LITERATURE REVIEW

The literature review represents the theoretical core of an article. In this section, we will discuss the purpose of a literature review. We will also consider how one should go about to find appropriate literature on which to base a literature review and how this information should be managed. Finally, we will answer four questions that first-time researchers often battle with when compiling a literature review. These questions are:
· Which aspects should I include in a literature review?
· How should I go about to synthesise information in a literature review?
· How should I structure a literature review?
· What writing style should I use when compiling a literature review

[bookmark: THE_PURPOSE_OF_A_LITERATURE_REVIEW][bookmark: _bookmark12]The purpose of a literature review is to “look again” (re + view) at what other researchers have done regarding a specific topic (Leedy & Ormrod, 2005:70). A literature review is a means to and end, namely to provide background to and serve as motivation for the objectives and hypotheses that guide your own research (Perry et al., 2003:660).

A good literature review does not merely summarise relevant previous research. In the literature review, the researcher critically evaluates, re-organises and synthesises the work of others (Leedy & Ormrod, 2005:84). In a sense, compiling a literature review is like making a smoothie or fruit shake: The end product is a condensed mix that differs totally in appearance from the individual ingredients used as inputs.

The key to a successful literature review lies in your ability to “digest” information from different sources, critically evaluate it and present your conclusions in a concise, logical and “reader-friendly” manner. This process is illustrated in Figure 1.

[bookmark: _bookmark13]Figure 1: Producing an integrated literature reviewArticle 2
Article 1
Article 3
What does this all mean?
Critical integration & synthesis
Synthesis – the combination of components to form a new connected whole
Lit. review


First-time researchers often naively believe everything they read or are scared to criticise the work of others. However, academic research is all about critical enquiry! It is, therefore, extremely important that you critically evaluate the material that you read. Do you agree with the arguments and conclusions of other researchers? If you disagree, why? Can you identify contradictory arguments or findings? How could one explain these contradictions? Do the findings of previous studies apply in all contexts or are the findings context- specific? What are the criticisms against the conceptual models or measurement approaches discussed in the literature? Which limitations should be considered when interpreting the results of previous research?

You have to carefully read the most recent available literature with a view to identify specific gaps, inconsistencies and/or controversies that may form the basis of your own
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[bookmark: _bookmark14]research. Always show that you have considered an issue from a number of angles and that you are aware of the arguments for and against a specific point of view. Many researchers in services marketing, for example, use the SERVQUAL measurement scale without considering existing criticisms against it.

To compile a proper literature review, one has to overcome three specific challenges, namely:
· Finding appropriate literature on a specific topic,
· Managing the information, and
· Presenting a logical, synthesised and reader-friendly review of the current knowledge relating to a specific topic.

We will briefly touch on each of these issues below.


[bookmark: FINDING_APPROPRIATE_LITERATURE]FINDING APPROPRIATE LITERATURE

In order to compile a literature review, you first have to register and then acquaint yourself with the services offered by the Academic Information Service. 
IMPORTANT: It is NOT the library staff’s responsibility to search for relevant literature on your behalf. Please treat the library staff with courtesy and respect.


Use the following steps to search for information on which to base your literature review:

Step 1: Find and read the basis articles listed in the document on research topics, 

Step 2: Identify possible search terms (keywords) from these basis articles by listing the main concepts/constructs mentioned in the articles. The main concepts/constructs of a study are normally listed in the title, keywords, abstract and introduction. Use these keywords as search terms in further searches for relevant literature.

It may sometimes be necessary to look for synonyms or broader terms that would include the construct/concept that you want. For example, if you are doing a study on the influence of widow displays on consumer behaviour, you may want to experiment with the following search terms: “window displays”, “sales promotions” AND “retailing”, “store windows”.

Step 3: Once you have identified appropriate search terms, you have a number of options:

· See what academic textbooks have to say about these terms (e.g., see what “Retail Marketing” textbooks have to say about window displays). 

