Essay Question: 
Using psychological theory and evidence, consider the efficacy of health promotion campaigns within a variety of media sources.

Health promotion campaigns play a crucial role in public health strategies aimed at encouraging healthier behaviors and improving overall health outcomes. These campaigns utilize a variety of media sources, including traditional and modern media to distribute health-related messages. The effectiveness of these campaigns can be evaluated through several psychological theories and observed evidence. This essay will explore the impact of health promotion campaigns using the Theory of Planned Behavior (TPB). Additionally, it will consider how different media sources influence the effectiveness of these campaigns.

The theory of planned behaviour suggests that an individuals behavioural intentions impact behaviour. Behavioural intentions can be infuenced by attitudes, perceived berhavioural control and subjective norms.
This theory has been applied in a wide range of health behaviours and intentions including breastfeeding, substance use, drinking and more. The theory was proven succssesful in predicting these behaviours. However, some of the limitations of this theory includes
· Many people are faced with fewer opportunities and resourses than others which can impact desired behaviour, regardless of the intentions.
· The theory does not address the amount of time between ‘intent’ and ‘behavioural action’.
· It overlooks the impact that threat, mood, fear and previous experiences can have on behavioural intentions.


Health campaigns are focused efforts to promote healthy behaviour or to prevent disease or illness from spreading within a specific population. Some of the common uses to raise awareness for campaigns are Public service announcements, social media campaigns, educational programmes and community outreach efforts. These campaigns are designed to raise awareness and improve people's health outcomes. However, some can be ineffective or even harmful. Some of the positive examples include campaigns such as ‘5 a day’, ‘Let’s move!’ and ‘National Breast Cancer Foundation’. While some of the harmful examples include ‘Just say no’, ‘Fat is ugly’ and ‘Stronger Bones’. 
Traditional media and digital platforms each have unique strengths and limitations in promoting health behaviors. 
Traditional media is a form of mass communication before the internet. Magazines, News papers, Books, Television and Radio are all forms of traditional media. Some examples of modern media include, Social Media Platforms, Blogs, Podcasts and streaming services. Deciding which platforms to use to advertise health campaigns can have a significant impact on how successful the campaign is. This could be due to the demographic of that particular platform.  
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