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The global hotel industry has undergone a remarkable transformation in recent years, as it increasingly embraces the concept of sustainability. (Conte, 2021). Once driven primarily by profitability and guest comfort, hotels are now recognising the importance of environmental and social responsibility. (Taylor& Francis online, 2021) Sustainability in the hotel industry is not merely a trend; it is an imperative that responds to the growing concerns about climate change, resource depletion, and the need for responsible business practices. (Eitelwein, 2021) In response to this evolving mindset, many hospitality companies have embarked on a journey towards greater sustainability by integrating Corporate Social Responsibility (CSR) policies into their core operations. (the Guardian, 2011). These Corporate Social Responsibility initiatives provide comprehensive frameworks aimed at mitigating the industry's adverse impacts on the environment, enhancing its social contributions, and ensuring sound economic practices. (Boston Hospitality Review, 2017), Through these measures, companies strive to align their business objectives with a steadfast commitment to the well-being of the planet and its inhabitants.
In this context, it becomes paramount to analyse and evaluate the Corporate Social Responsibility of Hyatt, a renowned international hotel chain celebrated for its luxury accommodations and global presence. (Hyatt, 2021) This essay seeks to delve deep into the intricacies of Hyatt's Corporation Social Responsibility, shedding light on its environmental, social, and economic dimensions. By examining Hyatt's dedication to sustainability, this exploration will provide valuable insights into the evolving landscape of the hospitality industry and its ongoing efforts to align with the principles of responsible business in an era where sustainability is no longer a choice but an imperative. 
Hyatt Hotels Corporation is a multinational hospitality company known for its luxury and upscale hotels and resorts. (Global Data, 2023) The company's Corporate Social Responsibility policy, known as "Hyatt Thrive," encompasses a range of initiatives aimed at promoting sustainability, diversity and inclusion, and community engagement. (Hotels, 2011).
Hyatt's commitment to environmental responsibility is evident through various initiatives aimed at reducing its carbon footprint and waste generation. (Hyatt, 2023) Some key aspects of their environmental Corporate Social Responsibility efforts include sustainable building and design practices, prioritising energy efficiency and water conservation in new property construction. (Hyatt,2022). Additionally, the company has implemented energy-efficient technologies like LED lighting, smart thermostats, and energy management systems in its hotels to curtail energy consumption. (Technology and operation management, 2016) Furthermore, Hyatt aims to conserve water resources through measures such as low-flow fixtures, water recycling systems, and promoting guest participation in water-saving initiatives. In line with its waste reduction goals, the company actively minimises waste by implementing recycling, composting programs, and reducing the use of single-use plastics across its properties. (Hyatt, 2023)
Hyatt's commitment to social responsibility extends to its employees and the communities it operates in. Additionally, Hyatt focuses on the wellbeing of its employees, offering health and wellness programs, professional development opportunities, and a safe work environment. (Hyatt, 2023). They promote diversity and inclusion in their workforce, striving to create an inclusive environment for all employees, with ambitious diversity goals and diversity and inclusion training programs. (Hyatt, 2021). 
In terms of community engagement, Hyatt is actively involved in initiatives such as supporting local charities, disaster relief efforts, and community development projects. They also encourage employees to volunteer and engage with their local communities. (Hyatt, 2023).
Regarding economic responsibility, Hyatt emphasises responsible business practices and ethical conduct, aiming to create economic value not only for their shareholders but also for the communities they operate in. (Hyatt, 2023). This includes building strong and ethical relationships with suppliers, prioritising sustainable sourcing, and fair labour practices. The company also contributes to the economic development of the areas it operates in by providing jobs, supporting local businesses, and generating tourism-related revenue. Moreover, Hyatt maintains a strong commitment to ethical conduct, transparency, and corporate governance, guided by their established code of ethics and conduct to shape their business operations. (Hyatt, 2017). When Analysing Hyatt's Corporate Social Responsibility, its reveal a multi-faceted approach that encompasses environmental impact, social responsibility, and economic responsibility. 
In terms of Environmental Impact, Hyatt's initiatives are commendable and in line with the growing concern for sustainability in the hospitality industry. (Travel Pulse, 2022) They prioritise sustainable building practices, energy efficiency, water conservation, and waste reduction, all of which reflect a genuine commitment to minimising their environmental footprint. These measures not only align with sustainability goals but also have the added benefit of reducing operational costs while positively contributing to the environment. 
