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Introduction 
Community engagement can be defined as spreading the empowerment of an individual or organisation towards the mass people for social or socio-economic development. It encourages a large number of people to work together with a common perspective. Many charitable and non-charitable organisations perform the event of community engagement across the world and throughout the year by arranging awareness programmes, donations, and fundraising activities for the growth of bonafide people (Gilmore et al., 2020). Community engagements can be organised based on different social subjects such as women empowerment, environmental activities, cancer awareness, care for the old-aged people and others. In this context, the chosen organisation, The Plan International has been kept under the spotlight because of their special activities during the situation of the pandemic for keeping the children’s future secured. The Britain based charitable organisation Plan International works for a global children's forum throughout the year for the upliftment of the poorest communities of the world. They organise many events for the benefit of boys and girls (Mao et al., 2021). Fundraising events were arranged during the pandemics to help children across the world by supplying food, health kits, education and other necessary commodities. In this report, a constructive discussion on the project of Plan International will take place in detail.
[bookmark: _Toc100594747]Conversation on Project 
Beginning of the foundation: Plan International was founded in 1937 and it was the brainchild of John Langdon and Eric Muggeridge. It is an international NGO that works in the field of humanitarian development in more than 75 countries throughout the world. The purpose of the organisation is to establish the rights of children and the equality of girls. 
Concept of Fundraising Events: Plan International is a charitable organisation that believes in community engagement to process the arrangement of fundraising events throughout the year (Plan International, 2022). Maybe in different forms and different names, the organisation comes first to create no difference between boys and girls by establishing equal rights for both. During the situation of the pandemic, the charitable organisation has dedicatedly worked on empowering children by keeping the supply of health and hygiene kits, clothes, foods, and education support materials with the focus on unstoppable career growth of the poor nations such as Africa, Jamaica and others. Many third world countries of SouthEast Asia are also part of Plan International’s daily events. To operate this bigger execution, Plan International needs a huge amount of sponsorship, donations or any other income sources (Ryder et al., 2021). Therefore, they decided to organise some special activities where people will participate to get some entertainment and the donated amount will be spent for the benefit of children in the pandemics.  
Virtual Walking Challenge: In support of Plan International’s fundraising event, they organised a virtual walking challenge which is a 140 kilometres walk within 14 days to showcase the supportiveness for the girl's empowerment and unstoppable charity services during the pandemics session. To participate in this challenge, the candidate needs to use the company’s online website. The details need to be shared and the executive team of Plan International will contact the participant to confirm the registration (Veyvoda et al., 2020). Here the participant has full authority to select a personal challenge date and then directs to the fundraising page. The minimum fund needed to be donated is Euro 150. Plan International directs the participants to make the payment by sending a link. The participant is also requested to share the page of Plan International with his or her friends to pull maximum members of the community. Through social media sharing, many of the members of the candidate may react or show interest to join in such noble activity. 
Just Giving Page Challenge: Plan International values its participants and their busy schedule too. Therefore, during the pandemics, they have also set up a daily challenge for their candidates to keep their fundraisers non-stop. Just Giving Page Challenge was cultivated by Plan International during the pandemics when a participant becomes capable to create a challenge for himself or herself such as indoor cycling, walking, indoor climbing and otters (Iyengar, 2021). To participate in such fun activities, the client needs to share a donation to receive the best advantage of stakeholdership. This fund raised for social activities is carried forward for the many noble works. 
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Plan International is a committed organisation working for children's rights and equality for girls. To recognise their efficiency and accuracy of responsibilities, they are accountable to all their stakeholders (Nuringsih and Natsir, 2021). Following are the valuable stakeholders of Plan International who actively participate in the project virtual Walking Challenge and Just Giving Page Challenge.
Participants: Plan International has a friendly atmosphere which is enjoyed by its participants while taking place in different challenges. The participants need to go for an online registration to get associated with these challenges (Osafo, 2021). Therefore, they are linked to a payment gateway and actively participate by paying the donation for collecting the entrance pass of virtual challenges. The best flexible attitudes of Plan International inspire a participant to take up the fun gaming challenges in exchange for fundraising programmes.
Donors: Apart from the participants, Plan International keeps a very good and healthy relationship with the donors who give the most profitable access to this charity foundation. On the website of Plan International, a payment link is shared where a contributor can contribute his or her hard-earned money for the social development work (Wilke and Howard, 2021). In return, they do not look forward to anything from the organisation. 
Sponsorship: Many advertising agencies and bigger companies participate to sponsor huge amounts in such glorious activities of Plan International. These sponsorships keep the structure of the organisation healthy and fit and may work for something better shortly. Many big corporate houses participate in these events of fundraising activities and voluntarily distribute food and clothes, and uniforms to the underprivileged section (Cai et al., 2021). They also sponsor many of the amusement kits and reward packages for the challenge winners. Such exciting strategies always work in favour of Plan International to pull maximum participants from the market. 
