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Introduction:

In order to create a successful career, personal branding is not just a logo or a name, although many are tempted to believe it. Personal branding is first defined by Tom Peters in the article entitled "The Brand Called You" in which the author suggests that; “Personal branding is how we differentiate ourselves from others and create a loyal community through which we can share our vision of a product or service we offer”.(Peters, 1997). Personal branding reflects the personality, passions, values, and aspirations of each of us. The below report aims to assess the key learning points gained through the Changemakers' Building your Personal Brand for Sustainable Employment. The report evaluates different aspects from the module's units, such as Brand you, It’s a small world, Opportunity knocks and The pursuit of happiness.
What drives you?
[bookmark: _Hlk89733789]The first step in creating a successful personal brand is to know what drives you. Maslow also generated new ideas, forging what he called “positive” or “humanistic psychology”. He argued that humans are psychologically motivated by a series of hierarchical needs, starting with the most essential first. Ambition is the desire to accomplish something proposed for yourself or someone else. Ambitions as a definition are everyone's ability to motivate themselves, either internally or externally, toward a goal. Marcio Barrios says “ambition he is the perfect ally of the winner”. Being ambitious is essential for our personal development and for achieving proposed goals. We all become happy with the thought of success, and that often makes us forget about the difficulties that stand in our way. We set goals and want to reach them right away, but we are human, and we hit a lot of things until we succeed. Position in a successful company or organization, salary increase, influence in the company, social position or interesting projects could be motivating factors for a certain period. But as we gain experience and develop professionally, our interests and ambitions can change. In the past, people used to have the same career all their lives but now is not a lifestyle. To have a successful career, we need to work hard and get involved in activities that seem boring or meaningless but can be important in achieving our long-term goals. On the other hand, Australian psychologist Carl Beuke suggests that people have only two behavioural traits in the workplace: avoiding failure or marking success. Based on Beuke's statement, human resources professionals claim that the most common argument for a successful job is the salary. But most of the time, the salary increase comes with an extra promotion or a set of new tasks. A person who is afraid of failure will have a reserved attitude and will be satisfied even with a lower salary if he is allowed to stay in the comfort zone, where there is no risk of doing something wrong. Instead, a confident person who wants to achieve as much professionally or personally will fight to promote, grow in his career, and excel in his chosen field. 
Social Media
The world is in constant motion faster than ever before. Technology has become a part of every aspect of our lives and keeps us in touch with others and with events that take place near us or thousands of miles away, and the profession or our studies take up most of the day. Every person needs to bring something new into their life. Novelty involves fun and enthusiasm but also risk and uncertainty. With the advancement of technology, the concept of Personal Brand is more and more common on certain social media platforms such as Facebook, Twitter, Instagram, LinkedIn, Pinterest, or various Blogs (Brems et al., 2017; Chen et al., 2016). Through social media platforms, more and more people manage to create their brand, build a reputation and also to promote or improve certain services. More and more people have a presence in online social media nowadays which creates a lot of opportunities for personal development. But still, personal branding should not be a tactic to impress but a way to express yourself (Coyte G., 2014). In general, an online personal brand can be made in a few simple steps and that is why more and more teachers and students can be found on social platforms or on various sites created to provide professional assistance information or just to present some ideas. And yet a well-known brand is the way we can stand out and communicate why a customer or a potential employer should prefer us. In this way, we create important professional opportunities. Khendher (2014) concludes that a strong personal brand has a precise target, addresses a certain segment of the population, and recognizes the professional and personal goals of the one who created it.
Identify opportunities 
According to Maslow's theory, success is one of the highest needs of all of us. Need for recognition, and self-esteem are factors that give a sense of self-confidence. When we talk about building a career, we are already in front of a goal. It remains for us to identify and analyse all the opportunities we have and to choose what represents us. Improving the quality of life depends on the activities we carry out every day, on the goals we do not set, and especially on how we do not engage in the pursuit of our ideals. To be successful in your career, to make the right and effective choices in the job market, to get a preferred job, or to practice the desired profession, you need certain qualities. Know yourself, be motivated, know how to express yourself correctly, communicate assertively, respect commitments, be prepared for change, be serious, have courage, have a clear goal, have action strategies, know when to give up, be persuasive these are just some of the personal skills that will be helpful to identify a unique opportunity. In the situation where we pay more attention to the career and what we do we do with pleasure or passion, the professional objectives agree with the personal ones, and the effects lead to high performance, high motivation, a high level of confidence.
Career Planning
To achieve all these goals, we need a strategy. Career planning is not a singular action it is a continuous process of adjusting career goals to personal goals. To have a successful career, it is essential to ask ourselves what we want to do and what a successful person means to us. For example, for some, earning more money means being successful, while others want to feel fulfilled professionally and want a job where they can go with enthusiasm. One first step is to know yourself because only in this way will you be able to evolve. A personal SMART plan is necessary to prioritise objectives that we want to achieve and to do everything possible to tick them one by one. Indecision and disorientation will not help us to make the right choices. It is also important to identify the values ​​you are pursuing and to ask yourself questions that will help you evolve professionally. To develop our qualities we must do a strength and weaknesses list. No matter what we want to do in life, it is essential to develop our qualities, to focus on the things we know, and to be constantly informed. Do not hesitate to ask questions, to interact with people from whom you have something to learn, or to take specialized courses. Communication is also important, as is the way you handle different situations.