· Option 3: Find articles published in international academic journals
Search the following Tyds@Tuks (http://www.ais.up.ac.za/journals/journalsplatforms.htm) electronic journal platforms for articles related to your topic:

	· Blackwell Synergy
	· Proquest
· Databasis:
o	American Business Index (ABI)

	· EBSCOhost
· Databases:
· Business Source Premier
· Academic Search Premier
	· ScienceDirect

	· Emerald
	· Taylor & Francis

	· Infotrac
	· Wiley Interscience





· Option 4: Find articles published in international industry and financial magazines
Search the American Business Index database in Proquest and the Business Source Premier database in EBSCOhost, but do not limit the search to “peer reviewed” (scholarly) publications.

· Option 5: Find articles published in international academic journals using Google Scholar
You can also search for articles in international academic publications by using Google Scholar. This will enable you to directly download all article from electronic journals to which the library is subscribed.
Use the “Advanced Scholar Search” link in Google Scholar to limit your search to a material published in a specific time period or to the subject area “Business, Administration, Finance, and Economics”.
[bookmark: MANAGING_INFORMATION]
MANAGING INFORMATION

It can become quite a challenge to manage the information gathered for a literature review. Consider the following tips:
· Initially limit the time period of your searches to the last three years. Increase the time period incrementally if you cannot find any relevant articles.
· Keep a record of the complete reference to a book, journal article or web page (see the guidelines on “Referencing in Academic Documents” on the NME 703 course web site). This will save you the trouble of having to find the source again when you have to compile the list of references of your final proposal or research article.
· Because the contents of the web can change from one day to the next, it is best to print copies of any web pages from which you have taken information. This will

[bookmark: _bookmark16]ensure that you have a permanent record of the information which you have consulted. These printouts will also contain the relevant URL and the date on which the information was accessed.
· Diarise the due dates of all library books and inter-library loan items. You will be fined if you return books late and may even be “blacklisted”, which means that you will be prevented from borrowing books in future.
· Place all your printed articles together in a box or file so that you do not have to search for a particular article, as this can waste a lot of time. Where possible, save electronic copies to a dedicated folder on your PC using the following file naming convention:
2002 - Window displays and consumer shopping decisions.pdf (Date of publication – Title of the article)
This saves a lot of time when one has to find a particular article again, especially towards the end of the year.
· How to read an academic journal article:
· First read the abstract, then the introduction and then the conclusion to determine whether the article will be of value to you.
· Article titles are sometimes very misleading. Always read the abstract and introduction to determine whether a specific article is relevant to your study.
· Graham (1998) provides additional guidelines on reading academic articles.

[bookmark: COMPILING_A_LITERATURE_REVIEW]COMPILING A LITERATURE REVIEW
As was mentioned above, a literature review is not merely a chronological summary of what different authors have said about a specific topic. To compile a good literature review, you have to “digest” the available literature and then provide a critical evaluation and synthesised summary of the current knowledge related to your chosen topic.

First time researchers often battle with four main questions when compiling a literature review:
· Which aspects should I include?
· How should I go about to synthesise information?
· How should I structure a literature review?
· What writing style should I use?

Each of these questions will now be considered in more detail.

[bookmark: Which_aspects_should_I_include_in_a_lite]Which aspects should I include in a literature review?

A good literature review should always include a discussion of the following aspects:

· [bookmark: _bookmark17]A brief discussion of where the specific topic under consideration fits into the “bigger picture” of the overall academic discipline (e.g., where does nudity appeals fit into the “bigger picture” of advertising appeals).
· Conceptual definitions all the key concepts/constructs included in the study (also see p. 37).
· A focussed and synthesised discussion of relevant previous research findings involving the constructs/concepts relevant to your study. Previous research may indicate:
· possible relationships between the chosen constructs (e.g., a correlation between communication satisfaction and job satisfaction),
· possible mediating (intervening) and/or moderating variables that influence the relationship between the chosen constructs,
· possible	differences	between	groups	on	the	chosen	constructs	(e.g., differences between males and females with regard to sensation seeking),
· the contexts in which the constructs and relationships have previously been tested (e.g., among MBA students or in a specific industry),
· possible gaps, inconsistencies, controversies and/or unanswered questions in the literature that could form the basis of a new study,
· the	results	of	previous	hypothesis	tests	involving	the	selected constructs/concepts or relationships, and
· possible untested hypotheses or propositions involving the chosen constructs.
· Many of the theoretical constructs in Marketing, Communication and Tourism Management are abstract, complex and multi-dimensional. Think of constructs such as perceived value, perceived service quality, brand loyalty, brand image, perceived risk, variety seeking tendency, corporate reputation, corporate social responsibility, communication satisfaction, and two-way symmetric communication style. A literature review must always provide a summary of existing approaches to the measurement of the relevant constructs. In other words, you must explain how other researchers have measured the constructs that you intend to measure.
· Finally, a literature review must provide sufficient theoretical support for the hypotheses to be tested in a research project.

As you will see in section 7.4.3, one should NOT use the aforementioned five points as main headings in a literature review. Your study leader will, however, look for all five these elements when evaluating the literature review section of your final article.
[bookmark: How_should_I_go_about_to_synthesise_info]How should I go about to synthesise information in a literature review?


A literature review is NOT a chronological summary of what other people have said or found. In other words, it should not be written in the form: “Author A said this, author B said that …” The most difficult challenge in compiling a literature review is to digest or synthesise, not merely summarise, existing knowledge. Novice researchers often copy and paste information without “digesting” the information at all. This is totally unacceptable!
Synthesising definitions

As you will see in section 7.4.3, you have to clearly define all the constructs/concepts and discipline-specific technical terms used in your study. It is best to define a construct/concept or technical term immediately after it is introduced for the first time in your writing.

MacKenzie (2003:325) points out that a good definition should: “(a) specify the construct’s conceptual theme, (b) in unambiguous terms, (c) in a manner that is consistent with prior research, and that (d) clearly distinguishes it from related constructs. A good definition should also specify the extent to which values of the construct are expected to differ across cases, conditions, and time. Also, when the construct is conceptualized as being multidimensional, the relations between the subdimensions and the superordinate construct should be specified”.

Defining constructs/concepts and other technical terms generally means borrowing definitions from the literature. Unfortunately, different authors often provide different definitions for the same construct. One should NEVER merely list these different definitions one after the other in a literature review. Rather “dissect” the definitions and then try to answer the following questions:
· What are the main communalities and differences between the existing definitions of a construct? Can existing definitions be grouped or categorised based on these differences?
· Are there distinguishable “schools of thought” on the topic? If so, what do these “schools of thought” have in common and how do they differ?
· Have there been changes over time in the way in which a particular construct is defined?
In the following example, the author analysed available definitions of the construct impulse buying. Her analysis lead to the identification of two time-based “schools of thought” on the topic, namely definitions prior to and after 1982. She also clearly identified how the construct impulse buying will be defined in her study.

Example 17:

What is impulse buying?
Definitions of impulse buying prior to 1982 focused on the product rather than the consumer as the motivator of impulse purchases. For instance, Stern (1962) provides the foundation for defining impulse buying behaviour, which classifies the act as planned, unplanned, or impulse. According to this scheme, planned buying behaviour involves a time-consuming information search followed by rational decision-making (Piron, 1991; Stern, 1962). Unplanned buying refers to all purchases made without such advance planning and includes impulse buying, which is distinguished by the relative speed with which buying “decisions'' occur.

Subsequent to 1982, when researchers began to re-focus attention on impulse buying behaviour, researchers began to investigate the behavioural dimensions of impulse buying. Most recently, researchers appear to agree that impulse buying involves a hedonic or affective component (Cobb

& Hoyer, 1986; Piron, 1991; Rook, 1987; Rook & Fisher, 1995; Weinberg & Gottwald, 1982). For instance, Rook (1987) reports accounts by consumers who felt the product “calling'' them, almost demanding they purchase it. This emphasis on the behavioural elements of impulse buying led to the following definition:
Impulse buying occurs when a consumer experiences a sudden, often powerful and persistent urge to buy something immediately. The impulse to buy is hedonically complex and may stimulate emotional conflict. Also, impulse buying is prone to occur with diminished regard for its consequences.
Source: Adapted from Hausman (2000:404-405).