Employees:  Being a nice organisation with a noble purpose, Plan International gives their employees the post of stakeholders because employees are counted here as think tanks of the organisation. Many suggestive decisions are configured by the employees which work like a master plan for many projects (Kasi et al., 2021). Therefore, Plan International maintains an impressive relationship with its employees and other stakeholders to secure the charitable organisation and its performance. 
Role of Social Media in Concert with Social Integration and Multiculturalism 
In the present digital connection with the organisation and the greater world, social media actively performs for the benefit of Plan International to create a successful fundraising event. The role of social media is not only limited to the minimum purpose of Plan International; rather it actively works on social integration and multiculturalism. For making the aforesaid projects to create funds for survivors of the poor children during the pandemics, the role of social media became exclusively important. Following are the details mentioned below:
Facebook: It is an important platform for Plan International to execute its programme and promotional activities. Facebook is a social community that is accessed in the common periphery by many people from different nations, different cultures, different communities and backgrounds. Therefore, whenever international post their requirements or fundraising events by promoting arranged challenges, the people give a lot of support (Noyes and Lyle, 2021). Therefore, the multicultural background is observed while people react from different places but a common perspective shows around. It also helps in increasing social integration. It refers to creating collaboration among a large number of people to think together under a common perspective. In the advertisements of the Plan International, whatever the reactions are posted, shows tranquil integrity which helps to make the programme more successful. 
Twitter: Same as Facebook, Twitter also plays an important role in multiculturalism and social integration. On Twitter, Plan International tweets its daily events for promotion and social encouragement purposes. They also share the links through which participants can take a direct entry to the virtual programme. People from many countries receive wide access to participate in such noble purposes (Thurstan et al., 2021). Therefore, residents from different backgrounds and cultures are accumulated to step up this event as more happens. Plan International uses its Twitter page to receive customer feedback as well. Be it fundraising activity or social regulations, Plan International uses its Twitter page to collect customer feedback. Even the donors also can donate to the charity organisation through their Twitter page
Instagram: For the present generation, Instagram is the hotcake of the market. Plan International uses its Instagram page easily and effectively to promote every update in respect of keeping the organisation constant in peoples’ minds. Because Instagram had a strong number of participants, Plan International posted their advertisements with links for joining more and more participants (Noyes and Lyle, 2021). As a result, Plan International receives a huge response from multiple backgrounds and most of them actively participate in such programmes knowing the purpose of the advertisement. On Instagram as well, Plan International shares its website and a payment link so that Instagram followers can quickly join the team.
YouTube: Though in popularity, YouTube is behind Instagram or Facebook, but in the case of value addition of the Plan International project, YouTube plays a successful role. Many times, Plan International creates short video clips which are posted on YouTube and many people react to them with both positive and negative comments. As a result, Plan International receives a dynamic integration and sense of multiculturalism which promotes their social events more vigorously. 
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Plan International has never thought of stopping at a point; rather, it concentrates on keeping its journey ahead with more events. The purpose of arranging such events is to engage more communities in creating a successful venture for childrens’ rights and equality for girls. Because of the situation of the pandemic, many countries are suffering from a huge financial crunch and therefore salary cuts or job cuts are in the practice of the corporate companies (Osafo, 2021). In such situations. Plan International has come up with many events in the upcoming days which will be able to create huge funds to suffice the needs of poor children. Run Hackney, Manchester Marathon, Royal Parks half marathon, TCS London Marathon, Football tournament, cycle riding London- Essex 100 and many other events are coming shortly in the form of community engagement which will help the organisation to sustain itself for a longer period (Thurstan et al., 2021). In the upcoming days, Plan International has outlined the strategies to work with many other countries in collaboration with those nation’s Governments in the sector of children's education, rights of girls and women, children's safety and security, health projects and others.
[bookmark: _Toc100594750]Conclusion 
Hence to conclude, Plan International is a renowned charitable organisation based in the UK mainly working for children's safety and equality for girls. It has been seen that during the pandemics, Plan International has worked on many things such as supplying health and hygiene kits, foods and clothes and education supplies. During this performance, they created different programmes which will help raise funds for the sake of social empowerment. Virtual Walking challenger was arranged by Plan International to accumulate many participants who can take up this challenge and play it within the door. Other than that, they also created a page challenge where participants can choose their challenge mode while starting playing. During this entire programme arrangement, they maintain a healthy relationship with their stakeholders effectively. Employees, participants, donors and sponsors all are coming under the stakeholders’ list of Plan International. The organisation promotes their events in such a way that the monetary part is influenced by social media. Plan International uses its social media pages effectively to collect the response from the audience and maximum turnover towards the confirmation of participation takes place here only. On every social media, they share their upcoming events along with their registration link where a participant can register himself or herself by paying the donation charges. Plan International has some upcoming projects as well to establish their purpose successfully such as establishing children's rights, and equality of girls and women empowerment. 
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