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A critical evaluation of the development of media/digital media over the past fifty years and how these developments have affected young children. 
Media has changed significantly over the last fifty years as Gauntlett (2008) and Roberts (1999) states a change from the traditional forms of media which was media that was available before the internet such as television, newspapers, radios and magazines to using the latest forms of media which is digital media such as smart phones, internet and tablets. Gauntlett (2008) also states that people’s attitudes towards media has also changed. This is because as Gauntlett (2008) suggests people live in a digital world now where the mobile phone is carried around by a majority of people, the television has hundreds of extra channels and the use of internet is now in the majority of households. Wartella and Robb (2008) agree with Gauntlett (2008) and state that people’s media usage has changed over the years from traditional media to digital media as it is readily available.  
According to Wartella and Robb (2008) in the nineteenth century professionals were concerned on how much time children spent on the media as children were not spending as much time outdoors as they did previously. Piaget and Cook (1952) state that Piaget’s stages of cognitive development are a set of stages each child develops through real life experiences. By the child accomplishing each stage they will develop their cognitive development, however if a child does not accomplish these stages their cognitive development will not develop completely and their language, intelligence, knowledge and understanding of the world will be affected. 
However Wartella and Robb (2008) and Chassiakos et.al (2016) suggest early media such as television and radio is portrayed to have a positive effect on the way children learn and how it would increase the child’s knowledge and understanding of the world and individual subjects through being readily available for children to access. Ito et.al (2009) also states that media has an effect on children’s learning by the availability of media as children can now access it at any time. Children benefit from being exposed to media as it enhances their language, problem solving, creativity and self-directed activities which also leads to a range of diverse forms of learning. These diverse forms of learning are portrayed through a child’s identity, how a child would express themselves through independence and creativity, their ability to learn, use judgement and think systematically.  

Roberts in (1999) and Chassiakos et.al (2016) states that if children have access to the media it has a negative effect on their development. This can influence a child’s attitude, beliefs, affect their behaviour, cause depression, obesity, attention, and sleep deprivation. As media has evolved there has been a change in how children understand this information and integrate it into their beliefs. Roberts in (1999) states that new media does not only give people entertainment but also it gives people the opportunity to be participants in online games and virtual gaming. Stated by Roberts in (1999) within the 1950’s there was only 100,000 television sets within America by now there are at least three television sets within each home and one of them would be in a child’s bedroom. 
Cooke (2002) agrees with Roberts (1999) and states that children within this millennium are adapting the ‘bedroom culture’ and are not actively pursuing games outside, they are now playing video games within their own bedrooms. Children interact with the new media in many different ways however they are pursuing their entertainment needs regardless of what they’re using (Roberts, 1999, Cooke, 2002). However Powell and Kalina (2009) state that Vygotsky’s theory on social development states that children need interaction with others to be able to develop socially within the community and environment If a child does not adopt this social interaction their knowledge of interaction, learning from others (Zone of Proximal Development) and their language development will be affected.

To conclude; there are positive and negative effects on children throughout the use of media which can be seen to affect a child’s health and well-being. Children benefit from early exposure to media as this enhances their learning and also leads to a range of diverse forms of learning. However there needs to be a healthy balance between having time to play outside and on digital devices as too much time spent on these can result to a child developing the ‘bedroom culture’. Vygotsky states this can effect children’s social interaction with others and this can have an effect on their language, learning from others and knowledge.




A critical analysis of the influence of celebrities/media personalities on young children’s behaviour and self-image/self-esteem.  
Ross et.al in (1984) and Bush et.al (2004) states that children and teenagers are spending thousands of their parent’s money on designer clothes and accessories to follow celebrity idols. Children view advertisements on different media devices and are influenced by what products the celebrity is promoting. Children then want to look like their idol and purchase anything to be like them as Bush et.al (2004) states. Mc Robbie (2004) and Roper and Shah (2007) states that the majority of children and teenagers are pressured into looking their best and having the latest clothes and accessories because other children/teenagers will bully them if they are not wearing the current designer clothing. Brands can be the source of social division between children as there are ‘cool groups’ and ‘un-cool groups’ and the majority of children want to be in the ‘cool group’ so they don’t get bullied or singled out. 