It is not always possible to identify different historical approaches or “schools of thought” with regard to the definition of a construct/concept. If you have to list definitions, this should preferably be done chronologically in the form of a table as is shown in the next example.

How should I structure a literature review?


A good literature review will always have a logical structure. This means that the different sections and sub-sections of the literature review are logically linked to one another. In other words, the one section naturally flows into the next.

In this section, we will touch on four issues that are important in terms of structuring a literature review, namely:
· General guidelines on structuring a literature review,
· The use of diagrams,
· Defining core constructs, and
· Providing motivation for hypotheses.


General guidelines on structuring a literature review

A literature review is primarily structured through the use of headings, sub-headings and sub-subheadings. Consider the following principles when developing the headings of your literature review:
· It is best to use a “funnel approach” when structuring a literature review. Start the review by placing the specific topic being discussed into an appropriate broader context and then focus your discussion on more specific issues.
· Take time to carefully plan the headings and sub-headings that you will be using in order to ensure a logical flow of information. Mind-maps come in handing during this planning phase3.
[bookmark: _GoBack]
· Headings should be descriptive and informative, that is, they should tell the reader exactly what is to be covered in the section to follow (Perry et al., 2003:659). Avoid headings that consist of a single word.
· Make sure that the information you place under each heading are, in fact, related to and reflected in the heading.
· Also ensure that you comply with the technical requirements regarding headings outlined in the document templates on the NME 703 web site.


Using diagrams to structure your literature review
Let’s assume that your study involves testing the relationship (correlation) between a large number of constructs. To complicate matters even further, you are also interested in determining the influence of several mediating and moderating variables on the selected relationships. Your head spins because there are so many relationships, mediators and moderators to discuss. The solution to this confusing situation is actually quite simple: Use a diagram!
A diagram comes in handy whenever you have to discuss the relationship between a large number of constructs (see the example in Figure 2 below). It can be used to summarise the main constructs and hypothesised relationships in your study and to indicate the
mediators and moderators that you will be investigating. A well-designed diagram, such as Figure 2 below, also serves as a “road map” to orientate the reader to the contents of the literature review.

[bookmark: _bookmark23]Figure 2: Influencers of the relationship between perceived retail crowding and shopping satisfaction
Moderating variables
H5: Tolerance for crowding H6: Gender
H7: Age
Positive affect
(-)
H1
H2 (+)
Perceived retail crowding
H3 (-)
Shopping satisfaction
H4 (+)
H5(-)
Negative affect
Mediating variable


Source: Adapted from Machleit, Eroglu and Powell Mantel (2000:29-43).

You may even build your entire literature review around a diagram of hypothesised relationships. Perry et al. (2002:77), for example, used this approach. Their literature review starts off as follows:
“The foundation for this research was the extant [i.e. existing] literature on relationships in industrial networks, especially business-to-business networks. There are seven core relationship bonds in this literature … and a general model of their possible interrelationships is shown in Figure [X]. This model will be explained next, starting with the five social aspects of a relationship like trust and commitment, before moving on to the two technical bonds of competence and investment” [own emphasis].

Your discussion of a diagram should logically follow the components thereof from left to right or from top to bottom. Note how the authors labelled the arrows in Figure 2 with the relevant hypothesis number as well as with an indication (+/-) of the direction of the hypothesised relationship. This will help the reader to follow your arguments more carefully and also provides you with a safeguard to ensure that you have covered all the hypothesised relationships in the discussion (Feldman, 2004:3).

While a literature review is primarily structured through the use of appropriate headings, aided by diagrams, clear definitions of abstract constructs and technical terms also help to ensure a logical flow of ideas. This issue will now be addressed.


