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Today I'm going to introduce you to an original event that I've created especially for the Visit Wales - Year of Croeso 2025 initiative.
The event is called "Croeso Wales: Summit of Welcome & Wild Beauty" and is conceived as an international conference combined with an experiential exhibition, held right in the heart of the Welsh countryside.
My role was to devise a realistic and strategic plan to promote the hospitality, culture and authentic beauty of Wales to a global audience.
In the next few minutes, I'll show you why this event is feasible, worthwhile and perfectly suited to the theme of the year: Croeso - Welcome.
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'Croeso Wales' is my creative response to Visit Wales' 2025 challenge, a year dedicated to welcome, hospitality and authentic connection with the people and places of Wales (VisitWales, 2025).
The event is designed as a professional conference for tourism, hospitality, culture and sustainability professionals, combined with an experiential exhibition that allows participants to experience Welsh values first-hand: through local food, traditional music, nature tours and craft workshops.
The main aim is to promote the concept of "Sense of Place", i.e. the deep connection between people, place and cultural identity (Foote and Azaryahu, 2009).
The location, Snowdonia (Eryri), is a place of symbolic significance and natural beauty, which supports exactly the message we want to convey (VisitWales, 2019).
The event creates a setting where culture and hospitality are not just presented, but felt and experienced. It's a project that combines education, inspiration and emotion.
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"Croeso Wales" is a clear example of a MICE event because it brings together several essential elements: a professional conference, with themed panels and presentations, and leisure activities that connect participants with the local culture (Hahn, 2018).
What makes it special is this combination of business and personal experience. Participants don't just attend hospitality talks, they experience it through local food, traditional music and guided nature tours.
In this way the event becomes a strategic tool for promoting Wales to international audiences, supporting cultural and sustainable tourism. Furthermore, it gives visibility to local suppliers in the hospitality industry: hotels, restaurants, guides, artisan producers (Güneş, 2022).
Being held before the peak of the tourist season, Croeso Wales can help extend the season and attract a valuable segment of visitors, such as professionals, influencers, investors and group tour organisers.
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The target audience for "Croeso Wales" is made up of professionals in fields directly related to hospitality and tourism, as well as related segments.
In particular, we address the following categories:
· International travel agents and tour operators
· Investors interested in sustainable destinations
· Event organisation specialists
· Travel & lifestyle influencers
· Travel and culture media representatives
These are the people who are not just looking for information, but for authentic experiences (Baltezarević, Baltezarević and Baltezarević, 2022)
In recent years, we've seen a clear trend: tourists are choosing personalised, close-to-nature experiences with a positive impact on local communities (Liu et al., 2024). In this context, events that emphasise a sense of place are increasingly sought after (Pryzant, 2023).
"Croeso Wales" responds to this demand with a carefully planned combination of networking, professional content and discovery of Welsh traditions and landscapes.
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While the MICE market in the UK is well developed, most events are concentrated in large cities such as London, Birmingham or Manchester. They offer large-scale conferences and exhibitions, but often in an impersonal, urban setting with no direct links to the cultural or natural values of the region in which they take place.
'Croeso Wales' comes with a completely different approach, positioning itself as an event that offers more than professional content. It offers authentic connection to place, people and identity in Wales.
We have not to this date identified any other MICE event taking place in Snowdonia that combines:
· Themed conferences on hospitality and sustainability,
· Outdoor activities (hiking, cultural tours),
· Local culinary and artistic experiences.
This formula creates a unique offer on the market, which responds exactly to current trends: authenticity, experiential tourism, sustainability and involvement of local communities.
