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[bookmark: _Toc100311942]Introduction 
International business communication refers to the practice of communication that generates across international borders. An effective business communication practice strongly helps to manage these intricate business dealings. China is one of the populous countries with over 1.4billion people living and thriving. China has been reflected to commit around 58ethnic groups and are one of the powerful countries of the world. 
























[bookmark: _Toc100311943]“Assessing Application of theories of international and intercultural communication on china”
Intercultural communication is subjected to study up communication across several different cultures and respective social groups are profound to explain up the several or range of communication processes related to problems that are conserving from various groups from individuals that exist from different cultural backgrounds. It possesses some theories and these segments will be process through, 
· Hofstede - This is a theory or framework for cross-cultural communication that was introduced by “Geert Hofstede”. If the company of the UK wants to function in a country like China they have to first go through the elements of small vs. large power distance to specifically establish its production within the highly developed country china (Zhang et al., 2022) Chinese culture is featured as a paternalistic mind-set and conscious as well as looking out through the gap within the small and large upper classes within not only seeks through the class dividends but also through the culture (Xu et al., 2019). Culture in china is sacred to high politic power individuals and therefore is segmented as to acquire large power distance as compared to others. The company o0f UK will be able to establish its production herein china by networking with high officials and to reserve high power even culturally. But they have to a be aware of the hierarchical consequence that drives with china so if they want to establish high frequency of production structure then they ha but drop what china reflects to follow where employees had to seek through what its superiors are depicting without spelling up any words, strong bond with the employees will help them to recur to stay is an sustainable position within country like china (Schneider, 2021). 
The next the company of UK had to seek through to transit its production to a country like china, is individualism vs. collectivism, these are what subjects to proceed the way through a specific individual in a particular culture are supported to get involved in a group as opposed to being individualistic within their respective thinking and subjective actions. These will progressively help the company of the UK to get highly active and function with a stronger hold. As the culture of China is familiar with not giving up within the relationships that are old and trusted, as they are not fond of changing suppliers even while committing new innovation and are fond of loyal groups as opposed to an individualistic conception. China is more of a collectivism dimension. These will superior help the company of UK to widely tie up networks that consist of years of experience refer to overall market growth and capability. 

If we seek masculinity vs femininity, this dimension is first for China and companies to make any investment and set up its production within these, China is meant to be a country where women and men are equally figured as similar in terms of work and personal segment. They can easily confront women to work without any restrictions; the company of the UK can strongly set up its production if they don't hesitate to compromise with women. Their culture is equally give and take and they are paternalistic therefore they don't eagerly commit to function outside of their range and subject to make superior to women in their culture and how they equally manage up their business and their respective personal life. Gender stereotypes and biases are not being favoured within their culture. Therefore, the company of UK can be assured of establishing its production in considering these facts and can run a business without any inequality in the country or any norms. The next they had to starve through is weak vs. strong uncertainty, these could be an cruel concern Majority of the times the individual  are tended to make mess and countries are profound of free tolerance and conserve low uncertainty therefore within because of cultural differences there can be conflicts but they had to understand the consequences that's reflecting up every time, further it is said that before a employee makes any decision they strongly needed to guided rather than to make decisions without any valid concerns. 
The next comes is the long vs. short term orientation, the Chinese culture represents to be too large and strong in terms of thinking and adapting long and to set a long term base. The country is itself is so much developed that it has been one superpower countries comprising of high skilled and excellent individuals living and working and contributing significantly towards the economy of the country (Yang et al., 2022). The company of the UK will be fascinated about the image China carries within and if they make any appearance here then they will likely to commit successive remarks in order to conserve trustable suppliers, strong working and qualified and experienced manufacturers and workers who will progress to be dedicated. They can successfully establish up its production and will grow up within higher demand. Chinese culture is not profound enough to be very fast to complete any kind of work. They accomplish every work with visiting to hold it long and seek high influences. The company will get to know huger and precise connections that exist and are optimized to be effective and will be able to hold a long term perspective and are influenced to sustain up its business for a high successive period of time. Chinese cultures are smart and designated where these companies in the UK without any fail can be able to maintain and set up their production. 
· Social science approach - These theories concentrate upon the behaviour of the individuals within a different culture in reflection to compare and explain it with other cultures. As Chinese culture is profound to proceed with more enhanced morality and successive values that grosses up them to adapt more business or individuals to get involved and to get connected with them (Fishman, 2019). The Chinese cultures will figural subject up to help the company of UK to produce generosity in knowing how their existed UK individuals will commit to work with the Chinese labourers, The communication had to be more definite and effective within Chinese culture as the hired workers within their company will derivatively will not seek to get directed by the comprised UK authority of their company as they predict more power through their knowledge and are profound of their capacity therefore to commit them to work together (Pykett et al., 2020). They can subject to help the company to make seek through to scale up the Chinese culture more to examine that they will be able to observe how the individual’s subjects to communicate and reflect to adjust up their own sense of communication within experimenting in different situations. Therefore, this approach of intercultural communication will drive the UK to seek through every attempt and to function up more wide productions by clearing out to know cultural differences and differences in cultural expectations (Thomas et al., 2019). The company will reflect on how positively they will interact and commit with the productions of their new ventures and what attitude they will have towards them in china. The company of UK had to practice good manners to react confidently to them specifically makes a concern about to progressively listen to its foreign colleagues and customers. These will help them to create a healthy bond and will rely upon their services to meet up its scaled objectives with successively also attaching themselves with the local communities.   
 

