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INTRODUCTION

The sustainable Hospitality & Tourism Management is referring to the practice of planning, creating and implementing the hospitality and tourism activities in a way that promotes the sustainable growth, while reducing the negative impacts on the society, environment and economy. It means the hotel sector not only produces the large amount of carbon dioxide and waste, which contributes to the climate change buts also uses a lot of water and energy. Therefore, hotels industry must implement the long term sustainable activities that lessen the impacts of environmental pollution and waste production. The sustainability hospitality practices like using bamboo sachets for toiletries and refillable room supplies, can save money on packaging as well reduce waste. The chosen company for the essay is Hilton and it is the global brand of full service resorts and hotels as well as brand of American multinational hotel business. It operates a chains of luxury, focused service hotel and extended stay suites. The essay will elaborate a vision of change sustainability in the hotel sector. It will evaluate the sustainable good practice within the travel and hotel industry.
MAIN BODY  
ESSAY

The hotel industry has historically had a dramatic environmental impact in the environment, through water and energy consumption as well as the use of consumable products. CSR is important in the 21st century as it assist to achieve the economic, social and ecological legitimacy. It assists to shapes sector practise by increasing the socio-ecological sustainability. Corporate social responsibility assists to enhance the customer loyalty and retention, improved brand image, enhances worker’s engagement, attract the top talent and give investment opportunities as well as make a difference for the bottom line financials (Lee and Legendre, 2023). Corporate social responsibility is referring to the self-regulation business model that assist a business be socially accountable to itself, public and its stakeholders. It is a business approach by which business create a concerted effort to operate in ways that increase rather than degrade environment and the society. CSR programs in business also increase morale in the workplace. It is mainly broken into four parts such as ethical responsibility, environmental impacts, financial responsibility and philanthropic endeavours. It is the management concept that describe how a business contributes to the wellbeing society and communities with social and environmental measures (Dewi and et.al., 2023). It plays most important roles in company brands are perceived by the clients and their target customers. Moreover, it may also assist attract workers and investors who prioritize the corporate social responsibility goals a business has identified. There are some ways that a business can embrace corporate social responsibilities consist promoting equality, inclusion, diversity in the workplace and being environmental friendly, ensuring that business decisions are ethical, providing back to the community and treating workers with respect.
In the context of CSR Hilton policy, company have committed to double our investments in cultural and social environmental impact in half by 2023. Company foster opportunity for people, both within Hilton for our team members as well as for those in our communities all around the world (Hilton, 2023). Company bring focus and committed action to pursuit of equity, diversity and inclusion as well as to the protection of human rights. The business release the global responsibility report annually and it’s consist the CSR programs details and initiatives are engaged by the company. The company launched program is travel with purpose in 2010 serves a guiding the principle beyond Hilton corporate social responsibility initiatives and programs. In the context of educating and empowering employees, company worldwide university provided 2 million course as well as 5 million hours of learning for their workers in 2015 (Vaughan, 2023). In addition, more than 15000 Hilton managers attended its anti-corruption and ethics training in 2014. In the aspect of CSR activities related to the gender equality and minorities, women show 51% in Hilton US owned, cooperate and managed locations. Business also have more than 7300 veterans and their spouses (Gonzalez-De-la-Rosa and et.al., 2023). The business archived a highest score of 100% on the human rights campaign foundation business equality index. In water consumption, Hilton has decrease energy used by 15% since 2009 and business achieved a waste reduction of 27.8%. Hilton is come under the top 50 green brand and the business has been recognized as a top green business in the world. For CO2 emission, company announced a global partnership with the WWF (world wildlife fund) concentrating on food waste reduction and water wastage. Company also ban shark fin in its hotels and restaurants around the world (Kim and et.al., 2023). More than 700 hotels engaged in soap and amenity recycling in 2015, donating more than 650000 pounds of soap and it leads to reduce the emission and wastage as well as protect the natural environment. From 2014, Hilton given apprenticeship schemes, life skills training and career engagement to more than 450000 young people globally. Hilton joined the 100000 opportunities promise and employment for America young people nearly 600 businesses advantages from Hiltons hotel facilities training (Thomas and et.al., 2023).  Hilton worldwide has announced its commitment to continually enhance its CSR performance in the following direction such as environment, responsible resourcing and impact on the local community.
 