[bookmark: _bookmark24]Defining core constructs
People can only communicate effectively if they use a shared language. Jargon (i.e., the specialised vocabulary of an academic discipline), unfamiliar terms, the inconsistent use of terminology, and the assumption that “the reader should know what a word means” all

hamper effective academic communication. To prevent misunderstanding, you should always provide very clear conceptual definitions for the abstract constructs/concepts in a study (also see the discussion on p. 37).

Consider the following guidelines on defining constructs/concepts:
· You should provide formal conceptual definitions for all abstract constructs/concepts and discipline-specific technical terms used in your study. Abstract constructs and technical terms should be defined the first time they are introduced in your writing (Bem, 2003:20). It is not necessary to define a term that is generally used in everyday conversation (such as gender) and that has a single, well-accepted meaning.
Example 26:
“Self-service technologies (SSTs) are technological interfaces that enable customers to produce a service independent of direct employee involvement.” (Meuter, et al., 2000:50-51.)
“In this research, a product placement (PPL) is defined as the placement of a brand or a firm in a movie or in a television programme by different means and for promotional purposes.”
· A good definition should: “(a) specify the construct’s conceptual theme, (b) in unambiguous terms, (c) in a manner that is consistent with prior research, and that
(d) clearly distinguishes it from related constructs. A good definition should also specify the extent to which values of the construct are expected to differ across cases, conditions, and time. Also, when the construct is conceptualized as being multidimensional, the relations between the subdimensions and the superordinate construct should be specified” (MacKenzie, 2003:325).
· Where possible, use examples to illustrate the practical manifestations of an abstract construct.
Providing motivation for hypotheses

A hypothesis is a theory-based expectation about some characteristic of a target population (or of population sub-groups) that may or may not be true and that has been formulated for statistical testing. As the word “theory-based” indicates, a hypothesis must be grounded in existing theory, previous research findings or the results of exploratory research (also see Annexure F of the NME 703 study guide).

One, therefore, has to present adequate theory or previous research findings to motivate each hypothesis that you intend to test in a study. Such theory or research findings are provided inside the literature review section of an academic article and precede the wording of each alternative hypothesis that you intend to test in your study. It is extremely important that an alternative hypothesis should logically and directly follow from the motivation provided. In other words, the reader should be able to clearly see how the hypothesis follows from the preceding theory (Varadarajan, 1996:5).

Use the following basic approach to ensure this:
· First, discuss appropriate theory, previous research findings or the results of exploratory research that will serve as motivation for the hypothesis to follow. Make sure that there is a direct and logical link between the motivation provided and the wording of the hypothesis that you intend to test.
· Next, build a bridge to the hypothesis by using phrases such as:
· “Based on the aforementioned discussion, it is hypothesised that:”
· “This leads to the following hypothesis:”
· “It is, therefore, hypothesised that:”
· “It is, therefore, posited that:”
· “The following hypothesis is thus stated:”
· Finally, state the wording of the alternative hypothesis in the following format (Note font size and indentation):

H5: For discount-type stores perceived human crowding will not be correlated with shopping satisfaction, whereas perceived spatial crowding will be negatively correlated with shopping satisfaction. For other store types, there will be a negative correlation between both dimensions of perceived crowding and shopping satisfaction.
Tip: Do the following to type the subscripted number of a hypothesis (e.g., H2):
· Type the number in normal font.
· Highlight the number by holding in the left-hand mouse button and dragging the mouse over the number. Release the left-hand mouse button. The number should now be highlighted in black.
· Choose Format, Font from the top menu bar in MS Word. The Font dialogue box will appear.
· Tick the tick box to the left of the “Subscript” option in the “Effects” option group. Click the OK button.
· The highlighted letter will now be subscripted.


Hypotheses should be stated directly after the paragraph(s) that justify them, rather than in
a separate section at the end of the literature review (Feldman, 2004:3). Consider the
following examples:
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