Shifting to Social Responsibility, Hyatt's emphasis on diversity and inclusion, employee well-being, and community engagement aligns with contemporary Corporate Social Responsibility expectations. (Travel pulse, 2022) Their initiatives to promote diversity within their workforce and support community development projects are noteworthy examples of their commitment.
In terms of Economic Responsibility, Hyatt's focus centres on responsible business practices and ethical conduct. This surface of Corporate Social Responsibility is often challenging to measure and assess comprehensively, requiring access to specific data on supplier practices and economic contributions to various regions. 
Despite Hyatt's commendable Corporate Social Responsibility efforts, it is not immune to Challenges and Criticisms. Transparency and reporting could be enhanced to provide stakeholders with a more comprehensive understanding of the impact of their Corporate Social Responsibility initiatives. Concerns about greenwashing, where sustainability efforts may be exaggerated for marketing purposes, exist, and could be mitigated through independent audits and third-party certifications. (The drum, 2023). 
The hotel industry's transformation towards sustainability has been influenced by Increased Government Pressures (Gov.Uk, 2021) in instance, The Convention on Biological Diversity, The Kyoto Protocol, and Paris agreement 2015 in which Signatory countries are committed to reduce greenhouse gas emissions, transition to renewable energy sources, and promote sustainable practices to limit global warming to well below 2 degrees Celsius above pre-industrial levels. (UNFCCC, 2020) 
Rivals' hotels Actions have also played a significant role in the industry's sustainability shift. For instance, Competitive Pressure, Hotels' sustainability initiatives put pressure on other hotels in the industry to follow suit. Competing hotels may feel compelled to adopt similar practices to remain competitive in the market. furthermore, Consumer Demand, As Hotels' sustainability efforts gain attention and popularity, consumers become more environmentally conscious when choosing where to stay. This shifts industry-wide consumer demand toward sustainable accommodations. (DaSilva et al, 2022) Sustainability has become a key differentiator, with consumers choosing hotels that align with their values. (Food dive,2020) This has driven hoteliers to invest in sustainable offerings to gain a competitive edge. Moreover, sustainable practices, such as energy and water conservation and waste reduction, often lead to long-term cost savings, giving competitors adopting these practices a financial advantage.
Corporate Social Responsibility plays a pivotal role in shaping the sustainability efforts of hoteliers, guiding them to incorporate social, environmental, and economic considerations into their daily operations. (Haski-Leventhal. 2018. P7).
Environmental Stewardship involves the adoption of energy-efficient technologies, waste reduction measures, and conservation practices for water resources. Hoteliers strive to minimise their environmental footprint by embracing sustainable practices. (Pereira et al, 2021).
Corporate Social Responsibility strategies in the hospitality industry can vary significantly, depends on hotels strategies that align with their respective priorities and values. For instance
Marriott has a comprehensive "Serve 360: Doing Good in Every Direction" sustainability and social impact platform. They have set ambitious goals, like reducing water intensity by 15%, carbon intensity by 30%, and waste to landfill by 45% by 2025. (Marriott International, 2022), Whilst, Hyatt has been committed to reducing its environmental footprint. They have set specific targets to reduce greenhouse gas emissions, water consumption, and waste generation. Under its 2020 environmental framework, Hyatt achieved its 25 per cent per square metre greenhouse gas reduction goals early across its three regions. (Business traveller, 2021). Those regions are climate change and water conservation, waste, and circularity, responsible sourcing, and thriving destinations. As a result, both companies have ambitious environmental goals, but Hyatt has a specific focus on reducing waste, while Marriott emphasises reducing carbon emissions. This reflects differences in their environmental priorities. Furthermore, both companies engage with local communities, but Hyatt's "Hyatt Thrive" program emphasises employee volunteerism, while Marriott's "Serve 360" has a broader approach encompassing social impact in various areas. Last but not least, both companies prioritise diversity and inclusion, but Hyatt's "Hyatt Thrive Leadership Mentorship Program" specifically targets underrepresented communities.
