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Article One: Economic impact on local events
Article Two: Economic impact of major sport events

Introduction 
As described by the Investor Guide (2017), an economic impact is the “Total costs and benefits that a particular event or situation can have on the overall economy”. This essay will compare and contrast Article 1: ‘Economic impact on local events’ against Article 2: ‘Economic impact of major sport events’. The essay will address the findings of economic impact generated by different scale events and look at how each article can be likened to the other. It will also use additional research to gain further understanding of generating economic change through events. 




















Main Body
The first article by Wilson (2006) ‘The economic impact of local events’ is an in-depth research study looking at quantifiable data relating to local events. The article has broken down different types of events into separate categories based on multiple factors including size and spectator number. At each different category event, primary research was carried out in the form of self-completion questionnaires in order to gather further information on economic impact. 
The second article by Gratton (2006) is ‘The economic impact of major sport events’. The article looks at 10 major sporting events from different years and in different locations across the United Kingdom. The findings from this article were collected through questionnaire surveys along with “specialist statistical software package and spreadsheets to calculate the additional expenditure in the host economy”. 
One immediate contrast between the two article’s is the different approaches taken in data collection. Tassiopoulos, 2011, discusses the theory that carrying out questionnaires at an event can often be inaccurate as “people are usually in a hurry to leave, perhaps have a distorted perception of the event (due to excitement, fatigue or emotion) and lack the time to answer a questionnaire”. Though similarly both articles have used this approach, the second article combines the questionnaire findings with further quantitative data and so takes a much deeper analytical approach when collecting research. It could be argued that the findings from the second article are a greater representative than the first, due to the vast research approach that’s been taken. 
Secondly, Wilson (2006) states during the first article “No matter what type of event it may be there will be an event organizer, competitors, spectators and ofﬁcials”. This is the case for any event whether local or major. Both articles similarly discuss how these factors influence economic impact and to what level. 
In addition to this, both articles do further research into the factors that directly implicate additional expenditure at events. One of the main findings from research in both article’s is the idea that an increased number of spectators at an event will directly lead to an increased economic impact. There are many reasons that increased spectators could increase economic impact. The findings by Wilson (2006) in the first article uncover this, showing that food and drink, followed by accommodation was the greatest expenditure from spectators at local events. This then further suggested that the economic impact was greater when money was put back directly in the community. In reference to the Open Golf Championships, The Independent, (2016), addresses “Fans and tourists bring in money that normally wouldn't be there”. This could suggest that the greatest economic gain from both local and major events comes directly from the money that spectators spend in the host area. 
However, it can be argued that participation level is more influential to economic impact than spectator level. During the first article, Wilson (2006) addresses that at multiple of the events surveyed, “the competitor group was ranked as the second highest contributor to the overall impact”. A large reason for this was again linked to the spend on commercial accommodation. As discussed by Shone and Parry, 2004, “events that have many participants, as opposed to many spectators, have a greater economic impact on a destination”. This finding is similar to that of the second article, whereby Gratton 2006 uncovers the finding that “spectator driven events are likely to have a higher economic impact than competitor driven event”. This finding is addressed in both article’s and could be seen as a key indicator in generating economic impact at both local and major events. 
Furthermore, in the second article Gratton (2006) goes on to conclude that another way of generating economic impact is to increase “the number of days of competition and the availability of local commercial accommodation to allow visitors to extend their dwell times in the host area”. This suggests that the longer the event and the greater the number of people in attendance, the more potential for profit off the event. This finding is similar to that of the first article, whereby commercial accommodation was one of the highest contributors. However, it could be argued that due to event organisers focusing on these areas, many other important factors are overlooked. According to the American Press Institute (2014), “events are not about scale as much as they are value and connection”. This could indicate that building the right reputation for the event and attracting returning customers could be just as important for generating economic impact as size and scale are. 
It could be seen that Wilson (2006) also discusses this theory, stating that “small scale events, generating limited economic beneﬁt can, in fact, produce some worthwhile gain to host communities”.  This could suggest that though the economic impact is not initially as high, it may have a greater long-term impact. As Event Impacts (2017), addresses, “Economic Impact studies typically seek to establish the net change in a host economy - in other words, cash inflows and outflows are measured to establish the net outcome”. In some cases, it could be that the greatest influence of change in a host economy would be caused by spectator’s returning to the area and continuing to spend money in the host area. Therefore, disagreeing with the findings that size and length are the greatest influencers. However, it could also be argued that the size and length would be the initial factors needed to draw spectator’s in, which would then lead to the returning spectator’s. 
Another finding from Gratton (2006), whilst looking at a case study of the World Half Marathon is that “if all or most of the spectators attending an event were local people, then the economic impact attributable to that event would be relatively small as there would be only a small net change in the economy i.e., most expenditure would be ‘deadweight’”.  This suggests that economic gain cannot be contributed by spectator’s or competitors alone and that it is those attending the event from outside the local area that will contribute economically to the host area. Allen, J, 2011 however discusses the importance of the host community in an event stating that all events have a “specific host community that impacts greatly on the success or failure of the event”. The main reason for this could be the atmosphere that the locals create for attending guests. It could be argued that without further research into expenditure from local attendees and non-local attendees, it would be difficult to conclude as to whether all spectators are economically beneficial to an event. 
Another factor linked to economic impact was location. Wilson (2006) addressed that “infrastructure in both the host community and at the facility had to be located in a good position in order to maximize the economic activity”. One reason for this could be transport costs. As Everwall, (2015) discusses, “The closer your venue is to any major transportation hubs in the city – airports, train stations, bus depots; et-cetera – the better”. This could be the case as the less cost involved in travelling to an event, the more likely spectators are to travel to and from. This could act as a negative for smaller, more local events. If an area does not have the immediate infrastructure or location services to attract spectator’s from outside the area to an event, if becomes more difficult for the event to be an economic success. This contracts with Gratton (2006), whereby it is discussed that “Cities staging major sports events have a unique opportunity to market themselves to the world”. The areas hosting major events often already have large facilities and a well-known reputation, therefore it is easier to gain a further audience to contribute to expenditure. 






















[bookmark: _GoBack]Conclusion
To conclude this essay, there were mainly similarities between both article’s that contributed to economic impact in both local and major events. One key finding is that in order for an event to be considered economically successful, it must look at long-term gain and promise for the host economy. As Gratton (2006) suggests, “events are part of a broader strategy aimed at raising the proﬁle of a city and therefore success cannot be judged simply on a proﬁt and loss basis”. There must be economic gain from the event as well as secondary expenditure opportunities. 
Whilst there are many similarities and differences between the two articles, there is a recurring theme throughout the two that is highly linked. This theme is the findings that show a high correlation between spectator level, length of the event and the economic impact that is generated. While there are many factor’s that attribute towards this long term economic impact, it is clear in the research shown that spectator number increased economic gain massively in both local and major events. 
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