Boyland and Halford (2013) suggest that celebrities through television adverts are having an influence on what children and teenagers are eating whether it be promoting unhealthy foods or the latest diets. As children/teenagers believe that whatever the celebrities are promoting is what they are actually eating and children want to do what the celebrities are doing. Boyland and Halford (2013) have stated that there is an increase in child obesity within the last decade as children are targeted though the media by using celebrities to advertise and promote unhealthy food. 
Handsley et.al (2014) state that by applying the United Nations Convention to the Rights of the Child to child obesity and the advertisement of unhealthy food by media advertisement it is going against the child’s rights; as children are being influenced into making a choice instead of making their own choices. 
Ogba and Johnson (2010) and Levin and Levin (2010) state that children are being pursued by media personalities through packaging on certain food groups within the supermarket. Children are wanting foods with certain characters from their favourite programme. This is because as Ogba and Johnson (2010) state that television advertising of unhealthy food has been forbidden and manufacturers are now targeting children through packaging on their brand of food.
Meyers (2009) and Dohnt and Tiggemann (2006) states that children believe that what they see in media is true, such as celebrity body image within pictures that have been digitally altered. Unfortunately this gives children and teenagers false hope they will look like that if they diet. Eating disorders are on a rise within children and teenagers because of the rise in digitally enhanced photographs. Meyers (2009) states that this is because the media is portraying images of celebrities that have been digitally modified within its magazines that are being directed at teenagers and children. Kirkup (2009) states that digitally modified pictures are a health risk to children and teenagers, as a percentage are suffering from severe eating disorders, problematic eating behaviour and cosmetic surgery, which is seen in girls and boys across the country. According to Mazumdar (2013) digitally enhanced photographs began to develop as a result of taking too much time in getting the right picture for the magazine as photographers had to get the lighting, make-up, clothes and model right before starting, whereas now it can be done digitally with less time being spent to get the desired look. However as Mazumdar (2013) also states celebrities are not happy that their pictures are being digitally modified as it goes against their own self-image. According to Buunk et.al (eds) (2013) the Social Comparison Theory states that individuals criticize themselves and analyse their own self-worth against others and a minority of people find it difficult to control their emotions and try to modify themselves to make themselves feel better. This links to Kirkup’s (2009) view that the Social Comparison Theory is increasing within the teenage years as media portrays digitally modified pictures that cannot be achieved by teenagers and is affecting their health and well-being. 
However Harman et.al (2005) states that children are placing pictures on their social media accounts and are digitally modifying the image through the app themselves. This according to Harman et.al (2005) this is done by children who have low self-esteem, anxiety, aggression and low social skills. This can be seen as a target for cyber bulling according to Harman et.al (2005) as others can see that it isn’t a true reflection of the child’s image; this can degrade a child’s self-esteem even more.

