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[bookmark: _Toc98791590]1. Introduction
According to Szkudlareket al. (2020), International business is referred to as the trading of goods, services, technology, and knowledge across numerous borders. This involves the flow of goods and services across two or more countries' borders. The practise of communicating in numerous international countries is referred to as international communication. In this study we have a basic introduction of the concept of international business and international communication as well as an overview of the developing country will be presented. The following phase will be to discuss the cultural differences between that country and the United Kingdom, as well as the cultural sensitivity caused by the launch of newer firms in that country. The communication difficulties that arise when starting a firm, as well as the solutions for overcoming such barriers, will be thoroughly examined at the conclusion of the study.

















[bookmark: _Toc98791591]2. Introduction to China
 China is a developing country with the highest amount of population. It officially belongs to republic of China.
[bookmark: _Toc98791592]Population Density
The current population of China is 1,448,841,951 as of 2022 which showed a substantial increment in comparison to 2020’s population of 1,439,323,776. Of the entire population, 60.8% consists of urban people (Li and Lu, 2021).
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Figure 1: China’s Population
(source: statista, 2022)
[bookmark: _Toc98791593]Chinese Culture
Harmony, the most significant Chinese traditional value, embodies the Chinese traditional cultural values of compassion, righteousness, courtesy, wisdom, honesty, loyalty, and filial piety in China's diplomacy. (Qiuet al., 2018).
[bookmark: _Toc98791594]Chinese Languages
The official dialect of China is Mandarin, also call “Putonghua”. Although Mandarin is spoken by 70% of the Chinese population, there are numerous other prominent dialects: Yue (Cantonese), Xiang (Hunanese), Min dialect, Gan dialect, Wu dialect, and Kejia or Hakka dialect (Kornicki, 2018).
[bookmark: _Toc98791595]Chinese Economy
China has shown a massive growth in its GDP by amounting to 13.41 trillion pounds in 2021 in comparison to 2020’s figures of 9.85 trillion pounds holding the 2nd position in the world GDP rate behind US. The leaders in the trade inflows have been primarily the service sector, telecom, and computer sector. Its service centre is accountable for around 50% of its total share in the GDP and considered to be a fast-growing sector followed by the industrial and agricultural sector which has the highest amount of labour force (HAGHSEFAT and Huaming, 2021).
[image: ]
Figure 2: China’s GDP Growth
(Source: worldbank, 2022)
[bookmark: _Toc98791596]Technological Advancement
 China has been studied to have undergone devastating growth in the field of technology. Some of the prime examples have been its Gross Expenditure on Research and Development on its GDP percentage of 0.65%. With the convenience of the internet, the total count of people using social media in China is counted to 926.8 million as of 2021, followed by crossing 1.03 billion users of the internet in 2021 making India the second largest online market in the whole world (Su et al., 2021).
[bookmark: _Toc98791597]Workforce and Unemployment Rates
The workforce and unemployment rate has increased marginally due to the covid pandemic which was at its peak in April 2020, rates hovering around 20.9% which was more than double in the same quarter but previous year (April 2019 - 8.9%). Similarly, even December 2020 had a higher unemployment rate of 10.3% which was 7.9% in December 2019 (Zaitseva, O. and Duan, L., 2021).
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Figure 3: China’s Unemployment Rate

(Source: worldbank, 2022)
[bookmark: _Toc98791598]3. Cultural Differences
According to Yang (2019), the cultural differences based on Hofstede’s theories are:
[bookmark: _Toc98791599]Power Distance Index
It is the index which measures the accumulation of power and wealth by the individuals who constitute the general population, business, and culture. In terms of the PDI measured, China’s PDI is significantly higher at 80, where the average of the world sits at 59, whereas for the UK, its PDI sits at 35. It denotes that the wealth and power distribution in India is vastly uneven in comparison to the UK.
[bookmark: _Toc98791600]Individualism vs Collectivism
India’s score in Individualism vs Collectivism is 20 which denote that the preference is given vastly to the society. Whereas in the UK, a score of 89 denotes that the preference is vastly laid upon the individuals instead of the community as a whole.
