	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2435858
	Student Name
	Ziyneb Mehmed

	

	Website Chosen 
	yogareading.co.uk

	Insert hyperlink to website
	https://yogareading.co.uk/ 

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The link is efficient and the website loads quickly and easily. Home page has an accessible information about courses, events and booking. The home page has appropriate photos, but it is not attractive enough. The advertisement on the homepage do not match the content of the website, because presents only courses for beginners.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Website is clear and easy to navigate and understand for every prospective customer .Contains many sub-pages with accessible necessary information .Every sub-page is with specific information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The website is relatively well organized. Also allows online booking. Prospective students  can find information different classes(class description), timetables ,teachers and pricing options.
.

	tQuestion 1d - What improvements could be made to the usability of the website?


	Answer: 
To improve the quality of the website, services and trust, customers feedback is extremely important. A questionary could be included.
For example:
  Which class(es)have you participating?
  Have you noticed any improvements(balance, flexibility)
  List some of your favourite posses.
  Any other comments, suggestions, ideas? 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
In my opinion the website looks positive and reflecting to the nature of yoga. But the main page emphasizes courses for beginners. In fact, there is a wide range of courses, even for pregnancy and postpartum recovery. There is also a slight difference  in haw the page appears on the phone screen ,witch could lead to confusion.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer :Personally I like the used colours. Considering the nature of yoga philosophy used colours are appropriate, because they are natural, light and earthy. The images are well selected, depending of the courses offered .There are no videos, which is affect the quality of the website.


	

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The company  offers on-line courses. As well as is also offered pre-recorded classes with teachers. These options make the offered product more effective and affordable in todays dynamic life, because it allows students more free time and comfort.

	Question 2d – How effective are the social media links on the website?


	Answer: 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
A company offers wide variety of services in the field of well-being. Provide to the clients clear and accurate information. Unfortunately it is not presented in sufficient quality.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Reviews from current students is a create way to attract new ones,  especially if they are responded. This can build trust and credibility to the studio.  Reviews on the website are not easily accessible enough. It takes time to get to them.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Service is presented as a high quality trough wide chose and rich information provided for each product offered .I would use recommended services because of the great variety .Everyone here can find something suitable for themselves.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, prices are clear enough for customers. In my opinion , the prices are varied and affordable for the services offered .Discounts are offered when customer purchasing package services or  for payment over a longer period of time .In some of the groups, mats and props are provided, with it makes easier for students.

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga

	
	2.Well-being

	
	3. Holistic health

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Unfortunately , the company website is not among the top ten .Despite thelarge selection of services, their insufficient performance puts them further down the list.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
In todays competitive and high technology world , websites of this type should be regularly improved. Otherwise could not be able to survive in the highly competitive business environment.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One of my recommendation would be to add videos of real time practices .Videos would be with people of different age groups ,genders ,body size and skin tones .In this way I will present , that yoga is suitable for everybody.
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