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[bookmark: _heading=h.30j0zll]Introduction
· [bookmark: _heading=h.1fob9te]Analysis of hotel Trinity of United Kingdom has been approached
· The targeted customer of the hotel and facilities of the hotel has been identified
· The method for maintaining hospitality in the hotel has been evaluated
[bookmark: _heading=h.3znysh7]This study has provided an analysis of hotel Trinity of the United Kingdom and has identified the hotel's main targeted consumer, the nature scope and role of guest service, the facilities provided by hotel Trinity and the importance of hospitality along with an identification of method and ways hotels ensures maintenance of hospitality

[bookmark: _heading=h.2et92p0]Hotel trinity 
· Hotel Trinity is located in the United Kingdom and is identified as a city-centre hotel
· Hotel Trinity is a four-star hotel and is part of the Trinity group of the hotel chain
· The hotel is over 20 years old and has received over a billion consumer  (Hu et al., 2019)
Hotel Trinity is a four-star City centre hotel which is located in the United Kingdom and is a part of the Trinity hotel chain. The Trinity group of hotels have been operating for the last 20 years and have received increasing customer loyalty and retention rate.
 
[bookmark: _heading=h.t7bzz3p73sb]Hotel trinity 
· The hotel is interlinked with a different type of tourism businesses and travel agents
· Hotel Trinity is well known for its arrangement for students and business traveller  (Mariani and Borghi, 2021)
The hotel chain has a long relationship with tour operators and travel agents from all across the world. The hotel has a different arrangements for all kinds of guests such as students, groups and businesses. The hotel provides impressive services and has over 10 categories of rooms to choose from. The company has different categories of rooms for guests to choose. The rooms and services of hotel Trinity are affordable for every class of people

[bookmark: _heading=h.tyjcwt]The main consumer of the hotel 
· [bookmark: _heading=h.3dy6vkm]The main and targeted customer of hotel Trinity includes
· Business travellers
· Small conference group
· Even management
· Students
· Small tour groups are individual tools
· The hotel aims for receiving middle-class to higher-class international and domestic tourist
[bookmark: _heading=h.1t3h5sf]Hotel Trinity mainly targets consumers of different categories including students, group travellers, couples, business travellers, tour groups, small conference groups and events management. These are the keys, on which 4-star hotels depend. Based on the location of the hotel also targets middle to higher-level of guests including international travellers as well as domestic revolution
[bookmark: _heading=h.4d34og8]
[bookmark: _heading=h.k0fbm4z9i3t0]Nature, scope and role of guest service 
· The nature of service provided to guests by hotel Trinity includes ensuring guest satisfaction
· Constant communication is maintained with guests in order to keep up with their demands (Rather and Camilleri, 2019)

The nature of guest service provided by hotel Trinity includes offering High-quality services and advice to guests during booking for their hotel stays as well as while they are staying at a hotel. Hotel Trinity also maintains continuous engagement with guests in order to ensure their demands and needs are being satisfied. Constant support and guidance are provided to guests in order to make their help them out with their needs

[bookmark: _heading=h.2s8eyo1]Nature, scope and role of guest service 
· The main aim of guest service is to assist guests with their seconds and check out
· It aims to improve customer service, improves retention rates and increase hotel identity (TRINITY, 2022)
· Guest service is one of the most vital services provided by the hotel
The main role of guest service is to assist guests during their check-out and checking procedure and provide them with information on different services and products provided by the hotel. The main aim of guest service is to welcome guests in a professional way To address customer complaints and improve the overall services provided by the hotel.

[bookmark: _heading=h.17dp8vu]Facilities of the hotel
· [bookmark: _heading=h.3rdcrjn]Facilities provided by the hotel include
· Wi-Fi services
· Restaurant services
· Parking
· Business centre
· Air-conditioned rooms and lobby
· 24 hours from desk support
· Facilities help the company to improve guest services and improved experience for customers (Sürücü, Maşlakcı and Şeşen, 2020)
[bookmark: _heading=h.26in1rg]There are different facilities provided by the hotel that aims to improve the guest experience and increase the comfort of staying. The facilities of the hotel include air-conditioned rooms and lobby, room service, parking facilities, laundry services, restaurants, Wi-Fi connections in rooms and public areas, 24-hour front desk services, regular housekeeping services and xerox and fax services in the business centre.

[bookmark: _heading=h.lnxbz9]Importance of Hospitality
· Hospitality services are essential in the hotel industries
· It has improved customer relations with the hotel (Wang, and Tseng, 2019).
Hospitality and hotel industries are highly important because it improves customer retention rate and customer relationship with the hotel and also provide a positive experience and benefit to the customers. It helps hotels to keep up with customer needs and provide expected services and improves review of the company through which hotels can gain more customers.It creates a positive impact on hotel reviews and health and attracts more guests. Hospitality increases customer loyalty and allows the business of a hotel to flourish. 


[bookmark: _heading=h.35nkun2]Process in which hotels meet hospital requirements
· To improve hospitality quality within hotels, a heavy focus on hotel customer service training is provided to employees (Ali et al., 2021)
· Hotels ensure improving their products and services through the feedback provided by guests

In order to meet hospitality requirements hotels ensure proper training is provided to employees and monitor employee communication with consumers (Ali et al., 2021). The hotel chain analyses market segmentation and identifies the requirements that are needed to be completed. To ensure hospitality maintenance, the hotel makes use of guest feedback to improve its operating strategies.
[bookmark: _heading=h.1ksv4uv]
[bookmark: _heading=h.rsuadrv1fqii]Conclusion
· A detailed analysis of hotel Trinity has been completed
· It has been seen that hotels have a high focus on improving hospitality in order to develop customer relation

In order to meet hospitality requirements hotels ensure proper training is provided to employees and monitor employee communication with consumers. The hotel chain analyses market segmentation and identifies the requirements that are needed to be completed. To ensure hospitality maintenance, the hotel makes use of guest feedback to improve its operating strategies. These hotels are responsible for monitoring overall services and communication between employees and guests



[bookmark: _heading=h.44sinio]
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