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1. Introduction  
Today, everyone has the power to influence opinions and purchases, and geographical distances have become irrelevant. The world has now entered the era of E-commerce, a world moulded by social media. Social media promotes discussions that are open online. Nowadays, it is important to leverage social media networks for global advertising, marketing, and connection, rather than static websites. Social media platforms as Instagram, Facebook, Twitter revolutionised the news industry by decentralising it and providing more detail.
According to Lipsman (2012) Facebook is the most popular social networking site, with over 160 million U.S. visitors each month. It accounts for 90% of total time spent on social networking sites. Content on social media can take numerous forms, including content posted directly from the company, re-shared by connections, and social-marketing tools like Facebook's "Sponsored Stories" advertising unit. Social networks on the web are like contained versions of the sprawling blog network. (Mayfield, 2008). People who join a social network normally create a profile and then construct a network by connecting with friends and contacts in the network, or by inviting real-world connections and friends to join the social network.
As for customers, their time spent online continues to increase sharply, growing more than 20% yearly with social networks capturing the highest share of this online time among all categories of sites – 20% of all time spent on personal computers and 30% of all time spent on mobile phones (Nielsen, 2012).
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2. The Effects of Brand Extensions on Market Share and Advertising
A company's historical presence in the market is one of its most valuable resources. Consumers' perceptions and beliefs about a company's brands play a significant role in the value of this resource. More companies are utilizing their brand names to launch new products to increase the chances of success. The text should be rephrased in the same language and with the same word count. 
The increasing popularity of this approach has fuelled a rise in studies on brand extensions. Currently, research has mainly concentrated on investigating the ways in which consumers create opinions about brand extensions by using their familiarity with other products linked to the brand (Aaker and Keller 1990; Boush and Loken 1991). 
Farquhar, Herr, and Fazio conducted a study in 1989; MacInnis and Nakamoto also conducted research in 1990; 
In 1987, the Minnesota Consumer Behaviour Seminar took place. 
Park, Milberg, and Lawson from 1991. A neglected area in research is the financial impact of utilizing brand extensions.
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3. What advantages does utilizing social media offer for expanding your business?
The primary advantage of using social media for growth is the ability to recognize and understand your target audience's needs, thoughts, opinions, desires, and experiences. Online users are frequently more open to brands and products and ready to talk about their encounters.
For better understanding of your clientele and potential leads, analyze rival social media accounts and engage in conversations within related online groups. One way is to search for Facebook gardening groups to generate content for your gardening website by observing the topics being discussed. Use the common pain points and questions about growing climate-specific flowers among members to develop customer personas and a content marketing strategy.
Conduct research and gather survey data to find out where your target audience spends time on the internet. Influencer marketing can be leveraged to reach your target audience who may be active on YouTube. If many potential clients are fans of Twitter, establish a strong presence on the platform and engage with customers by responding to them.
Having a deeper understanding of your target audience allows for greater customization of the marketing approach. 
Social proof is when individuals are more inclined to purchase a product after witnessing others utilizing and appreciating it. Numerous companies include testimonial sections and favourable customer feedback on their websites to establish social proof. While this strategy is great for attracting interested customers to your website, you can also establish social credibility on the internet via your social media accounts.
If a customer leaves a positive review about your business and mentions you, be sure to post it on your profile and express gratitude for their feedback. When individuals come across your profile, they will observe reviews about your business from others.
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4. How social media can improve your sales process?
To create a successful social selling framework, you must focus on five areas. Use the following tips to adjust your sales process to build deeper buyer relationships and better understand their purchasing behaviour. (Thompson, 2024)
People: Utilizing social selling can assist sales teams in locating the appropriate decision-makers and enhancing their connections. A good illustration is how LinkedIn lets you search for individuals based on their job title, seniority level, and job function. Make sure to expand your network as much as you can to improve your likelihood of receiving referrals and building real connections.
Channel: Using the appropriate communication channel is essential when reaching out to individuals. Numerous social media platforms and channels are available, yet not all will be suitable for your social selling endeavours. For instance, reaching out to people on Instagram through direct messages could be useful if you're trying to attract customers for your fitness coaching venture. Nevertheless, if you are attempting to market B2B software services, it is more beneficial to engage in networking on LinkedIn to establish connections with the appropriate professionals.
Message: To establish connections with potential clients, your social selling messages need to be both engaging and pertinent. Before you share any, make sure to reflect and consider the content first.
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5. Conclusion 
Social and digital media are effective resources that businesses can utilize to broaden their audience and engage with a larger customer demographic. Through the utilization of targeted advertising, interactive content, influencer collaborations, promotions, customer feedback, paid marketing efforts, community involvement, mutual promotion, and data-driven analysis, businesses can significantly enhance their exposure and draw in new clientele. These platforms provide unique chances to target particular demographics, encourage interaction, establish trust, and increase sales. By integrating these tactics into their marketing strategies, companies can take advantage of the huge opportunities presented by social and digital media to reach their growth goals and remain competitive in the current digital environment.
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