In addition, the event will take place before peak season, reducing tourist pressure and capitalising on a less exploited period (Fox, D. et al.,2014).
.
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For an event with an international audience, the marketing strategy needs to be well targeted and convey a clear message: Croeso is about more than "Welcome", it's about experience, connection and authenticity (Setiawan, Wibisono and Purwanegara, 2022).
The campaign will run in two phases: teasing and intensive promotion, with a focus on digital media and strategic collaborations (Rahman, 2024).
Main channels:
· International social media: Instagram, LinkedIn and YouTube - with a focus on short videos and visual storytelling.
· Official event website - with program details, speakers, registration.
· Partnerships with VisitWales and Wales Tourism Alliance, which will help to expand the network and attract relevant participants (Harb et al., 2019).
· Collaborations with influencers and content creators specialiSing in tourism, sustainability and MICE.
 Additional collaborations:
· Airlines offering routes to Cardiff or Manchester - possible promotional packages;
· Travel and events agents who can offer tickets + accommodation in package.
Visual branding (Barker, 2020):
· Logo inspired by Welsh symbols (dragon, mountains, local flowers);
· Natural colors (green, blue, warm brown) reflecting the connection with nature and tradition.
This approach gives the event visibility, credibility and international appeal.
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We chose Snowdonia (Eryri) because it is one of the most iconic areas of Wales (VisitWales, 2024). The main location is Plas y Brenin - National Outdoor Centre in Capel Curig. It is a popular venue for outdoor events and training, with modern facilities and qualified staff (Pyb.Co.UK, 2025).
Access is easy from major cities - from Cardiff, Manchester or Liverpool. In addition, the area benefits from a local network of traditional inns, hotels and lodges that can accommodate participants.
For the operational side, we will combine:
· Indoor center space for formal sessions (conferences, panels);
· A landscaped outdoor area (marquee / elegant tents) for exhibitions and cultural experiences;
· Local caterers with traditional Welsh menu;
· Audio-video equipment, modular stands, seating and networking areas.
All of these elements contribute to the operational feasibility of the event, in full harmony with the Sense of Place and desired sustainability.
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For the event to run smoothly, a well-defined logistical plan and a professional team are needed (And, 2024).
In terms of personnel, the following will be involved:
· Event coordinators - who will oversee the main areas (conference, exhibition, catering);
· Technicians - to set up and operate audio, video and lighting equipment;
· Local volunteers - invaluable for orientation of participants, distribution of promotional materials and assistance in the activity areas.
In terms of logistical resources, we will have:
· A professional sound and lighting system adapted to the outdoor space;
· Covered exhibition areas, stands for tasting local products;
· Temporary parking, signposted and organised with the help of local authorities;
· Permanent security and cleaning team for a safe and clean environment.
Working with local suppliers supports the local economy and reinforces the idea of community and authenticity (Fox, D. et al., 2014) 
.
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The event program is structured over three days, each with a balance between professional content and experiential activities. The aim is to create a warm, authentic and memorable atmosphere for all participants.
Day 1:
· Participants will be welcomed in a friendly setting with a symbolic opening moment. This is followed by an informal networking session where guests can get to know each other in a relaxed environment. The second part of the day will feature thematic panels by experts in tourism, hospitality and sustainability.
Day 2:
· This will be dedicated to the experience itself. We will organise an exhibition of local products (gastronomy, handicrafts) followed by live cooking demonstrations. In the afternoon there will be outdoor activities: moderate hiking, kayaking or guided visits to traditional villages. Participants will discover traditions and nature in a direct way.
Day 3:
· The last day includes interactive workshops, where participants can work in groups on topics related to sustainable tourism and hospitality. The event concludes with a 
· festive feedback and concluding session, where each participant will receive a symbolic diploma of participation.




