Marketing is the social process by which customers and organisations achieve their aims through creating, promoting, and exchanging products with others. (Ward, 2021)Marketing exchange is the exchange between companies, organisations or between a customer and a client on products and services (Contributor, 2020). It needs at least two different parties in order to work so exchange cannot happen unless another party is present and they must have the right to reject the offer being offered if they think that it’s not beneficial for them and has been like this since the early 20th century (Grayson, 2021).Marketing is hugely important feature of success of an organisation because when done properly, it helps companies to introduce their products and services to consumers who will buy it so basically, if marketing wasn’t good enough and failed, consumers won’t buy the product as they wouldn’t even know that it exists and would in return cause loss to the organisation (Anon., 2017) . Marketing mix are actions made by companies to build and market its goods and products. Marketing mix plays an important role for an organisation as it consists of the 4P’s which are Price, Promote, Place, and Product. (Athuraliya, 2021)
 Marketing has a positive advantage as it promotes the organisation and its products by getting the attention of the audiences and consumers, recognition worldwide and creating its own customers willing to buy the product (Anon., 2017). Marketing helps a business to achieve their goals by identifying the requirements in a product a customer is looking for and helps to find out whether this product is suitable for the customer. Also, a business achieves their aims by planning and developing new strategies in order to improve their products in a more friendly budget that will satisfy the customer’s need. Price is very important when promoting a product as a business should keep in mind the price the customer is willing to pay for this product and so therefore should consider how much they spent on making this product and set a price that will make them both happy. Effective marketing helps companies to achieve their goals which means promoting and selling more products which in return means getting more socially and financially powerful. In the business world, strategy is very important and specially in the marketing world as strategic marketing helps businesses to differentiate themselves from their competitors by focusing on its strengths and improve their weaknesses to provide better services and introducing new products for its customers. Focusing on the strengths alone is not enough opportunity for a company to compete with other businesses but must improve its weakness to get a higher opportunity to compete with other companies (Athuraliya, 2021). It is important to say that over centuries, marketing promoting has evolved. Nowadays, internet and social media are very important sources for promoting if not the most important as a company can share its products worldwide at a cheaper budget. Sharing products on a company’s official site onto social media such as Facebook, Instagram and Twitter are very effective for a company’s marketing as they help a company to promote and sell their products to customers from all over the world. In return, this mean that the company is not only known worldwide but also its customers increases as a result of becoming known in more and more countries and as a result the company achieves its goals due to the digital marketing. In fact, it’s a faster and cheaper process as one would not need to wait for long time nor would need to make agreements with other governments asking for permission to publish about their products in their newspapers but can do through social media after contracting with them and still a better way especially that people from all ages are addicted to social media whereas newspaper are seen for elderly people only. (Anon., 2017)


