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SYLLABUS
The theoretical content of the module is communicated through demonstrations and lectures. The supervised workshops enable the student to further investigate the techniques, methodology and procedure demonstrated. Continuous student feedback is achieved through group discussions and critiques. Additionally, with counselling and tutorial assistance, this module enables the student to prepare, promote and present project work in a professional manner, one that will enable students to interact effectively with others through collaboration, collective endeavour and negotiation. 

AIM(S)

This module will relate to issues relevant to innovation, entrepreneurship and self promotion. It will encourage and develop the student’s entrepreneurial skills, self-motivation and analytical abilities through an investigation of a specific market, production of a professional business plan and self promotional materials.

LEARNING OUTCOMES

Upon successful completion of this module, the student will be able to:

1. Initiate, contextualize, define and develop either a business idea or project proposal for an external funding agency (e.g. bank, gallery, Arts Council or Regional Film Agency) including a clearly articulated range of enterprise skills required and marketing and indicative financial considerations.

2.	Demonstrate effective key skills and team working ability, including planning, organisation, reflexive thinking, and decision-making, communication and group presentation/pitching skills.
MODULE EVALUATION
At the end of the module you will be asked to complete a module evaluation form. Please refer to the learning outcomes when making your evaluation.
TIMETABLE
The course is taught over a four week period, starting in week one of semester two. Each week will last for 12 hours.  These classes will take place over Monday and Tuesday
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COURSE OUTLINE

You will be expected to conduct non-assessed tasks as part of your development on this module. This may include tasks outside of the classroom environment.

	Session
	Date
	Lesson Theme

	1
	4th Feb
	Module introduction Lecture One

	2
	5th Feb
	Lecture 2

	3
	111h Feb
	Lecture 3

	4
	12th Feb
	Lecture 4

	4
	18th  Feb
	Presentations

	5
	19th  Feb
	Lecture 5

	6
	25th Feb
	Lecture 6

	7
	26th Feb
	Presentations

	8
	1st March
	Hand in





HAND IN 1st MARCH 2019 AT 12PM VIA MOODLE SUBMISSION




































ASSESSMENT Synopsis

Portfolio 100%

This module requires the students to develop business methods and ideas throughout the course of study. Assessment will ask students to consider marketing and self-promotion (e.g. to capitalise upon their practical work and skills) and deploy business-planning acumen appropriate to the task, e.g. in the form of a written business plan for a self-selected business opportunity.

INDICATIVE CONTENT

· [bookmark: StartP]Venture planning development techniques – mission statement and objectives, marketing (research, placement, marketing planning), collaboration (professional bodies, competitors), operations (intellectual property and clearance rights, insurance and liability, health and safety at work).  
· Development of costing techniques for services or product.
· Analysis and development of relevant personal marketing techniques and procedures (show reels, professional and social online networking sites, business cards, professional journal and magazine image folio, face to face networking).
· Presentation techniques (venture pitching, show reel pitching).
· Development and design of CV’s, and awareness of interview techniques.
· Awareness of subject specific professional design groups, future employers and recruitment agencies.


FEEDBACK



Feedback is an essential part of all education and training programmes. It helps learners to maximise their potential at different stages of training, raise their awareness of strengths and areas for improvement, and identify actions to be taken to improve performance.

Feedback can be seen as informal (for example in day-to-day encounters between teachers and students or trainees, between peers or between colleagues) or formal (for example as part of written or clinical assessment). However, there is no sharp dividing line between assessment and teaching in the area of giving feedback on learning. Feedback is part of the overall dialogue or interaction between teacher and learner, not a one way communication.

During your studies you will therefore receive feedback in many ways, including the following:

· Dialogue between teachers and students in formal classes.
· Direct questions and responses from teachers inside and outside formal classes.
· Email correspondence between teachers and students.
· Interactions between students and teachers using the module message board on
Moodle.
· Informal comments and responses to pitches and presentations in classes.
· Comments and annotations added to written submissions, such as essays and
reflective journals.
· Formal written feedback in response to assignments recorded on the summative
Assessment. 
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