Slide 10




For this event, we have estimated a realistic budget, adapted to the average size of participation (around 150 people).
The objective is that the event should not generate losses and should support local partnerships and fairly distributed costs.
Expenses:
· Rental of space and set-up of the conference and exhibition area - including technical equipment (sound, lights, projection).
· Staff costs (organisers, technicians, volunteers), plus training for local volunteers.
· Catering is provided by local suppliers and includes traditional products, snacks and vegetarian options.
· Budget dedicated to promotion through social media, website and printed materials.
Income:
· Entry fee is approximately £150 per person, which covers full event access, meals and materials.
· Sponsorship can come from tourism, education and airline partners.
· We will also apply for cultural or tourism funding from institutions such as VisitWales.
The difference between income and expenditure provides a financial safety margin, as well as the possibility of reinvestment in future editions or donations to local initiatives (Rudi, 2021).
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Sustainability was a key element in the design of this event. We don't want to organise a classic MICE event, but an event with a long term impact on Snowdonia and local communities.
Above all, Croeso Wales is designed with sustainable tourism in mind. We are choosing to use local suppliers for catering, logistics and activities, reducing transportation and supporting the local economy. Accommodation for participants will be provided in local hostels, hotels and lodges, which will directly benefit the community financially (World Travel and Tourism Council, 2025).
Another objective is to preserve cultural identity. The event does not promote superficial tourism, but gives participants the opportunity to interact directly with local artisans, storytellers, guides and cooks. This supports the transmission of Welsh traditions, crafts and values (Hiswara, Aziz and Pujowati, 2023).
In addition, the materials used will be eco-friendly and encouraging public transport or car sharing is part of our strategy to reduce our environmental impact.
Ultimately, the event becomes an example of true hospitality, not just in the service, but in the genuine connection between the guests and the community that welcomes them (rariel, 2018).
3
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In conclusion, Croeso Wales is more than just an event. it is an integrated experience, where hospitality becomes real and lived through every moment, from conferences, to tasting a local dish or a mountain walk.
Through strategic planning, local collaboration and respect for nature, the event makes a valuable contribution to promoting Wales as a sustainable MICE destination.
The benefits are multiple:
· It promotes the Welsh identity to an international audience;
· supports the local economy and quality tourism;
· Creates a platform for new hospitality partnerships and projects.
In addition, it responds perfectly to the current demands of today's modern participants: authenticity, connection, nature and meaning.
I recommend the endorsement and implementation of the event as an innovative model for other regions in the UK looking to combine tourism development with respect for communities and the environment.
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 I confirm that I have not used any AI tools in the research and creation of this 
assignment. I confirm that I have not presented any AI generated materials as my own 
work. I confirm I have copies of my drafts, notes, and other resources I used, which I 
may be asked to provide in evidence.
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Event Type

"Croeso Wales" is a Business & Leisure MICE event, combining a professional conference with an interactive exhibition.

International participants will enjoy educational sessions, networking and authentic cultural experiences.

The event supports the hospitality industry by highlighting local values and Welsh traditions.































"Croeso Wales" is a clear example of a MICE event because it brings together several essential elements: a professional conference, with themed panels and presentations, and leisure activities that connect participants with the local culture (Hahn, 2018).

What makes it special is this combination of business and personal experience. Participants don't just attend hospitality talks, they experience it through local food, traditional music and guided nature tours.

In this way the event becomes a strategic tool for promoting Wales to international audiences, supporting cultural and sustainable tourism. Furthermore, it gives visibility to local suppliers in the hospitality industry: hotels, restaurants, guides, artisan producers (Güneş, 2022).

Being held before the peak of the tourist season, Croeso Wales can help extend the season and attract a valuable segment of visitors, such as professionals, influencers, investors and group tour organisers.
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The event is aimed at tourism, hospitality, 

culture and sustainability professionals, 

including international travel agents, 

event organisers, investors and content 

creators.

The growing interest in experiential 

tourism and green hospitality 

shows a real demand for events 

that combine business, culture 

and nature.
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Target Audience & Demand

The event is aimed at tourism, hospitality, culture and sustainability professionals, including international travel agents, event organisers, investors and content creators.

The growing interest in experiential tourism and green hospitality shows a real demand for events that combine business, culture and nature.































The target audience for "Croeso Wales" is made up of professionals in fields directly related to hospitality and tourism, as well as related segments.

In particular, we address the following categories:

International travel agents and tour operators

Investors interested in sustainable destinations

Event organisation specialists

Travel & lifestyle influencers

Travel and culture media representatives

These are the people who are not just looking for information, but for authentic experiences (Baltezarević, Baltezarević and Baltezarević, 2022)

In recent years, we've seen a clear trend: tourists are choosing personalised, close-to-nature experiences with a positive impact on local communities (Liu et al., 2024). In this context, events that emphasise a sense of place are increasingly sought after (Pryzant, 2023).

"Croeso Wales" responds to this demand with a carefully planned combination of networking, professional content and discovery of Welsh traditions and landscapes.
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Competition & Differentiation

There are tourism events in the UK, 

but most are held in urban centres 

and focus on commercial aspects.
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Competition & Differentiation







There are tourism events in the UK, but most are held in urban centres and focus on commercial aspects.

'Croeso Wales' is unique in its combination of professional conference, outdoor activities and the promotion of authentic hospitality in the natural landscape of Snowdonia.



























While the MICE market in the UK is well developed, most events are concentrated in large cities such as London, Birmingham or Manchester. They offer large-scale conferences and exhibitions, but often in an impersonal, urban setting with no direct links to the cultural or natural values of the region in which they take place.

'Croeso Wales' comes with a completely different approach, positioning itself as an event that offers more than professional content. It offers authentic connection to place, people and identity in Wales.

