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[bookmark: _Toc97850847]ABSTRACT
Many small or large businesses place great emphasis on employee engagement. While some businesses work with experienced and professional HR teams to increase employee engagement, some small businesses try to provide this with their own methods. In today's time when a skilled workforce is important, no business wants to lose an effective employee or make him/her work inefficiently. For this reason, every company tries to achieve this by taking material or moral measures in line with their own methods. One point that should not be ignored here is that employee engagement is as much about internal motivation as it is about the company's employee policies. To what extent is the brand value of the company that the company works for, while ensuring the motivation of the employees, apart from the processes and practices they implement to increase the loyalty and dedication of their employees to the organization? In fact, does the employee feel more valuable in an organization with a high brand value? Does this increase his motivation and ambition to work, his desire to be more successful? In this study, answers to these questions are sought. For the research to give more reliable results, the research sample was selected from the first 4 supermarkets in the UK. As a result of the research, analysis and observations, it has been observed that many supermarket employees with high brand value are employees who show loyalty to their institutions. however, it has been concluded that the reason for this commitment is not directly related to the brand value of the institution. In fact, the establishment of high brand value institutions to have committed employees is a process, not a result. Companies with high brand value use modern HR methods to increase employee loyalty. As a result, although there is an indirect link between brand value and employee loyalty, it is not possible to talk about a direct link. In other words, the number of employees who are loyal to the institution they work for just because of the brand value of the institution they work for is almost non-existent.
[bookmark: _Toc97850848]INTRODUCTION
In recent years, most companies have been trying to create more effective and productive working environments for their employees with contemporary HR management models. Companies attach importance to these practices in order to keep their employees more motivated, to increase the sense of dedication of the employees, to increase the welfare of the employees and to enable the employees to perform productive works in a peaceful and happy working environment. So, 'are only effective HR practices sufficient and efficient to increase employee loyalty to the organization?' This study is carried out in order to answer the question. The brand value of the companies may have aspects that affect employee loyalty and therefore the efficient and effective work of the employee. It will be tried to reach a satisfactory result with the studies and research carried out on this subject.
[bookmark: _Toc97850849]WHY THIS IS INTERESTING 
Three stages should be used in choosing the research topic and focusing on the topic. First, the research area should be defined. Then, the field suitable for the purpose of the research and the research question should be selected. Finally, the aspect that will be effective in this field should be determined. While creating all these stages, the research should be completed in a way that will attract attention and answer the reader's curiosity (Adams, et al., 2014).
In this study, I wondered to what extent the brand values ​​of companies in line with their own area of ​​interest have an impact on their employees. To what extent does the effective functioning of a business's human resources affect the brand value of the company? Or, on the contrary, is the loyalty of the employees to the company higher in companies with high brand value? In this study, answers to these and similar questions will be sought. When the relationship between the brand value of a business and the employee loyalty of the employees in that business is handled, human capital management is studied. The reputation of the business, which is closely related to the brand value, and the effective management of human resources that affect employee loyalty, provincial long-term stable working power and dedicated should be kept in it.
Figure: Selecting the Research TopicASPECT: Company Reputation& Stability and dedication
AREA: Brand Value & Employee Engagement
FIELD: Human Capital Management

