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A company's success in the market can be significantly improved by paying more attention to marketing, which has evolved into a vital business factor. The effectiveness of marketing operations is not only dependent on the quality of the product that is being sold but also on the manner in which the product is being promoted in the marketplace (Bowie et al., 2017). The promotion of the marketing aspects for an organisation assists in increasing the consumer attention that is paid to the organisation, and it also makes the organisation promote greater organisational capabilities in the process of acquiring a competitive advantage. Journal of Strategic Marketing (2022): 1-16.
 An understanding of the marketing tactics used by multinational organisations has been presented here as a result of the research that was undertaken for this essay. Through the course of this essay, a comparison of two different hotel brands and the marketing strategies they employ has been provided. The hotel chains Ibis and Ritz Carlton, both of which are hospitality organisations.
 The fact that both firms hold specific service to build the international service, is the primary factor that led to their selection as the winning organisations. Accor first opened a Hotel Ibis in 1974, and since then, it has grown to become France's most popular economic brand for hospitality services. 2011 marked the year when the organisation became Accor's megabrand. Evry, which is in France, is where the organization's headquarters may be found. The Ritz-Carlton hotel, which is the business that sits on the opposite side of the comparison, is a larger organisation for providing hospitality services.
 It was founded by William B. Johnson in 1983. Its primary mission is to provide clients located all over the world with luxurious services. It includes approximately 108 different hotel brands. Because of the luxury services provided by the hospitality business, the company has expanded to become a provider of services on a global scale. The market decision for the business has a direct correlation to the marketing decisions that the organisation makes. In the country of France, the Ibis hotel brand is extremely well-known. The evolution of the company's international brand is connected to a shift in the marketing strategy targeted toward average consumers that focuses on the company's economic brand for the people (Smith and Zook, 2020). The corporation was able to promote the service more effectively as a result of the advertisement campaign for example acquiring new customers and boosting sales. 
The shift in Ritz Carlton's corporate culture is the company's most important marketing choice in recent years. The shift in the company's culture has made it easier to demonstrate its commitment to providing excellent service to customers. The modification made to the procedure for the generation of services was beneficial to the organisation in terms of the development of the services. The establishment enhances its productivity by providing a pleasant setting in which employees can work. The company has made several choices, which are not particularly innovative but are efficient with regard to the amount of time they take up. Every activity and task have its own allotted period of time in which it may be carried out effectively; in the case of marketing, the decision should be based on an ongoing situational study of the market (Kotler et al., 2020). The adoption of various marketing tactics is done with the intention of improving an organization's standing in the market. At the present time, the organisation Ibis Hotels has developed into a well-known brand in the hospitality sector, and it has become the megabrand for the organisation Accor, which it was founded by. This suggests that the firm Ibis Hotel is an economic brand that gained a boost with the public desire for economic service. This suggests that the company Ibis Hotel is an economic brand. On the other hand, the hotel Ritz-Carlton has a solid standing thanks to the high-end services it provides to A-list celebrities and wealthy individuals (Clow and Baack, 2013). The company ties its maximum customer satisfaction model to the service generation, which makes it one of the customers engaged organisations according to Marriott International, the company's parent company (Chaffey and Ellis-Chadwick, 2019). 