We have not to this date identified any other MICE event taking place in Snowdonia that combines:

Themed conferences on hospitality and sustainability,

Outdoor activities (hiking, cultural tours),

Local culinary and artistic experiences.

This formula creates a unique offer on the market, which responds exactly to current trends: authenticity, experiential tourism, sustainability and involvement of local communities.

In addition, the event will take place before peak season, reducing tourist pressure and capitalising on a less exploited period (Fox, D. et al.,2014).
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Marketing Strategy

"Croeso Wales" will be promoted through an 

integrated international campaign: social 

media, travel influencers, partnerships with 

VisitWales, travel agents and airlines.

’Discover authentic hospitality in the heart of nature’

Branding will reflect Welsh values: warmth, 

community, identity and memorable 

landscapes.
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Marketing Strategy

"Croeso Wales" will be promoted through an integrated international campaign: social media, travel influencers, partnerships with VisitWales, travel agents and airlines.

’Discover authentic hospitality in the heart of nature’

Branding will reflect Welsh values: warmth, community, identity and memorable landscapes.



























For an event with an international audience, the marketing strategy needs to be well targeted and convey a clear message: Croeso is about more than "Welcome", it's about experience, connection and authenticity (Setiawan, Wibisono and Purwanegara, 2022).

The campaign will run in two phases: teasing and intensive promotion, with a focus on digital media and strategic collaborations (Rahman, 2024).

Main channels:

International social media: Instagram, LinkedIn and YouTube - with a focus on short videos and visual storytelling.

Official event website - with program details, speakers, registration.

Partnerships with VisitWales and Wales Tourism Alliance, which will help to expand the network and attract relevant participants (Harb et al., 2019).

Collaborations with influencers and content creators specialiSing in tourism, sustainability and MICE.

 Additional collaborations:

Airlines offering routes to Cardiff or Manchester - possible promotional packages;

Travel and events agents who can offer tickets + accommodation in package.

Visual branding (Barker, 2020):

Logo inspired by Welsh symbols (dragon, mountains, local flowers);

Natural colors (green, blue, warm brown) reflecting the connection with nature and tradition.

This approach gives the event visibility, credibility and international appeal.
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Location & Operational Feasibility

The event will take place in Snowdonia (Eryri), at Plas y Brenin, a 

centre dedicated to outdoor activities, with easy access and 

spectacular scenery.

The space allows for an outdoor conference and exhibition area.
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Location & Operational Feasibility


		The event will take place in Snowdonia (Eryri), at Plas y Brenin, a centre dedicated to outdoor activities, with easy access and spectacular scenery.

		The space allows for an outdoor conference and exhibition area.

		Nearby accommodation, local restaurants, catering services and infrastructure for medium-sized events are available.























We chose Snowdonia (Eryri) because it is one of the most iconic areas of Wales (VisitWales, 2024). The main location is Plas y Brenin - National Outdoor Centre in Capel Curig. It is a popular venue for outdoor events and training, with modern facilities and qualified staff (Pyb.Co.UK, 2025).

Access is easy from major cities - from Cardiff, Manchester or Liverpool. In addition, the area benefits from a local network of traditional inns, hotels and lodges that can accommodate participants.

For the operational side, we will combine:

Indoor center space for formal sessions (conferences, panels);

A landscaped outdoor area (marquee / elegant tents) for exhibitions and cultural experiences;

Local caterers with traditional Welsh menu;

Audio-video equipment, modular stands, seating and networking areas.

All of these elements contribute to the operational feasibility of the event, in full harmony with the Sense of Place and desired sustainability.
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Event organisation requires a well-structured 

team:

•

Event coordinators

•

Technicians (sound, light, video)

•

Local volunteers for general support

Essential logistical resources include:

•

Professional sound and lighting system

•

Tasting and exhibition areas

•

Temporary landscaped parking

•

Security and cleaning services

All will be managed in partnership with local suppliers in and around Snowdonia.
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Staff & Logistics

Event organisation requires a well-structured team:

Event coordinators

Technicians (sound, light, video)

Local volunteers for general support

Essential logistical resources include:

Professional sound and lighting system

Tasting and exhibition areas

Temporary landscaped parking

Security and cleaning services

All will be managed in partnership with local suppliers in and around Snowdonia.

























