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The study investigates the significance of cultural intelligence and communication hurdles for the "St Martin's Lane Hotel London."  The research places an emphasis, in particular, on Japanese tourists who exhibit problematic verbal and behavioural patterns. In addition to this, the report identifies the department of the hotel that is responsible for delivering service to the customer.
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Language barriers are taken into account within the hotel industry on a global scale. The importance of cultural sensitivity and intelligence will be emphasised throughout the report. This presentation will also cover Hofstede's cross-cultural theory as well as the dos and don'ts for hotel employees. The country of Japan will be selected because of its cultural and linguistic distinctions, which will be managed when the hotel's guests are being served. According to the findings of the study, prioritising Japanese visitor preferences is important.
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[bookmark: _Toc126997613]Importance of awareness and sensitivity to other cultures
The employees at hotels place a premium on cultural awareness and sensitivity. In a highly competitive sector, hotel management can increase customer satisfaction and the quality of services provided (Chin et al., 2021). According to Walker and Miller (2010), the reputation of a hotel can increase when its staff makes cultural intelligence a priority. As a result, it eradicates cultural distinctions while simultaneously satisfying the requirements of consumers. Additionally, it has the potential to strengthen international linkages as well as interpersonal ones. Culturally knowledgeable staff members are better able to serve guests and understand their preferences.
[bookmark: _Toc126997614]Implication for hotel guest 
The "St Martin's Lane Hotel London" can compete by enhancing its level of service to include communication in multiple languages. The hotel can improve its reputation by providing excellent service to its guests, maintaining a clean environment, and providing delicious food (Galanti, 2012). Customers from other countries often struggle due to language barriers.
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The importance of intercultural communication is emphasised in Hofstede's cultural dimensions theory from 1997 (Dixit, 2017). It investigates how people's cultural ideas influence their actions. Simply expressed, differences in business practises between nations can be attributed to cultural factors. The following five hypotheses are presented:
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Figure: Comparison between UK and Japan 
Source: (Hofstede Insights, 2022)
Power distance: The power of distance refers to the social and economic difference that is culturally acceptable. According to Hofstede, the immense power that distance possesses can influence the behaviour of individuals in a nuanced manner (Hofstede Insights, 2022). Customers can benefit from "St Martin's Lane Hotel London" because of its ability to reduce social disparity.
Uncertainty avoidance: According to Hofstede's view, this phenomenon is tied to the danger posed by being in an unknown environment. When travelling to the UK from Japan, tourists from Japan may experience anxiety due to the significant cultural and linguistic differences between the two countries (Phillimore et al., 2021).
Collectivism/Individualism: Despite its emphasis on the individual, collectivism places a greater priority on social interdependence and members of the family. The London hotel that was mentioned will provide good service to Japanese families. Individualism encourages individual autonomy.
Femininity /masculinity: Because of the contrasts between feminine and masculine traits, it is essential to effectively manage gender variances and preferences (Hofstede Insights, 2022). The gender-specific services provided at the hotel have the potential to increase productivity.
Long-term Orientation: Hofstede's final theory addresses future and previous cultural orientation (Suvilehto et al., 2019). The foster cracks the seal of difference. For example, Japanese tourists visiting the UK feel like flying down with priority and attention when they receive the greatest services. 
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Front Desk Department: A member of the front desk personnel, which in the hotel in question is represented by a receptionist, extends a warm welcome to the guest. They have a conversation with them and keep them informed about the property (O’fallon and Rutherford, 2019). Because of the significant cultural differences, it is quite difficult for Japanese tourists to communicate with those from other countries. As a direct consequence of this, the hotel is obligated to educate its staff members and provide them with language classes.
Housekeeping Department: In the hotel that was just mentioned, the housekeeping crew provides door-to-door service, which they perform very effectively (Jackson, 2018). Unfortunately for Japanese consumers, they are unable to discuss their issues immediately with the members of the housekeeping crew. After receiving training on them, the members of the housekeeping crew will be able to generally interpret cultural gestures.
Restaurants and Food Service Department: The restaurant segment serves authentic British cuisine, however, sushi and other fish-based meals loaded with fish are more popular among Japanese clients. They are unable to openly express their choices due to barriers that exist in the way of communication (Chakravarti, 2018). According to the situation, the hotel in question needs to hire a translator and provide them with instructions to provide adequate service to international guests.
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	Do’s
	Don’ts

	1. The friendly greetings extended by the personnel will put tourists in Japan at ease and allow them to enjoy their time there more fully (Chibili, 2017).
	1. Due to the extremely conventional manner in which the Japanese guest conducts, the staff cannot even disregard unusual occurrences.

	2. The Japanese market must be treated as the most important market, and it must constantly be open to the demands of the Japanese people.
	2. The lack of employees for an extended period could discourage tourists from Japan from coming (Dhoundiyal and Mathur, 2022).

	3. Taking into account their preferences, Japanese tourist will likely have a unique set of preferences (Melissen et al., 2018).
	3. Because Japanese guests place high importance on their privacy, the staff shouldn't go out of their way to be overly friendly with the guests.

	4. To boost tourism, it would be beneficial to cultivate friendly relationships with Japanese tourists who are staying at the hotel listed above.
	4. Management and those in positions of control can discourage employees from serving customers who are Japanese (Phillimore et al., 2021).
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Recommendation
Since the staff at the "St Martin's Lane Hotel London" is now studying the languages of several different countries, they will not be able to provide service to guests who are travelling from Japan or any other country. It is the responsibility of the management authority to take the initiative and organise classes in foreign languages to educate them. It is expected that the standing of the hotel in question will improve in the international market.
Conclusion
The study has suggested that cultural sensitivity and intelligence are important to have to attract guest services from various countries. Significant cultural differences have received a lot of attention and focus in Japan. The investigation looked into every facet of the hospitality industry, including the proper and improper conduct expected of hotel employees. 
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