Every company does things a little bit differently when it comes to their marketing activities and functions. In order for an organisation to get a competitive edge in the market, its methodologies and functional strategies in the market are going to be different from that of other organisations. In the case of the company Ibis Hotels, the management of the brand in conjunction with the consideration of a change in the organization's business model, as well as the costing that is friendly to the organization's budget. The modification of the organisation has been approved as a vital strategy for achieving a more favourable standing in the market, and it will be implemented soon (Ghauri, 2014). The Chief Executive Officer of the company, Denis Henniquin, stated that he had made the decision to question some of the fundamental business models, such as the change and its implementation. It begins the key marketing tactics with the pricing strategy, its service strategy, and its advertising strategy while simultaneously hinting that there would be a shift in the organisation. Because the company is a mid-level brand, the majority of its customers are middle-class individuals with middle-class incomes. In order to attract more customers, the company strives to provide effective customer service while simultaneously pursuing a pricing strategy that results in price reductions for end users. Higher levels of product pricing effectiveness are required in order to bring about the desired relationship of customers to the goods and services offered. In addition, the company applies the service strategy into its operations in order to achieve balance in the level of service it provides in various geographic locations. To ensure that a greater number of people are aware of the organization's offerings, the promotional strategy for the market includes the organization's incorporation of advertisements in various forms of mass media. Television and newspapers are just two examples of the many public media outlets that are utilised for advertising purposes. In today's day and age, the corporation is actively participating in a digital marketing platform in order to enhance their experience in digital marketing as well as promote the organisational service in social media. On the other hand, the Ritz-Carlton brand is synonymous with opulence and excellence in the hotel industry. Product diversification, customer value maximisation, pride in the product or service, and research on the highest spending VIP guests are all components of the organization's primary strategy, which also includes investigating these guests. To the benefit of the business, each of these facets contributes significantly to the accomplishment of the organisational service. The company has a relationship with the service inclusion in terms of how effectively it generates service for premium brands. The organization's brand management team is responsible for preserving the brand's value in the eyes of its customers in order to ensure that those customers are always completely content. The majority of this company's customers are wealthy individuals and VIPs, and they are given the highest possible priority when it comes to receiving services. Customers are given value when they stay at the hotel so that they can feel proud of the goods and service they receive. The organisation extends a cordial welcome to its distinguished visitors, including wealthy patrons. The research team conducts ongoing study on the demands and behavioural aspects that lead to the analysis of customers' demands and expectations. This assists in determining the needs of service that are imposed by the customers. According to the explanation given in (Housden, 2008), the various tactics that organisations use for the promotion of marketing should be carried out in accordance with the aim that the organisation has set for the consumers and the expectations that the consumers have. 
The method of green marketing entails the promotion of environmental improvement and reductions in the amount of pollution caused to the surrounding environment. The CSR actions that are part of the organisational plan are primarily encouraged with the promotion of service generation in a manner that results in less pollution for the environment (Kotler et al., 2017). This kind of activity is supported by the company Ibis Hotel, which chose its position so that it would be near natural scenery. In Europe, most hotel branches may be found in natural settings, which allows the organisations to fulfil their ethical responsibility to preserve the local natural environment while also increasing awareness about the importance of protecting green resources. Maintaining order and cleanliness in the surrounding region contributes to the development of a more favourable natural environment within the organisation (Ryan, 2012). 
Because to COVID 19, the hospitality organisation, along with other companies in the industry, is facing a decline in their operations. As a result of the lockdown scenario brought on by the pandemic, the hospitality organisation has been compelled to shut down, which has resulted in a significant loss for hospitality businesses. The COVID 19 problem did not work out well for the corporation Ritz Carlton in terms of protecting the health of both its employees and its customers. The corporation made the announcement that they will be continuing their health education and health awareness campaign for the consumer (Lock Statista, 2020). In preparation for the pandemic that was about to strike, the corporation initiated an awareness effort. Ibis Hotel is another organisation that is following a similar path in its efforts to raise COVID 19 knowledge among the general public. Masks and hand sanitizer were distributed to members of the public by the group that was involved in the effort (Plecher, 2020). 
In conclusion, it is possible to assert that the process of initiating the development of marketing strategies for an organisation is effective in terms of contributing to the growth and development of the performance of the organisation. The terms "marketing methods" and "marketing strategies" can be associated in several different ways, as there are a variety of ways in which an organisation might interact with marketing strategies. The development of marketing strategies and approaches has been provided with a comparison of two different companies in this essay. Both companies are discussed. The entirety of this essay has been dedicated to discussing the various marketing strategies and how they may be used within an organization. 
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