For the event to run smoothly, a well-defined logistical plan and a professional team are needed (And, 2024).

In terms of personnel, the following will be involved:

Event coordinators - who will oversee the main areas (conference, exhibition, catering);

Technicians - to set up and operate audio, video and lighting equipment;

Local volunteers - invaluable for orientation of participants, distribution of promotional materials and assistance in the activity areas.

In terms of logistical resources, we will have:

A professional sound and lighting system adapted to the outdoor space;

Covered exhibition areas, stands for tasting local products;

Temporary parking, signposted and organised with the help of local authorities;

Permanent security and cleaning team for a safe and clean environment.

Working with local suppliers supports the local economy and reinforces the idea of community and authenticity (Fox, D. et al., 2014) 

.
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DAY 1

Arrival of participants, 

welcome session, informal 

networking and panels on 

sustainable hospitality.

DAY 2

Exhibition of local products, 

cooking demonstrations, 

outdoor activities (hiking, 

kayaking, cultural visits).

DAY 3

Interactive workshops with 

tourism and cultural leaders, 

feedback & closing session.
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Event Program

		DAY 1

		Arrival of participants, welcome session, informal networking and panels on sustainable hospitality.



		DAY 2

		Exhibition of local products, cooking demonstrations, outdoor activities (hiking, kayaking, cultural visits).



		DAY 3

		Interactive workshops with tourism and cultural leaders, feedback & closing session.



































The event program is structured over three days, each with a balance between professional content and experiential activities. The aim is to create a warm, authentic and memorable atmosphere for all participants.

Day 1:

Participants will be welcomed in a friendly setting with a symbolic opening moment. This is followed by an informal networking session where guests can get to know each other in a relaxed environment. The second part of the day will feature thematic panels by experts in tourism, hospitality and sustainability.

Day 2:

This will be dedicated to the experience itself. We will organise an exhibition of local products (gastronomy, handicrafts) followed by live cooking demonstrations. In the afternoon there will be outdoor activities: moderate hiking, kayaking or guided visits to traditional villages. Participants will discover traditions and nature in a direct way.

Day 3:

The last day includes interactive workshops, where participants can work in groups on topics related to sustainable tourism and hospitality. The event concludes with a festive feedback and concluding session, where each participant will receive a symbolic diploma of participation.
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Income (£) Costs (£) Category

7.000 Venue and facilities

4.000 Technical equipment

3.000 Staff and volunteers

4.500 Local catering

3.000 Marketing and promotion

6.000 Sponsors & partners

22.500 Participation fees (150 pers. x £150)

28.500 21.500 Total

Financial Analysis
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		Category		Costs (£)		Income (£)

		Venue and facilities		7.000		

		Technical equipment		4.000		

		Staff and volunteers		3.000		

		Local catering		4.500		

		Marketing and promotion		3.000		

		Sponsors & partners				6.000

		Participation fees (150 pers. x £150)				22.500

		Total		21.500		28.500



Financial Analysis





















For this event, we have estimated a realistic budget, adapted to the average size of participation (around 150 people).

The objective is that the event should not generate losses and should support local partnerships and fairly distributed costs.

Expenses:

Rental of space and set-up of the conference and exhibition area - including technical equipment (sound, lights, projection).

Staff costs (organisers, technicians, volunteers), plus training for local volunteers.

Catering is provided by local suppliers and includes traditional products, snacks and vegetarian options.

Budget dedicated to promotion through social media, website and printed materials.

Income:

Entry fee is approximately £150 per person, which covers full event access, meals and materials.

Sponsorship can come from tourism, education and airline partners.

We will also apply for cultural or tourism funding from institutions such as VisitWales.

The difference between income and expenditure provides a financial safety margin, as well as the possibility of reinvestment in future editions or donations to local initiatives (Rudi, 2021).
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Sustainability & Sustainable Impact

"Croeso Wales is designed as an event with a positive impact on Snowdonia.

It promotes sustainable tourism, 

reduces the ecological footprint and 

actively involves local communities in 

the organisation.

By working with local suppliers, artisans 

and local guides, it contributes to the 

preservation of traditions and regional 

economic development.
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Sustainability & Sustainable Impact

"Croeso Wales is designed as an event with a positive impact on Snowdonia.

It promotes sustainable tourism, reduces the ecological footprint and actively involves local communities in the organisation.