Lockwood and Kunda in (1997) and Payne et.al (2003) states that celebrities can have a positive impact on children and teenagers as a result of the Olympics. Children see their idols achieving their goals through the media and strive to be like them as they see them as working towards their goals and reaching them. Effects can been seen through the community as sport celebrities are portrayed as role models within the community and a healthy message is being influenced by the local sports clubs and groups. Dix (2010) agrees with Lockwood and Kunda (1997) and Payne et.al (2003), and states that celebrity footballers have a positive effect on children and young adults in both genders. A high percentage of children in the UK participate in football activities from a young age and follow celebrity footballers on social media sights. Dix (2010) states that football celebrities have not only got influence on a child’s health but also on a child’s well-being which has led to a positive change in behaviour and attitude within boys and girls throughout the UK. Biskup and Pfister in (1999) stated that boys admired sport celebrities for their strength, drive, aggression and the ability to get things done. However Payne et.al (2003) states that sport celebrities, teachers and parents or any other role model within the community can have a negative effect on children and teenagers. Negative Pictures, beliefs and behaviours form the role model can be displayed on social media sites and children and teenagers can gain access to it. Payne et.al (2003) states to be an effective role model, children must have developed a long term mentor relationship with the role model. This is especially helpful for children from disadvantaged groups and are at risk as it will support their health and well-being by being guided and supported by an effective role model. 
Strasburger et.al (2010) States that inappropriate celebrity pictures can have a detrimental effect on children’s well-being as some children will think ‘if they do it, it must be ok’. Children can fall into substance misuse with children as young as thirteen in America using illegal drugs. However Strasburger et.al (2010) cannot state that these children have developed this habit by seeing inappropriate images online nevertheless these images have certainly not helped the situation. 

To conclude; celebrities can have positive and negative influences on children, these can be seen throughout the discussion with influences on a child’s health and well-being. Children should have the right to choose what they want to do and not be influenced into making any decisions. 







A critical discussion about the role of parents/carers in safeguarding their children from negative influences linked to media content.  
According to NSPCC (2018) it is beneficial to talk to children about safety on the internet as by not doing so can lead to children being targeted by hackers for unprotected online usage. Children may feel parents are worrying over nothing, however safe-guarding the child on-line is the main key and to talk to one another and explain safe and unsafe situations to a child is beneficial for the child’s well-being. 
Valcke et.al (2010) states that parenting styles can vary from each individual. A research study carried out by Valcke et.al (2010) stated that parent’s acquire different styles, one style being authoritarian and the other being a permissive style. The authoritarian style sees the parent being dominant over the child’s internet usage and has set rules the permissive style has a relaxed approach to internet usage and develops a comfortable attitude whilst the child is on the internet with no rules and no cut off point. The research of Valcke et.al (2010) shows that there was a higher percentage of children on the internet with a permissive style parent than that of an authoritarian style parent. Valcke et.al (2010) also states that the permissive style parent was not educated with internet safety and did not know the risks. 
Dombrowski et.al (2007) and BBC NEWS (2017) agree and state that children are at risk of not being taught how to be on-line safely. Children do not know the risks of giving out personal information and pictures and what affect it could have on their safety. Parents are being urged to monitor children while their online and put parental blocks on sites that are inappropriate for the child to access. O'Keeffe et.al (2011) states that parents should be aware of app and social media sites policies as some of these sights are unsuitable for under ten year olds. However Burford (2016) states that some parents are allowing their children to go on these sites even though they have restrictions. 
Facebook (2018) states that their policy is to keep children under the age of thirteen off the site for their own safety as a minority of contents are unfit for children to view. However Livingstone et.al (2011) states that children as young as nine have got a Facebook account and they’re the most likely to have their profile set to public. This is seen as a risk factor as any person could contact or view the child’s profile at any time. Ofcom (2017) also state that children are using social media sites such as Facebook, Snapchat and Instagram as their main sites However these can bring social pressure onto children if they haven’t got these profiles and parents do not always check the minimum age requirements of these sites as a majority of other children also have these sites and parents presume they are adequate for their child.  
Willard (2007) states that talking internet safety to a child and looking at how they can report something inappropriate or search for appropriate sites can be beneficial for a child’s online safety. This can help a child to understand the cyber world and spot signs of inappropriate behaviour, images and text that are before them. By placing rules for the child to follow Willard (2007) states that this is far more valuable for a child’s safety that parental blocks as the children can get around those blocks. Ofcom (2017) states that a percentage of children do tell someone if they have seen inappropriate information online, however there is also a percentage of children that are not doing this and are viewing inappropriate contents. 

