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Introduction
In an era where wedding celebrations are evolving faster than ever, we are excited to announce the launch of our exclusive Rhapsody of Love Package - a carefully curated wedding experience designed specifically for the modern couple. As we prepare to open our doors in September 2025, we are not just creating events; we are crafting memorable experiences that resonate with today's most dynamic generation - the Millennials. 
Marketing objectives
I want to make a memorable experience for the first guests, and I want to achieve my targets.
I want to keep track and take notes of my plan until I count the attendance.
I want to popularize this place so I can eventually plan more events.
[bookmark: _Int_ZFNLvikW][bookmark: _Int_sb8P2qiH][bookmark: _Int_bF8MoEiW]It's realistic because it's a fair price for the services that I offer and it's easier for the customers not to miss anything on the big day.
I am taking enquiries and bookings in January 2025, and this will allow me to plan and have my first weddings and events in September 2025.

Market research
The recession has severely impacted the Millennial Generation, with the highest unemployment rate among all age groups. Despite this, Millennials are less likely to cut spending and are more optimistic about the future of the economy. They value good pay, benefits, rapid advancement, work/life balance, challenging work, and contributing to society. Marketers and retailers must invest in relationships through empathy, deep understanding, and insight to succeed. Gen Y consumers have a different psychological and mental state towards brand loyalty.
Strategies for targeting
To effectively target Gen Y consumers, businesses should adopt digital platforms, provide personalized recommendations, collaborate with influencers, and demonstrate social responsibility. Digital natives prefer user-friendly websites, engaging social media profiles, and mobile apps. Socially responsible brands should demonstrate transparency, ethical sourcing, and partnerships with non-profit organizations. Millennials are infatuated with trends and are reliant on social media platforms for recommendations and decisions. Businesses should ensure their online reviews and customer experiences are up to par to effectively market to this demographic.
To engage millennials on social media, consider offering incentives like coupons or discounts, as 63% of them would check-in to a business. Offering a gateway to opportunities, like sharing a product or experience, can generate online buzz and sales leads. Chipotle's loyalty program, despite the e. Coli scandal, was a major news item. The Harris Poll shows 77% of millennials participate in rewards and loyalty programs, and 73% of smartphone users are interested in using their devices to interact with brands' loyalty programs.
Target market and customer profile
Millennials, born in the mid-twenties to early forties, have experienced rapid technological advancements and social norm changes. Despite being optimistic and ambitious, they often face negative stereotypes in the workplace. Employers can integrate Millennials into a diverse workforce to foster innovation and efficiency. Generation Y, born in the 1980s and 1990s, is characterized by short-term focus, instant gratification, and a strong focus on results. Their lifecycle is marked by economic and social pressures, overlapping stages, and greater variability between generations.
Generation Y, a highly educated and adaptable generation, is a significant part of the labor market due to their diverse roles and experiences. They prioritize job flexibility, open communication, and adaptability, and value diversity. They are motivated by promotion and recognition, excelling in creative environments and modern technologies. Senior recruiters must adapt to this reality by offering clear objectives, flexible working environments, and remuneration that reflects their education. Gen Y holds significant buying power, and successful marketing can lead to long-term customer and brand loyalty.
Marketing Mix
[bookmark: _Int_1Sslhevd]Product – The product that I am selling are wedding packages. The product that I will promote is the Rhapsody of Love Package, this package will include the following. The ceremony room (The Vivian Hall), the breakfast with a three-course meal and menu options such as wine, coffee, and tea service. We will also provide an evening buffet including gourmet dishes, a live cooking station, and a dessert bar. The package also includes a live concert. Also, an overnight accommodation in the nearest hotel, which is the Morgane Hotel.
Price – As Dylan Thomas is reopening the Rhapsody of Love Package will get a 10% discount and a bonus which is a live concert during the wedding.
Promotion – Promotion is when you get your product more known by using advertising, sponsorship, and your public relationships. I will be advertising my wedding packages by using social media such as Instagram and TikTok.
Place – The place is an important key as in this business certain places might often attract more people. Places such as Dylan Thomas can be an example. Also, where the customer can buy your products from is also important as you can use websites but also have your own store.
People – People in marketing involve customers, employees, stakeholders, and partners, focusing on understanding needs, preferences, and behaviors, and building strong relationships to achieve marketing objectives effectively. Having charitable workers that can help the customer if needed.
[bookmark: _Int_7GgSwlxR]Mastering the 5 Ps of event marketing (Product, Price, Promotion, Place, and People) can create memorable, successful events that resonate with your audience, drive attendance, and achieve objectives. Continuously evaluate and refine your strategies based on data insights, industry trends, and attendee feedback
Marketing activity
As my marketing strategy I will include social media because it is a simple and efficient way to advertise anything. My advert will be aimed at generation Y as they use social media a lot. I will promote my business on the platform called Instagram. A high percentage of the population use Instagram and follow at least one brand company which will increase the chance for my advert to work.
Marketing activities are strategies used by companies to develop and promote their products or services, identify target audiences, and improve offerings, achieving revenue goals, brand awareness, and customer base growth.
Successful marketing strategies enhance a company's brand visibility and public perception, fostering relationships with new, existing, and potential customers.

Unique value proposition
The values that make’s Dylan Thomas center unique and different is the location, its situated in the maritime quarter of Swansea. It has a historical background which is an exposure of the jazz heritage. It is a cultural venue dedicated to celebrating the life and incredible work of Dylan Thomas.

Promotion methods
Instagram is an excellent platform for promoting products due to its cost-effectiveness and reach to over a billion users. There are two types of campaigns: organic and inorganic. Organic campaigns involve publishing posts without a paid budget, while inorganic campaigns use a paid budget for better results. Both methods can be effective for promoting products on Instagram.
After acquiring assets, promote the product on social media using tools or manual processes. Follow guidelines and latest trends and execute campaigns in various formats using visuals like images, videos, or text-based ads.

SWOT analysis
Strengths: 
· Location 
· History 
· Culture
Weaknesses:
· Inactive for event
· Low online review
· Outdated websites
Opportunities:
· Different market 
· Specific laws 
· Policies
· Positive customer feedback
Threats:
·  Competitors 
· Costs of supply
· Pandemic
· Negative technology change

Monitoring
New customers 
Consumers seek value and deals, so businesses can attract new customers by offering introductory discounts or specials. Tracking customer purchases and redeemed offers can help target them with future marketing messages, fostering loyalty and encouraging them to change their shopping habits.
To attract more customers, actively solicit referrals from satisfied customers. Instead of waiting for referrals from existing customers, create a systemized approach and actively solicit referrals from satisfied ones. Build referral-generating activities into the sales process, send follow-up emails to ensure customer satisfaction, and consider offering incentives if the sale price warrants it.
Making new customers gradually will allow me to book events approximately 2 times a month.
Conclusion
[bookmark: _Int_mkUNaorl]To sum up everything, my goal is to achieve the launching of wedding packages. To promote wedding celebrations events and give to our customers the best experience of their life. The primary focus of the text is the strategic planning for marketing wedding packages at Dylan Thomas, emphasizing the importance of understanding the Millennial demographic and utilizing effective marketing techniques to create memorable experiences and foster brand loyalty. By leveraging social media and a unique value proposition, the aim is to attract and engage customers while achieving business objectives.
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