most crucially the mass-market retail industry.
[bookmark: _Hlk513455121]The aim for the dissertation is to explore how Streetwear has evolved and how it has impacted both youth culture and the fashion business.
The objectives are to:    
	Examine and review existing literature surrounding Streetwear within the fashion industry. 
	Review the most suited form of research design to meet the aim of the dissertation.
	Collect data and construct a report looking at whether Streetwear still has an enduring appeal.   
I will provide a critical analysis of “Streetwear”, providing people with an in-depth account of the topic, using different research methods. In this study I hope to evaluate why Streetwear has been so popular in recent times and how it continues to evolve and grow. 
The Streetwear market has much more promise in the present day than it ever has previously, with the top brands becoming more mature and with a constant influx of new brands challenging the market.
I believe the topic of Streetwear is not very well documented or recognised with most of the information coming through the media. Therefore, with the use of various research techniques and peer reviewed information available I would like to cover the culture of “Streetwear”.  
Finally, I will be looking at Streetwear as a marketing tool and how the popular brands like Supreme and Fear Of God, create their huge target markets. Streetwear has become more popular, influencing some of the largest high fashion brands in the world, however it still can be mislabelled and misunderstood in the fashion industry.    
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Chapter 1: Introduction 
Streetwear is defined as being “casual clothing of a style worn especially by members of various urban youth subcultures.” (English Oxford Living Dictionary, 2017) An example of an urban subculture, which is directly linked to Streetwear, is “Hip Hop”. 
Streetwear encompasses a variety of different professions other than fashion; such as music, sport and art. This dissertation is aiming to answer the question “What is Streetwear?” It will consider Streetwear mainly within the context of fashion, while recognising its impact on overall lifestyle. I hope to provide the reader with an analysis leading to improved understanding of Streetwear.     
However, Streetwear cannot easily be defined, given how diverse the clothing is; it can be anything from a graphic tee to a full shell suit. Streetwear is ultimately what people wear in the streets yet the culture behind it brings a unique and emblematic feel, which people can connect with. (Swanson, J, 2016) 
Streetwear originated between the late 1970s and early 1980s. It is believed to have come from the booming surf culture in Los Angeles. The early Streetwear brands such as “Stussy” which is still having a huge influence on the Streetwear culture, were often influenced by the aesthetic look of punk, heavy metal and later hip hop cultures. (Breinholt, J, 2009)
This element of ‘Do it Yourself’ design and production, was meeting a demand that was not being addressed by the corporate clothing companies. It really started with a group of like-minded friends getting together to design and produce clothing for themselves, according to their own vision of Streetwear. Even today we have Streetwear designers still sitting somewhat outside the mainstream design industry, even though the Streetwear industry is now a multi-million-dollar industry.
While I have a passion for Streetwear and chose to study this topic for my dissertation, I am fully aware that its evolution has not been totally inclusive. Interestingly, although I had a high proportion of females responding to my questionnaire, and I know that increasing numbers of women are choosing to buy and wear streetwear, the industry itself is still very male dominated and currently faces serious criticism for being sexist, especially in its advertising. Although my study does not set out to examine this issue, it is still important to note that I believe that Streetwear should be accessible to all genders. I do not support the objectification of women and encourage all Streetwear designers and supporters to seriously address this issue. Given how Streetwear is functional and practical for all genders, it should really be less ‘sexist’ in its portrayal. 
‘Clearly the problem doesn’t lie with streetwear itself. It’s the boys’ club attitude that permeates so much of the culture, as well as the sheer lack of prominent women at all levels of the industry. Of course, this isn’t all streetwear by any means. Brands like MadeMe and MISBHV are producing authentic work made for-and-by women, but a brand doesn’t need to be marketed exclusively towards women to not alienate them (McGarrigle Lia March 2018)’.
[bookmark: _Hlk513467841]While women are under-represented, there is a significant over-representation of young males, who over recent years, have become more fashion conscious than ever before. ‘These kids see icons, the rappers and music artists, being more fashionable, says the marketing director Jake Metzger, of Grailed, the kids want to get into this game’. This population also relies most heavily on social media and blogs to get their fashion advice and to buy their clothes.
There is also an economic issue. For instance, the company Represent, started by brothers George and Mike Heaton, started off producing a small collection of distressed and ripped denim, which has expanded into other items such as outerwear and hoodies. Represent see themselves as Streetwear linking with fast fashion, but not jumping on every bandwagon, rather picking and choosing based on what they believe will be a hit. They use social media to help them decide which trend to follow. Represent has been able to bring streetwear prices down by producing larger quantities of product, for instance being able to sell jeans for $150, compared with Fear of God’s jeans at $1,000. This enables us to create a wholesale margin as well as a healthy profit (George Heaton 2017)’. 
My study recognises the complexities of retail markets in exploring the impact of Streetwear.











