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 INTRODUCTION
This report aims to present The Scarlet Hotel from Cornwall and to identify all the practices being applied for green certification. Since its opening in 2009, the clifftop Scarlet has rightfully won several sustainability accolades. Slick and located in North Cornwall, the hotel faces the sandy bay of Mawgan Porth Beach. It has been a trailblazer in the field of responsible tourism, especially in areas where visitors might not often consider it (construction, for example, uses a lot of energy and natural resources). When The Scarlet was constructed, the old stone walls on the property were meticulously dismantled, rehabilitating over 120 small reptiles (lizards, slow worms, etc.) and donating the insulation from the demolished old hotel to a sanctuary for monkeys. Sea thrift plants cover the roof of the new building, which was oriented to optimize solar heat and light and to promote natural insulation and ecological diversity. The building also features a glass roof. Accepting that renovations don't have to take place every ten years is beneficial; avoiding overconsumption involves more than just selecting the appropriate items; it also involves considering how to use them in the long run. Some of the furniture may be beginning to show their age. Additionally, there's a great lesson in the value of transparency in the way the hotel embodies these values and keeps learning and growing.
Location and Scenery: 
The Scarlet Hotel is situated atop Cornwall's cliffs and provides stunning views of the vast Atlantic. The building's organic, flowing curves and crescent shape blend in perfectly with the untamed beauty of the region's north coast. As an "ecology-hotel," it emphasizes environmental consciousness in addition to captivating its aesthetics. 
Eco-Friendly Characteristics: 
1. Eco-friendly Materials: Recyclable and sustainable materials were used in the hotel's construction. For example, the roof covering is made of seaweed, a plant indigenous to North Cornwall, and the cement used in construction is made from waste clay material. Through the control of heating and cooling, these materials enhance the energy efficiency of the building.

2. Well-considered Accommodations:
 The Scarlet has just 37 rooms, all of which have a view of the ocean. This deliberate layout produces a roomy and peaceful feeling. Neutral-colored, cozy robes, unbleached organic cotton towels, and unusual slippers made from recycled plastic bottles were all present in our room. The hotel's Oula brand bathroom products are made with natural ingredients that are sourced ethically.
 3. Energy Reduction: The room did not have a refrigerator, minibar, or kettle to reduce energy usage. Alternatively, tea, coffee, and homemade snacks could be ordered by guests at no cost. Food packaging intended for one use was purposefully avoided. 
4. Holistic Spa and Natural Pool: Outside, visitors can soak in hot tubs and take in the sea breeze. The wooden sauna and reed-filtered natural pool face the sandy beach of Mawgan Porth.
The preservation of the environment has grown in importance in our society over the past few decades (Easterling et al., 1996). People are becoming more ecologically conscious as they realize how serious ecological issues are. A rising number of people are adopting eco-friendly practices in their daily lives as a result of this ecological awareness. (Laroche et al., 2001; Kalafatis et al., 1999). Furthermore, Amyx et al. (1994) have concentrated on the relationship between people's expressions of environmental consciousness and their perception of the environment's significance.
Laroche et al. (2001) assessed people's attitudes toward environmentally friendly behaviors by asking if they thought these behaviors were vital for society as a whole or for themselves. This helped them conceptualize the environment's perceived importance as the main indicator of attitudes toward these behaviors. The primary topics of discussion in this ATGB are the perceived value or inconvenience of environmental consciousness, the seriousness of environmental issues, and the extent of corporate responsibility. Put another way, a person's awareness of these aspects of ATGB for both them and society at large can be used to determine their ATGB.

