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Introduction
The purpose of this assignment is to reflect on the research process in the first assignment and identify the possible gaps to enhance research skills. Reflection is vital process in ending a research, as it improves the ethical stance of the researcher, increase adaptability to surprises and offer multiple perspective that would benefit the researcher. When a research is being conducted the integrity and values of the researcher are significant as it reflects how ethical is their survey topic and their method of collecting data. The reflection of the research once it has been published increases the ethical stance of the reader as they are able to contemplate on feedback they have received from their stakeholder and if their topic is appropriate and does not displease any minority groups. (Mortari, 2015). Furthermore, reflection allows a researcher to be equipped with handling unforeseen circumstances. There are instances where the researcher encounters unexpected circumstances that might prevent them from finding a reasonable solution. This is due to inherent nature of human to predict and expect only a certain outcomes and only prepare for those. The circumstances that would surprise the researchers, are lack of literature review on the topic and insufficient survey respondent. Reflection of their research thus far, would aid the researcher in handling these surprises and procuring a solution to it. (Bailey, 2022). Moreover, a reflection can display multiple perspective to the researcher, as there could be a change in the perception before they had start the research and at the end. This could be a results of the findings and their extensive study while carrying out the research, which could increase their knowledge on the topic and restricts bias reasoning. (The Purpose of Reflection - College of Liberal Arts - Purdue University, n.d.). The reflection in this assignment would be done using Gibbs reflective cycle. 









Creation of Idea 
CSR has constantly played a significant part in shaping a company’s brand image, hence would this assumption be applied to the fashion and textile industry in Malaysia. However it is seen that there is a lack of understanding in defining corporate social responsibility which could be the cause of a lack of CSR in smaller companies. This topic was inspired by a few cases where the lack of CSR has caused an uproar by the public and tarnished the brand image of the company. 
McNeil Consumer Healthcare is a subsidiary of Johnson& Johnson who was found to have potassium cyanide laced in each of their Tylenol capsule. This has claimed the lives of many innocent victims and was banned in Chicago in 1982. Pharmacies has also reported holding the cyanide covered medication which had caused the company to recall all of the products and replaced the ones that had been bought by consumers This can be seen as the lack of social and legal responsibility in CSR’s definition by Carroll. (Clark, 2021). 
DiGiorno pizza has also faced an issue that nearly caused the brand image to collapse in 2014. This was due to their campaign using a hashtag that was already used by a domestic violence awareness campaign. As they had both used the same hashtag, stories of survivors of those misfortunate environments were getting lost in the pizza videos. This had caused public to purposely ignore the brand which caused a plummeting safe. (Litsa, 2019).
Big in 2014 faced backlash from the public after releasing their pen for women, this was paired with a the provocative slogan of “look like a girl” and Think like a Men. This had diaplayed that the misogynistic agenda or perception of the organisation which caused many women to file a case on this brand. (Nmadu, 2022).
The most popular case where the brand image of company was ruined by their lack of social responsibility can be seen from Watson’s Hari Raya Ads. Although this advertisement has been taken down and an official apology has been sent, the damage caused had been too great. In the advertisement, a dark skinned girl enters the store, after in the store, the employees put her in a washing machine with all their products, and the customer leaves the store as a white skinned person. This advertisement gave a connotation that darker skins are not favoured and is racist in nature. (Palatino, 2017).




What have I learned
The idea was to find the relationship between CSR and brand image in the clothing industry. The data that would be collected for this, is through primary and secondary research, for secondary data would be able to acquire the information that is already available and the results from various other academicians. This would allow the researcher to know if their research is feasible and their contribution to the already existing literature. After this information had been obtained, the researcher can then curate a questionnaires that would make a contribution to the academic world and their stakeholder. These surveys would then be distributed to the target participants that they would like to study. The sampling method used in the previous research paper is snowball sampling, where, the researcher only approaches a select group of people to complete their survey who would then share the surveys with their peers and family. However, this form of sampling could only be used when the research already has an existing relationship to the first target participants. 
In this research a deductive approach was used as it aims to test if CSR does have an impact on the brand image of the textile and fashion brand in Malaysia. This is because a deductive approach is more suitable for the research for this module as it tests a hypothesis and theory that is already present academically. This paper has also utilised a quantitative approach as this method has been adopted by many researcher in finding the effect of corporate social responsibility on brand image. Quantitative approach allows mass data to be collected in an easier manner for it is through surveys. 
The survey questions were derived from Ovidiu-Ioan Moisescu (2017) model of CSR components that influences brand image. The survey questionnaire uses the Linkert scale with scores from 1 to 5, with 1 = strongly disagree and 5 = strongly agree. A sample size of 32 respondent were collected. Hence it can be implied that the surveys were good and answers from the target respondents were able to be extracted. As my paper had significant influence from Ovidiu-Ioan Moisescu (2017) and Carroll’s model, the questionnaires made, had little change to the original research it was based on. The only drawback observed in my surveys is the overuse of the word “only” which has caused confusion in the moindws of te participants. 
The presentation could only take place once Tasks 1 and 2 have been finished. This is so that the information required to create the slides and present the elevator pitch may be gleaned from the earlier assignments. The presentation needs to be created before the elevator pitch could be created. The information was taken from task 1 and summarized for the Microsoft Power Point presentation for this pitch. The outcomes and data analysis from task 2 were crucial in helping to formulate the research's conclusion. After the slides were finished, Microsoft Teams was used to record the meeting and present several times. The most noteworthy presentation was then chosen from among the numerous tries in the recording, and the film was edited before being given to Madam Myfanwy Davies for assessment. 
Despite the presentation seemed to be reasonable, I ran across a few problems while making the film. First off, since the slides are very dependant on the preceding task, I could only complete the slides once I obtained the appropriate number of respondents. I was unable to send the video for assessment sooner than the deadline as a result. Additionally, there were challenges with video editing because the footage had to be edited from the various tries at the presentation. Therefore, it was necessary to carefully extract from the original recording the time stamps for the beginning and finish of my preferred presentation.
However, as noted by Madam Myfanwy Davies, this presentation may have been better if I had kept my voice steady and my speech rhythm consistent. I had been worried after making several attempts, hence, my speech started off quickly before slowing to a normal rate. Additionally, I might have improved by adding a hook to the beginning of my presentation to grab the audience's interest and by including references at the end of the slides.
Once the presentation had been submitted and Task 3 has been completed, I was able to work on the poster. Initially I had plan to formulate the poster in Microsoft words, however, I was not able to locate the poster template that was suitable for an academic poster. Thus, as a result I had implored Canva which I am most comfortable creating in due to my experience in making slides, resumes and posters in the past. After I had chosen my desired template, I then had to decide on which information would I want to be displayed on the poster. Choosing the right information and summarising it to give space for others was truly a challenge. Nevertheless, I was able to place just the right amount information that I perceive would entice the reader and stakeholder to read my research. Constructing the poster has also enlightened me on the importance it holds as it acts as a summary of the entire research. In my future attempts I would make various academic posters and get the opinion of my peers, lecturers and family members on which stood out the most, visually and factually, and send the poster that best reflect my research. 







Conclusion 
A conclusion that may be drawn from this survey is that brand image does have a significant impact on how consumers perceive the brand. Customers are also aware of the ethical, legal, economic, and philanthropic responsibilities of the textile and fashion brands they want to buy from, and they only do so when those responsibilities are met. As a result, CSR has an impact on the Malaysian textile industry's brand image. I had also gained great insight on how a research has to be done and the ways a sample size could be gained. Additionally, this assignment have given the opportunity to refine my poster editing skills which can be used for future journals.
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