By working with local suppliers, artisans and local guides, it contributes to the preservation of traditions and regional economic development.

































Sustainability was a key element in the design of this event. We don't want to organise a classic MICE event, but an event with a long term impact on Snowdonia and local communities.

Above all, Croeso Wales is designed with sustainable tourism in mind. We are choosing to use local suppliers for catering, logistics and activities, reducing transportation and supporting the local economy. Accommodation for participants will be provided in local hostels, hotels and lodges, which will directly benefit the community financially (World Travel and Tourism Council, 2025).

Another objective is to preserve cultural identity. The event does not promote superficial tourism, but gives participants the opportunity to interact directly with local artisans, storytellers, guides and cooks. This supports the transmission of Welsh traditions, crafts and values (Hiswara, Aziz and Pujowati, 2023).

In addition, the materials used will be eco-friendly and encouraging public transport or car sharing is part of our strategy to reduce our environmental impact.

Ultimately, the event becomes an example of true hospitality, not just in the service, but in the genuine connection between the guests and the community that welcomes them (rariel, 2018).
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Conclusion & Recommendations

•

"

Croeso Wales" is an original, feasible MICE event perfectly aligned with 

the values of 2025 - Year of Croeso.

•

It offers a balance between professionalism and authenticity, generating 

real benefits for the Snowdonia region.

•

It is recommended that the project is endorsed and supported as a model 

for a sustainable event with positive cultural and economic impact.
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Conclusion & Recommendations

"Croeso Wales" is an original, feasible MICE event perfectly aligned with the values of 2025 - Year of Croeso.

It offers a balance between professionalism and authenticity, generating real benefits for the Snowdonia region.

It is recommended that the project is endorsed and supported as a model for a sustainable event with positive cultural and economic impact.



























In conclusion, Croeso Wales is more than just an event. it is an integrated experience, where hospitality becomes real and lived through every moment, from conferences, to tasting a local dish or a mountain walk.

Through strategic planning, local collaboration and respect for nature, the event makes a valuable contribution to promoting Wales as a sustainable MICE destination.

The benefits are multiple:

It promotes the Welsh identity to an international audience;

supports the local economy and quality tourism;

Creates a platform for new hospitality partnerships and projects.

In addition, it responds perfectly to the current demands of today's modern participants: authenticity, connection, nature and meaning.

I recommend the endorsement and implementation of the event as an innovative model for other regions in the UK looking to combine tourism development with respect for communities and the environment.
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Today I'm going to introduce you to an original event that I've created especially for the Visit Wales - Year of Croeso 2025 initiative.

The event is called "Croeso Wales: Summit of Welcome & Wild Beauty" and is conceived as an international conference combined with an experiential exhibition, held right in the heart of the Welsh countryside.

My role was to devise a realistic and strategic plan to promote the hospitality, culture and authentic beauty of Wales to a global audience.

In the next few minutes, I'll show you why this event is feasible, worthwhile and perfectly suited to the theme of the year: Croeso - Welcome.
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About the Event

'Croeso Wales' is a unique MICE event combining an international conference with an experiential exhibition, set in the heart of Wales.







Designed to promote authentic hospitality, local culture and natural landscapes, the event reflects the theme of 'Year of Croeso 2025' through real experiences connected to the spirit of place.



























'Croeso Wales' is my creative response to Visit Wales' 2025 challenge, a year dedicated to welcome, hospitality and authentic connection with the people and places of Wales (VisitWales, 2025).

The event is designed as a professional conference for tourism, hospitality, culture and sustainability professionals, combined with an experiential exhibition that allows participants to experience Welsh values first-hand: through local food, traditional music, nature tours and craft workshops.

The main aim is to promote the concept of "Sense of Place", i.e. the deep connection between people, place and cultural identity (Foote and Azaryahu, 2009).

The location, Snowdonia (Eryri), is a place of symbolic significance and natural beauty, which supports exactly the message we want to convey (VisitWales, 2019).

The event creates a setting where culture and hospitality are not just presented, but felt and experienced. It's a project that combines education, inspiration and emotion.
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Event Type

"Croeso Wales" is a 

Business & Leisure MICE 

event, combining a 

professional conference with 

an interactive exhibition.

International participants 

will enjoy educational 

sessions, networking and 

authentic cultural 

experiences.

The event supports the hospitality 

industry by highlighting local values 

and Welsh traditions.


