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Introduction
Online shopping is growing at an astonishing rate over the last decade. People are now doing their shopping with a fingertip through their mobile phone. As a result, high street business is failing to keep their motivation of doing business. Even some high street retailers closed down in some arena of UK. Easy access to internet and application software based online shopping has made life easier for customers while poses a significant threat on high street retailers. Besides, every big organization is selling their goods through online market which made life tougher for retailers and wholesaler in the high street. With the improvement of technology and easy to access to virtual market, customers are relying more on online shopping now-a-days. However, this reliance increases the threat of fraud and reduces the privacy of people. 


Research questions
It is a burning question for current business organization whether online shopping business is good. As it is driving high street business out of the market, job creation is often reduced. In addition, virtual business increases the possibility of theft and fraud. Since, identification of the positive and negative impact of online shopping is needed to come to a specific conclusion. Does online shopping means the extinction of high street shop? Is it really fruitful for customer or will remain same in future? Is the basic question of modern days online shopping business? There are numbers of example that people are subject to fraud in online shopping. Top priority of this research is to evaluate "Does online shopping mean the death of high street?" So, to draw a conclusion certain question has been focused in this research. To support this question, the following supportive question is evaluated:
1. Does online shopping have inverse relation with high street business?
2. What are the factors influencing diversion from high street shopping to online shopping?
3. Does UK's overall position is good to defend business proposition to global online businesses?
Analysis and Findings of the Research 
Online shopping is growing at an average 17% since the last decade. Shoppers are finding it easy and affordable. That’s why, the dependence on online shopping is continuously growing upward. Even the growth rate was nearly 25% in 2014 (Craig, 2018). However, the rate of online sales has been growing and growing and doesn’t show any sign of slowing down over the last few years. Nonfood items have been soaring up continuously which shows that growth increased from 11.6 per cent in December 2012 in total market to 24.1 per cent in 2017 (Butler, 2017). 
UK’s online sales and its growth: Online sales are reported to cover 18% of total sales in 2017. However, this sale is continually taking the place of high street shop. People are more comfortable in online shopping rather going to a shop to purchase daily needs. 
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Figure 1Online Shopping Boom in UK, Source: (Maguire, 2018)
The graph shows online penetration rate per year while online sales growth is taking different shape. In 2017, online penetration rate nearly hits 20% while sales growth is 9% (Maguire, 2018). Sales in online shopping show a continuous growth while it is seen that marketers are continuously increasing their market penetration rate. Earlier in 2013, the growth of online sales is more than that of penetration rate. However, there is inverse relation created between online penetration and sales growth in year to year basis. 
Global online sales rise: Global sales in online was growing at 17% from 2007 to 2012 and reached US521 billion. However, the total growth rate is currently 12% showing total sales value of online shopping has never stopped growing in the following years (Brewster, 2017). In 2017, the amount of global e-retail sales is2.3 trillion USD and projections shows that it will reach up to 4.48 trillion USD by 2021.
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Figure 2: Total sales value of online business, Source: (Begg, 2013)
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Figure 3: Purchase of different items in online business percentages, Source: (Butler, 2018)
Why high street retail shops: High street retails shop will continue to sell goods even though there is continuous decrease in sales. High street sales are decreasing at a rate nearly 5% globally while UK has nearly 2% (Young, 2018). But, experts suggest that high street ales are associated with online sales. As high street shop can be used as store for online sales. However, experts showed doubt, whether high street business will be taken over by big companies as they are entering into the online market by their products directly. Hence, retailers and wholesaler will face difficulty in the coming years. However, high street shops are considered to be very convenient scope for doing shopping for many consumers. Besides, it makes life easier for customers and retailers when returning and repairing issue comes. The positive sign of high street retail store is that customer can come directly to the shop and express their problems in details. It reduces misunderstanding between seller and customer as well. There is evidence that 45 per cent of customers who purchases through different sites returned minimum one item in 2017. It represent that customers are partly dissatisfied about the features described and feature actually received. It is also costly for seller as he has to bear the cost of return most of the times. Besides, Customer needs some advice and practical guidelines to use some specific products which should be operated through the physical existence of retailers. In that case, high street shoppers are still required. Since, it cannot be said that increase in online sales mean the extinction of high street retailers. In other words, customers need high street retailers at least to see displayed dresses to confirm what they are ordering. 