Community Engagement underscores the hotel industry's commitment to supporting local communities. This support manifests through initiatives like job creation, philanthropy, and community development projects, fostering positive relationships beyond the business realm. 
(LinkedIn, 2020).
Ethical Business Practices form another cornerstone of Corporation Social Responsibility in the hotel industry. This entails maintaining ethical supply chain relationships, ensuring fair labour practices, and responsible sourcing of materials. Hoteliers aim to conduct their operations with integrity and responsibility. (BBC, 2023).
Corporate Social Responsibility and circular economy represents a logical progression. The circular economy seeks to minimise waste and maximise resource efficiency. (Acciona ,2018) For instance, Towel and Linen Reuse Programs, many hotels have implemented towel and linen reuse programs. Ritz-Carlton guests now use the same sheets two nights in a row and hang up their towels to use another day. (CNN, 2013). Instead of automatically changing towels and bed linens every day for each guest, they encourage guests to reuse them during their stay. This not only reduces the amount of water, energy, and detergent required for laundering but also cuts down on the wear and tear of linens. It minimises waste by extending the lifespan of these textiles and reduces the need to constantly replace them. Hyatt can contribute to this circular approach by implementing waste reduction strategies, promoting resource efficiency, and adopting extended producer responsibility practices. 
[bookmark: _Hlk147841928]Andrew Savitz on his book The Triple Bottom Line, “How Today's Best Run Companies Are Achieving Economic, Social and Environmental Success, and How You Can Too.” Stated that Most research, books, and information about sustainability focus on how society can benefit if companies take more responsible approach. But in fact, examining how companies can become more profitable by doing the right thing. (Savitz, 2012, p12). One powerful way to grasp this connection is the concept of the triple bottom line, Savitz continued stating that Elkington in his 1st edition of cannibals with forks, suggests that business need to measure their success not by the traditional bottom line of financial performance. but also, by their impact on the broader economy, the environment and on society in which they operate. (Savitz, 2012, p12).
From this concept, The Triple Bottom Line framework serves as an evaluative tool, assessing hotel operations across three dimensions. social, environmental, and economic. (Scott, 2023). Social responsibility encompasses fair labour practices, community contributions, and fostering diversity and inclusion among employees. Environmental responsibility entails minimising environmental impacts through conservation, waste reduction, and responsible sourcing. Economic responsibility involves generating profits, supporting local economies through job creation, and maintaining ethical business practices. (Scott, 2023).
These pillars of sustainability, closely aligned with the TBL framework, guide hoteliers in achieving a comprehensive and balanced approach to sustainability. By addressing economic, environmental, and social aspects, hoteliers create long-term value for stakeholders while minimising negative impacts on the planet and society. This integrated approach ensures that the hotel industry remains not only profitable but also a responsible and sustainable contributor to society.
In conclusion, the global hospitality industry has undergone a significant transformation in recent years, with sustainability and Corporate Social Responsibility (CSR) playing a central role in shaping its future. The industry's recognition of the urgent need for sustainable practices reflects a broader global awakening to the imperatives of environmental stewardship and social responsibility.
Through Corporate Social Responsibility initiatives, hoteliers are actively working to address their environmental impact, promote community engagement, uphold ethical business practices, and align themselves with the principles of the circular economy. The adoption of the Triple Bottom Line (TBL) framework has provided a structured approach to evaluate and improve their operations across social, environmental, and economic dimensions.
Analysing Hyatt's Corporate Social Responsibility policy as a case study reveals a multi-faceted approach that encompasses commendable environmental initiatives, a commitment to social responsibility, and a focus on ethical economic practices. However, challenges such as transparency and concerns of greenwashing warrant ongoing scrutiny.
Sustainability within the hotel industry offers several benefits. First, it aligns businesses with evolving consumer preferences for environmentally and socially responsible choices, providing a competitive edge. Second, sustainable practices often lead to long-term cost savings, making them financially prudent. Third, adherence to ethical and responsible business practices enhances a company's reputation and relationships with stakeholders.
In a world where governments are increasingly regulating environmental practices and consumers are demanding sustainability, embracing CSR and sustainability initiatives is not just a choice but an imperative. The hotel industry's journey towards sustainability represents not only a commitment to responsible business but also a significant step towards ensuring a sustainable and responsible future for the planet and society as a whole.
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