Chapter 3 – Methodology 
This chapter will provide an overview into the research methods used during this dissertation. Firstly, the ethical elements and commitments of the dissertation will be outlined, before discussing the research methods which were used and reasons for using these. 

Ethical Practice 
Oxford Language (2022) defines ethics as, “moral principles that govern a person's behaviour or the conducting of an activity.” It is important that researchers consider this whilst conducting research, considering any ethical issues surrounding their research and ensure that all participants are aware of these prior to any studies commencing. This assures the participants that the study is being conducted in a fair and transparent way, and that the researcher is not personally gaining from their research. Resnik (2020) discusses the importance of ethical research, concluding that it promotes knowledge and truth. Ethical research also helps to prevent fabrication or misrepresenting data, and assists with the avoidance of error, which could lead to misleading or bias results (Resnik, 2020). To ensure that research was conducted in an ethical manner, prior to this study, ethical approval was sort via an ethics approval application form. This form included details of the proposed study and highlighted the aims and objectives of the researcher. The ethics form discussed the proposed method of study, where the study was to take place, targeted participants and stated that all participants will be informed that the study was voluntary, and confidentiality will be always adhered to. The researcher also highlighted that they were not paid and did not benefit from completing this research. 

Impartiality 
Cambridge Dictionary (2022) defines impartiality as, “the fact of not supporting any of the sides involved in an argument.” It is crucial that research is conducted in an impartial manner. This assures that data and findings are fair and free of bias, preventing false conclusions and misleading information, which would make the research immoral and unethical (Simundic, 2013). By seeking approval via the Ethics form, this provides the researcher with the opportunity to disclose any issues such as conflicts of interest, and maintaining the welfare of participants, prior to the research being undertaken. Prior to the commencement of research, the researcher declared no conflicts or ethical issues which may affect the findings, therefore the ethical form was submitted and subsequently approved by the University. 

Confidentiality
To ensure that the researcher complied with the ethical expectations regarding participant confidentiality, efforts were made by the researcher to ensure that all data collected via the study was held in a secure manner. The researcher held all data on a password protected device, to which no other persons had access. The chosen method of study was an anonymous questionnaire, which did not request any personal details of the participants. A disclaimer was added to the beginning of the questionnaire, which stated that only those over the age of 18 were permitted to take part in the study. The disclaimer then went on to explain the reasons for the study and assured anonymity of those who wished to participate, before providing the contact details of the researcher. This ensured that the participants were able to discuss any concerns or anything they were unsure about with the researcher prior to completing the questionnaire. Participants were also informed that they were able to exit the questionnaire at any point if they decided they no longer wished to proceed. This disclaimer ensured all parties willingly consented to the completion of the questionnaire and offered complete transparency as to the intentions of the research.

Research methods
For the purpose of the research, a mixed methods approach was utilized, which included both qualitative and quantitative data. Using a mixed methods approach can be beneficial to researchers as this often helps to strengthen studies as a wider range of evidence is provided (Wang, 2015). Firstly, a quantitative approach was adopted by the researcher in the form of an online questionnaire. The questionnaire was sent to serving frontline Police Officers via a link. This ensured that the questionnaire was being completed by the intended participants and to allow the researcher to gather accurate information on the proposed study. Online questionnaires are beneficial to both the participants and the researcher due to their ease of use, and they can easily be changed, corrected, or modified if necessary (Hudson et al, 2015). Online questionnaires are also a time saving tool due to data being collected and downloaded onto a database, rather than the researcher having to dissect the information, and add this to their own database to view the findings (Bryman et al, 2021). Another benefit of quantitative data is that it allows researchers to spot patterns and similarities in data, which may be missed if only qualitative data is collected (Maxwell, 2010). Although a quantitative approach is beneficial to collect and record large amounts of data, as this approach is figures based, it can be interpreted that this does not allow the participant to record their true thoughts and feelings, as the available options may not fit how the participant feels. To prevent any misinterpretation of the results, a qualitative approach was adopted alongside a quantitative approach, with certain questions providing an option for the participant to write their own comments, which allowed participants to express their true thoughts and feelings if the other options provided were not suitable, thus providing a better understanding to the researcher. Due to qualitative research providing a more in-depth understanding of a study to the researcher, this can lead to further knowledge, study and problem solving into the chosen topic (Given, 2008). Whereas it is beneficial to adopt a mixed methods approach, including both quantitative and qualitative data, it is important for the researcher to be aware of the potential of misinterpreting comments which have been made by the participants as one person may interpret a comment differently to another person, making the data potentially unreliable (Zikmund, 2015).
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