Stereotyping in the media


In this paper we will be discussing about how stereotyping is still ongoing in today’s world and how it is shaping people into perceiving others. Stereotyping is still happening within the media, whether that being online across social platforms, television or radio. In 1922 Walter. L. (1965) first used “stereotype” in the modern psychological sense by American journalist and many psychologists have now researched why this stereotyping in the media is still ongoing. It is the evidence that has been discovered within this research that will be discussing, focusing on that around criminal, racial and gender stereotyping and the effects it has on shaping people’s perceptions. It is also clear how this has become a problem with more advanced technology being made to be able to view media no matter where you are and having it influence you in everyday situations.
There has been a lot of research around stereotyping, such studies has provided significant evidence that television news can be associated with the criminal aspect of stereotyping. However, as of yet there isn’t enough understanding around online media and how this is associated with such attitudes. Evidence has shown that online media around crime news has been racial towards African Americans. With them being portrayed negatively as being violent and also having convictions for drug crimes, this leading people to have negative attitudes towards their culture. (Pickett. T. J. 2019). 
Within the literature on television news, Dixon, T. L. (2016). explains how the news content has shown how the stereotypes of African American have historically reproduced, this being shown with experiments that have been carried out. The study shows how a casual relationship between television news exposure has effected how many individuals have been shaped into stereotypically thinking towards African Americans. Although this survey only focuses on traditional broadcast television news from those who watch from home it still found that this sort of exposure was causing stereotypes. Only now more people in America are using the internet and digital media for the news source, which means more people are being exposed to such news content this including the younger generation.
 Welch. K. (2007). Writes about how black criminal stereotype and racial profiling is happening in American society. Their study shows that when questions were asked regarding which race would be more inclined to be involved in violence and drug misuse, it showed a higher percentage of those asked said blacks. This being made up of  54% of white people believing that black people are prone to violence, when conducting an international race survey both white and black people agreed that blacks where more than likely to be aggressive or violent. This was supporting evidence to show how the public preserved black people with in the community just by seeing crime news on television. The reason for this is because television news or media sources constantly highlight black men as being dangerous and involved in criminal activity whenever the news broadcasted. Research in to news casts in Chicago were found to shape the public’s perception when including racial discrimination towards black people as being criminals. The news cast displayed certain images and videos by using scowling mug shots and footage of being arrested and led away by police. This was to draw in the attention of viewers, furthermore evidence showed that the media covered violence and crime where black males are arrested more than others. It is evident that this is racial stereotyping and it doesn’t stop in America this is also happening in the UK.
 Malik. S., Nwonka.J.C. (2017). Writes about how the UK media preserves black people when channel 4 released Top boy. This tv show was based around black urban crime and gangs in London. Meanwhile while many enjoyed watching the TV drama it showed black men and young adults drug dealing and taking part in crime on London streets. This drama perceived that all blacks are the main cause for gang related crimes and violence on London streets as these crimes where happening in real life. Malik. S (2017) continued to explain how newspapers would also focus on urban crime and gangs, making sure they would be the highlight in the news to generate fear among the British people and leaving them in fear of certain cultures. Not only does this stereotype black people but also those who live in poverty, this was because people saw Poor communities as a higher risk of having gang members living in that area. The media portrayed that members of gangs were raised in poor communities by suggesting run down housing estates are at a higher risk of criminals living in such areas. The real problem is that race is highlighted more on crime, and Muslim culture has also been targeted with racial discrimination and stereotype in the media. Recent studies that Jaspal, R., & Cinnirella, M. (2010) have revealed just how much the media has shaped certain individuals in a negative way by perceiving British Muslims as a threat. This has been increasing throughout the years in the media, and the evidence showed that Muslim where barely researched or talked about in the media until the tragic event on September 11th 2001. This circulated around the world spreading fast on all social media platforms, it was also shown on every news channel. The way the media portrayed the attack by Islamic Muslims soon became the centre of discussion around Muslim culture, this exposure of news shown to the British majority proved to show just how easy they began to perceive Muslims in general.
It isn’t just news outlets and television that shows discrimination and stereotype, it is also happening online across social media platforms. Facebook and twitter are popular networks used by billions of people each day(Jarrett, 2015). 
Bryant, J., & Oliver, M. B. (Eds.). (2009) Research shows that teens spend on average two hours texting each day and when on social media it is influencing their behaviour whether that being good or bad. On social media fake news is something that appears a lot and instead of proof checking the information, it is shared around peoples social platforms. People can share beyond their contacts which sends the content of information around the world and by sharing this fake information it can quickly become dangerous as people are more likely to believe it. It doesn’t end with stereotyping of race as Dixon. L.T (2019) goes on to explain the strong evidence that the media has also shown stereotypes towards women and people with colour. Study found gender stereotypes in the media increased significantly as they found males still dominate in film industries by appearing more than women and also presenting women as young, slim and attractive. On television women are seen as more sexually objectified and portrayed as sexually provocative more than men, which has caused men to treat women badly by perceiving them in such a way they feel it is right because the media has portrayed them that way.
