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[bookmark: _qmjts8kswlg1][bookmark: _Toc149668249]Introduction
The report highlights the significance of the social responsibility of the organisations and their contributions towards society by applying The Triple Bottom Line theory. It shows the role of finance towards being socially responsible by applying Butler’s Cycle Model. The report highlights the responsibilities of the businesses according to the customer base and their aims towards a sustainable environment and contributions of the hotel industry towards the green environment by applying Doxey's Irridex Model.  It highlights the significance of financial resilience for sustainability.
[bookmark: _vq2e8r97yfuq]
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[bookmark: _cv4xkeges0b9][bookmark: _Toc149668250]Relevance of social responsibility of the organisations
The social responsibility of the organisations is still relevant today as it helps a lot in increasing the profits of businesses creating a responsible environment and applying The Triple Bottom Line which defines the concept that the organisation should commit to working for a sustainable environment as much as they focus on the financial profit of an organisation (Cooper, 2021). The 3Ps of The Triple Bottom Line Are Profit, People and Planet. As Milton Friedman previously discussed, increasing profits should be the social responsibility of an organisation and an organisation should not prioritise things that do not make profits (Haski-Leventhal, 2018) The social responsibility of an organisation is still relevant because of the 
Profit: Many industries and factories' success depends on their finances and the profits developed for the shareholders. According to Milton Friedman, an organisation must earn huge profits through fair and clean work. Fraud and other hateful activities should not be involved in any operations within the organisation. It ensures that the company must pay its income taxes on time without having to meet the deadline. An organisation should stay faithful to its partnerships and equally invest in businesses and other operations. The profit of an organisation deals with the financial profit made by the businesses after paying all the income taxes and deducting the costs of all inputs. The profit of an organisation also depends on the way it deals with its customers. According to Friedman, the organisation should provide quality service to the customers to grow the customer base and earn more profit (Management Association, 2018).  The theory states that the organisation should adapt to the market changes and meet the customer choices to develop a huge number of customers for their company (Sloan et al., 2017) This business strategy is still followed by a maximum number of business firms to gain financial profit as well as maintain social responsibility within the organisation. For example, Tesla has provided electricity for homes and flats by developing an alternating-current power system which has helped in the advanced living of society. 
People: According to the theory, the component of The Triple Bottom Line, People highlights an impact of commitment for the people by the organisations. The theory includes that the organisations are only focused on distributing the maximum number of profit gained by the organisations to their shareholders or the one who owns the company. Friedman says that the profit owned by the firms should also create equal value for the employees and the customers as well as the society. If the business shows equality towards the shareholders and employees and the customers the business gains as a socially responsible firm. Nowadays many firms have adopted this strategy of creating value for customers and employees which is making a positive impact on society and businesses (Jauhari, 2021).  As many companies have started prioritising social responsibility, they organise hiring practices and philanthropist activities in the workplace and the society. Many organisations have joined hands with non-profit organisations for the welfare of the society. For example, Thornton, the chocolate company has played a huge role in contributing towards the society. It believes in recycling products and saving energy by declining the consumption of hydropower. It has declined 3,688kWh/tonne of products produced. It also plays an active role in philanthropic activities by donating to charities and providing employment to the people in their organisation.
Planet: The Triple Bottom Line is concerned for the planet and aims to make a positive impact on it. As per the International Energy Agency, 135 million tonnes of methane will be released by the global energy industry in 2022 (Costa and Costa, 2022). Most companies have adopted environmentally friendly products, for example, Marriott has boycotted the use of plastic straws and replaced them with paper straws from its 6,500 branches across the world to contribute towards a sustainable environment and companies like Ellesmere Port have started producing Electric Vehicles to eliminate pollution-causing gases like Nitrogen Oxides (NOx) and Polycyclic aromatic hydrocarbons (PAHs). Environmental sustainability is more profitable for business firms because it includes recycling used products. Many business firms have adopted a key metric strategy which is highly focused on reducing carbon footprints to improve waste management and the use of legitimately sourced textiles.