[bookmark: _Toc97850850]RESEARCH PURPOSE 

[bookmark: _Hlk87047422]The main purpose of many businesses is to add value and create a unique brand value for themselves. This is related to how organizations are perceived in the external environment. It is possible for companies to be effective in the external environment, by increasing their strength in the internal environment. In this sense, employee engagement is of vital importance for companies. Firms with stable and committed employees have an effective structure that can turn threats from the external environment into opportunities. It is possible with HR for businesses to improve their employee relations and their progress in a harmonious internal environment. The aim of this study is to investigate whether or to what level the brand value that businesses have in creating effective employee engagement has an effect. Would it be easier for companies with good brand equity to build strong employee engagement? Is only the brand value enough to create employee engagement? Can brand value be the primary factor for companies to easily establish employee engagement? Or is the effective HR management based on employee engagement? Finding answers to such questions and developing effective HR approaches in line with these answers are among the main objectives of this study.
[bookmark: _Toc97850851]OBJECTIVES
The objectives of this qualification are:
· to identify companies with high and low brand value in a specific sector,
· to conduct research on employee engagement and reasons in these companies,
· to reveal the relationship between brand value and employee engagement,
· to determine how brand value affects employee engagement,
· to compare the level of employee engagement of the companies with high and low brand value in the same market, 
· to discuss which of the components of employee engagement such as brand value, loyalty, motivation, and organizational citizenship has the most impact on,
· to discuss whether an effective HR management is sufficient to ensure employee engagement.
[bookmark: _Toc97850852]LITERATURE REVIEW
It is necessary to perform the literature review in two ways. First dimension of the views and theories that are the subject of the research question should be well studied and understood. Another dimension of the literature review is research methods and methods. Here, at least as much as the importance of the research topic, what kind of philosophy the research will be based on and the creation of the infrastructure and resources necessary for the research to be carried out effectively.
[bookmark: _Toc97850853]CONTEMPORARY REVIEW OF THEORY
[bookmark: _Toc97850854]Brand Value
Brand equity is the image that brand managers want to create in the minds of consumers. This image consists of promises and commitments made about the brand and is presented to customers through various communication tools such as advertising and marketing strategies (Fisher, 2010) . 
Brand value is as important as the equity they have for companies. Therefore, brand value is more than names and symbols. Although brand names and symbols are the foundation of the company's relationship with the customer, the brand attaches importance to the customers' perceptions and feelings about a product or performance. Strong brands have a high brand resource. Brand sourcing is a differentiated effect of customer and market knowledge of the brand name. When customers pay less attention to the unbranded version of the same product and more to the brand, this indicates that the product has a positive branding resource. If customers are more interested in the unbranded version of the same product, this indicates that that brand has a negative brand source. Brands differ in the amount of power and value they hold in the market. For example, brands such as Nike, McDonald's, and Coca Cola continue their brand resources even after generations. However, there are also brands that gain fresh consumer loyalty, such as Google, Uber, Instagram. The creation of these brands' brand equity has emerged with the unique and reliable service network they offer to their consumers. People often connect with brands. For example, a consumer who buys Nike sports shoes will want to buy tracksuits, coats and other sports equipment from Nike. Brand equity is the financial value of a brand. A brand with a high brand resource is a very valuable asset for the business. Brand value is difficult to measure. However, the brand value of some large companies can be estimated. For example, Apple has a brand value of $246 million, Google $174 million, and Microsoft $115 million. A high brand resource gives a company a competitive advantage in its market. Companies with high brand value can enter new markets more boldly, relying on customer awareness and loyalty. In addition, strong brands have sufficient forms to establish strong and profitable customer loyalty and relationships (Kotler, et al., 2019).
[bookmark: _Toc97850855]Employee Engagement
The term 'employee engagement', which has become very popular lately and is given importance by companies, is formed by the successful increase of individual performance within the organization. Employees who know what is expected of them in the context of work, who work devotedly in their work, who are happy and satisfied with their work, are those who work under the organization (Torrington, et al., 2014). Engagement is the effort and harmony that the employee spends while focusing its energies on a specific goal, and personal initiative towards organizational goals is clearly seen by others. Employee engagement can take different forms, but three aspects stand out, according to research published by MacLeod and Clarke in 2009. These; work commitment, organizational commitment and analytical approach. According to the analytical approach, work engagement and organizational commitment are combined. Components of participation are modeled by the Institute for Employment Studies (IES). Engagement is the level of employee involvement and identification with the organization. Organizational citizenship behavior is employee behavior that goes beyond the sense of duty, is optional, is not clearly recognized by the official reward system of the employer's organization and contributes to organizational effectiveness. Motivation is the force that creates, directs and sustains a behavior. Motivation can be defined as intrinsic and extrinsic. In intrinsic motivation, the behavior arises from the work itself or the factors it produces. Extrinsic motivation is when behavior occurs when something is done by the external environment or when people do it to motivate them. It is the job itself, not pay or recognition, that creates positive feelings of commitment in employees, that is, creates intrinsic motivation. Engaged employees think that their work is an important part of their lives and dedicate themselves to their work in this direction (Armstrong, 2012). Engagement occurs when individuals are committed to their work and organization and focus on achieving a high level of performance. Employees who are committed to what they do are positive, interested and excited about their jobs. According to studies examining the effects of commitment on organizational interests; Engaged employees are 20% more productive and perform better than average and are 87% less likely to leave and stay at work better. In order to build loyalty in an organization, it is necessary to activate some antecedents. In this context, the HR unit defines the enriched work for the employees comprehensively and encourages the employees to use their capacities, increasing the quality of the relationship between the employees and the organization, increasing the quality of the relationship between the employees and their superiors, rewards and incentives, fair processes in the resolution or distribution of conflicts resources are among these premises. In organizations with high commitment, job satisfaction, organizational commitment, reluctance to leave and organizational citizenship behavior are high. There are two types of commitment: work commitment and organizational commitment (Armstrong, 2011).
