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[bookmark: _omyaeuq12fkf]Introduction
Nowadays sustainability is one of these issues that hotels take into account, adopting green practices to diminish their environmental impact. Green practices in hospitality encompass energy efficiency, water conservation, waste reduction, and sustainable sourcing. Their contribution to resource conservation, cost savings, as well as improved brand reputation. Yet there is still room for more innovation with gaps in several hotels’ sustainability efforts.

This essay addresses a particular gap in a selected hotel’s green practices and brings forward a realistic, innovative solution to close the gap. The feasibility, benefits, and challenges of the proposed initiative will be assessed by analyzing industry best practices. Finally, the discussion will focus on how this solution can improve environmental performance, operational efficacy, and guest satisfaction on a par with global standards of sustainability. The gaps in this need to be addressed if hospitality is to become long-term environmentally and economically sustainable. 
[bookmark: _yq2guvi8aon]Main Body
To reduce the environmental impact and to improve operational efficiency, hotels are looking towards sustainability in the hospitality industry which is seen as a key focus. Numerous hotels have implemented several green initiatives like installing energy-efficient lighting, preventing wastage of water, and good waste management procedures. However, there are huge gaps in sustainability practice that need attention. The excessive use of single-use plastics, especially in guest amenities such as toiletries, bottled water, and food plastic wraps is one of the most pressing issues of the industry. Awareness of plastic pollution is growing, but hotels continue to search for cost-effective options that satisfy both the cost and guest expectations and their sustainability decision (Migdadi. 2023).
For instance, any hotel has come a long way, in adopting renewable energy while reducing waste; but guest services remain heavily based on plastic products. One of the major problems that affect the recent development of the hospitality industry is the excessive use of plastic items that cause great environmental degradation, with millions of tons of waste getting disposed into landfills and rivers each year. Industry research shows that global hospitality has about 150 million tons of plastic waste, of which most plastics come from single-use disposables in hotels (Sultana, Amin, and Islam. 2022). It is important for hotels that want to reach international standards in sustainability, which are determined by the United Nations Sustainable Development Goals (SDGs) and individual field certifications, such as Green Key and LEED (Leadership in Energy and Environmental Design).
Single-use plastics are relied upon by hotels in large part due to convenience, affordability, as well as guests' expectations. While plastic packaging is inexpensive and convenient, hotels get what they want in terms of the short term, but in the long term, they do no good to the environment. Furthermore, the option for guests to still receive individually wrapped amenities also interferes with the hotels’ efforts to move to more sustainable options. However new studies indicate that attitudes of the consumers are changing and they are now giving preference over sustainability towards their accommodation choices (Tanveer, Yusliza, and Fawehinmi. 2024).
But to fill this void, leading hotels are starting to introduce creative solutions to almost completely or highly reduce plastic waste. In this example, Marriott International has replaced plastic straws and stirrers in all its properties with plastic straws and has eliminated the use of millions of units annually. Accor Hotels has also committed to using refillable dispensers that will replace plastic toiletries; this has been anticipated to avoid the massive disposal of plastic bottles (Fok et al., 2023). These cases show that sustainable options can best be implemented while Guest satisfaction is not compromised.
The adoption of a refillable dispenser system for toiletries is a suitable solution to the sustainability gap for any hotel. Instead, the hotel can install high-quality tamper-proof dispensers for shampoo, conditioner, and soap, in the guest bathroom to help it provide these items individually (Bhatti et al., 2022). Numerous eco-friendly hotels around the world are already enjoying the success of this initiative, which, despite being cost-effective, avoids hurting the environment to some extent. Furthermore, the hotel can switch from plastic to glass or aluminum water bottles and Sunrise gleaned from providing compostable or biodegradable in-room amenity packaging.
The implementation of some of these changes will be essential to reduce the amount of plastic waste and, at the same time, improve the reputation of the hotel as an environmentally friendly boasting luxury hotel. Additionally, promoting the benefits of these sustainable decisions through in-room messaging and digital platforms can increase acceptance and participation. Similarly, hotels can work with other sustainability organizations to be certified and certified for their ecologically responsible efforts, thus providing further support to the hotel’s market position (Haldorai, Kim, and Garcia. 2022).
The opportunity for addressing the gap in sustainable practices exists for hotels, as eliminating single-use plastics can improve the hotel’s environmental performance while meeting the growing consumer demand for responsible travel. Hotel adoption of innovative solutions, and emulation of industry leaders, align with global sustainability and result in cost reduction as well as long-term environmental conservation (Irani, and Kilic. 2022).
With a focus on filling this gap of sustainable practices, the hotels can adopt innovative green initiatives to achieve an effective reduction in environmental footprint. Such a solution would be a move away from single-use plastic toiletries to a refillable dispenser system. Individual shampoos, conditioners, and body washes packaged in individual plastic bags are yet another type of plastic waste generated by many hotels around the world. Inserting refillable and tamper-proof dispensers for these will drastically cut down plastic consumption while preserving hygiene conditions and guest satisfaction (Sun et al., 2022).
