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Summery

This report will reflect understanding of the hotel standers. The purpose of Brand Consistency standards. This report will also discuss the reason each hotel has different standards. 
In the main body, it will be discussed how hotels manage their reputation effectively and the importance of effective guest reviews management. In the hotel industry technology has reached another level where everyone depends on online reviews. Therefore, customer reviews are important for both negative and positive. In the main body it will be discussed more about the impact of negative and positive reviews. 
Customer loyalty is another important part of hospitality. How hotels can build and retain customer loyalty will be discussed in this report, also what is the purpose of customer loyalty and why it is important to be successful in hospitality.
 At the end of this report there will be recommendations for hotels regarding market trends and what trends should be followed in future to be on the market with other competitors.
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1.Introduction: 
This report will highlight the discussion of hotel standers. Hotel standard set up by the Franchisor of the hotel.’’ Hotel standers process the precondition under the Franchise arrangement’’, state on (Law Insider,2023).

This report will also explain the regulation management in the hospitality sector. Hospitality regulations can be defined as legal and social practice regarding the needs of individuals. ‘’Hospitality rules and regulations are designed to protect guests, customers, and employees’’, state on (Wilson). Miller,2023).

This report will also highlight the customer, Loyalty. Customer loyalty can explain an on-going relationship between guest and employee. ‘’To increase the sale or business customer loyalty measure by their satisfaction, positive experiences, and value of the good and customer services’’, information based on, (Sendpulse,2023).
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2. Purpose of brand consistency standards:
 Brand consistency is about being identifiable, building trust ensuring that the quality of the service and good remains the same across all the business channels. ‘Brand consistency always advertises with the core brand values in the same way, keeping the brand logo similar also highlighted the same colors for visual brand elements’ information based on, (Merlinone,2023). 
2.1 Customer experience: Positive customer experience buildup trust and confidence. Customer will feel confidence to come back. They will recommend it to friends and family.
2.2 Values: Increase the value of the brand. It is a positive advertisement, Aswell. To increase the value of the brand it is important to give customers opportunities to send reviews, encourage them to leave feedback.
2.3 Brand Identity Elements: Visual brand components help to stand out from competitors, recognizable. It is also important to use a signature sign all the time for consumers to recognize the brand easily. Every hotel uses their signature identity on online websites, on the hotel area, menus etc.
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3.All hotels have different standers: 
All the hotel brands have different standers. Hotels' facilities can be justified by the star rating of each brand. Hotel standers also depend on the location, facilities, service quality. ’’Hotel rating used to justify hotels according to their quality’’ state on (Article ,2023). Hotel standers also classified depends on the hotel size, target consumer, ownership etc. Hotel classifies with star, Diamond and crown system also depending on the location. The hotel targets business, airport, suits, residential, casino, convention etc. All the hotels have different standards depending on those varieties of reasons.
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4. Hotels manage their reputation effectively:
‘’In the hotel industry, hotel corporations try to make sale and facilities that distinguish for them from those of their competitors in terms of experiential attributes ‘’ state on,(Roozen.Raedts,2018). Hotels manage their reputation by been active on social media. Hoteliers make plans to engage their guests face to face by providing good service and training their employees in how to deal with guests in real time. Hotel Website is a big part of hospitality business. By making sure all the information is there for their guests to get an innovative idea about the hotel. Consumer also look for the reviews so by making sure all the guests can check the review to feel confident of the services. Hoteliers also focus on digital marketing as everything is online. Technology advantages make a massive impact on business. Also, negative reviews occur in every industry, by avoiding negative reviews they carry on to excellent work.’ customer satisfaction affects the future sale of the business as generation more believes on social media reviews’ according to(Xu,2021).
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5. The importance of effective guest reviews management:
In the hospitality business positive guest reviews are important. Positive feedback brings the customer back and it is a good reputation for the hotel. They will increase sales and booking. Consumers feel more confident in their decision and recommend it to others. It is a fantastic opportunity for the hotels to improve their business and stay connected with guests and start focusing to secure more positive feedback. ‘The purpose of customer reviews to improve satisfaction, conversions, and increase sales’ state on,(Bruce,2022 ‘a).
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6.The impacted of the negative reviews:
‘’Each negative review can affect the business to lose of consumer’’ state on, (Bruce,2022 .b). Negative reviews can be a threat to the business. There are so many false reviews online which can be put damaging impact on the hotel's sales and reputation. Every negative review that appears online is leaving a threat to lose customers. Customers hesitate to book when they see negative reviews. Since all businesses depend on online sale online reviews have transformed the way business is conducted. Hotel services, facilities, sales, and product information are all online. There for customer reviews are all open for any new travelers. ’Today’s world of social media online reviews has become one of the dominant factors affecting the selling process’ according to, (Le. Ha,2021).
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7. Hotel build and retain customer loyalty:
The hospitality industry has a big challenge to win customers positively and keep them coming back repeatedly. It is highlighted on, (Revenuehub,2023.a)’’It is becoming increasingly difficult to build brand loyalty as this business rapidly unfolds’’. Customer satisfaction is important. Customers should feel positive, supportive, and safe. Employees who work directly with customers should be trained and be confident to give the best service to the customers. Customers should be looked after from the minute they enter the building. Customer satisfaction and positive experience will bring them back and increase business sales.
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8. The purpose of Buildup loyalty:
Ensure a Quality Experience: Customer attitudes shift so it is important to recognize. Which sale was best value or lowest price, who was the consumer, what is the outcome, what was good or bad about it all this should be identified. ’’It is important to satisfy the guest when they are in the property’ state on,(shoemaker.Lewis,1999).