Chapter 2: Literature Review 
My chosen subject for this dissertation is “Streetwear” which, unfortunately, has not to date been explored or documented to a great extent. However, I have a passion for this area and have set out to find as many examples as possible of where it has been researched. As a result, a large amount of my research uses qualitative data which I believe will still give a true representation of the Streetwear market and its cult-like following. 
2.1. What is Streetwear?
Streetwear is defined as “casual clothing of a style worn especially by members of various urban youth subcultures”. (Oxford Living Dictionary, 2017) However, within the culture people have mixed opinions on what Streetwear is and what it means to them. 
One of the main reasons why Streetwear is so difficult to define is due to the fact it is influenced by what is happening on “the streets” which is constantly changing. The main factors, which centre themselves on Streetwear, include casual clothing such as hoods, sneakers, t-shirts and baseball caps.  (Hugulet, M.C, 2017)  
Foreword: Jerry Lorenzo- Chief Executive Officer of “Fear of God”.
“100%. It’s street in the sense that I’m self-taught. And, in the sense we don’t belong to a fashion house or have access to any resources outside of our own. No investors, no partners, etc. The product is pure as we’re not on the fashion calendar and our product is 100% a reflection of our perspective and capabilities. The collection comes out when it’s ready.” When pressed to define “Streetwear,” he says, “I guess anything would be considered street that comes outside of the traditional fashion system… and I still don’t really know what exactly ‘that system’ is.” (Lorenzo, J, 2017)   
Streetwear designer Bobby Hundreds wrote an article to explain why he feels Streetwear is a culture and not just a product. I have included this foreword to give an account of what Streetwear is perceived as from an insider’s point of view.
2.1.1 Fear of God  
“Fear of God” is a new brand In the Streetwear market. However, they are pushing the high-end element to their clothing. Jerry Lorenzo did not attend any fashion school or have a background in design. The most valuable form of research for my study is examining the professional organisations and people within the culture.
Jerry Lorenzo claims to have figured out the process himself and now his sought-after brand is commanding high prices and is endorsed by various celebrities and public figures. 
“And so, it’s street in the sense that that’s how it started, but it’s high end in the sense that I’m now using luxury fabrics, everything is made by the best sewers in LA, and everything is constructed to the highest-level quality.” (Lorenzo, J, 2017) 
High End Streetwear is one of the most expensive markets around with brands like Fear of God charging sky high prices for items such as Jeans and Sweatshirts. Jerry Lorenzo has set the benchmark for High end streetwear with jeans as expensive as $900 selling out in all stores, with celebrities creating huge hysteria around the brand.
Although the figures this brand are charging consumers seem unlikely, there is a huge market for these items now. For example, there is a 2.5-million-euro market for luxury t-shirts and even more surprisingly there is a half a billion-euro rubber slide market in the luxury industry.       
"Once it was all about beautifying a product. Now product is just one of the many levers you use to maintain and capture your customer,"(Levato, F, 2017)
2.1.2 Supreme  
Supreme is a perfect example of a Streetwear brand, an American skateboarding shop and clothing brand started by James Jebbia in New York City in April 1994. Supreme now has an exclusive number of stores across the world in New York, Brooklyn, Los Angeles, London, Paris and Japan. (Supreme, 2017) The brand caters to the youth culture as well as gaining influence from hip-hop and rock. The brand produces clothes and accessories and also manufactures skateboards. Supreme sell limited quantities of items and rarely restock collections forcing very high consumer demand. (Grant, N, Deleon, J, & Johnson, N, 2013)      
“Supreme heavily contributed to the Streetwear retail culture through its unique sales technique of intermittent "drops" — or sometimes one-time-only releases of products or entire product lines.” (Sagner, E, 2017) 
The exclusivity of Supreme is astonishing; especially considering James Jebbia (CEO) likes to keep his brand out of the public eye. To this date the company has a 100% sell out rate across all collections, with products often being very desirable for the resell market.
Supreme is a private company, which makes it extremely challenging to obtain information regarding their business management. With only eleven stores spread across the world it is evident that James Jebbia does not run your typical Streetwear Store. 
However, the element of exclusivity and limited products at Supreme are contributing to the estimated $10 million of revenue. (Owler, Inc, 2018)
Supreme is not like brands such as Nike. They do not operate on the same commercial level. The principle was to increase interest by keeping production to a minimum, rather than mass production. 
James Jebbia’s business model, relies on the demand consistently outweighing the supply. ‘The products at Supreme are truly limited editions; if not purchased on the day of release then the chance of obtaining the product is highly unlikely (Roberts, T, 2017)’.      
With the increased demand for Supreme products, a new phenomenon has appeared, which makes the products more attractive and increasing prices as a result. This second market, better known as the Re-sell market, is the action of buying a product for the retail amount with the intention of selling on for a profit.   
When Founder of Supreme, James Jebbia, was questioned about the second market, he said the following:
“I don’t like it very much simply because we try our best to make our clothing affordable for young people. After all Supreme is a skate brand & when I do see our things on eBay the prices are normally at least double what they should be. Basically, I don’t like people getting jacked for a T-shirt. I much prefer if someone buys something from us that they plan on wearing & not selling (J, Jebbia, 2015).’
2.2. Youth Culture
One of the most important areas, which is closely linked to “Streetwear” is the youth market which brands are keen to target and influence. 
Youth Culture can be defined as:
‘a culture which puts a great value on youth, physical wellbeing and beauty, and the morals, tastes, and practices of young people. This culture tends to negate the morals, experience, and necessities of middle-aged and older people…….. the specific society of teens and young adolescents, that frequently is inclusive of types of clothing, talk, music, and actions which are at variance to those of the dominant society (Nugent April 2013)
The sub culture of Streetwear has a very strong network with people identifying with being ‘different’. Ironically, teenagers are finding common ground through wearing these ‘different’ brands, aiming for exclusivity!
“Streetwear brands have such a cult following that their customers become fans. It’s the fans that take the brand from 1 to 1000 mentions on Instagram in seconds, and this all stems from the hype and excitement that surrounds them.” (Hope, A, 2017)  
The ways in which Streetwear brands are targeting the youth of today have taken on brand new concepts with each product being as exclusive as the next. Typically, “retail” brands want to ensure their products are purchased by many consumers. However, Streetwear brands have a different purpose with items often being sold out on the same day of release. 
One country in particular has seen a large number of young people constantly keeping up with high end Streetwear brands. In Seoul, South Korea it is the youth who really drive the culture: students, who are notorious for using bright colours and having unique style.
“Seoul is a youth-driven city – it’s students, not fashion editors, who attend the fashion shows – where they consume then digest trends at an extremely fast rate. Much like in the UK/US, hip hop is also hugely influential.” (Donovan, L, 2017)  
There has been a large amount of attention around the Streetwear scene in Seoul. For example, the brand Vetements has its second largest market in South Korea.  Demna Gvasalia who has just been named as the creative director at Balenciaga (Italian Fashion House) said the following regarding the youth culture in South Korea: 
“Politically, it’s separated from the world because of North Korea. And I feel like everything they do is about saying, ‘Look at us. We’re still here’ (Gvasalia, D, 2017)”.
The Youth Culture has had a hugely positive impact on the Streetwear market with niche brands being given huge leverage by the powerful global youth movement. Most of the people lining up outside these Streetwear stores are teenagers.    
Youth Culture is raving about the quirky fashion form that is Streetwear. A young Entrepreneur Leo Mandella (14) from Warwickshire, England, is setting a trend among young people by creating a business through modelling the most exclusive Streetwear pieces available. With 645,000 followers, Leo Mandella has worked with brands such as Nike and Converse have an astonishing repertoire for a 14-year-old who lives with his parents and is still in school.
Here is an insert from a recent interview Leo had with well-renowned lifestyle blog ‘Highsnobiety’. This emphasises the mentality of young people involved with the Streetwear culture.
[image: gully-guy-leo-interview-1-480x320]Question: 
“I’ve read on the internet that people say that you mainly buy the clothes to take photos in them then sell them off on the Internet. Is that your little business model?” (Eror, A, 2017)
Answer-
“Yeah, that became sort of like a funny joke within my circle of mates, and then it expanded. People got the wrong end of the stick. 
Of course, I sell clothes, otherwise how would I be able to afford all the stuff I’m buying? It would literally be impossible. But a lot of times it isn’t straight after; I’ve worn them a couple of times.” (Mandella, L, 2017)
2.3. High Fashion Influence 
The term high fashion comes from the French term “Haute Couture”. It became a use of terminology in its own high-class form of fashion production and business. The definition of high fashion is “The designing, making, and marketing of expensive, fashionable clothes (Oxford Living Dictionary, 2017) “.
Fashion is essentially a popular style given in a particular field, for example in Sportswear it is very popular for people to wear thermal clothing. The fashion industry includes items such as apparel, accessories and jewellery. 
High Fashion, much like Streetwear, uses a very particular type of marketing, which is utilised by putting emphasis on the brand as opposed to the product. Usually, the actual clothing within high fashion is unprofitable. However, brands create collaborations and extensions for their brand so that they can push the profits through other means, for example perfume.
At the end of last year, a ground-breaking revelation occurred in the fashion industry, which until now would have been seen as almost unimaginable. Stussy, which is a brand I have previously mentioned as one of the original Streetwear brands from the early 1980s, announced collaboration with High Fashion brand Commes Des Garcons. 
This was one of the initial signs that two opposite cultures were going to be merging together in a collaborative manner.    
“It was a partnership that seemingly reflected the merging worlds of Streetwear and high fashion, with the differences between each slowly becoming indistinguishable. For Stüssy, merging his street-led sensibilities with a more challenging type of design was the future – his colleagues at the time did not agree.” (Gordon, C, 2016) 
In the present day the lines between Streetwear and High Fashion have been completely intertwined with each exciting collaboration as eagerly anticipated as the next. High Fashion is usually noted for its catwalk creations often showcasing complex designs.
However, the times are changing with Streetwear’s raw and visceral nature having a huge influence on the catwalks: from Gosha Rubchinskiy’s youthful post-soviet wares to the skateboarding model in Gucci’s SS16 campaign. The two different fashion cultures have truly amalgamated with one (High Fashion) that was previously viewed as the refined/high end now taking more of a ragged and practical approach with the influence of Streetwear. (Gordon, C, 2016) 
“You can buy it from Louis Vuitton or H&M, from luxury boutiques or counterfeit tourist markets. The style is so ubiquitous now that pretty much every single collection of men’s clothing made today borrows from Streetwear’s uniform of sneakers, hoodies and graphic tees — whether it’s from up-and-coming Instagram brands or million-dollar fashion houses. Streetwear and runway fashion have been blurring together for years, but now the walls have been completely separated.” (Leach, A, 2017) 
Streetwear is bringing global growth to the high fashion and luxury goods industry showing a 5% growth in 2017. Bain & Company, which is a business advising company, released the following statement in their yearly report regarding Streetwear:
“This shift in mind-set is pushing luxury brands to redefine what they deliver to customers, and how they deliver it. As an illustration, luxury brands are reinterpreting Streetwear to appeal to younger consumers. T-shirts, down jackets and sneakers were among the standout categories in 2017, growing by 25%, 15% and 10%, respectively.” (Bain & Company, 2017)
The Bain and Company report regarding the Streetwear industry demonstrates how much the entire culture and image has been elevated by the high fashion and luxury goods industry. Streetwear has taken on a new lane with the merging of high fashion, as it continues to appeal to a mass of people. 
[image: http://www.bain.com/Images/luxury-goods-report-2017-fig01_full.gif] The Streetwear market falls under this category.