[bookmark: _wfwxhpbz4qss][bookmark: _Toc149668251]Role of finance towards being socially responsible
Finance plays a huge role in the social responsibility of an organisation. Most business firms have adopted philanthropic activities to be socially responsible. Finance is important for being socially responsible because it requires a lot of investment for the betterment of society. It includes donations and aid for the local and non-profit committees. Many firms believe in providing monetary donations for education, health and art. It also includes giving sponsorship for various events organised by the society. The competition between organisations is rapidly increasing and to fit well in the competitive market organisations require sustainable resources and educated employees (Korstanje et al., 2020).  The financial benefits of being socially responsible for an organisation depend on the nature of the organisation. To be socially responsible most companies play an important role in employing people which helps in decreasing poverty. 
[bookmark: _5vx09srekgn]A CSR program organised by companies includes hiring several educated as well as educated people according to their experiences, which makes a huge difference in the organisation as a socially responsible firm. In a competitive market, companies try to sell unique products to stand out from the other competitors. CSR plays a vital role in developing a huge customer base for the organisation. Many Cooperative firms like The Body Shop produce organic products to contribute towards the green environment. According to the theory, an organisation should operate while obeying the country’s rules and regulations. For example, The Barratt Developments Trust have donated £1,000,000 in partnership with The Outward Bound Trust which has helped them provide employment to the people and train them according to their skills to promote a purposeful contribution to society (Edgell, 2020). They aim to provide courses and mentors to needy people without taking any charge to eliminate poverty in society. 
[bookmark: _ecbanx98mnzg][bookmark: _Toc149668252]Responsibility of the businesses according to the customer base. 
Businesses are responsible towards the environment because they are consumer-driven.  The aim is to develop a maximum number of customer bases dependent on their choices and preferences. Consumers play a vital role in the social responsibility of the business. They support the companies by purchasing their products and services (Wickham et al., 2021). Most customers prefer to use environmentally friendly products which makes the company produce products which are beneficial for the environment. 60% of consumers have boycotted the use of harmful products like plastics which has led many businesses to face loss and a decrease in their overall revenue (Batabyal, 2018). Consumers choose to invest in eco-friendly products like paper straws and EVs which have lowered the demand for polluting vehicles and plastic straws. Business and governmental organisations use data collection methods to meet the needs of their customers which require huge capital investment for the firms. Consumers tend to support companies that produce sustainable products which helps to protect the environment and promote Corporate social responsibility towards the environment. 

Applying Butler’s Cycle Model, which is known as the study of the tourism destination and its 6 predictable stages the business is responsible in the following ways, Exploration: The business and the governmental organisations work towards the tourism department by decreasing the number of people visiting in the countries and maximising capitalism and opportunities in the business. Involvement: The hotel industries are involved in building more sustainable guest houses for tourists which maximised the chances of foreign investors to show interest in their development. Travellers from all around the world prefer to stay in a comfortable and peaceful environment which pressurises the government sector to build more airports and medicals to meet their needs and grow more tourists or consumers from all around the world (Batabyal, 2018). Development: Development plays a major role in building a customer base. The firms are rapidly building new roads and stations with new tourist destinations to attract more tourists and build a sustainable future. Consolidation: Many firms decline the idea of a sustainable environment which can hurt the environment as the use of pollution-causing vehicles and plastic has not stopped completely. The tourism rate can decline because the maximum number of tourists believe in health and a sustainable environment. Stagnation: Over-tourism can sometimes be beneficial to business firms but can affect the environment in negative aspects (Batabyal, 2018). Overpopulation in tourist destinations can cause dirty surroundings as most consumers are not aware of clean and green environments and they tend to pollute the surroundings around them. As the tourism, rate increases the vehicle demand increases which causes a lot of pollution and releases harmful gases which can be very harmful to the environment. Rejuvenation: The efforts made by the business for a sustainable environment plays a huge role in tourism development project. For example, installing EVs and cutting down the use of plastics can attract a large customer base which becomes profitable for the environment and the businesses. 
[bookmark: _cjz4xmy1toh2][bookmark: _Toc149668253]Future recommendations
Social responsibility is very important for the future of the society and the environment. Social responsibility takes a lot of investment and higher labour costs for businesses. Businesses can be socially responsible in the following ways:
· Adopting a business code of ethics will help the employee outline and conduct issues like employee respect and customer service. The business should move a step ahead to change its governance document to promote environmental goals. 
