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New Brand Development

Q' Voyage s a new travel-tech brand to be established by
Microsoft that will reinvent the process of trip planning
with the help of sophisticated generative AL

Qlts initial offering, Voyage One, provides smartly
optimised itineraries, price predictive technology, and
live guidance, which points to the fact that Al can
optimise travel planning significantly in terms of
personalization, efficiency, and cost-saving (Veluru,
2023).

QThe brand is developed on the trusted engineering of
Microsoft’s, but it differentiates with the help of

intelligence and reliability.

Segmentation

#Demographical: Voyage One is focused on tech-savvy people

between 18-45 of age, business travellers 30-55 of age, and budget

travellers 18-30 of age.

ePsychographic: It targets travellers who value experience,

professionals who are time conscious and those who care about the

environment (Bang et al., 2025).

#Behavioural: It targets to frequent flyers, last minute planners and |

Al-adopters.

#Geographical: It focuses on high-commute city areas and
industries such as technology centres, financial areas and

educational sites with high rates of digital penetration (Liu et al.,

2005).

United Kingdom Online Travel Market
Market Size in USD Billion
CAGR

USD39.428

UsD29.488.

2025 2030

Marketing Mix

+ Product: Multi-agent LLM systems come up with
explainable, constraint-sensitive plans that are based on
preferences, budgets, and conditions (Liu et al., 2025).

+ Pricing: The pricing can be a freemium pricing which is
free entry-level with higher-tiers that include more
optimisation and exclusive access to information (Bang

and Jang and Kim, 2025).

4Ps of Marketing Mix

How The New Brand Aligns with
Customer Trends !
O Voyage fits the current trends in the travel industry, &

such as the growing preference of personalised
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experiences, use of Al in decision support, as well as

digital planning.
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reached USD 2948 billion; it is predicted to grow to
USD 39.42 bilion in 2030 and with a CAGR of 6.00
(Mordor Intelligence, 2025).

at

O This trend is supported by platform innovation, mobile
first booking patterns and a resolute leisure recovery

amidst cost-of-living demands and currency instability.

-

growing generative-Al travel technology.

Conclusion

Voyage One provides a no-friction, intelligent, and cost-efficiency travel planning and is a prospective investment opportunity in line with the fast-