[bookmark: _Toc98791601]Masculinity vs Femininity
China’s score in the masculine vs feminine culture stands at 66 which denotes that China is a highly masculine country, that is, the expectations of becoming successful, assertive, materialistic are laid on the men rather than women. As for the UK, the score is 66 which is the same as China, which completely denotes that masculinity in the UK is highly followed.
[bookmark: _Toc98791602]Uncertainty Avoidance Index
This theory indicates the adaptability of individuals to anxiety. China’s score in UAI is 30 which denote a low uncertainty. This is due to the allowance of imperfections amongst various people. A low score of 35 in the UK indicates a happy nation for not worrying about possibilities of each and every day’s lifestyle.
[bookmark: _Toc98791603]Long vs Short term Orientation
Long term orientation indicates planning for the future whereas short term indicates planning for the short-term outcomes. China’s score in this orientation lies at 87 which states their preference for being an entirely long-term oriented culture. As for UK it stands at 50 which denote their preferences for preparing themselves for both long- and short-term goals.
[bookmark: _Toc98791604]Indulgence vs Restraint
Indulgence refers to the complete flexibility given to the individuals to take the decisions based on their comfort zone. Restraint means restricting the activities of the individuals by taking actions on their own. China has a low score 24 which implies it being a culture full of restraint. As for the UK, its scores stand at 69 which indicate that British culture gives free relaxation to the individuals to lead a happy life devoid of any strict norms.
[image: ]
Figure 4: Hofstede model of UK and China
(Source: Zhang, 2020)
[bookmark: _Toc98791605]4. Cultural Sensitivity in China
According to Kawaguchi-Suzuki et al. (2019), some of the cultural sensitivity issues faced in China are as follows 
[bookmark: _Toc98791606]Problems of Caste System
One of the major problems Chinese economies faces even in the workplace is the caste discrimination. Due to the ancient beliefs and norms carried on by the employees even the workplace has led to various caste problems. The problems arise when during operations, meetings or operations, an employee is insulted on his or her caste or race which may lead to violence and can also disrupt the daily working of that company. There were even instances where one person analyses and judges the whole world based on his caste and starts comparing him to be superior amongst others. Even unions get formed to support their own caste to gain the right to hold the upper position in that company which leads to numerous barricades in promotions.
[bookmark: _Toc98791607]Uprising of Communalism
China is considered to be the heart of Communalism. It has various persons belonging to various communities like and so on. Their aggressiveness and hatred towards one community often leads to miscommunications and barricades in the daily workflow of the company. This may also accelerate into violence since the people of China have very strong beliefs of their own communities. This will definitely hamper the UK businesses that are willing to open their firms on Indian soil.
[bookmark: _Toc98791608]Gender Discrimination
Discrimination based on gender has always been a practice in the Chinese Society. It has also laid its roots in the workplace. Gender discrimination stands for inequalities in treatment on the basis of priorities and privileges on gender basis. In various workplaces in China, gender biasness has been a general practice where many women miss out on promotions and pay raises because of their gender. According to the Asia Pacific Region, the gender biasness counted up to 60 percent. This gender inequality may lead to barricades in communication since even the capable employees will miss out on the deserving opportunities and the lesser capable ones will be given more priority. This problem might be a big concern for any UK business if they plan to set up their business in India.
[bookmark: _Toc98791609]5. Communication Barriers and Challenges
Language Barriers
Language issues are often an issue for the foreigners especially the people of UK when they work in China. For an UK expatriate residing in China for a business opening, if they do not learn China’s native language or cannot communicate with the common people, then it becomes very difficult for the business to even survive, let alone expand (Squires et al., 2020).
[bookmark: _Toc98791610]Differences in the cultures
Chinese culture has a strong belief in showing respect for elders, family members and taking along business with the family. As for a UK citizen, these cultures may be a bit difficult to adapt since this becomes a completely different scenario for them (Wang and Kanungo, 2020).
[bookmark: _Toc98791611]Body language
This is where the actual difference maker lies. The body language amongst Chinese and the people of UK are day and night. The way Indians respond is totally different from that of a UK citizen. For example, the way of presenting any task by a Chinese is different from any UK person. 
[bookmark: _Toc98791612]Gender discrimination
Gender discrimination has been a huge issue for Chinese when it comes to expanding their businesses to foreign nationals. A UK expatriate when deciding to open a business cannot tolerate the gender biasness faced amongst the employees. This leads to vast communication problems (Chen et al., 2017).