Conclusion:
To create a successful brand, it is important to know the motivation behind the brand, its mission, and purpose, but also what benefits we can bring to people through the products and services offered. Success depends on self-confidence. There is a middle line, from where you can go up or down, and when you fall, you have to be careful not to propel yourself and below. You may lose your way to success, but if you keep fighting and trying, you have a better chance of building a successful personal brand. On the other hand, some people seem to give up their desires and aspirations easily, even the smallest problem they encounter. This is due in most cases to either low self-confidence or repeated behaviours throughout his evolution in which the idea of giving up was promoted and a person with low ambition or no ambition will not show stability and success in anything he can aim for.
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1st
PRIORITY



	Public speaking.
	I do my best to avoid public speaking, so speeches are a rarity for me.
	I must be able to overcome my fear of giving speeches
	The current profession and the fact that I am a student at UWTSD gives me the opportunity to speak more in public and present my ideas.
	The fact that I manage to overcome my emotions gives me confidence that until I finish my studies, I will be able to speak in front of any audience to support my ideas.

	
End of my studies for a full confidence
First term for a improvement  
	I became interested in a public speaking course and thought the advice of friends who could help me develop my ability to communicate with the audience without emotion.

	


2nd PRIORITY 

	Time management
	Sometimes I have a bad estimate of the time it takes to do something and, surprisingly, it takes longer.
	I need to plan my time more efficiently, leaving me enough time to do what I set out to do in the short term.
	The fact that I'm constantly busy made me write a to-do list as the first step forward for a better time management. The next step is to prioritize my To-Do list. Prioritizing guides, me through the day's activities in order of importance, making sure that the tasks that matter most are accomplished first.
	I have to self-discipline even if it's harder to do. I mean, when I set out to do something, even to do it, I mean to be more self-motivated to finish my tasks
	A.S.A. P
	To-Do list helps me to solve my tasks quicker and in this way I have more time for myself and my family

	


3rd 
PRIORITY 

	Crisis management
	Usually, I am self-confident but sometimes when I lose control of a situation or a fact I start to panic and become nervous which makes me to do not fulfil my tasks.
	The best possible management of crisis situations without becoming nervous or agitated
	To make it easier to manage crisis situations, I was advised to read Anthony Robbins' books and listen to as many motivational speeches as possible to succeed.
	Following the recommendations, I noticed that although some situations are tense, I no longer become nervous or agitated, which helps me better and better to keep the situations created under control.
	Continuous improvement till March 2022
	Anthony Robbins books and motivational speeches helps me to grow my self-confidence step by step
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