The table I have provided in figure 1 shows a statistical table showing the market increase (%) from the “Worldwide luxury market report”. Streetwear falls under the personal luxury goods section in this report, a dramatic change from only operating in a niche market.   
One query of the fashion industry is whether the lines blurring between Streetwear and high fashion is a positive combination. As mentioned previously Streetwear brands often have strong skating/Hip Hop culture at the core of their brand. So, we should ask the question; is collaborating with a luxury brand being true to the brand and the culture’s true identity?
“It’s fashion, but the minute people see black or non-white models and casual silhouettes, they think it’s streetwear … Givenchy sells trackies, and sweaters and T-shirts, but Givenchy would die if they called it Streetwear!.....I’ve always associated the term Streetwear with brands that mainly do T-shirts and sweatshirts. They are not full-on fashion brands. So, in that sense, it’s belittling. When people describe my collection using the term Streetwear, I feel like they don’t get what I’m doing.”(Mazhar, N, 2016) 
The quote above from Nazir Mazhar, a young high fashion designer, illustrates the blurring between high fashion and streetwear, but also the reticence by high fashion designers to have their product described as streetwear (Eror, A, 2016) 
2.4. Mass Market Appeal 
The mass market is defined as a market for goods produced on a large scale for a significant number of end consumers. (Cohen, M, 2018) 
The Mass market generally focuses on consumers with a wide variety of backgrounds with no identifiable preferences and expectations in a large market segment. For example, goods like electric and gas utilities. (Ingram, D, 2015)   
The Streetwear market has seen a huge resurgence in recent times with many franchise clothing retailers adopting Streetwear into their collections. This has had a knock-on effect for Streetwear with the number of small brands and new entrants onto the market increasing rapidly, creating some saturation within the Streetwear industry. 
Furthermore, it would be impossible not to mention some of the respected brands such as Stussy and Supreme, which have allowed new brands to enter the industry. With brands like Supreme pioneering for the Streetwear industry it has allowed the consumer base to become more mainstream in turn taking Streetwear slightly out of its niche market.  
Streetwear is making a huge step towards the mainstream because of the marketing strategies used by a large amount of Streetwear brands. The market has gone through a significant evolution since the first Streetwear brand was founded. 
‘It has gradually become a more dominant, wider and imitated market, with the Internet playing a pivotal role in its enduring appeal (De Macedo, M.L, 2015)’.
The Streetwear market is currently performing exceptionally well with brands taking the approach of slowing down the hype instead of adding to it. This is due to fast fashion retailers who are constantly imitating the styles and trends within the Streetwear market.
“Fast fashion is a contemporary term used by fashion retailers to express that designs move from catwalk quickly to capture current fashion trends. This philosophy of quick manufacturing at an affordable price is used in large retailers such as H&M, Zara, Peacocks, Primark, Xcel Brands, and Topshop.” (Hines, Tony, M. Bruce, 2001) 
A Berlin based designer Patrick Kressner has commented on the mass market stating that the big retailers are essentially drowning out the Streetwear industry. The fast fashion retailers are producing cheap alternatives to the most popular brands in Streetwear, which often end up in sale racks. 
This can be referred to as unsustainable production where copious amounts of clothes are being produced and not sold. A small step towards resolving this issue would be for garments to be worn for longer by consumers.  
“We try to make garments which survive the crazy fast fashion rhythm which is imposed on our industry by the so-called fast fashion companies like H&M, Zara and Co. We want to make the difference with better product quality and social awareness.” (Kressner, P, 2017) 
Mass Market retailers clearly have had a negative effect on the authentic and original Streetwear brands. However, consumers are becoming increasingly sensitive to the replica Streetwear items available in stores like H&M and Topshop. 
H&M’s third-quarter net profits for the current financial year have fallen by 20%, and the fast-fashion retailer is already curtailing new store openings. As mentioned previously a lot of Streetwear brands are focusing on tackling the large retailers with staying power and exclusivity. (Vogel, D, 2018)
Because of this Mass Market appeal within Streetwear, luxury brands who are producing Streetwear find themselves putting a lot more thought and time into creating an experience including branding activities, Instagram stories, creating relationships with influencers and making stores unique in each city to attract both tourists and domestic shoppers.





