Gov.UK (no date) states children should have the opportunity to improve their ICT and digital literacy development according to their age and stage of development. This coincides with Piaget’s stages of development as Bidell and Fischer (1992) states it is not appropriate for a child to develop further knowledge without being the right age and stage to do so as this knowledge is at a stage that the child will not understand.  However the Technology and Play Report (2015) states that children are using online devices after school with their siblings for an hour and a half each day. This could affect their digital literacy development as their siblings could be older and watching or playing something that is too old for the child to understand. 

Gov.UK (no date) state that the UK Council for Child Internet Safety (UKCCIS) is an organisation that employs a range of people from different working backgrounds that work in partnership to keep children safe on the internet.  This is done through researching the child’s internet usage and providing the government with evidence that online safety for children. The UKCCIS also provides documentation on how to keep children safe online and it can help parents, teachers and others to recognise any signs of breaching the child’s safety. 

Children in Wales (2014) state that they have a course on how to teach and advise parents on online safety for children. Stated by Children in Wales (2014) parents feel powerless on online safety for children and a minority of parents feel their children know more about the internet than them. The course provides guidance on online safety with language that can be understood by all and relevant content. 

According to the Children’s Commissioner for Wales (2018) children’s right to use the internet is paramount to the child developing within the Digital Competence Framework as this development will guide children through the increasingly digital world. Children have the same rights online as they do offline, however it is also paramount for children to be taught how to use the internet safely within education and the home environment. According to BBC NEWS (2017) children’s rights should be respected and not limited and that is why Anne Longfield (Children’s Commissioner for England) has called for a digital Ombudsman to be formed to support these rights.
Anne Longfield stated that the internet was not designed to be used by children; however according to Anne Longfield children are its main users. According to BBC NEWS (2017) children need to be taught how to use the internet safely by parents and within education to fully understand it. Anne Longfield report states that children should study the Digital Citizenship which helps children learn about their rights and responsibilities online and also give detailed information on how to be safe online. Social media sites should also reword their terms and conditions in a simpler language for children to understand what they’re reading. Children learn how to use the internet within education; however Anne Longfield wants to make it a part of the curriculum to safeguard children online and make them fully aware of the risks in a positive and safe environment.
Children’s Commissioner (2017) also states that Digital Citizenship is a part of a programme designed to help children with internet use and digital activity that supports the child’s wellbeing. 

Donaldson (2015) states that within the Donaldson Report digital literacy within education has changed dramatically throughout the years as we now see computers readily available for children to use within the school. Children need to become digitally competent within the 21st century as job opportunities need digital competence. Digital literacy is seen as important as numeracy and literacy within 21st century education. 

Ofcom (2017) state that there are more parents in 2017 taking responsibility for their child’s online safety than in 2016. Parents are using network level filters to filter content that is suitable for a child to access on all devices connected to the home broadband. This is beneficial to children’s online safety and there is no way for children to get around this block as it comes from the internet service provider. 

[bookmark: _GoBack]The Technology and Play report (2015) and Ofcom (2017) report on Children and Parents: Media use and Attitudes Report state that a majority of parent’s are happy and content with how much time their children spend on media and are observing what they are able to access. A majority of children are using a medium for around an hour and a half each day. Ofcom (2017) state that ninety six percent of children aged between three to four year olds are watching television for about fifteen hours a week.  According to Sigman (2012) however very young children up to the age of two should not be watching television at all and from two up to teenage years should not be watching the television for more that fifteen hours a week. This research shows that the television is not one of the main mediums used by children in the 21st century as this shows children are watching the television less than fifteen hours a week.  


To conclude; talking online safety to a child and monitoring their internet activity is beneficial for a child’s well-being. Parents can place blocks on each device to make sure the children are not viewing content which is too old for them to understand. This comes under Piaget’s age and stage of development where a child gains knowledge according to the age and stage of their development. Children are at risk of sharing personal information if they are not taught how to be online safely and this can have a detrimental effect on a child’s health and well-being.
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