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[bookmark: _Toc148466660]Introduction 
Human resource management (HRM) is one of the most vital approaches that is practised by organisations to deliver a great form of support to employees in creating a positive environment. The prime aim of the study involves the aspects of employee engagement in different generations of the lifecycle of employees for a large hotel Hilton in the UK. HRM plays a huge role in the process of employee engagement in any organisation from the steps of selection to employee development (Parry et al., 2021). Employee engagement is related to the nature of commitment that an employee has in the employee cycle to support the respective organisation in its way of achieving goals. Employee engagement has a great form of support in the rate of increasing productivity and sustainability of organisations. An effective rate of employee engagement is included with different types of criteria that are needed by organisations to encourage employees. The change of generations has influenced the terms of employee engagement on a major basis. 
Gen Y and Gen Z have different levels of priorities in their employee cycle and to maintain a stable form of work-life balance. In large hotels like Hilton, there are various amounts of working pressure that are very high and employees need a proper form of workload management to attain the required performance. The culture of organisations provides benefits to employee engagement in the hotel industry. Hilton Hotel has a developed organisation culture in the arena of supporting the employees for their growth and to make a satisfactory level of employee engagement (Reidhead, 2020). Employees of different ages are engaged in hotels to serve a premium service to guests and therefore, there exists both Gen Y and Gen Z in the management of staff for Hilton Hotels. A strategic way of employee engagement can be fruitful to satisfy employees of different generations in the context of employee engagement. 
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Human resource management (HRM) has a huge responsibility in managing employees for the betterment of the organisation. There are different types of attributes related to staffing and retention of employees to make them satisfied with their due course of work. The strategic level of HRM produces a better result in increasing the level of performance of employees and maintaining a stable form of employee engagement in the respective organisation (Ali Ababneh et al., 2021). Hilton Hotel is one of the leading hotels in the country of the UK and various types of roles are performed by the Department of HRM to improve the efficiency of the service. Planning, organising, direction and way of controlling are the crucial types of work roles that are maintained by the HRM in the organisation. Tools and techniques of Zinger’s Model provide an evident source of knowledge to maintain the management situation more creatively (refer to appendix 2). Strategies of achievement and craft are useful to make the HRM department more engaged to encourage the employees. The practice of green HRM has a positive level of association with the duty of employee engagement for the rise of the hospitality sector of the UK (Ali Ababneh et al., 2021). It helps to build a nature of passion and goal for the employees in the hotel to make the ambience and environment green. 
Employee engagement in terms of hospitality management opens the area to improve the rate of satisfaction of guests along with providing a higher range of services. There are several types of components that are used by the Human Resources team to execute better employee engagement policies in the hotel industry of the UK (refer to appendix 1). Enablement is a key component that supports increased teamwork among all the staff and the employees of an organisation. Team effort increases the efforts of managing the talents of the employees and making better retention (Marinakou and Giousmpasoglou, 2019).  It increases the power of responsibility rate of employees and makes an efficient form of employee engagement. Energy is another form of component in the aspects of employee engagement to increase the cognitive feelings of employees. Energy is related to the factor of moving and the course of action that is needed to upscale the services of Hilton hotels in the context of managing guests.   
Human resources and its course of management of the employees rely on the component of encouragement to increase the state of motivation of employees. The motivation of employees provides a higher level of job satisfaction rate and benefits the essence of employee engagement (Riyanto et al., 2021). A nature of encouragement in the hotel business boosts the confidence level of staff to welcome and approach them in a more significant format. The pressure level of staff is high in the hospitality industry and there is a need for working motivation to reduce the pressure of workload for them. A strategic approach by the team Human resources provides extra strength in developing working motivation for employees (Chacko and Conway, 2019). Empowerment is another salient component for the development of employee engagement. Empowerment provides an extra layer of job satisfaction for the employees and provides the arena to be more creative in their work (Turner et al., 2021). Therefore, there are vital aspects of work that are related to the role of HRM in the essence of making a better form of employee engagement. 
Employee engagement has a different form of views in the eyes of Gen Y and Gen Z. The generation gap has a positive effect in raising the productivity of the employees while the difference in the criteria of choice makes it a challenge for Human Resources to manage them properly. Different types of strategic approaches have been developed for Gen Z in the industry of hospitality (Goh and Okumus, 2020). The workforce bubble enables a way of making the fulfilment of priorities for the modern generation in their job life. The employee cycle of an employee relates to a series of steps that open the scope of employees in their work improvement. The stages of the employee cycle have different types of contributions in Gen Y and Gen Z. Different types of attributes and stages are there in the employee cycle as the form of criteria is different for the influence of the generation gap. Attraction is the first step of the employment cycle and represents the show of interest of individuals in the company (Ozbilgin, 2020).  A form of wellness in the workplace acts as an attractive nature in making an individual interested in a job. Gen Z has a different view in terms of the attraction stage of the employee cycle. 
