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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: As soon as I clicked on the website it took about 3 seconds for the page to load, which to me is impressive. I would say the quickness of the loading will truly attract customers since they will not end up getting bored or annoyed by waiting. Along with that, the website does not seem to be slow, it is very smooth as soon as you enter the page and it really shows professionalism.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has sub-pages. They are applied on the three lines in the right corner of the screen where a costumer would navigate through by tapping on the different options listed. In my opinion, I believe they should be more visible, located on a bar on top of the main page so that people could see the options more clearly.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes! The page has the option where the customer can book an appointment via the webpage. The website gives you accessibility to see different prices for specific yoga sessions and a timetable. I think this is a great idea since it immediately informs the customer on when and what time they can drop in and the most importantly, the amount of money they are expected to spend.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Something I had noticed about the website is that when you are navigating on the sub-pages, it loads a bit slower than when you enter the website for the first time. I think they should take some time to fix this issue since it can be draining when you try to click on the different tabs.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Overall, the webpage looks well organised and welcoming as you enter the main page. But something I think should be improved is the fact that when you scroll down to the “pricing options” the image used for the background is blurry on my phone. This does not look too appealing to me, and it ruins the whole “professional” aspect the website was giving me at the start.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: For the imagery, as I mentioned above, the photographs tend to lose their quality in specific areas of the webpage. Something else I find particularly bad is the typography. I believe it is quite boring and that they could have chosen a bold font instead. As I looked through the website, I saw no trace of videos which was quite disappointing. But something I truly liked were the colours chosen. A mix between white, black and a minty green colour, I liked how it wasn’t too much for the eyes and it looked appealing.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
Yes, the website has an online chat tool which seems to be live, along with an email and phone number. But what I found confusing is that it was only in the “clinic” option and not in the “bookings” option as well. The online chat tool was specifically made to talk about the “therapy clinic” side of yoga which I feel like it can be useful in some circumstances, but I believe they will need to add that option for other reasons too (e.g. a question chat tool where customers can ask anything).

	Question 2d – How effective are the social media links on the website?


	Answer: The website does not have any social media links that are visible as you navigate which is frustrating. Instead, they have two little icons at the top of the webpage which you can barely see. As a visitor, it took me several minutes to find those two icons, but the good part is that they work smoothly.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services are made clear by checking out the “bookings” section where they will list out options for you and the “about us” section where you learn what the business specifically does.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: No, there are no reviews available which is disappointing. This makes the visitor question your business and wonder why reviews are not shown. For this reason, the business might lose a lot of customers due to the lack of trust they are providing.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
I believe the service is high quality because the yoga teachers seem very passionate about their job. I love how they list that they are inclusive to everyone and create a safe space for people to join the group. The “events page” where they take part in are also showing the fact that they are all for inclusivity and that every costumer will find a fun session to take part in. From my perspective, caring about your costumer’s enjoyment and safety is truly professional.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The website shows the prices clearly. I believe the prices do reflect the quality of service shown. I also think they are affordable since they also offer memberships and discounts if you are a new member.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga

	
	2. UK

	
	3. Healthy

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No, the company’s website does not appear in the top ten sites listed below. I do not think it would be easy to find the website unless you’re specific about the name of the company which could prevent them from getting more costumers. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Absolutely, I believe websites have a relevance in the business world, especially in the UK since there are many people who compete for customers. I truly believe it is important to have a way to show people what you do, especially if you own a small business. It is important to tell them more about yourself. This way, you will look professional, will be found quicker and you will also let the customer know pricing and availability. It will not just help you not waste your time on explaining key information, but it will also make your customer’s life easier.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I could suggest something, it would be that I wish for them to put more effort into finding links to their social media since it was difficult for me to find them. Usually, you would find links to social media on the “about us” section. Not hidden somewhere on top of the screen in a small size. It can be difficult for elderly or low sighted individuals to see if they are navigating on their phones instead of computers.
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