[bookmark: _Toc97850856]CONTEXT FOR STUDY 
While talking about the important effects of brand value on customers, its effects on employees should not be overlooked. Strong brands have also succeeded in attracting their employees, thanks to their corporate management policies and modern HR services they implement. Many job candidates will prefer to work with companies with strong brand value. Branded companies should not only provide their employees with a reputation and a good experience, but also implement practices aimed at increasing employee loyalty with the trainings, motivation-increasing rewards and bonuses they provide.
[bookmark: _Toc97850857]METHODOLOGY
Differentiating between qualitative and quantitative research methods is based on numerical data based on numbers and non-numeric data based on words, images, and sound images. Quantitative research is to reveal data collection techniques with various questioning methods and statistical methods such as graphs and tables. In contrast, qualitative research relies on non-numerical data with interview data collection techniques and data analysis procedures by analyzing data. However, it is problematic and narrow to distinguish between these two research methods. Many business and management research designs are problematic as they contain both qualitative and quantitative research components. For example, when the answers given to the questions in research are woven into numerical data, quantitative methods are used, but qualitative methods are used after the people participating in the research add personal answers to the questions or when open-ended questions differ from person to person. For this reason, both methods can be used as a mixture with various techniques in research. The distinction between qualitative and quantitative research is also narrow. This is because when quantitative research and qualitative research are separated into purely numerical and non-numerical research, it leaves the philosophical assumptions of the research question incomplete. In order to consider the research question from a broader perspective, it is necessary to consider the philosophical background of the research question. In this direction, it is determined how and in what way quantitative, qualitative or mixture methods can be used in the research of the research question (Saunders, et al., 2019).
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In this direction, three methodological choices can be mentioned. These are qualitative, quantitative and mixed research designs. Qualitative and quantitative research can be divided into mono method and multiple method studies. On the other hand, mixed method studies, are divided into two as simple method and complex method (Saunders, et al., 2019).
[bookmark: _Toc97850858]PHILOSOPHY 
The following diagram can be used to better understand the research philosophy and approaches in theory development. According to this scheme, the theory to be developed before starting the research should be based on one or more of the philosophies such as positivism, critical reality, interpretivism, postmodernism and pragmatism. In this direction, theory development approaches such as deduction, abduction and induction should be looked into. Then methodological choices should be determined. Strategies such as experimentation, case study, archival research, survey, narrative, ethnography can be used in the theory development process. In line with the appropriate strategies to be selected, the necessary techniques and procedures for data collection and data analysis can be followed. The term research philosophy deals with a system of beliefs and assumptions about the development of knowledge. At each stage of the research, assumptions are created one after the other. These assumptions are ontological assumptions about reality, epistemological assumptions about human knowledge, and axiological assumptions that follow the path of values ​​that affect the research process. These assumptions shape the understanding of the research question and how to interpret what has been found. Research conducted with the awareness of philosophical commitments shows that what is being researched is better understood and that the research done is significantly effective. In addition to this, there are two important situations that make the philosophical choice more active and informative. One of them is to ask oneself questions about research assumptions and beliefs, and the second is to associate oneself with a broad research philosophy within the understanding of business and management. To validate assumptions and beliefs stemming from research philosophy, the methodological choice must be justified by using appropriate research strategies, data collection procedures, and analytical techniques (Saunders, et al., 2019).
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According to the appropriate philosophical assumptions such as positivism, critical realism, interpretivism, and postmodernism, the research question is determined and researches are carried out in this direction. Appropriate theory development approaches such as deduction, abduction and induction are used. Appropriate methodological selection is made from qualitative and quantitative data collection methods. The data collection techniques necessary for data analysis are applied. For this, various data collection strategies such as survey, experiment, interview, case study, theory development, narrative are used. The obtained data are analyzed and interpreted, and necessary inferences are made.
[bookmark: _Toc97850859]DATA COLLECTION TECHNIQUE (600)
Various steps are used to map research methods. These are ontology, epistemology, methodology and different data analysis approaches. First, the objective and subjective aspects of ontology and research paradigm are determined. In the information gathering stage, a case study is created by bringing together quantitative and qualitative information. Information gathering techniques such as big data, experiences, surveys, interviews, archive searches, focus groups, observation, netnography can be used. Finally, data analysis approaches such as deduction and induction are used (O'Gorman & Maclntosh, 2014).
Data collection techniques and methods can be implemented in many ways. However, it is often necessary to examine data collection in two phases, pre-test and main study. In the pre-test phase, using a small sample, appropriate data collection procedures for the main study are determined. This pre-test study provides the researcher with an advanced opportunity to minimize errors in the data collection form. These mistakes are situations such as too long or too short question sentences, misunderstandings in question sentences, question sentences if you are not clear. If the statistics obtained in the pre-test phase do not answer the researcher's questions, the research should be redesigned. The researcher should determine the research questions in accordance with the data analysis. The researcher should choose the group on which he will research and ask appropriate questions for them. For example, in organizational behavior studies, the unit to be analyzed should consist of cross functional groups rather than individuals (Adams, et al., 2014).

