Some strategies to extend the product lifecycle

Organisations for the most part (depending upon the product), wish to extend the lifespan of their product.  Therefore, strategies are put in place to extend the product lifecycle.
These strategies can include:
· Promote more frequent use of the product 
· [bookmark: _GoBack]Find new markets for the product (i.e. exporting)
· Find new uses for the product (i.e. baking soda can be used for multiple things)
· Price the brand below the market 
· Develop new distribution channels (i.e. instead of using high street shops, use the internet for selling)
· Add new ingredients (i.e. bleach in washing powder, cherry flavoured coke)
· Make dramatic new guarantee (i.e. trade in your old car for a huge discount, discounts in general)
Any or all of these strategies could be utilised by an organisation in order to prolong the lifecycle of their product.