Chapter 3- Methodology 
3.1 Introduction
This section of my dissertation will focus on aims and objectives of my study and methods of research used. 
The aim for the dissertation is to explore how Streetwear has evolved and how it has impacted both youth culture and the fashion business.
The objectives are to:    
	Examine and review existing literature surrounding Streetwear within the fashion industry. 
	Review the most suited form of research design to meet the aim of the dissertation.
	Collect data and construct a report looking at whether Streetwear still has an enduring appeal.   
I will also provide an explanation of the various methods I will be using to obtain data. 
The research will include primary information utilised from polls, questionnaires and interviews. The data which is available in the field of Streetwear is very limited especially in relation to business. Does this show a lack of available information on Streetwear? 
As mentioned previously, the research of my chosen topic is crucial to the outcome of the study. Streetwear is very much seen as a cultural phenomenon, instead of just a regular fashion trend.   
3.2 Research aim and objectives
The primary aim for my study is to provide an in-depth analysis of Streetwear and to provide a broader range of information on the topic. The study will also provide details surrounding the appeal of the Streetwear market, why and how it has evolved in the way it has.
The intention of my research is to be able to analyse whether Streetwear is a topic which people are aware of and to evaluate its popularity. The data which is collected through primary research will be compared with the secondary information which is available. 
Assessing whether Streetwear continues to grow and appeal in the fashion industry will be an important aim for the study. Lastly, the primary research will be used to discover a summary for the Streetwear market, looking at data from a local perspective. 
The paradigm of my research will be outlined to provide a context for the study. 
The paradigm of someone’s research is defined as “the set of common beliefs and agreements shared between scientists about how problems should be understood and addressed” (Kuhn, 1962)
Furthermore, the research will take a constructive viewpoint which means that the belief is that there is no singular truth. Therefore, the realities must be interpreted by using qualitative methods to gain multiple findings. The primary research for my study is essential with the use of case studies to set the scene of the Streetwear culture.
3.3 Questionnaire
The questionnaire used in the study is a research tool containing a set of questions with a given purpose to gain responses from people. It is like a more concise form of interview. It can be conducted in various forms such as by telephone or through post, an excellent way of obtaining data from a sample. (McLeod, S, 2018)
The questionnaire that was conducted for this study was through the Google Forms format which is a simple way of creating an online survey. The survey is created, and invites are sent using email and Facebook to gain a large sample. The form is made up of seven questions with a variation between long line answers and multiple choices to gain a range of different responses.  
The Google forms questionnaires are answered by respondents through the form of web browsers such as computer and smart phones. The most beneficial factor of using this as a form of research is that it’s a cost-free platform. (Wolber, A, 2012)
One of the reasons questionnaires was a chosen method of research for this study is that it allows the data to be fully anonymous. The sample of people who answer will be doing so without any pressure and therefore should give their most honest answer. Another benefit of a questionnaire is that the more responses gained the clearer the results become, giving the capabilities to analyse and generate predictions for the study.     
3.4 Interview Process 
The interviews can be defined as a qualitative research technique which involves “Conducting intensive individual interviews with a small number of respondents to explore their perspectives on a particular idea, program or situation.” (Boyce, C. & Neale, P, 2006)
“Interview methodology is perhaps the oldest of all the social science methodologies. Asking interview participants, a series of informal questions to obtain knowledge has been a common practice among anthropologists and sociologists since the inception of their disciplines.” (H, Hamill, 2014)
In total there are three formats of interviews structured, semi-structured and unstructured. In order to gain information which can be analysed critically for this study, the most suited format was a structured interview. This means a range of answers is analysed for the same set of specific questions. (J, Dudovskiy, 2018)
I approached three individuals for interview. However, only one was available. Five questions were given to the respondent in an informal manner to create the most comfortable interview environment. 
The interview began by gaining an opinion from the interviewee surrounding the chosen research topic; this provides a solid stance for the interview. This allowed the respondent to answer in as much detail as desired hence providing the research with detailed accounts of what Streetwear is.
Questioning which followed was specific to the aims and objectives of the study focusing on topics covered with the literature review. For example, Question Two asked, 
“Do you feel Streetwear has had an impact on the High Fashion Industry?” 
The interview analysis is provided later in Section 4.2.2.    
3.5 Instagram Poll
This research technique is modern and probably not the most professional form of gathering primary data. However, Instagram is a social networking site which has 700 million active users, with a portion being the driving force behind the hype of Streetwear. For this reason, I felt it would be beneficial to the overall analysis of Streetwear and the consumers who are behind the brands.
The Instagram poll was introduced to the social networking site in 2017, it is a very new feature but already businesses across the Streetwear market are utilising the tool. (Leishman, S, 2017) Instagram polls are very beneficial, they are simple and allow a quick insight into your audience. It can offer some valuable information when you do not have the resources to conduct focus groups or ten-page surveys. My own personal account was used to conduct the poll therefore gaining a large audience.
3.6 Limitations of research 
The research within this study has been well structured with the utilisation of various methods, however I can highlight the minor drawbacks of the research methods which I could have improved upon. 
One of the first factors of primary research which was a slight issue for the study was the overall sample size used. 
Due to the Streetwear culture having such a huge cult following I feel it would have been more suited to obtain a large sample of online respondents. Essentially, although the research has been successful I feel the results could have provided a more illustrated result from the quantitative side of the research. 
The most prominent drawbacks of the research stage were the lack of previous studies in my chosen topic. Gaining a scope for my work proved to be a challenge with the limitations of professional information available; therefore, forming my own interpretations was crucial. 
Streetwear, although technically has been studied since the 1980s, is still considered to be a new topic, with connection with the mainstream only really coming into play in recent years. The chosen topic is considered to be temporary and finding scholarly papers therefore can be challenging. 
Lastly, a slight barrier that I encountered was the lack of response from people/ organisations within the market. Attempting to book people for interviews proved challenging especially considering the buzz and hype currently surrounding the Streetwear culture. Creating a list of possible participants was a strenuous process however proved to be successful in the end.      
3.7 Ethical Considerations
Research methods must be conducted with the correct manner of ethical considerations to ensure the norms and standards are correct throughout the research. Ethics in research is paramount to a successful study as it firstly can prevent the fabrication of the work or falsifying of the data. This helps a piece of work to promote knowledge and truth which is the primary goal for anyone creating a piece of work or study. (Munhall, P. L, 1988) 
Different methods of research require different considerations for the dissertation study; for example, the questionnaire had to be designed in the correct way to gain useful and clarified information. Open questions are crucial because the respondents must feel like they can answer truthfully as opposed to questions which are hypothetical or violate good faith for the study. 
An aspect of ethics that is relevant to all methods of research is the consent of the respondent. We must inform the respondents of the nature and purpose of the research and in addition be able to explain any possible drawbacks of participating in the study. Making sure all the questions asked are done so in a way all audiences can understand without the heavy use of technical explanations. (Travis, E, 2017) 
The Interview process for this study of Streetwear required close attention. The interviewees were given a participant information procedure and an explanation of what the interview involved. Then the interviewee was offered a range of locations and times to suit their needs. Due to the overall purpose of my research question, gaining permission to include the names of my interviewees was a very important aspect. This was intended to give the reader a strong sense of what drives the professionals within the Streetwear market.        

