 Elaborating more surrounding the media and gender stereotyping Sharda. A. (2014), goes on to explain that there is still evidence today of the media still portraying women as the weaker sex. This research leads us to more disturbing coverage that media shows women as being sexual objects and easily abused by males. Media has a lot of power over society to influence in the thousands to millions, and it’s getting more coverage to spread to the people and yet these are bias and stereotyping stories that are effecting the way we see each other. Sharda. A.(2014) believes that more and more of society is being influenced to the point they find it hard to identify themselves as an individuals and their role in society without using media as a reference point. This has shown just how much power the media has in shaping individuals and also how people’s perception has magnified over the years. The media is more than able to encourage gender equality as it can reach out to the public far and wide as society looks more to media now. Furthermore Sharda. A. (2014) states that in today’s age in some situations such as social roles demand having a male be the head of the house and leader of the family home while the women is a house wife and care-giver. Even in political situations men and women with sharing power is bias as men are seen with having higher power and women being on the lower level. It even happens in educational situations with gender bias occurring in those situations, men are seen to get higher level grades to advance them into better jobs. While women are expected to get a job that doesn’t require a high education, as they are not expected to have a well-paid or hard working job, and within in economic situation has proven it leads to more bias towards men. Furthermore the fourth global media monitoring project was astonished with the research on gender bias as they found that for every three males that are seen, heard or read about meant that only one female is read, heard or even seen in the media. Even now we perceive women as belonging in the kitchen as media has also joked about how men look silly in the kitchen and made to feel like they don’t belong there. It still shows how we as society still enforce this stereotyping in the 21st century. Main stream media has portrayed women in ways that look like they are failing their family duties when shown in a role as being a powerful women. This is evident in research by Sharda. A. (2014) and Dixon. L. T. (2019) throughout the years. The media still shows confusion of their perception of women and the women’s role in society. While the media continues to show ignorance and bias towards women, people will continue to perceive females as weak and sexually provocative. For example highlighting a women in a rape story and fixating on the victim and their clothing, and the time they were out. This happens more than often with the perpetrator not being mentioned as much, you find that journalists even bring in the victims occupation or back story which has nothing to do with the article which can come across  as stereotyping. People are seen on social platforms beginning to blame the women because it was very late at night why was she out that late? Why wear revealing clothes? When really why did the media have to tell the public what the women was wearing. The media portrays women in a way that makes them look bad and society follows along with it. 
However further studies where done around television advertisement and how women were being portrayed, Shrikhande, V. (2003) did such a study and documented stereotypes towards women in this area. Their findings shown there was still stereotypical portrayals of women but was less than previous researchers had documented. The findings from the study showed that in television commercials with women are seen as homemakers and are rarely shown in a professional occupation. This evidence was supported by Shrikhande, V. (2003) study finding significant differences between women and men in regards to family/home categories. This is because women was portrayed 61.2% of the time in that category than the men were. Meaning women are still being perceived as a family/house lady. They also found men scored a lot higher in professional, service, clerical, media/entertainment and business management over women. Again this perceiving women as unfit for those roles and men still shown as being dominant in those roles. Even though they found that advertisements are still stereotyping women, this being that it still focuses on the roles and centres these within the adverts there findings found evidence that some changes have taken place over time. However the overall results found women where featured more than men now but both are equally appearing as central figures. 
In regards to stereotyping Gorham. B. (1999) argued that social interactions is equally at fault for stereotyping as we learn from other people and from personal experience’s which can lead to biases of those interactions. Even though people are more than likely to agree with others around a particular factor as being true, in reality they haven’t personally experienced it themselves to know the true facts. Leaving them to believe a certain image of the world by someone who they have spoken too with in a social environment. Gorham. B. (1999) states the importance of different questions asked about stereotypes and the media as these will give answers that will tend to be lies. This showing that the level difference in analysis as one being individual and the other social which is believed to be complex between the two. Also adding media can still play a big part in providing images Gorham. B states stereotypes in the media must be important and harmful as so much research has been done with regards to the impact it has in shaping people’s perception.

In conclusion the research that has been done throughout the years has shown how stereotyping is still an ongoing issue within the media and the influence that it has on people’s perceptions. This is a cross the board with regards to news, television, social media and radio. Evidence showing they have all stereotyped whether that being towards race, religion or gender. This showing how the world still perceives individuals in the 21st century with only little change in certain media. This has then continued to reflect on to those who read, listen or watch these types of media to which then people start to see those in a way that is perceived negatively. It is clear that stereotyping is still an on-going problem around race in America and media news portraying urban cultures which has shown bias and racial discrimination towards certain cultures. Crime news reporting’s has shown stereotyping blacks and using scare tactics to make public fear that cultures which has divided people and shaped their opinions and perceptions around gangs and criminals. This leading to many researchers to want to understand why the media shapes cognitive, attitudes and behaviour in humans is still on going. 
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