8.1 Personalization: State on,(Revenuehub,2023.b)’’76%Business travelers now plan their travel online believes and 83% of leisure travelers’.
8.2 Transform the Experience: Transforming an online experience to send the information more personally to the guest and increasing of purchasing. For example, offer the customer availability dates rather than saying all booked and house full no availability.
8.3 Ratings &Reviews: To build up loyal customer online review is the clear quickest way for sure. Rating and reviews are important parts for a business.
8.4 Leverage social media: Billions of users look on social media such as Facebook, Twitter, Instragram and more every day. It is important to reach customers in a way that connects them in a way on a personal level. Target the customer and set goals for marketing or facilities.
8.5 The mobile world: Development of mobile performance has created a new level of digital world. Smartphones and tablets nowadays make consumers busy and on the go for online booking, plain, check in etc.
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9. Conclusion: In conclusion, it can be discussed that all the hotel standards are different for several reasons. Hotel brand reputation management can improve the hotel standers by their services. Hotel standers depends on the hotel service, quality etc. which can be built trust for customers positive loyalty. In hospitality customer is the main priority to improve the business and reputation which makes hotel standers. Social media is the biggest platform to make hotel standard by winning customer loyalty.’ 96% Media related listening were functions included in corporate communication ‘ State on (Hutton et al.,2001). When guests are happy, they will leave complimentary reviews. Social media is one of the biggest platforms to grow business effectively. Satisfied customers can be the biggest winning point to grow in hospitality. 
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10. Hotels Merkets Trends Recommendations:
The hotel industry's circumstance over the pandemic years triggered massive changes in the hospitality industry. There are so many businesses that have been closed permanently, others adopted swiftly and hung on in there. To overcome the pandemic lose hotel market trends should improve, also to secure business should be awareness of competitors and facilities. According to, (EHL Insights,2023)’’ increased consumer awareness of all things sustainable, purposeful, and healthy and wealthy has set new benchmark for hospitality enterprises’’.

* Technology improvement such as chatbot to assist 24/7, mobile app for easy access about all the facilities customers should know before booking.
* Digitized room access check in check out access by phone app. voice activated virtual assistants for any emergency as well as anything and everything.
* Target customers to advertise on social media with all the facilities that hotel provides and the benefits of being guests of the hotel. Any exclusive offer, discount, summer holidays offer, Family package should be advertised on social media at least six months in advance.
* Watch out for competitors and the interests of the customer. regularly checking the negative and positive reviews to improve the business, also handling the negative feedback and find out the reason, talk to the guest to solve the problems to improve and the reputation and business growth.
* Promote Real life influencers to share their experience on social media.’’This is one of the hotel industry trends that should not be missed’’state on, (eZee editorial team,2023).
*’’ Hotel cost will increase in 2023 but at a rate lower than 2022’’, according to (Egencia,2022). So, the hotel industry should make plans on how to keep the standard of the hotel in future and should also organize how to keep the customer loyalty when the price increases.
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