Marketing in Practice

Assignment 1: Creative brief for TV advertisement
Please provide the link to your Video Presentation in the box below:
	
Creative Brief.mp4
https://uowtsd-my.sharepoint.com/:v:/r/personal/2226194_student_uwtsd_ac_uk/Documents/Creative%20Brief.mp4?csf=1&web=1&e=DqHDkZ&nav=eyJyZWZlcnJhbEluZm8iOnsicmVmZXJyYWxBcHAiOiJTdHJlYW1XZWJBcHAiLCJyZWZlcnJhbFZpZXciOiJTaGFyZURpYWxvZy1MaW5rIiwicmVmZXJyYWxBcHBQbGF0Zm9ybSI6IldlYiIsInJlZmVycmFsTW9kZSI6InZpZXcifX0%3D
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