[bookmark: _Toc97850860]SOURCING AND SELECTING DATA 
The Utrecht University group describes employee engagement in a narrower and more specific way. Occupational psychologists, who define 'work engagement' as a state of mind, classify the employee engagement with the aspects of vitality (energy, flexibility and effort), dedication (for example, enthusiasm, inspiration, and pride) and absorption (concentration and dedication). Research shows that; There are important drivers and barriers that affect employee commitment in business life. These are personality traits, job demands, resources, leadership, management and organizational climate and culture. One of the most important effects affecting motivation is autonomy. This may be possible if the employee feels meaningful for the job and finds the job enjoyable. However, on the other hand, according to MacLeod's view in 2009, 4 key roles affect the employee's commitment. One of them is the leadership, the other is the line managers who support and empower the employees, the employee's voice that allows the employee to make decisions within the framework, the organizational integrity that reflects certain values ​​to the organizational culture (Gifford & Young, 2021).
[bookmark: _Toc97850861]DATA ANALYSIS TOOLS 
In the completion of this study, especially qualitative and information gathering approaches will be used. Brand values ​​of companies are attributes that do not have a numerical indicator and are perceived by the customers and stakeholders of the companies. For this, companies with high and low brand value can be determined by qualitative measurements. The fact that companies only achieve high profit margins does not increase the brand value of the companies. Employee loyalty in companies can also be determined by qualitative measurements. In recent years, the telecommunication network has become very common. In this study, the brand value of which will be investigated is the sector telecommunication companies. First, telecommunication companies operating across the UK will be determined. Work will be carried out on some of these companies. Surveys about employee loyalty will be prepared by selecting a sample from the employees of the companies studied. As a result of the survey analysis, it will be interpreted how the brand value influences employee loyalty.
[bookmark: _Toc97850862]FINDINGS
Questions about the research topic.
	1
	What philosophy was this research based on?


	2
	Which of the theory development approaches were used in this study and to what extent?


	3
	With which methodological choice was the data analysis made in accordance with the research question?

	4
	What strategies were used to collect data for methodological choices?


	5
	What technical methods and procedures were used to collect and analyze data?


	6
	What are the high brand value supermarkets in the UK?

	7
	How can the employee loyalty of companies with high brand value be determined?

	8
	How can the employee loyalty of employees in low brand value markets be determined?


	9
	How can the link between employee loyalty and brand value of companies with high and low brand value be defined?


	10
	How can the obtained numerical and non-numeric data be interpreted?


	11
	While conducting this study, which sectors with different brand values ​​were emphasized?


	12
	What are the mechanisms that measure the employee loyalty of these companies?


	13
	What are the main components that affect employee loyalty in these companies?


	14
	What is the degree of employee loyalty of companies with high brand value compared to companies with lower brand value?