CSR is important in the business and there are several reasons for a company to embrace CSR practices (Lu, Zeng and Mao, 2023). It enhancing essential for business to have social conscious image. Employees, customer and stakeholder prioritizes CSR when selecting a business or brand, and they also hold business accountable for impacting the social change with their practices, beliefs and profits. It plays most important role in grabbing new customers, whose buying decisions are strongly encouraged by the business reputations, values, environmental and social activism.
 CSR also assist Hilton company to retain and attract employees as it is emerging and rising significant drive of worker’s engagement (Rockett, 2023). When Hilton put CSR practices in place, the business ensures to provide back to its workers, rewards their efforts, acknowledge their contributions. In results, workers are satisfying and promotes their business as well as attract new talented workers in the business organization.
Hilton use CSR to attract top talented employees and involves them in decision making and initiatives as well as give opportunities for workers to learn and volunteer about environmental and social issues as well as reward and recognized employees for their efforts (Guan and et.al., 2023). CSR of Hilton helps to motivate employee and build employee’s morale. Workers have a strong sense of recognize with their business when they believe the business is socially responsible (Dwertmann and et.al., 2023). Hilton create social responsibility program that are meaningful to their workers and also aligned with the business values can see direct relate to accomplish the company goals and objectives. Moreover, corporate social responsibility programs attract top talent workers as well as retaining workers by keeping engaged and also stimulating performance and productivity. Hilton manger foster a supportive work culture, develop opportunities for social interactions and encourage the teamwork. A business that highlight deep support for the corporate social responsibility initiatives assist it workers feel a sense of collective identity and belief. In addition, employee morale is important the overall worker’s satisfaction in the business (Tran and et.al., 2023).
In the context of circular economy, CSR assist to promote economic development and growth, it is essential for business to consider their environmental and social effect and also engage in responsible company practices. By improving the business environment, attracting investment, creating a more sustainable economy and declining the business risks. Developing a circular economy is CSR reduce, recycle and reuse. The sustainability is composed with the three pillars such as social, environmental and economic (Student, 2023). Hilton also have control over their supply chains and create small choices that have far reaching impacts on the environment.
 
The corporate social responsibility of business goes beyond reuse, recycle, and reduce. Company can also adopt the triple bottom line as it is the accounting framework that incorporates the three dimensions such as environmental, social and financial (Hassan and et.al., 2023). It is a comprehensive strategy to complete the sustainability as it participates reporting on the social, environmental and financial problems. While society is pushing hospitality to enhance their obligation to triple bottom line reporting, feelings are categorized as to whether TBL commentary affects Hilton performance (Vena Purnamasari and et.al., 2023). It influences Hilton to measure success not only in financial context but also by local environmental and societal impact as well as footprint. In the travelling, this change mirrors a developing preference by guests for hotel booking who are transparent, ethical and also have sustainable operational theory that advantage the environment and local community the hotel operate in.
The three pillars of sustainability are environmental, social and economic give a road map for visionary leaders to transform their companies and also ensure that cultural attractions, cherished natural are available for future generations of visitors to enjoy. In environmental sustainability, a clear advantage of this pillar of sustainability is that it advantages the atmosphere and work towards costively impacting nature. It assists to win for Hilton and their guests (Fatima and Elbanna, 2023). The green tourism and green globe are other global labels that will assist provide guests an eco-conscious concord of attention about their stay (Gürhan-Canli and Fries, 2023). In social sustainability, Hilton working with guests, workers, local community and suppliers is key to launching the hotel social sustainability. Company invest in their staff education and learning, collaborating with the local vendors as well as establishing the events with companies based on the destination will assist Hilton to improve brand reputations and image while associate the sustainable growth. In economic sustainability, it assists to contribute to the long term success of Hilton (Koh, Li and Tong, 2023). Company improve automated process and technology like digital room guest directories and online check-in are sustainable with this pillar. Hilton can experience decline cost paired with great efficiency, all though inspiring the customer experience’s and developing a feeling of interaction between the visitor and property. Workers wants to work for a business with positive reputation and image for doing good (Min, Kim and Yang, 2023). the employees job satisfaction and motivation leads to reduce the worker turnover and overcome a long standing issues in the sector.
CONCLUSION
From the above discussion, the report has been concluded that sustainable sector plays most important role to optimize the use of resources, give socio economic benefits for the host region. The sustainable tourism is essential as it is important to handle the long term future of travel and tourism sector. The sustainable practices not only advantage but also fulfil the growing customers demand, increase reputation, positively affects the local communities and ensure compliance. CSR is essential in business to create a positive image in the industry and improve the customer’s experiences in the effective manner. In the conclusion, the essay will have discussed the CSR practice of Hilton and is importance within the business organization. It elaborated the sustainability benefits in the business and its link to circular economy as well as pillars of the sustainability.
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