Chapter 4- Analysis of Findings 
4.1 Analysis background
The purpose of the analysis stage of this study is to structure the quantitative and qualitative data to support the findings of the study. The questions used throughout the analysis are clearly defined to gain subjective answers. 
The two techniques used are qualitative and quantitative analysis which are often used together by businesses who want to obtain opinions and beliefs which include questioning like “Why?” or “How?” Furthermore, the business will also look to gain research from statistically valid information to address questions such as “Who?” and “Where?” (Riley, J, 2016)    
4.2 Qualitative analysis
Qualitative analysis is defined as the collection of data which is not numerical, involving an interpretive approach to the subject or topic. Essentially this means that the form of data is unquantifiable and therefore must be analysed through subjective judgement in an attempt to make sense of or interpret results. (Denzin & Lincoln, 1994)   
Qualitative research is endlessly creative and interpretive. The researcher does not just leave the field with mountains of empirical data and then easily write up his or her findings. (Mcleod, S, 2008)
The two commonly known approaches to analysis of qualitative data are through the deductive approach and the inductive approach. Deductive approaches often involve having a structured approach meaning a chosen theory to analyse the answers provided through the interviews. 
As for the second inductive approach it encourages the researcher to have a more open mind without having any preconceptions about the results and therefore will aim to generate their own theory within their topic or discipline. (Gabriel, D, 2013)






	Attribute
	Deductive
	Inductive

	Direction
	“Top-Down”
	“Bottom-Up”

	Focus
	Prediction changes, validating theoretical construct, focus in “mean” behaviour, testing assumptions and hypotheses, constructing most likely future
	Understanding dynamics, robustness, emergence, resilience, focus on individual behaviour, constructing alterative futures


Figure 2 - Alexandiris, K.T. (2006) “Exploring Complex Dynamics in Multi Agent-Based Intelligent Systems” Pro Quest 



