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Introduction 
Technologies provide modification in businesses and help in advancing work processing in a specific way. Therefore, this study explores business objective of Sainsbury along with mission and vision. It interprets challenges before modern technologies, followed by an analysis of important contributions provided by technologies. In the end, it provides lessons drawn by recommending further improvements in Sainsbury. 
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· Sainsbury is a retail public sector, established in 1869 in London, United Kingdom (Sainsbury.co.uk, 2020). 
· As per 2019 annual reports, found that Sainsbury has opened stores in 1428 numbers of different locations. 
· It serves people residing in the UK and Lord Sainsbury is a key people. 
This business has been exploring UK markets successfully.
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· Governance structure of Sainsbury follows the CR board, which looks after working groups. 
· Chairperson board in Sainsbury monitors a group of executive committees.
· Working group manages corporate sustainability. 
Projection of these governance structures of Sainsbury help in analysing that working groups focus on maintaining professionalism. This helps in meeting market demands and expands further. 
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· Products: Fruits and vegetables along with fish, meat, frozen food items and dairy products are available at Sainsbury. 
· Place: Sainsbury serving customers in UK with various 806 convenient stores, 608 supermarkets in different locations. 
· Price: Pricing strategy focuses on online and offline targeted customers. 
· Promotion: Social media and website is used to promote offers and discounts at Sainsbury. 
These have been helpful in expanding business further and compete with Aldi and Walmart in UK markets. 
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· Vision of Sainsbury is to become top most and largest retail sector in global market. 
· Mission of this business is to increase more number of customer touch points. 
Implemented vision and mission would facilitate developing features for Sainsbury and gain sustainability for a longer run. 
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· Fruits vegetables, fish, meats, dairy products along with household core, beauty products and baby products are served by Sainsbury to customers (Sainsbury.co.uk, 2020). 
· Sainsbury provides services of banking, supermarket facilities, habitat and nectar, which has subsidiaries of this business.
Prevalence of this type of service and products has provided beneficial outcomes towards Sainsbury to increase sales rate. 
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· Businesses faced challenges before the usage of technologies. It was costlier for promotional activities.
· Promotional activities used to be done in billboards and hoardings. 
· Businesses used to follow the norms of traditional techniques. 
It has helped in analysing that prior to technologies, the marketing process was difficult. 
· Prior to involvement of technologies, broadcasting businesses are considerably more expensive than modern methods of marketing (Mao et al. 2016). 
· Target customers could not be reached effectively since techniques of traditional marketing methods are time consuming. 
This conveys that lack of technologies used to provide delaying of operations in businesses. 
· Before usage of technologies, businesses were unable to make changes as per market demand within less time. 
· Techniques of traditional marketing require more time in terms of completing effective activities. 
This provides comprehension that involvement of technologies aid making changes within less consumed time. 
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· Involvement of technologies tends to provide positive changes in businesses. 
· Providence of modern technologies consumes time and preserves operating funding in companies. 
· Annarelli et al. (2020) opine that advancement of marketing trends in businesses take place by technologies. 
Thus, modern technologies comprise computer usage in companies for further improvement in operations. 
· Better growth of customer services in companies. 
· According to Jayakrishnan et al. (2018), technologies prepare companies for market competition. 
Implementation of technologies tends to provide positive outcomes in the form of improved customer services. 
· Active involvement of technologies deals with improvement of decision making. 
· Recognition of internal issues regarding working techniques is identified by technologies. 
It helps to comprehend that modern technologies make work easier and improves working methods with quicker processes. 
· Development takes place by technologies in business communications. 
· Social media makes it easier for effective techniques of business communication approaches. 
Providence of technologies supports businesses to improve further and retain for a longer time period.
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· Regulation of technologies provides an improvement in management.
· According to Kalman (2016), employees' working quality improves. 
It can be analysed that technologies provide a positive impact in companies like Sainsbury to improve management.
· Promotional activities improve that tend to influence targeted customers. 
· Support from technologies provides a quicker pace to complete activities. 
Development in promotional activities takes place due to an implementation of modern technologies in firms.
· Companies obtain direct means of interacting with consumers.
· It leads to better analysis based on consumer buying nature. 
In accordance with technologies, organisations obtain opportunities to resolve issues based on a change in buying nature of customers (Morkunas et al. 2019). 
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· Switching of brands causing a negative impact on growth of Sainsbury.
· Incorporation of effective plans would aid in resolving this issue.
Provided recommendation would be valuable for Sainsbury. 
· Growing cost of products is affecting business operations in Sainsbury. 
· This issue can be resolved by minimising of cost and making expenses reasonable. 
Lowering of cost would lead to expansion of business of Sainsbury. 
· Expanding in rural areas is a new business project of Sainsbury (Sainsbury.co.uk, 2020). 
· Extensive market research is required to ensure entry into rural markets is successful. 
It would provide further development and facilitate better opportunities for Sainsbury to retain for a longer time span. 
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This study explains the significance of technologies, which would be helping Sainsbury to gain chances of sustainability and explore in foreign markets. It can be validated from this study that incorporation of technologies provides a fast pace of development along with positive changes in operational and promotional activities. Apart from this, it also recommends that usage of technologies and maintenance of activities would aid Sainsbury in improving business functions more effectively in markets. 
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