However, due to high financial and non-financial costs as well as inconvenience, only a small percentage of environmentally conscious consumers actually purchase eco-friendly products in the marketplace (Maibach, 1993; Roberts, 1996). Several studies have demonstrated that consumers who care more about the environment tend to make more environmentally friendly purchases. Although they may be willing to buy ecologically friendly products, consumers may find it difficult to adopt pro-environmental behavior due to obstacles or conflicts.
Customers may, for instance, wish to preserve their current way of life while simultaneously wanting to practice environmental responsibility (Schwartz, 1990; McDaniel and Rylander, 1993). They might not be willing to accept lower performance standards, give up convenience, or pay a higher price. According to Ajzen's (1988) theory of planned behavior, a variety of factors, including an individual's knowledge and motivation, their ability to carry out the behavior, and the opportunity to behave in an environmentally friendly manner, may have an impact on their environmental purchasing intentions and behavior (Pieters, 1989; O lander and Thøgersen, 1995).
From a broad perspective, the environmental cost analysis uses two methods. Whereas the other places more emphasis on the cost of control, the first highlights the expenses related to environmental damage and its remediation. In actuality, the damage costing method as outlined by Bernow et al. (1991) encounters a few critical issues when estimating the environmental impact. When creating and managing green properties, hotel developers continue to face unique challenges, such as hiring suppliers, contractors, engineers, housekeepers, landscapers, and managers who are familiar with new technologies, goods, and practices. Covering the standard hotel management and franchise agreements complicates things for hotels. Many of the issues brought up by green development, redevelopment, or operation have not yet been addressed by the highly structured agreements reached between hotel owners and hotel managers.
When a guest stays at a green hotel, they typically leave with the impression that they have done their part to protect the environment, which encourages them to return (Manaktola & Jauhari, 2007). In this way, hotels that hold an environmental protection certificate or accreditation stand to gain a great deal from customer retention, while guests also get to enjoy the special experience of staying in a protected area. While Lee and Choi (2009) demonstrated that prior experience was a reliable predictor of behavioral intention in the hospitality and tourism sectors, Lam, and Hsu (2006) concur that the frequency of specific past behaviors had a direct impact on behavioral intention when choosing a destination.
As consumer demand for sustainable products has grown, so has the issue of greenwashing. When Jay Westerveld coined the term in his 1986 essay on hotel industry practices, most consumers "received their news from television, radio, and print media - the same outlets that corporations regularly flooded with a wave of high-priced, slickly produced commercials and print ads." According to Bruce Watson's 2016 article in The Guardian, as communication and advertising methods evolved, "ways to greenwash consumers became more sophisticated."
There are two main ways that greenwashing happens: either knowingly or inadvertently exaggerating one's green credentials. Consumers nowadays have rightly come to associate greenwashing with companies that inaccurately present their environmental efforts. It has been observed that some organizations spend a substantial amount of money positioning themselves as environmental heroes, even though many of their methods may need improvement. Although this may be useful in deceiving customers in the short term, as laws become more stringent, it could harm the company in the long run.
 The Scarlet Hotel invites you to experience luxury while being mindful of the environment—it's more than just a place to stay. Is there a charge of greenwashing? Not here—just a sincere commitment to a world that is more beautiful and greener.
Sustainability and/or long-term environmental effects are considered in the development of green technology. Ecologically friendly products are by nature green. An item or technology can be considered "green" if it uses renewable resources, is energy-efficient, recycles, considers health and safety issues, and uses no new materials.    
A hotel that is fully integrated into the environment without endangering it is considered ecological; it also makes a positive impact on the local community and promotes sustainable tourism growth. As new websites devoted to the topic gain popularity and hotel owners grow more concerned about safeguarding the locations their guests have come to visit, the term has become more frequently used. Sustainable materials like local stone and tropical hardwoods are being used to build new homes that are more aesthetically pleasing to their surroundings. Additionally, they operate according to eco-friendly principles, serving food that is organic or locally grown and utilizing natural cooling rather than air conditioning (Wikipedia,2014).                                     
The advantages of green technology are exemplified by these few great examples: 
1. Solar panels: These energy-absorbing devices, known as thermal or photovoltaic panels, are used to heat water or generate electricity. In particular, photovoltaic solar panels use no moving parts to convert solar radiation directly into electricity. Compared to gas, they have a 93% smaller carbon footprint and require 30 times less energy to produce. Although there is currently a lack of widespread solar panel recycling, attempts are being made to salvage materials from outdated panels (ToughtCo, 2019).
 2. Wind Turbines: These devices use wind energy to produce electricity. They are a renewable resource that makes a big difference in lowering greenhouse gas emissions.
3. Hydroelectric Power: To produce energy, hydroelectric power plants harness the flow of water from dams or rivers. This technology is long-lasting and environmentally friendly. 
4. Geothermal Energy: Using the heat that naturally exists within the Earth, geothermal energy generates electricity. It is a trustworthy and clean energy source. 
5. Energy-Efficient Appliances: Power consumption is lower and environmental impact is minimized when appliances are designed with energy efficiency in mind.
 6. LED Lighting: LED bulbs use less energy, last longer, and don't include any potentially dangerous materials.
7. Green Building Materials: Eco-friendly building techniques are enhanced by the use of sustainable building materials like bamboo, reclaimed wood, and recycled steel. 
8. Electric vehicles (EVs): Compared to conventional gasoline-powered vehicles, EVs emit fewer emissions. As infrastructure for charging EVs advances, EV adoption becomes more sustainable.
 9. Smart Grids: These systems maximize the distribution of energy, cut down on waste, and improve grid stability. 
10. Biodegradable Plastics: By decomposing organically, these polymers lessen the pollution caused by plastic. 
11. Vertical farming: This method of growing fresh produce locally requires less space, water, and pesticides.
 12. Ocean Energy: To create electricity, technologies such as wave and tidal energy use the force of ocean currents. 
13. Green Roofs: Urban heat islands are lessened, insulation is improved, and energy use is decreased with rooftop gardens.
 14. Biomass Energy: Wood pellets or another biomass(iED,2023).
By reducing its negative effects on the environment and encouraging wise resource use, green technology helps to create a more sustainable future, as these examples show.