	15
	What is the share of the brand value of the company among the reasons why this criterion is effective in companies with high employee loyalty?


	16
	Is the brand value of the company sufficient to make employee loyalty in a company effective, or should effective HR management techniques be used together?




 In this study, the retail markets in the UK were studied in order to investigate the relationship between the brand value of an enterprise and the loyalty of its employees. As it is known, in the last few years, the whole world has struggled with a big problem such as the Covid-19 epidemic. While life had come to a standstill for a long time, retail and food-oriented companies that would meet the basic needs of people continued to work non-stop. In this context, the effect of the brand value of the business on employee loyalty, including the Covid-19 pandemic process, was investigated. The study was carried out with the answers given to the questions given in the table above.
1) This study is generally based on the philosophy of positivism. It explores independent, external, and real situations. Observable and measurable factors are investigated as a scientific method. Commonly accepted generalizations, causal explanations and predictions are used. The researcher is independent and impartial from the researched subject and approaches the subject objectively.
2) Typically, highly structured deductive research methods were used in this study. Large measurable samples were selected. Particularly, employees of companies with effective brand value in the UK such as Tesco, Asda, Morrison’s, Sainsbury's were selected.
3) As a methodological choice, quantitative analysis methods were given weight, but qualitative analysis methods were also used.
4) The emphasis was placed on action research as a data collection strategy. Brand value and employee loyalty research of the market companies to be researched were conducted. According to the data in the CIPD Good Work Index 2021 study, in the table about the employees' work attitude, it was investigated whether a job consisted of just making money. 42% of the employees who participated in the study argued that a job is not just for making money, 37% argued that it is only for making money, and 21% abstained (CIPD, 2021).
[image: ]
5) At the stage of data collection and analysis, first, the group to be studied was determined. For this purpose, interviews with employees in various market companies and satisfaction and loyalty surveys were applied. Since it would not be possible to reach all employees for this study, randomized groups were selected, and data were collected from these groups. Apart from this, data were obtained through observation and examination. Particularly, Internet-based data research methods were used to determine the brand value of companies.
6) According to the financial reports of supermarket chains operating in the UK for April 2021, they are among the top 4 companies with growth rates of Tesco 6.6%, Sainsbury's 7.1%, Asda and Morrisons 8.7% (Top 10 UK Retailers: Food&Grocery, 2022).



[bookmark: _Toc97850863]CONCLUSION
In this study, which was conducted to measure the relationship between employee loyalty and brand value that companies have. A total of 158 people were reached from 4 large supermarket chains operating in the UK, and as a result of the study showing their degree of loyalty to their workplace, data were obtained that 78% were committed employees, 13% remained pessimistic and 9% had low level of commitment to the company they work for. When the reasons for this are investigated, it is seen that companies exhibit practices that respond to the wishes and demands of their employees. It has been observed that each employee is supported financially and morally, especially during the Covid-19 pandemic process. It is a fact that this situation increases employee loyalty. Although the loyalty of the employees to the institution they work for cannot be directly identified with the brand value, the importance given to their employees by these supermarket companies with high brand value and the practices they apply to make them feel well-being increase the loyalty of the employees to the institution. In this case, dedicated employees will work more selflessly and satisfactorily.
[bookmark: _Toc97850864]RECOMMENDATIONS 
Employees are the expression of companies, that is, their showcase. In other words, a peaceful and happy employee tries to do his/her job in the best way and not only carries the company's success further, but also raises the company's reputation. In this context, companies need to implement various practices in order to increase the welfare of their employees and their commitment to their work. An employee who is well trained and does his/her job well in competitive working conditions is worth gold. Especially large companies with high brand value may face the danger of losing their valuable employees to rival companies if they do not show the necessary attention and understanding to their employees by relying only on the brand value. The biggest trump card of these companies should be to make the necessary effort to maximize and retain the potential of their employees with their effective and innovative HR management units and practices.
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