4.2.1 Inductive Reasoning Approach Theory
Due to the nature of my research the inductive approach suited the qualitative method. At the initial stages of research for the study the nature of the findings within the responses came from the three chosen professionals.     
“Inductive reasoning is often referred to as a “bottom-up” approach to knowing, in which the researcher uses observations to build an abstraction or to describe a picture of the phenomenon that is being studied.” (Lodico, M.G, et al, 2010)
The research begins with detailed observations of Streetwear which moves towards the ideas and conclusions. Developing what the participants responded with so that there can be clear relationships found with the secondary data. To demonstrate how this approach is applied within this study, below is a flow chart with the “bottom up” approach.  
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4.2.2 Interview Analysis
The interview structure which was selected was to ask the following five open questions to three different respondents:
1) What does Streetwear mean to you?
2) Is Youth Culture having an impact on the streetwear market?  
3) Do you feel Streetwear has evolved? 
4) Does Streetwear have an influence on High Fashion?
5) Is there an enduring appeal of streetwear within the fashion industry? 
Interview will have a casual format and will occur in different locations for different people. Although, I contacted a few people to ask for interviews, I was only able to get one who fully participated. Nevertheless, the responses were thorough and well considered by the interviewee and gave me good experience of carrying out an interview. 
The interview which has been conducted for this study is with a local Streetwear illustrator and Fashion design graduate. Jordan Prileszky, 21, is my chosen participant because having previously worked with him at Topman I felt his input would be very valuable to the study. The Title Page includes one of Jordan’s latest drawings, showcasing some of the most popular pieces of Streetwear. With a large repertoire of high quality illustrations and a natural passion for Streetwear his professional input adds first-hand information. 
Question1.) “What does Streetwear mean to you?”
Answer: 
“I’ve been into the culture for a few years now and have found that there is still loads to learn. There’s always something new to be seen and I think it’s that rotation of new and old that draws me in.  To me it’s very much a community sort of thing, there are so many people involved in the culture so it’s very appealing for anyone interested in fashion.”
Analysis:
As you can see from Jordan’s first response he immediately highlights the fact there is so much about Streetwear which we are not aware of and shows his keen interest in the subject. 
Furthermore, he states that the unpredictable and timeless styles that Streetwear brings to fashion keep him wanting more. This demonstrates the hype which brands are creating for their products and it’s as if some brands take the approach of “old” is “new” and “new” is “old”.
Lastly, Jordan continued to mention the togetherness which the culture brings. It gives people who are interested in the clothing a platform to meet new people and to attend and share other things, like music, art and various events.              
Question2.) “Is Youth Culture having an impact on the Streetwear market?”
Answer: 
“100%, it’s the same as anything though. As a new generation comes through, they start to change things and make it their own. I think with Streetwear though everyone has their specific, individual style so everybody in theory has their own understanding of what Streetwear is.” 
Analysis
As mentioned previously, youth culture plays a huge role in the Streetwear market therefore gaining an opinion from a local young person is invaluable. The response given for this question was very intriguing with him referring to the young people of today having their own individual styles. This relates to the lack of definition for Streetwear because of how different people interpret it.       
Question3.) “Do you feel Streetwear has evolved?”
Answer:
As I said before it’s something that’s changing constantly with new brands, new trends and so on. Although recently I think we’ve seen a huge rise in the acceptance of High fashion brands such as Gucci and Louis Vuitton being worn alongside the likes of Adidas and Nike. It has brought in all sides of fashion this past year. 
Analysis:
The purpose of asking this question was to give Jordan the opportunity to talk about the current direction of Streetwear in comparison to the last decade. He mentions the merging between High Fashion and Streetwear in a positive light highlighting the brands which have collaborated.        
Question4.) “Does Streetwear have an influence on High Fashion?”
Answer:
“I’d say so, I think Streetwear is a major market right now and any brand will see that as a potential market for them to join. I think the recent Supreme and LV collaboration was a real eye-opener for a lot of fashion houses that Streetwear is here to stay and should be taken seriously.” 
Analysis:
Jordan described his feelings on the Streetwear market in its current situation stating that it is in a very strong position. Furthermore, this will encourage more Streetwear brands to continue collaborating and for the fashion movement to take on more new designs and concepts. Jordan makes a fantastic point that the success of the Supreme x Louis Vuitton collaboration has given the Fashion industry an indication of how influential Streetwear can be. 
Question5.) “Is there an enduring appeal of Streetwear within the fashion industry?”
Answer:
“I think the joy of Streetwear is that it’s statement clothing but generally on a high comfort level. It’s something that people will always want. If you remove the hype from the item, what you’re left with is essential, comfy clothing that people will always need. So, combine that with a brand with a cult following and you’ll get products that will never go away. Streetwear is here to stay personally I’m excited to see what comes from it over the next few years.”
Analysis:
The final question looks at the enduring appeal of Streetwear within the fashion industry. Essentially Jordan is saying that Streetwear is timeless because even if the hype was reduced people would still be wearing the clothes to be comfy. Lastly, he mentions his excitement surrounding the position Streetwear is taking in the fashion industry.      

[image: Image result for supreme x louis vuitton]











4.3 Quantitative analysis 
Quantitative methods are creating an objective which you can then measure with the use of numerical and statistical data. The data is collected using polls, questionnaires and surveys. Quantitative research zones into collecting statistical data and generalising it across groups of people to explain a particular passion/phenomenon. (Babbie, Earl R, 2010) 
The goal of conducting the quantitative research study is to determine the relationship between one thing (independent variable) and another (dependent variable) within a population. The design for these particular research methods is descriptive which essentially means that the data is collected once to make an analysis.
The quantitative research for this study has been collected through the use of two methods polls and questionnaires.

4.3.1 Demographics and Respondent Profile
The questionnaire for this study had a total of 34 participants who are aged 16-40+ which provides a broad scale for the research. Unfortunately, the sample taken for the 26-40 category was not substantial however should not hinder the results.     
[image: ]The sample used for the questionnaire has recorded the gender identity of respondents. However, there is no record of gender within the Instagram poll research due to confidentiality. The statistics demonstrate that 55.9% of participants were male and 44.1% were female. This provides a reasonably equitable balance, at an almost 1:1 ratio. 
The figures also provide the age range of the respondents which is vitally important to the research objectives. As illustrated on the table provided a huge 64.7% of respondents were aged 16-25 and 32.4% of respondents were in the age bracket of 26-40. Finally, only a small 2.9% of people were over the age of 40.
3.2 Questionnaire Analysis 
Objective: 
“The purpose of this questionnaire is to obtain primary research on my chosen topic of streetwear. Streetwear is defined as "The casual clothing of a style worn especially by members of various urban youth subcultures".  I am hoping to obtain opinions from all types of people regarding whether they are aware of streetwear and the various influencing factors surrounding it. 
The questionnaire for this study on “The enduring appeal of Streetwear in fashion” was designed with the following questions:
1.) How would you define Streetwear? (state if unsure)
2.) [bookmark: _Hlk513463020]How old are you? (This is illustrated in section 4.3.1 above)
3.) Do you think Streetwear influences trends in fashion? (e.g. High Fashion)
4.) Would you say Streetwear is aimed at young people in particular?
5.) What is your gender? (This is illustrated in section 4.3.1 above)
6.) Do you think Streetwear apparel is particularly expensive?
7.) Have you purchased any of the following Streetwear brands?
· Supreme 
· Nike 
· Champion
· Adidas 
The data collected will be analysed with the use of the Microsoft Excel environment which is defined as a software package used in statistical analysis of data. Microsoft Excel is a spreadsheet developed by Microsoft for Windows. 
It features calculation, graphing tools, pivot tables, and a macro programming language called Visual Basic for Applications. It has been widely applied in organisations across the world as a form of displaying and storing information in a professional format. 
Microsoft Excel has the basic features of all spreadsheets. In addition, it can display data as line graphs, histograms and charts, and with a very limited three-dimensional graphical display. (Greg, H, 2006) 
This will allow the data to form into charts and graphs which displays the responses in an organised format. Due to the wide range of responses which will be gathered, utilising this software is necessary. 

