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Nike is an American popular multinational company that is involved in the design and worldwide development of accessories, footwear, sales of equipment and other sports accessories. The company was founded in 1964 and it is the world's largest supplier of athletic apparel. The company was founded by Bill Bowmen and Phill Knight.
The company has the tagline of compelling "just do it". The organization has always used this tagline to motivate and promote its product and services and influences with a positive vibe among the people to buy its product. The other dimension that the brand has made use of since the arrival of the internet is taking advantage of the power of social media. The brand has always attracted the individual and the sports groups with their products and services which are fit for their use. The brand also promises to make qualitative things for their customer, they used to make things very transparent to communicate with the customers with any of their queries. Nike is a multinational corporation in the United States which is the world largest manufacturer and product supplier. Nike products are available in more than 200 countries, the company also deals with direct to consumer operations. The company is also known for the excellent quality of shoe production and jackets. The customer's rate is a decent figure in the global market. This presents an important reminder that the company should not create artificial distinctions among the customers. Nike was recently seen as progressive yet controversial along with communicative actions around the world. It is an important question to the global market that the company blemishes their history in the current corporate social advocacy. The company engages in a critical analysis of various campaigns and actions which are from into a global notification. The business heads used to give instructions and materials to gather a social work environment and tactical work peace in the management. The higher management drives the equal distribution of the company, the product management network is the mix of exercise which starts from buying the raw materials and lastly utilizing the merchandise of the clients with different modes of transportation and acquiring the vital elements of the store network.
The company also aims to uncover its corporate engagement by adopting social advocacy and its challenges. Analyzing the role of engagement with philosophical principles with public relations until it allows to explore new paths of social status.  Uniting the engagement literature allows us to explore Nike's communication with the context of their past actions. It also facilitates a deep understanding of the connections between the company management and its customers. It is an argument that communicative actions engaged by the company put an important light on pivotal directions for further theorizing and research in public relations with engagement studies. This will create a brand and promotion for the multinational companies to spread their business network internationally and compare the profit margins with the international market rate. The business communications are also structured by the supply chain procedure which includes many business models.
The topics include the independent relations with real-life experience and can benefit the past case studies with the consumers that provide the customers with the hypothetical material of the organization. The present case for past events that predict the outcomes for the relevant concepts with the real-life situations. The emotional intelligence of the company is broken into four stages - self-management, social awareness, and relationship management. The company refers to the ability to understand the problem of customers, having the awareness of the company it can accomplish the team goal efficiently. The professional needs strong decision-making skills in order to navigate the critical challenges that the company will tackle efficiently. The company determines the allocated resources, the employees that make up a team and implement a new initiative across the organization. With the growing number of tools and resources that are used to store data, the managers used to fuel their process with valuable insights to make the data-driven into leading outcomes.
Nike has not historically adopted the new communication platforms for the marketing just because the company aims to a quick conquering of the new medium because they were in the position with their customers now. All the employees of the company of Nike have a strong cognition that can also solve a given problem quickly, they are also able to handle challenging business tasks and perform beyond the norms of production goals. The understanding of the economic baseline knowledge of economics into a valuable asset puts a depth of understanding of the pricing of the products of the company, the tool kit for making key decisions of the company helps the organization to invest into the maximum manufacture of the products. The company also tends to invest in solar projects.

Nike Products
The motto is to always do the best to fulfil the consumer's needs and desires. It also provides
A wide range of sports equipment to make the customer feel comfortable in every step of their active and everyday life.   

Product Range of Nike
1. Accessories - Accessories could not be missed in a major brand like Nike, the company also got a big frame and popularity by selling accessories like socks, watches and bags. [image: TENNIS EXPRESS BLOG Nike Training Accessories | Tennis Express]The company always keeps up with the latest fashion products and designs their productions to make them look attractive to the trendy products that a company launches.   

2. Footwear - Shoes are the first product of the company and that made the company a well-known brand. The company produces aerodynamic sports such as football, basketball, baseball and many more. The company also aims to make the production of further advanced shoes for the future generation of sports and its updating techniques. The company has the tagline of  "find the right shoes, and you can run the world". The company makes very comfortable shoes for their customers and it also provides a good service to them is a very reliable work that actually poses a dimensional way to reframe the company structure. [image: How Nike, and Phil Knight, Turned Running Shoes Into Fashion - The Atlantic]

3. Sports Equipment - the company plays an important role in worldwide sports equipment. They used to supply a different range of sports products like a ball, bat, yoga mats, rackets and many more. The update in the sports field used to be managed by the market demands and Nike responds to it very soundly. [image: Nike sale: Save 20% on select equipment when you buy the React Infinity Run  sneaker | CNN Underscored]

4. Clothing and apparel - Besides our company shoes Nike also provides casual wear for men, women and for kids also. Nike was the most valuable global apparel brand with sport clothing styles of football, cricket, hockey and others. [image: AJh,nike shoes and clothes,avscollege.ac.in]

Mass Customization
Nike proposes to its customers the customization of shoes according to their needs and designs, the company also provides the opportunity for the customer to choose easily the colors, style and details of the product.

Branding strategy
The company uses the umbrella branding strategy for different products and they also fixed an attractive rate for their different brands. It creates brand awareness and ties a strategy to make a good product and provide the service to their customer. The company follows the supply chain strategy to demonstrate its business and takes small steps to accomplish it. The supply chain processes a better collaboration of information flow during the prominent challenging phase of the company. Improvement in quality control that how the company tallies its goodwill and balances the reputation of its quality of product, that will also increase the higher efficiency rate of work and keeping up with market demand. This model is a very reliable and mature concept of the supply chain with the demand of customers that contains a little variation. Transportation and shipping optimization can sometimes reduce the overhead cost that can improve risk mitigation. The supply chain also improves the cash inflow of the business. Socially if not well communicated, trust issues are created among the employees and this lead to a mass loss of revenue for the company, breakage of understanding may also lead to a down profit stream in the market. For example, transferring goods internationally causes a huge transportation cost and payment of taxes in different departments of the company. The retailers and manufacturers are very dependent on the supply chain management system, as it plays a very important role in managing the whole work process and the management capacity. 

Conclusion
Nike is a well-known brand of many accessories and sports equipment that lead a mass of their goodwill. It is a very reliable work that actually poses a dimensional way to reframe the company structure. The retailers and manufacturers are very dependent on the supply chain management system, as it plays a very important role in managing the whole work process and the management capacity. The business mapping process and design phase can also get damaged due to many preferable ideas in the management field as it is not be handled in a single medium. . This plays a major role in vigilance between the higher management and the lower management of the organizations. It is also known around the world as an iconic brand.
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