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This assignment will discuss and outline the concepts used in the planning of a public health campaign, the understanding of why certain methods and behavioural models were used and will compare different health care campaigns that are available within and outside of the United Kingdom. 
Public Health 
[bookmark: _GoBack]Public health according to the European Pharmaceutical Students Association (ESPA) (2016) focuses on preventing and raising awareness on current diseases and healthcare topics through educating, health promotion and empowering people and communities widespread at every possible level, meaning the intention for public health representatives  is to ensure that people are aware of the diseases, illnesses and health worries that exist in today’s society and how to prevent them or progressing into something that could be life threatening. Public Health is something that exists in many countries which often have an organisation or agency that is dedicated to it such as Public Health Wales or Public Health England in the United Kingdom. Public Health Wales (2010) is an agency that is a part of the National Health Service in Wales, that is in place in the ability to protect and improve the health and wellbeing for the people who live there, and to try to reduce health inequalities. One of Public Health Wales’ visions is for a happier and healthier Wales. They claim that to achieve this they work locally, nationally and with partners across the country with different communities in areas such as microbiology, safeguarding, health protection and promotion. 


Health Campaign 
A health promotion campaign is noted by Watson and James, (1991) as something that needs a long period of planning and is compared to a military campaign, and should be planned to run for a long time, with a preference of it running for as long as it takes to achieve the desired goal of the campaign. The planning of a health promotion campaign consists of strategies that are used for the desired goal, coordination, multi-person approach, the ability to be adapted, include a basis of research and finally an overall evaluation of the provided campaign. The main thing that a campaign always needs to be is achievable, if a campaign does not seem achievable such as in a certain area or community then the execution would not be worth it. 
An example of a public health campaigns that are very well known are START4LIFE, cervical screening campaign, and SMOKEFREE, there are many other campaigns that are also available alongside these. (Campaignresources.phe.gov.uk, 2020) Campaign Planning and the approaches used
Before conducting the planning for the campaign, background research is essential to discover what campaigns are already available to the public, what campaigns are missing information or had a certain way of displaying information. This gives understanding and insight into what was already in the public health sector for certain campaigns. 
Public Health organisations is where many campaigns are situated such as Public Health Wales and Public Health England, which is typically where research would be conducted to compare and contrast existing campaigns to then develop a new campaign with new and improved information and strategy. For example, Cervical Screening Saves Lives is a campaign that began in March 2019 to attempt to increase the number of women attending screenings, as it was at a 20-year low, on Public Health England. (Campaignresources.phe.gov.uk, 2019). 
Women aged 25-64 are the target demographic for the campaign, but in areas where coverage is low in terms of women attending screenings and the highest incidences of cervical cancer rates, the demographic is 25-35. PHE claim that the campaign will encourage women to consider booking appointments if they had possibly missed invitations to screenings previously, wanting to highlight the risks that come with cervical cancer and misunderstood preventative benefits that often are attached to screening tests and finally aim to tackle the barriers to cervical screening that is highlighted by research conducted and issues such as being embarrassed or being afraid. Lastly the campaigns broadcast area was mainly television advert with some form of coverage on social media. 
This shows why the campaign is taking place as the rates of cervical screening are the lowest, they have been in 20 years, and the ages, ethnicities and area are not diverse enough. According to Atkin and Freimuth (2001) before conducting a campaign, formative research evaluation is used to figure out what strategies and topics to use. Evaluation research attempts to answer questions about a target audience for a campaign, bringing together the collection of results or background information about the audience’s orientation before initiating a campaign plan and assessment of the effectiveness during and after the implementation of a campaign. Gittelsohn et al (2006) noted that formative research provides information by using qualitative and quantitative methods in order to give researchers the ability to plan intervention programs such as campaigns. Gittelsohn et al (2006) also note that formative research involves gathering data that is deemed useful for the future development and intervention programmes. 
One theme that is major in campaign plans and intervention programmes is the appropriateness, but formative research can also be used to make campaigns and interventions appropriate culturally and geographically as it has the qualities that are applied in sociology, social marketing and educational psychology as it is a process where researchers assess and define the key attributes of the community in question or target audience, that is relevant to the public health issue of interest. 

Health campaigning is a form of promoting health, which has been defined by Green and Kreuter (2005) as a combination of educational, political, regulatory and organisational supports for changes behaviourally and environmentally, that are conductive to health and educating about health. Health promotion is also known as health educator or health promoter according to Eldrege (2011). The intervention of a health campaign or promotion can be designed to aid in behaviour and environmental factors that are linked with health.  















