

 of 


[image: ]

Name: Assma Zahoor
Student Number: 2242809
Module Code: LCHS7009
Module Title: Population Health and Digital Health Promotion
Lecture Name: Dr Raheela Shaikh
Assignment Title: Component 1 2 Blogs - Reducing Inequalities in NHS Breast Screening Uptake
                                                                     Among British Pakistani Women in England:
                                                               Can Digital Health Promotion Help?















	Reducing Inequalities in NHS Breast Screening Uptake
Among British Pakistani Women in England:
Can Digital Health Promotion Help?



	Blog 1 – The Problem


A Text Isn’t Always Enough: Can Digital Reminders Reduce
Inequalities in NHS Breast Screening?
[image: ]Why does breast screening uptake matter?
Breast cancer is the main form of cancer among women in the UK. The NHS Breast Screening Program calls upon qualified women for mammography, that can detect cancer at an earlier phase. In the period of 2024–25, 1.94 million women between the ages of 50 and 70 who were invited underwent screening, resulting in a national participation rate of 70.6%. Participation rates fluctuated throughout England, ranging from 63.4% in London to 73.3% in the Southeast (NHS England, 2026), highlighting ongoing          disparities in engagement.
                                                                                                                      Figure1. Breast-screening uptake, England 2024-25 (NHS England, 2026).
[image: ]What is the digital intervention?
A digital strategy employed in NHS screening services is the SMS/text-message notification. Messages might encourage women to schedule or confirm visits and can convey alterations swiftly https://www.london-breastscreening.org.uk/About. Research indicates that prompts can enhance engagement: Kerrison et al. (2015) documented an attendance rate of 64.4% when utilising a text reminder, in contrast to 59.1% with standard invitation methods. SMS is cost-effective, prompt, and scalable, rendering it a viable intervention at the population level (Office for Health Improvement and Disparities, 2022).
       Source: London NHS Breast Screening Programme (2022)
Effective-but effective for everyone?
While SMS reminders may enhance overall participation, they do not inherently tackle the broader obstacles faced by British Pakistani women. Studies have recognised challenges in language, the use of complex NHS terminology, dependence on family members for translation, apprehensions over privacy and modesty, and ambiguity around the screening procedure (Woof et al., 2020). Certain women were oblivious to the fact that mammographers conducting breast screenings are women. These results indicate that a reminder does not inherently impart the information, assurance, or confidence necessary for making an informed choice.

The Shortfall
A text message may serve as a reminder for a lady of her appointment, although it cannot inherently address issues of language, knowledge, trust, or cultural apprehensions. Recalling an appointment constitutes merely one aspect of the screening process. To diminish disparities, digital initiatives must offer accessible information, reassurance, and empowerment specifically designed for women's requirements. Blog 2 therefore presents ScreenTogether, a culturally customised digital solution aimed at addressing these deficiencies.
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	Blog 2- The Solution


ScreenTogether: Designing a Culturally Tailored Digital Intervention to Improve NHS Breast Screening Uptake
[image: ]What if a reminder became a conversation?
Blog 1 emphasised that although SMS reminders can enhance attendance, they might not tackle more profound obstacles including language hurdles, insufficient knowledge, modesty issues, and a lack of faith in healthcare services (Woof et al., 2020). Research underscores the significance of reliable primary care, community involvement, and collaborative strategies in enhancing breast-screening awareness among Pakistani women (Khattak et al., 2023).
                                                                                                                                           Source: Fazal (2026)
[image: ]Introducing ScreenTogether
ScreenTogether is a suggested digital intervention associated with the NHS, developed collaboratively with British Pakistani women rather than solely for them. The objective is to enhance the conventional SMS reminder into an interactive and accessible support system in both English and Urdu. The intervention may be administered via a mobile-compatible portal featuring intuitive navigation and multimedia material.
· Details regarding breast screening in both English and Urdu.
· Audio description of the evaluation procedure.
· Brief video: “What occurs during a mammogram?”
· Assurance regarding female mammographers.
· Frequently Asked Questions tackling prevalent issues.


· Details on appointments and locator for screening facilities.
· Connections to reliable NHS resources and community assistance.      
Figure. 2 ScreenTogether 


How could ScreenTogether change behaviour?
The intervention is based on the COM-B theoretical framework, which asserts that behaviour is shaped by Capability, Opportunity, and Motivation (Michie, van Stralen and West, 2011).

	CAPABILITY
Audio and video content in English and Urdu, together with basic information.
	OPPORTUNITY
Assistance with logistics, details regarding location, and scheduling information
	MOTIVATION
Reliable NHS communications and culturally sensitive reassurance
	INFORMED DECISIONS
Officially approved mammography selection



Advantages and potential challenges
ScreenTogether has the potential to enhance knowledge, privacy, and autonomy by enabling women to obtain information in their chosen language and format. Nonetheless, digital initiatives may also generate disparities. Certain women might encounter digital disadvantages, restricted smartphone availability, or inadequate digital proficiency. Translation should be precise, privacy and data security must be safeguarded, and cultural adaptation must refrain from perceiving British Pakistani women as a monolithic entity. Collaborative design and evaluation with British Pakistani women, healthcare practitioners, and community stakeholders would be crucial. Non-digital pathways ought to persist to ensure the intervention complements rather than substituted for current NHS services.
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