There are several benefits to shifting to refillable dispensers. It is environmentally good, as it drastically cuts down on plastic waste, which goes hand in hand with global methods of combating plastic pollution. An example of this initiative is the one that today is being implemented by Accor and Marriott, among many other hotels, reducing millions of plastic bottles every year. It also has the financial benefit of long-term cost savings due to bulk purchases of toiletries being cheaper than single-use packaging. Further, this solution improves operational efficiency in terms of reducing restocking efforts plus wasted management costs (Madanaguli et al., 2022).
Another alternative is the replacement of plastic water bottles with glass or aluminum substitutes. Complimentary plastic water bottles are often given out by many hotels at cost already and, therefore, contribute to landfill waste. Refillable glass bottles and water stations installed gave hotels a chance to rid their establishments of single-use plastics and offer guests a sustainable means to stay hydrated. The Six Senses is picking up the habit and producing its filtered water in reusable bottles.
Successful implementation of the discussed sustainability initiatives depends on the hotel educating the guests on the need for them (Dang‐Van et al., 2023). Signage in the in-room, digital communication, and staff training will all help with the acceptance and participation of the guests. Verifying the efforts with the help of sustainability certifying organizations like Green Key can add credibility which in turn boosts a hotel’s reputation and makes it even more appealing to eco-friendly travelers.
Refillable dispensers and plastic water bottles can make a huge difference in the operation of this hotel as they are unsustainable. They go a long way in going beyond environmental impact and aligning with evolutionary consumer attitudes to evolve in the long run responsible hospitality.
The hospitality industry has many environmental, economic, and social benefits to the implementation of sustainable practices. Nevertheless, the challenge remains of costs, feasibility, and guest acceptance. In addressing these concerns strategically, hotels can simultaneously mold sustainable initiatives to address their contributions to global warming while keeping at the same time retaining operational efficiency and guest satisfaction (Khan et al., 2024).
The positive impact on the environment is one of the main advantages of sustainable hospitality practices. Lower carbon emissions and waste reduction include the reduction of single-use plastics, conservation of water, and optimization of energy efficiency. An example would be switching away from plastic toiletries by using refillable dispensers for plastic pollution. According to Marriott International, its effort to abolish plastic straws resulted in avoiding millions of plastic items from becoming landfills and oceans. Like Hilton, the soap recycling program repurposes discarded soap bars supporting social responsibility efforts and minimizing waste: The soap bars have been repurposed into new products for communities in need (López‐Gamero et al., 2023).
Installation of LED lighting, smart thermostats, and motion sensor lighting all contribute to reducing the hotel’s consumption of electricity, resulting in a reduced hotel’s carbon footprint. The hotel also commits itself to the provision of future sustainable transportation solutions, including electric vehicle (EV) charging stations, as well as shuttle services provided by hybrid or electric buses. Moreover, water conservation such as the use of low-flow fixtures and greywater recycling are part of the responsible usage of natural resources for long-term sustainability.
To attain sustainability from the outset, these upfront investments in sustainable solutions might seem costly, but such decisions have proven to be a good return on financial investment in the long run. Incorporating energy-efficient appliances as well as renewable energy sources like solar panels helps reduce electricity and water consumption and thus helps energy companies reduce costs. Industry reports indicate that green hotels can have up to 30 percent energy cost savings (Madanaguli et al., 2023).
Moreover, sustainability can be a competitive selling point to attract environmentally conscious travelers who consider green accommodations as they seek a place to stay. Businesses can therefore keep up competitive pricing and earn revenue as guests are willing to pay a premium for eco-friendly hotels in the studies done (Thirumalesh Madanaguli et al., 2023).
However, sustainability is beneficial to the hospitality industry, but some operational problems appear. In the case of water recycling systems or solar panels, the hotel's implementation would be hampered due to high initial investment costs. In addition, moving to sustainable practice takes staff training and process modification which can throw me off my daily beat. There is a role to be played by guest perceptions too: some travelers may reject changes such as refillable dispensers because of their impact on hygiene. Sustainability is further hampered by supply chain limitations including sourcing biodegradable materials. Although hotels can undertake greener initiatives, strategic planning, government incentives, and efficient communication help hotels overcome these challenges to implement greener initiatives successfully (Gu, 2023).
[bookmark: _7tdrz2yffxvv]Conclusion
The use of sustainable practices in the hospitality industry is the way to mitigate harm to the environment, lower operational costs, and satisfy the ever-growing demand for eco-tourism. Many of the hotel industry have adopted sustainability but still, areas of gaps exist like single-use plastics, water, and sustainable transport. Three items require strategic planning, investment in manpower in green and mainstream energy technologies, and manpower in guest engagement.
Solutions like refillable dispensers, biodegradable packaging, and reusable water bottles can ease the use of plastic for hotels to a great extent. The use of energy-efficient systems, renewable energy sources, adoption of sustainable transportation means will reduce carbon emissions and lead to good resource management. This is shown through the initiatives of leading hotel chains such as Marriott and Accor who have shown that, yes, such initiatives are possible and not only advantageous for brand reputation but also for competitive long-term cost saving.
In the future, hotels should consider sustainability as part of the core business strategy, promote green practices to the guests, and work with other industry leaders to improve green efforts. A commitment to sustainability will empower the hospitality sector to fulfill its role in global environmental conservation while also making the business profitable and customer-lovable in the long term.
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