A better state of evolution of the workplace and more technical involvement are the tools to attract modern generation individuals as compared to Gen Y. Recruitment is the next stage in the cycle of employment that refers to an individual as an applicant for the hotel. A prime motivator of the work style makes Gen Z interested in the process of recruitment for the hospitality industry (Goh and Baum, 2021). A form of solid level of work-life balance is preferable for Gen Y individuals in the hospitality sector of the UK. Therefore, the HRM team must make a dual form of approach in the process of recruitment. Gen Z. A Higher level of salary is a common expectation of Gen Z individuals while a more comfortable workplace is the need and expectation of Gen Y. Hilton Hotel effect of combining different generations of staff needs to fulfil the expectations of different age groups to retain the modern talent. The onboarding stage of the employment cycle provides a view of corporate culture to the individual who has made an interest in joining the hotel. A supportive form of organisational culture is in high demand for the individuals of Gen Z (Xueyun et al., 2023). A bad nature of the organisational culture may lead modern employees to quit their jobs. A trustworthy form of work culture in corporate is more familiar to Gen Y to meet their preferences (Bae and Han, 2020). Therefore, the perfect nature of organisational culture needs to be maintained in the Hilton Hotel as a large number of staff are needed to make the services of the hotel more premium.
Development is the next step that falls in the employee engagement cycle and is required constantly to serve the guests with multiple facilities. It affects both the generations in the course of the employment cycle (Bissola and Imperatori, 2019). A smart way of development is needed by the management of Hilton Hotel to estimate the expectations of the modern generation along with the old. Zinger model and its tool of Get Connected is a powerful form of step in terms of developing a crucial connection among the employees to the higher level of officials. Hilton Hotels has a way of commitment to create the best form of workplace and to provide enough range of satisfaction to the employees (Hilton, 2023). A nature of meaningful opportunities in terms of professional growth provides a higher level of assurance to all employees.   
A course of work bubble must be avoided by the management team of the hospitality sector (Goh and Okumus, 2020).  It makes room to make the employees of the organisation satisfied and to work with full encouragement. Retention is the next and vital stage of the employment cycle and it is the step to acquire more capacity of talent for the growth of the company. Tools of recognition is another form of the Zinger model in terms of retaining employees by the nature of understanding. A developed way of caring for growing opportunities is needed to make retention of the talents of Gen Z (Barhate and Dirani, 2022). A rule of proper discipline and management are essential to increase the passion of Gen Y. Therefore, the Human Resources team of the Hilton Hotel needs to assign a perfect way of growing opportunities along with transparency management for Gen Y employees. Separation is the final stage related to the employee cycle and at this stage, an employee chooses the path of retirement from the organisation. A core form of package and facilities are needed to provide to all generations of employees to lead them in a way of happiness in post-retirement life. 
[bookmark: _9w0c6uou3kat][bookmark: _Toc148466662]Evaluation and Conclusion 
In conclusion, the main focus of the study involves a complete process of evaluation regarding the essence of the HRM practice in light of employee engagement. Different types of employee engagement deal with the duty of HRM in the Hilton Hotel of the UK. Tools of encouragement and empowerment lead to creating higher units of satisfaction for all employees and staff in the hotel of Hilton. Analysis of the perspectives of Human Resource reveals that there is a wide range of differences in the views of Gen Y and Gen Z. Modern techniques and development creates more attraction for Gen Z in terms of employment while Gen Y needs a more comfortable work-life balance in their life of working. Attributes of the employee cycle and its stages have been discussed in detail to find the core differences in the priorities of Gen Y and Gen Z in the job role for Hilton Hotel. There is a challenge for the HRM team of the Hilton Hotel to develop employee engagement strategies that are comfortable for both Gen Y and Gen Z in their respective job roles. 
The Zinger model is effective in the process of describing the strategies of HRM with its availability of a wide range of tools. The core function of archive and craft strategies is helpful in the process of employee engagement and in evaluating the role of the HRM in a more innovative way. Technical advancement is one of the basic needs for Gen Z and therefore the application of the get connected tool of the Zinger model is effective in connecting more technical concepts to the modern generations. Hilton Hotel with its commitment to making an effective and best-in-class workplace environment is able to provide higher sorts of connections in employee engagement. A core form of improvement in the dual strategy development can ensure higher rate of satisfaction for the employees of Gen Y and Gen Z in the Hilton hotel to achieve its mission.     
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Appendix 1: 
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Figure 1: Components of Human Resources Management
(Source : Prorok et al. 2021)
Appendix 2: 
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Figure 1: Framework of Zinger model
(Source: Delbahari et al. 2019)
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