[bookmark: _Toc98791613]Usage of back-dated technology
Surveys have identified that the usage of technology in China is quite old and obsolete. This leads to lack of hiring more employees which ultimately leads to information not able to pass on accurately.
[bookmark: _Toc98791614]Barriers related to caste and community
This has been a huge issue in the Chinese society since the caste and community discrimination goes around everywhere not just in work life. For a UK expatriate to work efficiently, he/she has to face discrimination on the basis of their caste and race (Tiwari and Fu, 2017).
[bookmark: _Toc98791615]Emotional Barrier
Decisions taken with emotions have been a major issue since decisions made in sympathy do not go well for the well-being of the organisation. One of the biggest issues faced in India has been the barriers to emotions where decisions made with uncertain mindsets lead to faulty outcomes which lay a huge impact on the foreign businesses, even the UK.
[bookmark: _Toc98791616]6. Communication Strategies and Recommendations
According to Malyuga and Tomalin(2017), the communication strategies and recommendations adopted by China to expand its foreign businesses including UK are as follows:- 
[bookmark: _Toc98791617]Hiring of an International Staff
In order to remove barricades in the communications, the company can hire international staffs that not only are able to speak fluently in other languages but also have the proficiency in communicating with the locals of that area. This is why English has been made the common language for communication. This will help in expanding wider communications and avoid possible cultural barriers.
[bookmark: _Toc98791618]Creating different language versions of one website
By using translation management platforms like “Smartling”, a company can introduce various languages for its websites which would not only allow the people residing in other countries access those websites but also help UK businesses to establish their business in that country.
[bookmark: _Toc98791619]Introduction of thorough meetings
By giving out emails, it acts as a much better medium for communication in comparison to face to face communications. Introducing regular meetings to share the viewpoints and opinions across various companies in order to maintain an efficient and smooth operation of that business. Apps like Blue Jeans and Google Hangouts play a huge role in smooth video conferencing which also eliminates the time related issues. It ultimately helps in expanding the communication procedure on a much wider scale.
[bookmark: _Toc98791620]Efficient flow of data
Cloud based solutions like google drive helps in easy sharing of documents and other necessary data across businesses and colleagues all over the world. Judging by the technical issues of this software it is a must to figure out the best possible solution of sharing the files and data to which colleague. Even web applications like Basecamp, Altassian, Trello helps in the smooth assignment of projects and keeps everyone organised. This also helps for the UK businesses to communicate with the locals residing in India which would help their business grow even further
[bookmark: _Toc98791621]Travelling to build better communication
In this era of digitalization, nobody can underestimate the power of travelling. With travelling, employees can create healthy working relationships with employees residing in other states. For example, if a Zejihangcitizen travels to Hainan and develops a healthy relation with the employees of that state it would give an upper thrust for the firm to set up a business in future if the communication is done right with proper relations.
[bookmark: _Toc98791622]Providing consumer services in local languages
Being able to interact in the common language creates a feeling of mutuality, understanding and trust. Therefore, it is a must for the Chinese companies to develop the customer services in local languages which would be offered via phones, emails, chats and so on. Building a relationship on that base would give the UK businesses to understand the Chinese market thereby successfully establish a business there.




[bookmark: _Toc98791623]Conclusion
From the above study, it is observed that China is a nation of cultural beliefs, ranking the largest in the population charts. It also has the second largest GDP just behind US which makes its economy marginally strong even for a developing country. It is an ocean of various languages and, also has decent employment ratings. In the cultural differences using Hofstede cultural dimensions, it was identified that the cultural differences are quite noticeable of Chinese in comparison to the British people, that is China being more of a restraint country in comparison to UK which is more of an Indulgent country, the emphasis on individuals is laid more in UK whereas is China, collectivism is vastly prioritised. In the next topic, various cultural sensitivity issues have been analysed followed by the communication barriers like language barriers, gender discrimination, differences in cultures and so on which would be faced by any UK based company if they plan on opening up their business in China. At the end of the topic, a brief analysis has been made regarding the solutions and strategies have been provided to overcome communication problems in the business environment.
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