Approaches used in planning a campaign 
Therefore, planning the campaign begins with assessing health needs, as health may differ in certain areas of cities or communities. This may require completing a community health assessment or CHA, which refers to a local, tribal, state or territorial health assessment that highlights key health needs or issues through collecting comprehensive systematic data and analysis. (CentreforDiseaseControlandPrevention.gov, 2018) Completing a health needs assessment provides comprehensive information to health organisations regarding the current health status, issues and needs of the community. Providing this information may help with developing and improving the community's health plan, by the justification of how and where different types of resources should be allocated to ensure it meets the communities needs to the best of its abilities (Yadav and Kobayashi, 2015) 
The Centre for Disease Control and Prevention (2018) notes that some of the benefits of this include improvements to organisational and community coordination and collaboration, increases the knowledge about public health and how activities are interconnected, highlights the strengths and weaknesses to address what improvements need to be made. 
Throughout the whole process of the planning and implementation the acronym SMART is present. It may be included for evaluating a programme from the very beginning to the very end, whilst taking into consideration the target audience, the goals of the health promotion campaign and the objectives that are set for the people of the community.
 The acronym according to Learnmarketing.net (2019) stands for Specific, Measurable, Achievable, Realistic and Timescale.
 Specific: where goals are well defined, clear and specific where every person that is possibly going to read them understand them for their intended purpose and it is known exactly what needs to be achieved.
Measurable: meaning you have a way of measuring whether the goal has been or not, such as taking questionnaires before and after implementation of a health promotion campaign. 
Achievable- Placing a goal that will most likely happen and having to examine the resources and marketing environment
Realistic: Considering the resources that are relevant are available to achieve the goals of the task set. 
Time- This is setting a time scale for completing the task, or what the task is hoped to have achieved by a certain timescale. It also helps to keep focus on the important parts of the task such as a health promotion campaign and knowing what deadlines you need to set. 















Behavioural and attitude change 
Behaviour is an action or reaction that happens in response to an event or an internal stimulus (thought) occurs.  There tends to be complex relationships held by individuals between their attitudes and behaviour that can be complicated further by social factors having an influence. The behaviours shown by many usually exhibit attitudes and beliefs that have been established over a period of time, usually being a characteristic learnt during someone's childhood years (Psychology.jrank.org, 2019) Monetary Factors, social influences or preconceptions about one's self or others are also possible factors that can contribute to behaviour. 
Studies have shown that in some particular cases, the event of pointing out the inconsistencies between attitudes and behaviour can redirect the perceived behaviour, for example notifying someone that them not voting may be causing more harm rather than helping, and providing information why their behaviour may be more harmful for something than they think may make an individual change their perception. 
For those in need of treatment in psychological terms, there are varying treatment approaches that have a particular focus on changing individuals' attitudes to be able to change behaviour. Two of these treatment techniques include cognitive therapy and cognitive- behaviour therapy. (Counselling-directory.org.uk, 2020). Cognitive Therapy (CT) is an approach that is deemed therapeutic, that is part of a larger group of cognitive and behavioural therapies, the approach originates in restructuring therapy, rational emotive behaviour therapy or REBT. According to Counselling- directory. (2020) REBT was developed by Albert Ellis in 1955, the core principles tend to be synonymous with the work of Aaron Beck, whom identified that the things that held his clients back the most tended to be their own negative thoughts and beliefs. Cognitive therapys overall goal is to attempt to change individuals' irrational ways of thinking, and Cognitive-behavioural therapy attempts to correct the resulting inappropriate behaviour. 
Whereas Cognitive- behavioural Therapy (CBT) approaches begin in the principle that any individuals cognitive process plays a primary and significant role in maintenance and development of emotional and behavioural responses to situations that occur in daily life. 
Within CBT models, cognitive processes such as meanings, judgements, appraisals and assumptions that are associated with specific life events, and then either hinder or further the process of adaptation of feelings (González-Prendes and Resko 2012)
















Behavioural Models analysis 
According to Darnton (2008) there are inherent limits of what behavioural models can tell us, which then informs us on how models are best used when designing interventions, such as health promotion campaigns.  Models within psychology are concepts, rather than representations of behaviour, it does not describe the processes within an individuals thoughts prior to them acting a certain way according to Triandis (1977) and also notes that models of behaviour should be seen as “ a quick and imprecise way of organising a lot of information in order to make more theoretical statements possible”. Simply models of behaviour help to understand behaviour not what makes individuals act and behave as they do. 
Behaviour Change Model 1: The theory of planned behaviour (TPB) 
The theory of planned behaviour began as the theory of Reasoned Action 1980, in the ability to predict the intentions of an individual and explain all the behaviours over which people can exert self-control. (Valuebasedmanagement.net, 2019)
TPB has previously been successfully used to explain and predict a wide range of behaviours and intentions related to health such as smoking, drinking alcohol, breastfeeding, substance use and utilization of health services (Sphweb.bumc.bu.edu, 2019). It states that achievement behaviourally is dependent on both motivation or intention and ability or behavioural control (Azjen, 1991) The theory distinguishes between three types of beliefs which are normative, control and behavioural, and it is comprised of six constructs only that together represent the actual control a person has over their behaviour (Gochman, 2013)
The six constructs are, attitudes, behavioural intention, subjective norms, social norms, perceived power and perceived behavioural control. 