CONCLUSION

The Scarlet Hotel is taking a few easy steps to lessen their environmental effect, while many other hotels are busy making changes to their current procedures and crafting an "environmental policy" that sounds convincing. The Scarlet serves food that is sourced locally from sustainable farms whenever possible. The building is heated by a biomass boiler that burns woodchips rather than fossil fuels because it was built with efficiency in mind. While the outdoor pool is maintained unaltered by chemicals for disinfection, the indoor pool is heated by solar energy. However, comfort does not imply abandonment in the Scarlet's environmental ethos. The Scarlet offers an opulent haven with its luxurious interior design and therapeutic spa. The Scarlet currently runs 101 environmentally friendly projects. Everything about the establishment has been carefully considered to maintain this ethos, from the locally made soap bars in the bedrooms to the induction hobs in the kitchen (Boutique Hotelier, 2023).














REFERENCES

Butler, J. (2008). The Compelling "Hard Case" for "Green" Hotel Development. Cornell Hospitality Quarterly, 49(3), 234-244. doi:10.1177/1938965508322174.
C, F. L. (2000, October). Hoteliers and corporate travel buyers to promote "green” hotels together. Cornell Hospitality Quarterly, 41(5), 16. doi:10.1177/001088040004100526.
Enz, C. A., & Siguaw, J. A. (1999, October). Best Hotel Environmental Practices. Cornell Hotel and Restaurant Administration Quarterly, 40(5), 72 - 77. doi:10.1177/001088049904000511.
Green Hotels (no date) Studymode. Available at: https://www.studymode.com/essays/Green-Hotels-1650119.html (Accessed: 01 March 2024). 
https://www.facebook.com/thoughtcodotcom (2019). Making the Case for Green Technology. [online] ThoughtCo. Available at: https://www.thoughtco.com/introduction-to-green-technology-1991836.
https://www.facebook.com/thoughtcodotcom (2019). Making the Case for Green Technology. [online] ThoughtCo. Available at: https://www.thoughtco.com/introduction-to-green-technology-1991836 (Acce
Institute of Entrepreneurship Development. (2021). 7 Green Technologies for a Sustainable Future. [online] Available at: https://ied.eu/blog/7-green-technologies-for-a-sustainable-future/ (Accessed 1 March 2024).
Institute of Entrepreneurship Development. (2021). 7 Green Technologies for a Sustainable Future. [online] Available at: https://ied.eu/blog/7-green-technologies-for-a-sustainable-future/ (Accessed 1March 2024).
Iwanowski, K., & Rushmore, C. (1994). Introducing the eco-friendly hotel. Cornell Hotel & Restaurant Administration Quarterly, 35(1), 34. 
Jin-Soo, L., Li-Tzang, H., Heesup, H., & Yunhi, K. (2010). Understanding how consumers view green hotels: how a hotel's green image can influence behavioral intentions. Journal of Sustainable Tourism, 18(7), 901-914.doi:10.1080/09669581003777747.
Kim, Y. and Han, H. (2010) ‘Intention to pay conventional-hotel prices at a green hotel – a modification of the theory of planned behavior’, Journal of Sustainable Tourism, 18(8), pp. 997–1014. doi:10.1080/09669582.2010.490300. 
pkfhospitality.com. (n.d.). Greenwashing: how green is it? | articles & publications | News | PKF hospitality group. [online] Available at: https://pkfhospitality.com/news/articles-publications/greenwashing-how-green-is-it/ (Accessed 1 Mar. 2024).
Robinot, E., & Giannelloni, J. (2010). Do hotels' "green" attributes contribute to customer satisfaction? Journal of Services Marketing, 24(2), 157-169. doi:10.1108/08876041011031127.
Team, P. (n.d.). Going green with authenticity: operating a sustainable hotel in 2024. [online] blog.pressreader.com. Available at: https://blog.pressreader.com/hotels/going-green-with-authenticity-operating-a-sustainable-hotel-in-2024 (Accessed 29 February 2024).
UKEssays. November 2018. The Green Concept In The Hotel Industry. [online]. Available from: https://www.ukessays.com/essays/tourism/the-green-concept-in-the-hotel-industry-tourism-essay.php?vref=1 (Accessed 29 February 2024).
Wiegler, L. (2008). A big green apple. Engineering & Technology (17509637), 3(7), 18-21. doi:10.1049/et:20080716.
Wikipedia. (2020). Eco hotel. [online] Available at: https://en.wikipedia.org/wiki/Eco_hotel (Accessed 1March 2014).
www.rbs.co.uk. (n.d.). Green is good: how the Scarlet hotel has blazed a trail | Royal Bank of Scotland. [online] Available at: https://www.rbs.co.uk/business/insights/sustainability/climate/how-the-scarlet-hotel-has-blazed-a-trail.html(Accessed 1 Mar. 2024).
Xotels. (n.d.). Gross Profit Definition / Meaning. [online] Available at: https://www.xotels.com/en/glossary/gross-profit (Accessed 1 Mar. 2024).
Yunhi, K., & Heesup, H. (2010). Intention to pay conventional-hotel prices at a green hotel - a modification of the theory of planned behavior. Journal of Sustainable Tourism, 18(8), 997-1014.
2

