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Introduction
This study is focus on the developing sustainability, health and well-being and the emerging trends in in the global hotel industry. This article researches the movement and the readiness of the concept of sustainability with relevance to the sustainability of the hotel industry in the global context and the emerging trends, health, and wellbeing measures of the hotel industry. The hotel industry is a rapidly growing industry and a very complex product and service offering industry which beside the food and beverages, lodging, entertainment as well as range of complementary and ancillary competitive facilities and services to create a higher level of demand for the desired tourist and service groups.
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The sustainability is a widely accepted measurement criterion of the modern business world, and the sustainable development refers just more than rectifying environmental issues and it incorporates economic and social cultural components as well (Jones, 2014). Generally, the sustainability means conducting businesses in the environment friendly manner and supporting communities in which the business operates by caring the planet (Diesendorf, 2000) At the initial phase of the concept of sustainability its purely focused on the environment friendly business undertakings which exhibit the proper governance and social friendly business processes. 
However, in the modern business world, the concept of sustainability considered in the strategy formulation process and most importantly, it recognized under economical and sociocultural factors where it will make higher level of value addition and increase brand value of the business in this competitive business world (Amsler, 2009). For an example, under the 2025 sustainability & social impact goals of Marriott hotel network, it planned to create positive and sustainable values addition for the business (Sustainable goals, Marriott 2022). Therefore, the sustainability considered as a tool in the community engagement strategy and under this the organizations in the hotel industries trying to establish community service activities, empower the community through opportunities, execute all advance human rights and aligned the operations in environment friendly manner. Like ecofriendly, reduce plastics usage in hotels, reduce food wastage, saving energy.
The sustainability of the business undertakings is considered as a key element in the modern business world, and it use as a tool for create higher level of value for the customers and the community in large (Chen, 2009). Therefore, using green house energy systems, balance the gender difference in the leadership roles, diverting and controlling wastages, elaborating sustainability, and identifying more environment friendly hotel developing methods while encouraging the similar concepts of suppliers.
The global hotel industry is a very dynamic industry where the business environment is rapidly changing, and large-scale hotel networks are expanding their businesses in the different regions and countries. Therefore, it recognizes as most important sector in the global economic context. There are range of trends in the hotel industry with related to safety, hygiene, contactless payments, manage bookings, voice search, voice control, robots in hotels and mobile check in service etc. Due to the global pandemic and social behavioral changes, the health and the wellbeing is considered as a most important factor which create higher level of value addition for the customers while eliminating the risk associated with the health-related matters. Considering the health and the wellbeing as a more responsible manner will be the most influencing future factor which determine the travel destinations of the tourists. Therefore, this matter is considered as an influential emerging trend in the hospitality industry in the global context (Garvare, 2010). Modernized needs, desires and expectations of guests drive the industry in to creation of more secured and healthy accommodations; experience on ecology and healthy foods; nature experience, adventure, and excitements; arranging cultural, religious tours and providing conventional facilities.
In the modern context the health conscious, wellness and spa hotels, boutique hotels, nature villas and slow-food restaurants, and wine and lounge bars are considered as key industry changes in the modern business and consumer context. 
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Hospitality is an emerging economic activity which create higher level of value addition for the social, economic, and business context. The changing customer needs, desires, and demands drive the industry in to emerging of new trends in the design of the market offering of the hospitality industry. Sustainability is the most influential corporate term in the modern business world which create environment, social and economic friendly business undertakings in this competitive business world. 
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