Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Dadi Litombe 2544917
· Topic chosen: The use of social media to promote businesses

Title of source: The Impact of Using Social Media Platforms in Business Promotion”
Author(s): 
Year published: Published in November 2021 

How did you find this source?
I found this source using Google Scholar because It was presented in academic conference proceedings and peer-reviewed research. 

Why did you choose this source?
This title matched my topic and abstract explained exactly how companies use social media for promotion, customer loyalty. This is very relevant to my assignment. This was peer-reviewed as well so I have chosen this as a perfect match for my assignment.

Is it relevant to the topic? Yes 
Is this a useful article? Yes 
Is this an academic source? Yes 


When was it published? Is it recent enough? Why?
It was published in November 2021. It was perfect match and I assume we are allowed to use the source for last five years.

Author Credibility
 There is two authors. First one name Oana Pricopoaia and Second author Irina Olimpia Susanu. Both are well qualified. Oana Pricopoaia is an Assistant Professor at Dunarea de Jos University in Romania. She completed her PhD in 2023, her research focus on Marketing, Consumer behaviour and business promotion. She has published in reputable journals like sustainability and the journal of Innovation & Knowledge, which shows active, Peer-reviewed research.
Second Author Irina Susanu is also affiliated with Dunarea De Jos University. She has very extensive publication record, with over 20 articles published since 2009 on topics like business promotion, communication and management.

Reliability
Is the source reliable? Why?
Yes, this source is reliable. It was presented at the 15th International Management Conference, which directly means it was reviewed by other experts in the field before publishing. Abstract is also explained that social media is an effective, interactive and fast means of communication and that companies use it for customer loyalty, improving customers relationship. These are evidence base statements, not just opinions, and they are directly relevant to my topic. Authors are also affiliated with academic institutions, and the paper is structured like academic research about the specific relevance to my topic.



5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability) - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?