· Businesses should ensure the safety of their employees to promote a healthy and safe workplace (Inkson, and Minnaert, 2018). It should organise workshops related to safety and defence to ensure their safety within or outside the organisations. Providing bonuses and loans for employees is a plus point for the business to grow as a socially responsible firm. 
· The organisations should promote local foods and goods rather than involving themselves in importing to save the transportation costs (Inkson, and Minnaert, 2018). They should produce eco-friendly goods such as organic beauty products, reusable paper towels and upcycled furniture to promote a sustainable environment. 
· The businesses should install LED lights in the organisations to decrease the use of hydropower electricity. It helps the business consume less energy hence helping the business to be sustainable. 
[bookmark: _5uxlfem2wms2][bookmark: _Toc149668254]Contributions of the hotel industry towards the green environment.
The hotel industry has been working towards a green environment. The contribution of the hotel industry will be discussed below applying Doxey’s Irridex model which has 4 stages, Euphoria, Apathy, imitation and antagonism.
Euphoria: The hotel industry has been continuously working for the green future of the planet. There is a possibility that the hotel industry will be completely green in the future. Many hotels such as The Pig at Combe have worked for a sustainable environment by using recycled glass, and paper products to reduce the use of harmful products. They have installed LED lights to decrease electric consumption. They have beautifully designed their buildings with wooden beams and brick walls to promote the well-being of the environment. The Treehouse Hotel, London has been making a huge contribution towards the sustainable environment. They have built tree houses using recycled materials and disposition feature furniture. All these contributions shown by the hotel environments towards the sustainable environment have helped the hotel industries to make a positive impact on the environment and grow a large tourism base. Apathy: Apathy is the second stage of Doxey’s model which shows a neutral feeling and formal way of communicating with the tourists (New governance, 2022). The Hotel industry sets up receptions and conference halls to look more professional. Setting receptions also employs a huge number of people which makes them socially responsible towards the society and the environment.  Annoyance: The hotel industry has begun to see tourists as a source of income due to which they are continuously focused on building more hotels and residences which sometimes become annoying for them to handle as the increase in tourists leads to increased traffic and overcrowding. The hotel has to spend more on tourists than their residence expenses which becomes quite frustrating for the shareholders (New governance, 2022). Antagonism: Antagonism is the final stage of Doxey’s model. It describes the feeling of irritation in the hotel industry due to their customer's behaviours. The customers often create huge mess during the time of checkouts which causes a huge problem for the employees of the Hotel. The burning of firecrackers and smoking in public is the main reason for the irritation of the hotel industry. 
Hotel industries can tackle these unwanted situations by applying strict rules and regulations within the hotel premises (New Governance, 2022). Decreasing the use of harmful products and replacing them with recyclable products. Hotel industries have been focusing on these things to promote a green environment. 

[bookmark: _z9mc0pwdhkbs][bookmark: _Toc149668255]Significance of financial resiliency for sustainability
Financial resiliency is important for sustainability as it plays a vital role in firms. Financial resiliency is important as the business firms have to invest according to the customer needs and preferences (Inkson, and Minnaert, 2018).  As the market trends have renewed the business firms require a lot of capital to invest for the changing market trend. Money plays a huge role in sustainability as the market constantly changes and the possibility of changes such as natural disasters or illness has been rising. If the company runs out of capital it will be unable to cope with the changing environment which decreases the chances of being sustainable. Businesses have been working for a sustainable future by cutting off the use of plastics due to the consumer's change in preferences and for that they need to purchase eco-friendly products such as paper straws and recycled products to achieve these goals financial resilience is important for the industry’s sustainability. A sustainable environment means promoting a healthy and green environment and to promote sustainability firms have to invest in producing EVs to eliminate the use of polluting vehicles and to achieve this firm needs huge capital investment. Hence, financial resilience is important for organisations or society to become sustainable. 

[bookmark: _yp3m7vge1htm][bookmark: _Toc149668256]Conclusion
The report has shown the significance of social responsibility and the contributions of business firms such as Marriott and their aims towards a sustainable environment. It has highlighted how finance is important for business firms to make a sustainable environment. It has shown the responsibility shown by the business towards society and the environment. The report has highlighted the three theories The Triple Bottom Line theory, Butler’s Cycle Model and Doxey's Irridex Model.
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