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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy website loads quite fast and does not cause delay. During several testes, each page loaded in around 3-5 seconds without freezing or lag. This shows the site is well-optimised, which helps users find information quickly without getting frustrated. Because of this fast loading, the overall user experience feels smooth and efficient.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy website includes a wide range of sub-pages for different services. It provides sections for cookery classes, team-building events, leadership programmes, and gift vouchers. These pages are easy to access through the top navigation bar, which uses clear drop-down menus. This structured layout helps customers move through the website quickly and find what they need.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Customers can easily book courses directly through the website. When selecting a course, the site allows users to add it to the basket and displays the price immediately. This makes the booking process straightforward. And any extra details are later confirmed by email or phone. Overall, the platform supports a smooth online booking experience.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: The homepage could be improved to make information easier to scan. Right now, the page feels crowded with many sections that appear all at once. Adding a search bar or simplifying the layout would help users find courses faster without feeling overwhelmed. These changes would boost clarity and create a more user-friendly experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks clean and visually appealing. It uses a modern layout with large images, clear fonts, and well-spaced sections. On a computer, everything feels more organised, while on mobile the layout becomes stacked, which is easier to scroll but a bit tighter. Overall, both versions are pleasant, but the desktop design offers a more comfortable view.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses visuals effectively to improve the experience. High-quality photos of dishes and classes are placed throughout the pages, supported by warm colours tones. These visuals make the site feel inviting and help customers understand what the courses involve. Because of this consistent use of imagery and colours, the website feels professional and engaging.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have an online chat tool. During navigation, no chat window or support bot was displayed on any page. Without chat, customers must rely on email or phone, which can slow down simple enquiries. Adding a chat feature would improve response times and overall customer support.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media link are useful and easy to access. The icons for platforms like Instagram and Facebook are displayed clearly in the footer. When clicked, they open directly to the official pages, making it simple for users to explore more content. This helps the business connect with customers outside the website and strengthens engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly explained across the website. Each course has a dedicated page with details such as duration, goals and skill level. This helps customers understand exactly what they are booking without confusion. Because of this clarity, users can quickly choose the most suitable service.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are easy to find on the website. The website displays testimonials on specific course pages and on a dedicated review section. These appear recent and give real insight into customer satisfaction. This transparency helps build trust and improves confidence in the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The company presents its service as high quality through professional design and expertise. Pages highlight experienced chefs, detailed course descriptions and high quality images from real classes. This creates the impression of a premium learning environment. I would recommend it because it seems well organised, trustworthy and suitable for beginners or advanced learners.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly displayed once a course is selected. When choosing a class, the cost appears before adding it to the basket. This transparency aligns with the professional quality shown across the website. The clear pricing helps customers feel confident in what they pay for.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.cooking

	
	2.academy

	
	3. London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the website appears within the top search results. Searching terms like “Cooking Academy London” brings the site up on the first page. Thos shows the company has good SEO and strong online visibility. Being in the top results increases traffic and makes it easier for customers to discover the service.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites continue to be extremely relevant for modern UK businesses. Many customers rely on the websites as their main source of information when researching services or making purchases. According to Kotler, Armstrong and Opresnik (2018), digital presence is essential because consumers expect easy access to reliable and updated information. A professional website makes a company look trustworthy and allows customers to compare services quickly. For these reasons, websites remain a key tool for communication, branding and customer engagement in the UK market.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website would benefit from adding a live chat support feature. During navigation, there was no option for instant communication with staff. A chat tool would let customers ask quick questions about course availability or booking details without waiting for an email reply. This would improve customer satisfaction and reduce confusion. Adding live chat would make the website feel more interactive, responsive and aligned with modern user expectations.
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