Why online sales are booming while high street shop is fading:
Easy shopping: easy access to internet and software based ordering system makes online shopping more attractive for customers in UK. Every kind of products are now purchased and sold through online shop. Besides, high internet speed and access from mobile phone to online store is one of the main reasons of online sales growth. 
Saves time: In high street shopping, customer has to go physically and choose item they want. It needs time to purchase and carry things to home. But, online shopping provides home delivery services and numerous payment services. Since, customer feels more comfort while they are purchasing from online shops rather than traditional high street retailers.
Numerous options:  This is may be the important factor, with some online sellers offering next day delivery and others pushing for same day delivery in near location are becoming a standard now (Maguire, 2018). Besides, customer can make comparative analysis of prices, features, design etc. while one can try several items and purchase one through online shop. Besides, many customers in UK believe that online prices are cheaper; however, it is not true in all the cases.
Privacy issue: It is not a long time when most people used to shop from local stores which are complete with several problems like, parking and weather problems, wobbly shopping carts and long lines. Even when online shopping was available, people felt uncomfortable using their credit cards and giving their personal information to cyber-shops. That has all changed in recent years and increased securities are maintained by online shops which encourages more customers to purchase online.
Negativity of increase in online shopping and decrease of high street 
As though online shopping has numbers of benefits to the customers, it possesses some ultimate threat to privacy and fraud. Besides, tax issue on online business is one of the main concerns of government of UK, while some UK companies are defeated by the strategy of USA and China’s online business (Craig, 2018). Specialist of UK predicts that if tax effect continues remains weak for online business, there will be decrease of tax revenue in the coming years from total sales. However, tax shield are used by many online shopping business to avoid tax on their online sales. On the other hand, high street retailers are closing down their shop in an increasing rate due to the fall of sales and focusing more on online business. This online shopping may have reduced customer’s efforts, time and organization’s maintenance cost of outlet, but creates threat for UK’s business. The following issues are identified through the analysis of online shopping and high street business;
Tax issues: to mention the tax issue, the claim of Kingfisher’s CEO back in 2013 can be analyzed. In his comment, he mentioned that online businesses are getting most of the tax benefits as there sources of income remains beyond consideration (Young, 2018). As a result, government tax collection is falling down. Besides, several organizations in high street are closing down as a result government is continuously loosing of the biggest sources of tax.
Reliance on virtual business: reliance on virtual business is creating more diversion in customer relation and brand value. There is no end to end conversation between customers and sellers in online business. Seller provides the specification and customer buys it. Since, organizations are failing to create customer loyalty and brand value to some extent which is not good for upcoming entrepreneurs.
Privacy & fraud: Most of the online shop gives home delivery. Besides, the payment mechanism requires card number, account holders name and other information for payment purpose. As a result, customer’s privacy is hampered in some manner. Besides, there is increasing cybercrime and fraud in recent years. In 2017, 130 billion USD has been stolen from different customers around the world while 4.6 billion is stolen from British people (Brewster, 2017).
Decrease of high street retailers: Increase of online shopping means the de4crease of sales in high street retailers. Since, the number of high street shop is decreasing year by year. Kingfisher, Waitrose, Tesco, Asda etc. are closing numbers of shop and focusing more on online business. Since, customer’s scope of shopping is getting narrow.


Conclusion
Online shopping has made shopping easier without any doubt. But, in the competitive market of online business UK’s organization are losing to the companies like Amazon, Alibaba and other foreign online retailers. As a result, UK’s organizations are continuously losing their market position. However, online shopping has contributing to the GDP in an increasing rate. So, there is no scope of denying the impact of online shopping in UK’s economy. As the time passes, people are getting some negative consequences as well as positive issues. Moreover, increase of online business and decrease of high street business made it hard to conclude over the positivity of online shopping. However, impact of online shopping is still questioned by many specialists. 
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Global online retail sales have increased 17 percent yearly since 2007
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