1. Attitudes- Referring to the degree of which a person has a favourable or an unfavourable evaluation of the behaviour they are performing. 
2. Behavioural intention- Motivational factors that have an influence on a given behaviour, in a position where the likelihood of the behaviour being performed is based on how strong the intention was to perform said behaviour. 
3. Subjective norms- The belief about if most individuals approve or disapprove the behaviour in question, it has a relation to a person’s beliefs regarding what their peers or other people who are of importance to them think they should engage in the behaviour. 
4. Social norms – Customary codes of behaviour present in a group of people or in a larger cultural context. 
5. Perceived power – Referring to an individual perceived presence of factors that could facilitate or impede their performance of a behaviour. Contributing to a persons behavioural control that is perceived over each of the factors. 
6. Perceived behavioural control – The perception one has about the difficulty of performing the behaviour of interest, it varies across different situations and actions and can result in a person having a varied perception of the control they have behaviourally, again depending on the situation.

The Theory of Planned Behaviour has several different limitations, which include the following (Conner and Sparks 2005) Theory of planned behaviour and health behaviour. In Conner M, Norman P Predicting health behaviour: Research and practice with social cognition models. Maidenhead: Open University Press.
1. Having the assumption that a person may have acquired opportunities and resources in the ability to be successful of performing the desired behaviour, disregarding the intention. 
2. It does not take into account other factors that affect intention and motivation such as fear, threat, mood and past experience. 
3. Does not consider environmental or economic factors that has a possibility to influence a person’s intention to perform a behaviour 
4. Has the assumption that behaviour is a result of decision-making process that is linear, and does not consider that decision making can change over time 














Behaviour change model 2: The health belief model 
The health belief model is a cognitive model of health, the model suggests that a person’s belief in a personal threat of an illness or disease, together with the individuals personal belief in the effectiveness of a recommended health behaviour or action, that will predict how likely the person is will adopt the recommended behaviour set. (Sphweb.bumc.bu.edu, 2019)
This behavioural model is derived from a psychological and behavioural theory , where the foundation is that two components of behaviour that is health related are the desire to be able to avoid illness, or avidly get well if an individual is already suffering from an illness, and the belief that a specific health action will prevent or cure an illness. Therefore, an individual’s course of action depends that one persons perception of the benefits or possible barriers that may come with the health behaviour (Becker, 1974)
Like the Theory of planned behaviour, The Health Belief model is made up of six constructs also. There were originally four but two more were later added when the HBM evolved. 
1. Perceived susceptibility - This refers to a person's perception of the risk of acquiring an illness or disease. 
2. Perceived severity - A person's feelings on the seriousness of contracting an illness or disease, this can refer to a wide range such as how severe an illness can get, or if they get a disability.
3. Perceived benefits - The perception of the effectiveness of various actions available to reduce the threat of illness or disease (or to cure illness or disease). The course of action a person takes in preventing an illness or disease relies on consideration and evaluation of both perceived susceptibility and perceived benefit, such that the person would accept the recommended health action if it was perceived as beneficial.
4. Perceived barriers – Referring to an individual’s feelings on the barriers there were to perform a health action that is recommended, these things can vary widely depending on their feelings of barriers, cost and benefit analysis and impediments, they are then weighed up.
5. Cue to action – The stimulus that triggers the process of decision making to be able to accept a recommended health action. 
6. Self-efficacy – Relating to the individuals confidence in their own ability to successfully perform a behaviour, this is part of many behavioural theories as it has a direct relation of whether a person performs the desired behaviour in question. 















Conclusion 
Health campaigns have a wide range of effectiveness in regards to what the health campaigns is containing and the subject of the campaign. Behaviour and attitude is a component that needs to be discussed when measuring the effectiveness of a campaign as individuals background and mindset will determine how it can affect people in different ways, and the behaviour models will help to determine how to reach to the people who are more difficult to understand in terms or behaviour and attitude change. 
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