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This journal review seeks to critically analyse the article, ‘’Big Data: The Management Revolution’’ written by Andrew McAfee and others, where they seek to address the various benefits of Big Data and its uses in the world of analytics. They aim to do so by examining the various aspects of big data such its volume, velocity and variety as well as several other points. While it is clear that Big Data does indeed have a major impact on analytics, it would seem that it is more than just a form of analytic. The authors have also written other publicationssuch as The Second Machine Age: Work, Progress, and Prosperity in a Time of Brilliant Technologies (2014), lending credence to their success. The topic of big data is a relatively new concept, starting in 2002, which is considered the beginning of the digital age, however, the points made do seem to coincide with Drucker’s (2004) take on the use of digital data. 
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Big Data has become a more prominent topic in recent years as it has had an impact on businesses of all types in a wide variety of ways. Even scientific development is benefiting from the use of big data (Hitzler, 2013) and the authors of the article seek to thoroughly and accurately explain just how important big data is becoming. By looking at how Big data has rapidly become so important due to its various characteristics, such as the sheer volume of it, could bring negative aspects along with the positives of having access to such vast quantities of data. The velocity at which it grows and the implications of this on retailers as well as the variety of data that big data now consists of and where it all comes from, all help to better understand why big data is important in the modern world. The article’s target audience would appear to be those that are seeking to take advantage of the ever-growing big data, as the article provides information that would be beneficial to those seeking to tap into the potential of big data and its many uses for business.
The authors of the article discuss that Big data has been constantly increasing in volume over recent year due to the influx of data gathered around the world, to the point that the amount of information stored is expected to double every 3 years and 4 months, with some retailers contributing 2.5 petabytes of data a day. While these numbers presented are impressive, it would seem that despite the volume it doesn’t change the fact that it could just be considered another term for analytics as it should not matter how data there is when attempting to analyse it although Sagiroglu (2013) raises an important point. Although the article makes the point that the high volume of information that big data consists of can be highly beneficial in various ways, it also brings with it large volumes of garbage data that would be completely useless no matter who is trying to analyse it, potentially making it difficult to determine what data is relevant and what is not. Another issue pertaining to the benefit of having large volumes of big data is that we will inevitably run out of space to store it should it continue at the rate it is being accumulated at present. Extance (2016) proposes that it may be possible to develop a system in which data is stored within DNA and there have already been a few successful attempts at doing so. As well as being able to store all this data efficiently it will also last a lot longer than currently used methods, lasting 10 times as long as data stored on a flash drive.
A key point raised in the article is that with big data it is possible to easily anticipate the number of sales for a particularly important day for retailers such as black Friday, where it is known for its typically hectic shopping period, something that data analysis in its simple form would struggle to do due to how quickly the data would change. While It is indeed impressive that big data is able to perform such levels of analysis, however, Kaisler (2013) seems to believe that the authors viewpoint has more disadvantages than stated, as large amounts of bandwidth are required to handle it in an effective and efficient way. It may be possible however for new developments in how big data is able to be handled, making it easier and more efficient. The article’s authors do make a point in that the wide variety of information that big data now consists of, due to more and more businesses now turning to digitizing their data, as well as the rise in social media and its rising  popularity in the early 2000’s, has a variety of uses and this viewpoint seems to also be backed up by Statista (2019), Facebook now has 1.62 billion users worldwide, each of these users would have significant amounts of data ranging from birthdays and locations to photos. The authors bring up a good point in that we are like ‘’walking data generator’s’’. Jacobson (2013) points out that we create 2.5 quintillion bytes every day thus there is indeed going to be an immense variety in terms of data as that information is coming in from various sources, not just the likes of social media but also people signing up to retailer loyalty cards where they would be providing a large amount of information about themselves and their shopping habits.
[bookmark: _GoBack]In conclusion, the authors bring up a number of valid points a number of which are supported by others in the same field such as Jacobson’s (2013) take on how much data humans are able to generate. However, there are also those with differing opinion. They propose that the volume that big data consists of will be highly beneficial in terms of useful data, however Sagiroglu (2013) disagrees and believes that big data would consist of significant amount of garbage data that would be of no use to anyone. Overall, it is clear there are no particular biases coming through in the article. It sticks to the facts in order that readers are able to form an opinion of their own from what is written rather than force a particular viewpoint while still getting their point across as to the usefulness of big data despite minor disagreement with the findings of others.
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