Question 1
As mentioned previously this question was designed to introduce the respondent into the topic of Streetwear. As shown in the results 34% (12) of respondents were unsure how to define Streetwear. On the other hand, however 66% (22) of the audience provided various descriptions of what they felt Streetwear resembled.
As you can see 8 recipients provided “other” answers. Therefore, I have provided some of the definitions below:       
Other Answers: 
· In previous years I would have described it as 'casual' now I would say it's more of a style trend alike 'high fashion'.
· I would define street wear as a fashion reflection on your environment and surroundings that isn't influenced by any high-end designers.
· In today’s society a Street-wear is high street fashion combined with luxury fashion influences however its origins are that of deprived urban environments and underprivileged urban culture groups.
· Fashionable/hype/youth culture clothing. Amalgamates elements of style from skate, haute couture, high fashion and other styles of clothing to create its own style.
· Clothes worn by the younger population in an urban environment.





















Question 3
[image: ]

The results for Question three clearly indicate that the majority of respondents answered  “Yes”. 
Over 64% of the audience think that Streetwear influences High Fashion. This indicates an awareness of this development, even though it is relatively recent. 
  











Question 4: 
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Analysis provided below:












The purpose of this question was to gain from the audience whether they feel the Streetwear market is catered towards young people. As shown in the chart 19 respondents felt as if Streetwear is in fact aimed at the younger generation. However, there are also votes which indicate that it is very much a mixed target market for Streetwear.
Other answers below: 
· “Not necessarily now, a lot of celebrities 30+ wear Streetwear and they wouldn't be defined as 'young people’”.
· “No, street wear is aimed at whoever is creating new trends and enabling others to visually express their independent style.”
· I would say that it is aimed at any age between 12-30 it’s a very age inclusive wear.










Question 6
[image: ]

This question was asked to support the argument that Streetwear products are costly for consumers.
The results for this question showed a clear majority with 82.4% (28) of respondents stating that “Yes” Streetwear is particularly expensive. 




















Question 7
[image: ]
The final question included in the research study regards the Streetwear brands which are most popular amongst the sample. 
A total of four brands were included within the question, with the option to add any additional brands. As shown in the chart the most popular brand was Nike with 94.1% (32) of respondents saying that they had purchased from them in the past. 
  
 











4.3.3 Poll Analysis
Using an Instagram poll as a method of research was to support the questionnaire with a much larger sample. The structure of the poll includes three questions with respondents answering “Yes” or “No”.
The poll included the following questions:
1.) Are you aware of Streetwear?
2.) Do you know the brand Supreme?
3.) Do you feel Streetwear has a big influence on the trends in fashion? 
Question 1
[image: ] The purpose of asking this question was to gain an idea of how aware the sample is with my chosen research topic.  An important aspect of my research is to see if people know what Streetwear is. 
As you can see from the results in figure 2 & 3 they were extremely close with 49% “Yes” (138) and 51% “No” (149). 
This demonstrates that the awareness of Streetwear within the 287 respondents was almost split in two which is an interesting outcome.  

















































































































































































































































































































































































































































































































































































































































































































































































































































































































The overarching aim of a quantitative research study is to classify features, count them, and construct statistical models in an attempt to explain what is observed. 