[bookmark: _Toc100311944]“Assessing cultural sensitivity while doing business in China with relevant examples”

China is referred to as one of the world's largest economies by GDP. They are one of the sought-after markets for tom produce any type of businesses reflecting from overseas. As china has been suspected to be a socialist market and they are always open to new business to flourish within their respective market. For example, they are always profound of dignity and prestige therefore new entrants from different country have to be standardized and had to maintain its relationship. As china has been of the countries delivering luxury products and demands strong when it comes to build something powerful. As it ash been seen china take command and to get involved within luxury brands and within the period of 2017 china’s retail sales has been valued accounting luxury goods to 110billion Euros (Michie et al., 2020). Cultural sensitivity is less likely to impact the businesses situating from outside and they can smoothly conserve up higher place for their product to seek through professional marketing and product packaging. 
Another example is to establish great within China within the mark to execute more products that reflect through by launching profound collections to proceed respect the Chinese festivals. Even it has been seen that cosmetic brand like “Maybelline” which has seen launching its lipstick product by series and within over the products they have seen to print zodiac signs upon the products.  This was one of the examples that have brought success to several businesses like such that wanted to situate its production within China and wanted to expand in China as it comes within one of countries featuring high populations. Cultural sensitivity is vast that is perfect to be helpful to strategize marketing within china. The company that went to establish its subjective business, they have to keep in mind as these Chinese individuals are more sought through KOL marketing, as moreover ally they commit to function peer-to-peer advice and suggestions, therefore they are more concerned with these perspectives to be more honest and trustworthy. As it has been commenced that about 51% of the consumer depends upon these KOL suggestions for their specific purchasing decisions (Irwin, 2020).The business that are committing to establish within china had to resonate and make valuable bond with the Chinese local community, as they had to be more respectful and they are bound drive dignity and appreciation towards with the market they are reflecting to invest upon and to get situate in accordingly. As any bad conflicts can lead to tarnish up their brand and can seek thorough poor concerns within their culture. The things to be remembered is that to successfully commit productions in China they had to deal with extra attention while reflecting politically sensitive content. As patriotism is rising in China, they have to be sure of things that will concern the political dilemmas of china. For example, a company named delta airlines has seen to update listings of Hong Kong and Taiwan which has committed to get separated from china. Therefore, within such because the website of the Marriott’s has been shut down by deriving it as a punishable act after they have categorized Tibet, Hong Kong and Macau as the countries that have separated from china. Therefore, companies that are forging to establish within China significantly had to be aware of how they can be precisely connected with cultural intentions and its sensitivity within to confront business in china.   

[bookmark: _Toc100311945]“Analysing different communication barriers experienced by foreign businesses in China with examples”. 

Communication barriers tend to commit anything that objects to delivering the right message to the right person at the correct time. 
The Chinese economy is being one of the effective players within the global stage. But the foreign business reflected enormous communication barriers while implementing up its production within china. Effective communication is one of the challenge or hurdles foreign business owner are committed to face, as lacking with various language skills they can quickly commit to hinder their overall perform ace within the Chinese market (Zhao et al., 2018). It can cost too much capital and time for the foreign company to effectively indulge within their variation. For example, one of the CEO depicts that it is necessary that to have knowledge about locals of china, Their language is intrinsically linked with their respective culture as these matters to grab it, for to make emotional attachment with the locals to acquire them as its first and truthful, customers while speaking up their subjective language. These have been derived with a solution that is to design up the foreign business website with consideration to Chinese culture therefore these will be profound to easily get connected with the local community. Without whipping up with experts who have been researching about cultures and have extensive knowledge about their respective cultural instincts they can help these foreign businesses to reality settle up in the Chinese market (Buckley et al., 2018). Another part is to understand Chinese negotiation techniques; these are major considerations to seek through to execute the plan to the Chinese leaders as if the foreign business wants to collaborate with the Chinese brands. The foreign business needs to be reminded that they cannot bring out criticisms and can't be emotional, therefore to make good remarks out of its business situated in China; they have to be more emotionally neutral through their proceedings and function with the Chinese culture and the individuals connecting through. The third communication barrier that has been is the lack of precision within the translating app.’s Chinese has proceeded to be accurate with around 85% to 95% accurate upon the Google translate. The difference that can be seen is the barrier within “Mandarin and English '' that makes translation to seek very difficult. The foreign companies or businesses had to confidently develop more translation capabilities through engaging with local’s community or those individuals living within the country for several years. Therefore, these will help the foreign companies to avoid cultural misunderstandings which could involve culturally insensitive messaging.  


















[bookmark: _Toc100311946]Recommendations 
The company is hereby recommended that the foreign companies had to seek through indirect communication to make effective and harmonious relations with the Chinese culture, as the Chinese seem to rely upon the indirect communication (Zhu et al., 2018). They are attentive towards expressions, postures and reflecting up to the tone of voice. These small elements are effective considerations to look after and to collectively understand their actual adoption point. The business also has to practice effective listening skills to function progressively within a country like china.  They have to be fond of criticism and have to make relationships to be healthy to acquire strong sustainability for a longer period of time. 




















[bookmark: _Toc100311947]Conclusion 
This report has discussed theories of intercultural communication, as Hofstede and social science approach. Hofstede is a theory or framework for cross-cultural communication that was introduced by “Geert Hofstede ''. If the company of the UK wants to function in a country like China, they have to first go through the elements of small vs. large power distance to specifically establish its production within the highly developed country china. Social science theory concentrates upon the behaviour of the individuals within a different culture in reflection to compare and explain it with other cultures. As Chinese culture is profound to proceed with more enhanced morality and successive values that grosses up them to adapt more business or individuals to get involved and to get connected with them. It ash also discussed about cultural sensitivity within looking to establish business in china and also discussed about communication barriers faces by the foreign companies while situation its production within china. 
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