The macro environment is the external environment of businesses that affects how they work, operate, plan, and make decisions. Macro environment influences organisations depending on how independent and powerful they are in comparison to their competitors so in other words, it depends on the overall economy of the organisations. Organisations depending on credits or are on debts are strongly influenced by macro environment such as changes in interest rates and global financial markets. Macro- economic factors that can affect an organisation are known under PESTLE (TEAM, 2021).  PESTLE is a strategy used by organisations to identify macro environmental factors that they need to consider and plan for. PESTLE stands for the following topics: Political, Economic, Social, Technological, Legal, and environmental as hey are the key topics that would decide an organisations’ strategic direction in order to succeed and compete its competitors. It helps an organisation to find its strength, weakness, opportunity, and threats in more details and give its members the chance to improve in order to receive better and more beneficial opportunity for the employees, employers and everyone working within the organisation. When talking about the political factors, it is important to plan in regards of having political issues that could make an organisation loose time and money by adding interests every day the issue is not solved yet. Foreign trade Policy is an example of political issues a business could face as some governments may impose restrictions on certain goods passing through its borders such as additional taxes especially that some businesses rely on international shipping. A second factor that impacts marketing decision within an organisation is economy. Economic growth is an example of economic factors, when economic growth increases the opportunity on higher demand will increase too. Interest rates is another example under economy and the fact that almost every business worldwide has debt making it crucially important factor so the more debt an organisation has the worse its situation will get when as the interest rate will get higher every day the organisation doesn’t pay it back. (Boyce, 2021). Exchanging between organisations is very important and the more an organisation exchanges, its environment gets better socially and economically meaning that it can compete at a higher rate with its competitors. However, exchanging rate can be sometimes very crucial when exchanging worldwide as some countries have different currency and some of them have currency exchange lower than others so organisations with lower currency rates have a higher opportunity of exchanging with countries with higher exchange rates which is beneficial for them as it will be at a cheaper price and therefore demand on it will increase when being promoted worldwide. (Papia, 2021) . Social factors are the third factors of the six factors and is as important as the other factors because introducing good and products that aren’t suitable for people within a society mean that these products won’t be at high demand. When organisations are planning on introducing products, they should keep in mind the values and interest of their customers and especially when planning on promoting them to other countries, they should produce them at a standard where it will suit their customers from these countries too. Working hours is very important when an organisation operates in multiple countries as each country has its own working hours so working under the hours expected at the rate expected means an organisation will be at the ethical standard expected and therefore its customers will be proud and will therefore increase their demands on its products. (Lewin, 2019). Technological factors are the fourth out of the six factors, employees within an organisation with whom has creative employees and creative employers who introduce and plan for more creative products have higher opportunity of competing with other organisations and allow them to build a stronger and more loyal environment for their colleagues and their customers. Nowadays, technological factors are very important because of the use of social media so being creative with digital marketing and introducing new digital strategies is very beneficial for an organisation and has a very positive impact for them. Technology has caused revolution in the business world in the way that they collect, record, and use their data as they now have hem available anytime they want them. This means that organisations can now make decisions depending on their recorded data. (Anon., 2021). Technological factors however have negative impacts on organisations as well as positive impacts. Negative impacts technology has on organisations when making decisions could be about the relationships between one another. Introducing Skype and chat rooms between organisations has sometimes been very harsh even though it meant international relationships can work out easier and this is due to the online meetings instead of face-to-face meeting and in return this means the personal aspect of organisations relationships tend to reduce due to the lack of communication that involves touch and also because of the inability of members from both organisations to make brainstorming with one another when things go not as expected or in other words, when things go in a way that doesn’t make both organisations happy and can therefore lead to ending relationships between businesses that could very beneficial for them. However, it has a very important positive impact as due to the internet, employees and employers can communicate with one another and with co-workers from other countries, employers can communicate with their colleagues and work from home when getting sick or when being affected by viruses such as the very recent virus Covid-19. Due to the internet, employees and employers can work from home and keep preparing for new strategies. (Anon., 2021). Another factors that can influences the macro environment of an organisation is legal factors such as laws on taxes, employment, securities, and immigrations. Law affects the way an organisation operates and behave, and the way customers respond to law as well as the company. Employees must have a high knowledge when talking about law because there is certain law made by government that must be followed by all organisations and there are no exceptions. Laws of an organisation differ from one another, and they all depend on the Law decided by government so employment law for example, employers from a certain country can earn less than employers from other countries and this would be due to the strict rules organisations has so the stricter the rules are, the higher the minimum wages get. This has a positive impact on organisations when making decisions about marketing  because even though they pay more for their employers but they know that their employers follow stricter rules and therefore they understand that the way they behave and act is very important and is worth it and so therefore try to be more efficient and creative which in return make the organisation much more powerful and comfortable environment to work in. (Anon., 2019) Finally, the last but not least one of the factors is environmental factors and this is the one that consists of all the one’s before. Everything happens outside the environment of an organisation and influences the organisation is called environmental factor and they all have impact on marketing decisions of an organisation.

Marketing in digital world has increasingly become important from the beginning of the 21st century. However, for the past 10 years, it has been rapidly developing. Digital marketing is marketing through technology and internet methods such as desktops, laptops, mobile phones and other in order to promote an organisation’s products and services. Fortunately, since its development and the way organisations promote their products and services got completely different. Organisations need to adapt their marketing in the digital world by using the internet as it is a source to target customers interested in their products or services. (admin, 2017) The digital revolution has changed the way organisations promote their products and has allowed organisations to create larger number of customers by widening their reach and boosting their sales. (Tewari, 2018). Development of digital marketing through social media as a marketing tool meant for some organisations to get from local into international. Using social media apps such as Twitter, Facebook and Instagram by organisations meant that organisations could promote their products and services through posting pictures and videos with their customers or post them as advertisements so people from al around the world can get the ad and go into their page. This allows organisations to get more customers and from all around the world which is much more beneficial for them. Marketing through social media also means that organisations can hear and see the reviews of their customers about their products and improve in a way that will make their customers happy by communicating with them through messages or by replying to their comments. People from all ages are using social media these days so having a good promotion for a product by organisations means that more people from all ages will hear about it and know that a product like this exists even if the product is in Asia and they live in Europe or the opposite way round. (Lake, 2021) Social media marketing has many benefits for an organisation such as the ability to identify their products and the services they offer, ability to share stories of customers about the organisations’ products allowing it to be more loyal environment between the organisation and its customers. (Lake, 2021)

In conclusion, marketing is very important for an organisation when it comes to promoting their products and services as effective marketing helps them to achieve their wider organisational goals meaning that some of them can get bigger and bigger until being internationally know and have international competitors. Macro environment of an organisation is very important and the factors influencing it are political, economic, social, legal, and environmental and they all have impact on an organisation whether its positive or negative. Organisations dealing with these factors and turn out the table and make them beneficial for them are the one’s who compete at high standard. Organisations using digital media for promoting compete under high pressure as social media became the new way of communication between organisations and their customers. Also, social media is the way organisations can tell the whole world about their products from all ages s everyone uses social media so this means the better an organisation promotes its products and services, the more its customers from all around the world will get. Social media also allow organisations to see what its customers are interested in and how they could improve their services in order to get more profit and more customers. Nevertheless, social media allows organisations to know what type of products are suitable for their customers in different countries and can give their customers more details about the product by posting about it , being sharing a story or even by going in a live in order to make their customers feel prouder and more comfortable that the organisations they are buying from is being honest with them and this will therefore lead to building stronger relationship between the organisations and the customers .
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