[image: ]
Question 2
This question was designed to gain a large response regarding whether the most popular brands in Streetwear are recognised by the respondents. 
As you can see from the results in figure-? The results were as expected with Supreme being recognised by a majority 73% of respondents. Inserting an image of famous designer Virgil Abloh wearing the famous “box logo” t-shirt was to show one of the brands products within the question. 
27% of the respondents had not heard of the brand Supreme.  This may be explained by the significant number of females and smaller number of over 25s who are not key purchasers of streetwear. 
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Question 3
For the final question I decided to use a more specific topic within Streetwear to support the “High Fashion Influence” section of the study. 
Although the information gathered from this question is very opinion orientated it still provides a good viewpoint from respondents. Once again, the general response for this question was that “Yes” Streetwear does have a big influence on the trends in fashion. 
Gaining a total of 247 votes for this question was an extremely beneficial outcome for the research. 33% of votes were for “No” which will provide a strong argument for the conclusion. 
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Chapter 5- Conclusion
The aim of this dissertation was to explore how Streetwear has evolved and how it has impacted both youth culture and the fashion business.
The objectives were to:    
· Examine and review existing literature surrounding Streetwear within the fashion industry. 
· Review the most suited form of research design to meet the aim of the dissertation.
· Collect data and construct a report looking at whether Streetwear still has an enduring appeal.   
To what extent have the aim and objectives of this study been achieved?
5.1 Impact on Youth Culture
Defining the word Streetwear has been a struggle with a variety of different meanings across the industry. The reason why people find it so hard to define Streetwear in 2018 is due to the fact it is everywhere with many fashion styles adopting its concepts and designs. The primary research demonstrated this with most respondents answering with “Unsure” when asked to define the term. The research which has been carried out in relation to what Streetwear is has shown that it does not have a single definition and that it in fact has different meanings to different people, industry professionals included. I feel Streetwear is more than just a type of clothing and that it has far more to offer in relation to its culture and huge number of enthusiasts. 
[bookmark: _Hlk513458587]Through my findings, it is clear that Streetwear’s main following is the youth population. Young people look to Streetwear for expressing their individuality as well as their connection to an urban lifestyle. The aspirational consumer of today’s Streetwear will be the aspirational consumer of the luxury market of tomorrow. I understand that there is still a lot to be studied within this streetwear industry but believe to have validated the importance of these brands in the purchasing intention of today’s young consumers, by deconstructing the brands. Respondents in the study, the majority of whom were under 25 years old, relate Streetwear clothing with being casual or trendy, an important factor of youth culture.
‘Streetwear stereotypes include sneakers, baggy denims, hoodie and loose and emblazoned t-shirt, which have become uniforms of the youth. While on one hand the surface in general appears simple, comfortable, functional and practical, on the other hand, this clothing genre puts much emphasis on codes and details which are significantly beneficial to the construction of street identity (Yu-Li Bai 2013)’.
Like Streetwear, youth culture has no strict formula, and brings together beliefs, values, attitudes, activities and fashion (Vogel 2007). Yu-Li Bai takes this further to suggest that streetwear can only be successfully made by the insiders. ‘In other words, it is essential to become a part of the sub culture in the first place to be successfully involved in the streetwear business, which also accounts for why outside companies often fail to catch this market (Yu-Li Bai 2013)’. 
Three important levels of analysis cement my study. The aspirational young consumer of today, their intricate and complex need for approval within their tribes and the management instruments necessary to fulfil all their needs, intrinsic and extrinsic ones. The brands that do this now are what I define as Streetwear powerhouses as they hold the power to influence every little detail of consumers’ perceptions and tastes, maybe even more than luxury brands have influenced till this day.
5.2 Impact on the Fashion Industry
I explored the connection between Streetwear and the fashion industry, involving high fashion and ‘fast’ fashion, i.e. mass marketing of clothes sold in the high street. In the high fashion industry for example, collaborations have increasingly been developed with Streetwear brands, such as Stussy and Supreme. Respondents in my research indicated a high awareness of this development, with 64% of respondents in the questionnaire and 67% of respondents in the poll answering ‘yes’ to the question about whether streetwear has influenced fashion.
This connection is by no means simple or straightforward. There is evidence of different views within the fashion industry, especially high fashion. While some have embraced the integration of Streetwear into high fashion, others have been somewhat reluctant. There seems to be a belief that, although Streetwear has a significant influence, it should not be associated so closely with high fashion as it is of lesser quality:
· Designers are often not qualified in the area
· Materials used are inferior
· The street connection will not attract big spenders.
I believe that my study highlights a certain amount of snobbery in high fashion, and a lack of empathy for youth culture to be self-expressing and unique, without having to be entering an ‘elite’ society (D Wright 2018).
However, Frederica Levato, from Bain and Company, talks of the link between casual and luxury, like luxury t-shirts. 
She believes that this is driven by a developing trend in ‘casualisation’ and the ‘growing importance of millennials (Gen Z born after 1995) as buyers of luxury goods (Levato F)’. This might explain the partnership between Supreme and Louis Vuitton.
In relation to ‘fast’ fashion, getting designs from the shop shortly after being seen on the catwalk of high fashion is a trend that has developed for young people who often cannot afford the Streetwear designs. For instance, in 2011, H&M bought over the Streetwear group ‘Weekday’, a youth-centric retailer based in Stockholm, Sweden. There are now 32 stores in Weekday’s network across Europe, with two in the UK. H&M does not publish individual figures for Weekday, so it is not known whether the brand has improved overall sales.
Nevertheless, I would argue that fast fashion, not only can be environmentally unfriendly due to its use of plastic and its over production becoming waste, but also it imports garments from parts of the world where labour is cheap and working conditions are sometimes difficult. With Streetwear being more exclusive and limited in supply, as well as being produced by the designers themselves or their close associates, I believe it has a longer legacy and will always be attractive to young people.
 5.3. Does Streetwear have an enduring appeal?
“Look, Streetwear isn’t what it used to be but in the same breath, it’s more than what we ever expected. An urban fashion culture that has managed to bridge so many different styles together whilst still maintaining its own subdivisions.” (Fearless Summer Ltd, 2017)
Due to the nature of the topic there is a lack of statistics published regarding companyies’ staffing profile, turnovers, marketing outcomes, and operating procedures. 
Although there is certain information regarding the Streetwear industry which has not been covered, the paper has exposed the core aspects of Streetwear. It has revealed the many aspects which contribute to Streetwear that are driving its enduring appeal among the consumers as opposed to having a singular point of focus.     
I believe this study explores Streetwear from an open perspective and can provide readers with a clear understanding of Streetwear as well as analysing how it has impacted factors such as youth culture and the fashion business. Streetwear is currently an extremely relevant topic within the fashion industry with some of the most ground-breaking collaborations and luxury infused designs, such as the collaboration between Supreme and Louis Vuitton.
The enduring appeal of Streetwear is its casual style of clothing. Even if the social media hype declines, people are still going to want to buy comfortable, casual streetwear products. 

While recognising that some streetwear brands have collaborated with high fashion, I believe, that Streetwear needs to retain its authentic origins; e.g. hip hop and skating, and not fall into the hands of large corporate bodies. I believe that there is a risk of weakening the urban and street identity, that has attracted so many young people to it in the first place.
While carrying out this study, I have become aware of the need for more in-depth analysis of Streetwear, not just as a phenomenon, but as a viable and long-term business sector. I look forward to the opportunity to analyse this further in time, and to explore more aspects of Streetwear.         





















[bookmark: _GoBack]Appendices
Appendix 1
Interview Consent Form 
Participant Name: Jordan Prileszky
I agree to participate in the research concerning “Streetwear”: I understand that the purpose of the Interview is to gain analysis and perspective of the chosen topic. I consent to the use of the information I provide for the purposes of this dissertation. I understand that this will involve participation in a short 30-minute interview. 
I understand that this interview will be recorded for use in Daniel Wright’s undergraduate dissertation at the University of Wales Trinity Saint David.
For any further use of the information I understand that the storage of the recordings relating to this interview will not be used for any other purpose and will be subsequently destroyed after the use intended here.
I understand that I may withdraw from the study at any point with all records of my contribution removed without reason.


Interviewee Signature
……………………………………

Interviewer Signature
…………………………………….

A copy of this agreement should be retained by both interviewer and interviewee.
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